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Featuring 


BUY-A-BALL” 
BUY-IN OPTION 


Height: 92" (234 cm) 


SO aN fe 

hae ¥ et ee PN 

OX) Cina + ° Height with Lightbox 

; CS te 4 : - Folded: 55" (140 cm) 
CAEL ANISAN TERS ¢ Width: 27" (69 cm) 
GOON Raa ” e Depth: 52" (132 cm) 
ee ¢ ° Weight: 289 Ibs. (131 kg) 


GUYS, GALS, AND|GOPHERS ALIKE 
LOVE TO PAR-TEE ON TEE’D OFF 
IN BOTH STREET AND ARCADE L@CATIONS 


© 1993 Premier Techno ay. All Rights Reserved. 
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Wanna see a traffic jam? Hey, this is no ordinary driving game. With its advanced high resolution 


Park this eraphics made possible by SYSTEM 32 and the incredible Sega 
On rf, ' 


Digital Stereo System, OUTRUNNERS brings all the pulse- 
baby on 
“BG ~ | AH L 


rrr / Ba Be Vor pounding, adrenalin- 
your floor 


’ pumping realism of a 
‘ OAs & an LAX B® (ran Prix driving 

and you'll be 

stopping 


adventure right to your 
floor. And its knock-dead 

customers 

left and right. 


twin seat cabinet will have 
you turning record profits 
in record time! 


OQUTRUNNERS takes 
players on a touring race 
around the world via hairpin 
turns, dangerous detours and 
constantly changing road and weather 
conditions. Speed and strategy will 
determine the victor as OUTRUNNERS 


palate every ounce . vel sa 


steering wheel and ichinin suick 
acceleration, ~ ‘ll be turning 


Player can choose sas eight exciting 
vehicles, each with its own set of character- 
istics, such as transmission, perspective, power 
and maneuverability. Each machine is geared 
to a different level of driving ability, so 
everyone from veterans to novices can 
compete equally for the checkered flag. 


To further accelerate profits, you can link 

OUTRUNNERS with additional two player 

models to provide head-to-head competition 
for up to eight players. With a starting lineup like that, you'll have a pile 
up of customers eager to compete. 


To test drive OUTRUNNERS, contact your author- 
ized SEGA distributor. Then floor it to the bank. 


Sega Enterprises, Inc., (USA), 275 Shoreline Drive, 
Suite 201 Redwood City, Ca 94065. 
Phone: (415) 802-3100. FAX: (415) 802-3120. 


a 


SEGA and Outrunners are trademarks of SEGA Enterprises, Ltd 


Simple By Choice, 
Heliable By Uesign. 


Introducing GLASCU. The new name in dependable vending. 


At GLASUU, we ve gone back to basics to bring you a Hur complete line includes large and small snack 
new level of reliability in vending. Specifically designed units, plus cold can, hot drink and a combination cold 
for simplicity and dependable operation, our machines food/snack model. GLASCO can be your single source 
give you all the features you need, including many for servicing all your customers vending needs. 
standard items other manufacturers offer as options. To find out more, call 

Advantages like quick and easy loading, simple your nearest GLASCU 


GLASCO™ 


servicing, contemporary styling and affordable pricing distributor. 
make GLASUU the best value in the industry...letting 
you maximize profits in any size location. 


Serving the needs of vending operators through the independent GLASCO <aistributor network, 
12271 Natural Bridge Road, Suite 798 * Bridgeton, MO 63044 * 314/298-3510 * FAX: 314/298-1309 


VIRTUAL REALITY 


This Landing 1S Your Landing 


ee Reality has landed. And now you can 


experience the excitement. Introducing Visions 
of Reality Entertainment Centers. The first true 
and real adaptation of 
virtual reality technology. 
Designed to be a total 
interactive and completely immersive entertainment 
experience. Visions of Reality combines future- 
generation technology, in-store merchandising 
and the most dynamic interactive games ever 
experienced by anyone. This means high traffic 


and high profits. 


Give your customers a true virtual reality 
experience. They'll come back again and again — 
with their family and friends. By summer of 1994 
VOR Entertainment Centers will be in the top 50 
markets in the United States and 

in Asia and Europe. 

Don’t miss out. 

Virtual Reality 

is new and exciting. And Visions of Reality brings 
this exciting opportunity to you. Secure your future 
with Visions of Reality. Because this landing is your 
landing. Land a VOR Entertainment Center for your 


market today. 


i \ 


VISIONS OF REALITY 


CORPORATION 


All Demonstrations by Appointment Onty. 
RESERVE YOUR APPOINTMENT TODAY. 
tal 18004876634 


a 


retty is nice... — 


Fire Bird II" 
HyperBeam Disc 


But what’s inside 


is a lot more important. 


[—_— when it comes to jukeboxes. 


That’s the reason you have to “lift the 
hood” of an NSM jukebox to know 
how really pretty it is. 


Go straight to the “heart”: 
the Changer. 


First thing you’ll see when you look 
inside an NSM jukebox is its 1O0-CD 
“Quick Change Artist” Changer. 


Performer-Wall © 
HyperBeam Disc 


It’s so fast, it all but eliminates the delay 
time between selections. Which means 
you can conservatively figure a 5% overall 
increase in collections over operating our 
biggest competitor’s jukebox...simply 
because more paid-for plays get com- 
pressed into less time. 


Yet, ultra fast as our changer is, it never so 
much as touches your expensive CD’s. 
Just the trays they’re cradled in. So 
there’s never any CD damage. Not even 
any wear. 


Next, take a look at our 
new CD jacket title display 
mechanism. But you better 
look quick. 


Because it’s ultra fast too. In fact, if you 
continually depress the Picture Display 
button, titles will appear and disappear as 
fast as your eye can absorb them. Most 
importantly, they’re positioned and pre- 
sented so patrons can really see them well. 


Bet you didn’t even notice 
some 5 was 4 inside eee 
until you looked inside. 

All NSM jukeboxes look - and act - as if 
they’re filled with CD’s, even though 
they may be loaded with as few as 4. 
That’s because you can “lock-out” empty 
CD trays and title strip holders...and no 
one can tell from the outside. But you 
always have the capacity of a full 100-CD 


machine. 


Now look -— really look — at 
the little things. 


Things like the computerized transport 
mechanism on the changer. The “port” 
on the electronic board that lets you plug 
in a hand-held printer to retrieve diagnos- 
tic and collection information. The auto- 
matic-read feature so the machine can 
instantly identify and play 5" CD albums, 
3" Singles or the newer “Maxi-Singles” 
... or any combination. 


Look at something so simple as the 
loomed & fitted wiring harnesses. Or the 
size and number of speakers. Little 
things, perhaps. Unimportant things, no. 
These are, in fact, just a few of the tech- 
nological and quality features built into 


Performer-Grand II © 
HyperBeam Disc 


© 1993 NSM Companies ¢ Bingen, Germany & Bensenville, Illinois 
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every NSM HyperBeam™ jukebox ... so 
that they will not only last for decades, 
but be technologically equipped to han- 
dle whatever comes along in the mean- 
time. And, rest assured, changes are 
coming along, most likely sooner than 
later. 


Now, you really want “pretty”? 
Watch this. 


Open the cabinet lid of any other juke- 
box manufacturer on the market...and 
compare what you see to NSM. You 
won’t really know what “pretty” is until 
you do. Because no competitor even 
come close to our features, our quality, 
or our level of technology. You don’t 
have to buy an NSM for a side-by-side 
comparison, either. We’ll send you an 
informative, illustrated booklet, “NSM 
Presents”, to compare with. Just call, 
write or FAX us for a free copy. Or stop 
by your local NSM Distributor. 


NSM 


The Performance Machine™ 


1158 Tower Lane 
Bensenville, IL 60106 
(708) 860-5100 FAX 5144 


™ Performer-Grand Il, Performer-Classic, Performer-Wall, The Performer Series, FireBird Il, HyperBeam, and The Performance Machine 


are trademarks of NSM ¢ Bingen, Germany & Bensenville, Illinois. 


SNK Corporation of America, 20603 Earl Street, Torrance, CA 90503. (310) 371-7100, Fax (310) 371-0969. © 1993 SNK Corp. of America. 


WOT OF Fi 
am WE PRESS? 


REVENUE SHARING means a manufacturer “lends” 


games directly to operators or locations; the factory keeps 
game ownership, while the operator or location gives the 
factory part of the earnings. During late summer, Capcom 
USA was offering certain very large operators up to 1,000 
Super Street Fighter Ils on a revenue-sharing basis. Several 
Ops were seriously considering the offer and, after much 
thought, Tony Parina (Parina Enterprises, Stockton, Calif.) 
decided to accept. Tony, the Golden State’s largest street 
operator, is a leader of CCMA and an AMOA director. 


REVERSE COURSE! On Sept. 22, Capcom USA Senior 


VP Joe Morici took command of the revenue-sharing pro- 
gram, incorporating it into his sales & marketing division. He 
said his first move would be to convene Capcom dealers in 
Chicago by month’s end. Subject: “How to bring distributors 
into the loop.” Said Joe: “Any future route deals will be 
restructured to involve our distributors. Our main business is 
to sell product. Having route operations as a separate divi- 
sion doesn’t make sense; it’s a separate and somewhat 
conflicting goal. The quality and quantity of software changes 
we're planning should make us all profitable — manufactur- 
er, distributor and operator. At this point we aren’t clear on 
details of how this restructuring will be accomplished,” Joe 
added, “but distributors will definitely be included in any 
Capcom route activity.” 


MORE REVENUE SHARING is underway by SNK Corp. of 


America. President Marty Kitazawa told RePlay: “We’ve 
been revenue sharing with Diversified Coin Corp. for about 
eight or nine months, with a limited quantity of Neo-Geo 
cabinets.” (Houston-based Diversified is a national operation 
which also revenue-shares with Capcom.) President 
Kitazawa called the deal a “location test program,” adding: 
“It'S a very sensitive issue, and we’re not going to offer this 
arrangement to other operators. We are working with 
Diversified because they have good locations, mostly in 
some Oregon convenience stores, and are a well-organized 
company that’s able to provide good information about play- 
er reactions and revenues.” 

Marty continued: “We've also been testing Neo-Geos in 
Burger King & McDonalds for over a year on a limited 
basis. McDonalds’ share of revenue goes to their Ronald 
McDonald House charity; our share simply pays the expens- 
es of the local operator. Rather than a profit-making venture, 
this test is intended to encourage major fast food chains to 
accept our games nationwide.” Asked about persistent 
rumors that Gekko Games (Ko Adachi’s operation in 
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Rancho Dominquez, Calif.) is connected with SNK, Marty 
denied any connection between the two firms. Gekko oper- 
ates Neo-Geo systems almost exclusively, but buys them 
through a distributor, SNK said. 


OPEN HOUSE product shows take place at your local dis- 
tributor after AMOA Expo. Betson San Francisco is Oct. 27; 
Betson Phoenix is Oct. 28 (both shows 10AM-4PM); no 
Betson L.A. show is planned. American Vending Sales (Elk 
Grove Village) is Oct. 29, 12-6PM. Brady Distributing (Miami) 
is Oct. 29, 1-9PM (no Charlotte show). Colorado Game & 
Vending Exchange (Denver) is Nov. 6, all day. Lieberman 
Music Co. (Minneapolis) is Nov. 10 from 10AM-5PM. Greater 
Southern (Atlanta) is Nov. 14, hours TBA. Mondial 
(Springfield) is Nov. 4; Mondial (Philly) is Nov. 6; Mondial 
(Norwood) is Nov. 7; Mondial (Pittsburgh) is Nov. 13; and 
Mondial (Rochester) is Nov. 14 (all 12-5PM). Struve 
Distributing (Salt Lake) is Nov. 12 from 12-5PM. H.A. Franz 
(Houston) is Nov. 17 from 6-9PM. Mountain Coin (Salt Lake) 
is Nov. 3; Mountain (Las Vegas) is Nov. 4; Mountain (Denver) 
is Nov. 5; Mountain (Phoenix) is Nov. 9; and Mountain 
(Albuquerque) is Nov. 10 (all 11 AM-5PM). More dates inside. 


FOR THE RECORD — GameStar, Chicago’s new pingame 
factory, may not exactly be a “division” of Capcom as we 
inferred in September. Romstar folks like Takahito Yasuki 
and Rene Lopez are deeply involved, with Rene as point- 
man to get the new factory up and running. Romstar and 
Capcom have enjoyed a special friendship for years, but 
they’re not “sister companies” in the corporate sense aS we 
also stated. Rumor says GameStar will move to a large 
Arlington, Ill. plant in early 1994. 


FACTORY NOTES — villians’ Mortal Kombat II report- 
edly debuts at AMOA Expo, shipping right after with heavy 
November production. One dealer said graphics are three 
times better than the original’s, and also that the “V factor” is 
very much there... VR8, Inc. ran aground in late August (see 
News Digest inside) but may have found a way to get back 
afloat. Stay tuned. 


EXPO DOINGS — The Industry Standardization Com- 
mittee meets Oct. 20 at 8AM (Anaheim Hilton, exact room 
to be announced). Trade vets gather for the Half Century 
Club International meeting on Oct. 22 in the Hilton’s 
Redondo Room from 3-5PM. Guest speaker: Sol Tabb. 
Confirm to Steve Kordek at 312/267-2240, ext. 548. 
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The Rowe/AMI LaserStar® Nostalgia 
CD Jukebox is crafted with traditional 
quality and workmanship inside and 
out. With more than 65 years of 
jukebox experience, Rowe/AMI is 
recognized around the world for 
creating jukeboxes with old-fashioned 
attention to every detail. Our tradition 
of giving lasting value, reliability and 
strong cashbox results has helped to 
make Rowe/AMI the world’s largest 
jukebox manufacturer. Our LaserStar* 
CD jukebox is recognized by American 
music operators as “THE BEST”. 


The Rowe/AMI LaserStar® Nostalgia 
CD is made with old world craftsman- 
ship using chrome-plated metal castings 
and hand-rubbed wood, inset with 
rainbows of colorful highlights and 
bubbling tubes. Inside you'll find 
Rowe’s proven high tech electronics 
package, CD changer mechanism, 250 
watt amplifier, dual 7 band equalizer 
and management information and 
money handling systems. 

Rowe's engineers have created the 


LaserStar's® 21st century sound system 


and its easy, push button-page flip 


ENJOY CD MUSIC 
THE OLD-FASHIONED WAY 


oe 12 


feature. Like all LaserStar® jukeboxes, 
the Nostalgia CD is easy to operate and 
has broad consumer appeal. The Rowe 
LaserStar® Nostalgia CD adds the 
perfect touch of class to any location. 
See your local Rowe/AMI distributor 
today. 


SROWE |i = 


Since 1927, Making Great Jukeboxes in America 


ROWE INTERNATIONAL, INC. 
75 Troy Hills Road ¢ Whippany, NJ 07981 
(201) 887-0400 Fax (201) 887-2851 


GENTRAL DISTRIBUTING 


Call us for the all the lastest equipment, quality 
service and full-line parts department! 
Central Distributing sells all major game lines. 
We've been satisfying the trade since 1933! 


(402) 553-5300 = 800-253-8212 = Fax: 402-553-8707 


3814 Farnam Sreet, Omaha, Nebraska 68131 


best upright videos 


MODEL/MANUFACTURER- 


_ RATING: DIST. 


1 NBA JAM+ (Williams) (7) 
2 MORTAL KOMBAT+ (Midway) (14) 
3 LETHAL ENFORCERS (Konami) (12) 
=m 4 TITLE FIGHT (Sega) (4) 
5 ST. FIGHTER ll: C.E.+ (Capcom) (18) 
= 6 THE PUNISHER+ (Capcom) (3) 
7 SUPER CHASE (Taito) (6) 
8 TOURN. SLAM MASTERS (Capcom) (1) 
=m 9 FINAL LAP 3% (Namco) (4) 


(sitdowns, cockpits, arcade attractions) 


1 SUZUKA 8 HOURS (Namco) (12) 
2 VIRTUA RACING (Sega) (12) 
3 LUCKY & WILD (Namco) (4) 
4 OUTRUNNERS (Sega) (1) 
5 STADIUM CROSS (Sega) (11) 
= 6 CRIME PATROL (ALG) (2) 
= 7 MAD DOG II+%* (ALG) 9) 
8 FINAL LAP II (Namco) (27) 
= 9 MAD DOG McCREE+ (ALG) (17) 
10 GALAXY FORCE (Sega) (30) 


: i A As 


best new videos 
= 1 AIR COMBAT [Del.] (Namco) 
=m 2 GAL’S PANIC 2 (Kaneko) 


9.28 
“be 
8.43 
7.83 
£40 
7.65 
fo 
{00 
7.90 


= 10 SAT. NIGHT SLAM MASTERS (Capcom) (2) 7.46 


+ indicates game was produced in both dedicated & software forms 
* indicates game was also produced in deluxe form 


best deluxe videos 


9.06 
9.05 
8.6/7 
8.67 
8.44 
8.17 
7.85 
(do 
7.67 
7.67 


+ indicates game was produced in both dedicated & software forms 
* indicates game was also produced in upright form 


11% 


16% 
42% 
12% 
9% 
9% 
6% 
13% 
16% 
| 2% 
6% 


best video software 


MODEL/MANUFACTU RER 


1 SAMURAI SHODOWN [S] (SNK) | (3) 
2 WORLD RALLY [H] (Atari) (2) 
3 ST. FIR. Il: C.E. TURBO [R] (Capcom) (8) 
4 WORLD HEROES 2 [S] (SNK) (6) 
5 NECK N’ NECK [H] (Bundra) (11) 

6 DAIOH [VJ (Amer. Sammy) (3) 

7 FIGHTER & ATTACKER [V] (Namco) (1) 

8 IN THE HUNT [H] (lrem) (5) 

9 TIME KILLERS [H] (Strata) (9) 
10 FATAL FURY 2 [S] (SNK) (9) 
11 KNUCKLE BASH [H] (Atari) (1) 
12 ST. FIGHTER Il [H] (Capcom) (31) 
13 WARRIORS OF FATE [H] (Capcom) (7) 
14 AERO FIGHTERS [V] (McO’River) (16) 
15 RAIDEN [V] (Fabtek) (37) 
16 STEEL GUNNER 2 [R] (Namco) (17) 
17 CADILLACS & DINOS [H] (Capcom) (3) 
= 18 ART OF FIGHTING [S] (SNK) (12) 

19 ATOMIC PUNK 2 [H] (lrem) (9) 

= 20 WORLD HEROES [S] (SNK) (14) 


Ferre SR F 


[H] horizontal [V] vertical [S] system [R] retrofit 


top pinballs 


1 JURASSIC PARK (Data East) (4) 
2 INDIANA JONES (Williams) (1) 

3 TWILIGHT ZONE (Midway) (6) 

4 ADDAMS FAMILY (Midway) (19) 

5 TEE’D OFF (Gottlieb/Premier) (3) 

6 WHITE WATER (Williams) (9) 

7 DRACULA (Williams) (6) 


8 CREATURE/BLACK LAGOON (Midway) (8) 


9 TERMINATOR 2 (Williams) (27) 


10 FISH TALES (Williams) (6) 


available brand new at certain distribuors; number following brand shows months on chart including this one. 


Operators were mailed “ballot sheets” listing games in active operation in U.S. locations and game centers and asked to “rate” the earning 
performance of each on the “7 to 10” measure: 10 for “power-house earnings,” 9 for “excellent,’ 8 for “very good game,” 7 for “good game,” 6 for “decent game,” 5 for “just 
average,” 4 for “below average,” etc. The written votes were tallied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 

The percentage of the surveyed arcade and street location opeators who have the item on location. 
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RATING DIST. 


9.00 
8.56 
7.92 
7.36 
f2o 
7.00 
7.00 
6.90 
6.79 
6./8 
6/9 
6.66 
6.62 
6.56 
6.53 
6.45 
6.40 
6.36 
6.29 
6.2/7 
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99% 
19% 
18% 
62% 

1% 
10% 

4% 
18% 
48% 
00% 

7% 
79% 
11% 
42% 
38% 
| 8% 

8% 
69% 

6% 
08% 
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JODY ‘Say Action? 


The biggest box office draw of 

\the last ten years lends his 
likeness to the latest 
pinball machine 

from Data East. 


Arnold’s back and 
| | ie he’s THE LAST 
pp su f 4, tee é} ACTION HERO’. 


Arnolds a proven 
“moneymaker and 
he’s bringing his 
earning power to 
a pinball machine 
that will gun down 
the competition. 


This game is loaded with features that 
will have players coming 
back for more! 


J Be et Oe 
2 ralan tT 
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og ay? 
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Watch the Super Crane™ carry Mi A . + A) dae ho ae eo). | 
the ball from ramp to ramp. Wh d be . ae + a a , Get your ball through the 

. L 4 Ne Lt. Deckker spinner and you'll 
4 rl ee) eee have to listen to him chew out 


ye >: Migeeiaee the department! 
To ~ H 

NEP a A. aoa 

bal 


. : 
* 

oe ( 
-, 
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You'll feel the crane shake | | =e 
the earth as it moves across | 


the playfield. double scoop to start 1 of 13 


separate Dynamite Feature 
mini-games. 


Featuring 
Quality Coin Doors 
and Validators 


from 
Eacom 
CONTROLS 


; 
it 
7 : 
% 4. — - 
~ 7 A For Amusement Ont 


A ——— ‘7 . C y = os 
Hold Flipper Button for Instant info 


a Pa ee Le —_ ‘ ; < ary ; Ds \ : ’ and see Backglass for Replay Value 
Listen to hit music from a OS | EE eet 


chart-busting bands AC/DC™, = EAST 
Queensryche™ and apa eee . ; | 
MegaDeth™ played through 

the industry’s leading sound 

source, the BSMT 2000. 


Start the action by grabbing hold 
of Arnold’s Ruger Blackhawk .45 
Caliber Pistol to propel your ball 


We've Mg Ita onto the playfield. 


Data East USA, Inc. 
1850 Little Orchard St., San Jose, CA 95125 
Phone: (408) 286-7080 
Fax: (408) 286-0842 © 1993 COLUMBIA PICTURES INDUSTRIES, INC. ALL RIGHTS RESERVED 


LAZER-TROM 


LIGHT YEARS AHEAD! 
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New from "ae 


LAZER-TRON 


Players will tremble with delight when playing Aftershock. 
The player deposits his coin on the vibrating playfield and tries 
to skillfully guide the coin into the target holes as it slides 
down the playfield. Players tip the playfield to the left or right 
to guide the coin into the high point target holes which are 
worth up to 100 tickets. 


a 


wT TTT TLL 
imtnnnnnnseal WUT TTL 


Bonus Jackpots ! Innovators in Redemption ! Aftershock" Features 
To win thousands of tickets on the Aftershock’ is the new top earning ticket © Skill dominant coin sliding game _—* Quality heavy 
Progressive Jackpot on Aftershock, the redemption game by Lazer-Tron, the same —_* Progressive Bonus Jackpot Display duty construction 
player must navigate his coin down the people who brought you such great games as_ * San Francisco themed art & sounds * Stool optional 


playfield, across the bridge and into the Spin to Win’, Jungle Rama”, Slugger’s Alley, * Fully operator adjustable * Made with pride 
bonus hole on the 5th coin played. Hop-A-Tic-iac-Toe’ and Super Bank-It" —* Size: 26"W x 60'L x 96"H in the U.S.A. 
* Weight 350 Ibs. 


Call Lazer-Tron today for the distributor 
nearest you. 


= LAZER-TRONM 
med Bank-It™ is distributed LAZESs ROM 4430 Willow Rd. 
y Capcom USA. Pleasanton, CA 94588 


Hop A Te-Tae- Ts dsb Phone: (510) 460-0873 
Patented & Patents applied for Fax: (51 0) 460-0365 


P.O. Box 2550 = 22157 Clarendon St. 
Woodland Hills, CA 91365 
818/347-3820 


For subscription information, ask for Aliason or Ingrid 


fax: 818-347-2112 
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Capcom has done it again with Super 
Street Fighter Il: the New Challengers. 
The two-player kit features four new 
characters who join the original 12 World 
Warriors. Super SF I! also features a 
next-generation hardware system offer- 
ing faster, sharper graphics and more 
anti-copy protection. Finally, the game 
boasts a special “Q Sound” chip for 3D 
audio. The Street Fighter series of games 
have consistently ranked among the U.S. 
trade’s top earners for several years 
now, and Capcom feels sure this latest 
edition will Keep them on top. Product 
began shipping in late September. Learn 
more inside this issue. 


RePlay Magazine, October 1993, Volume XIX, No. 1. 
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ing to Anaheim, Calif., for this year’s AMOA Expo. 

One “industry” is upbeat and enthusiastic. It con- 
sists of major factories, big arcade chains and large fami- 
ly entertainment sites. They are caught up in the excite- 
ment of new technology: VR, simulation centers, down- 
loading, networking, etc. They see a bright and profitable 


7 t almost feels like two different industries are head- 


future. This future will require a big investment, but it 


will spell “ROI” in giant capital letters. 


a bit dispirited. In fact, some are downright wor- 

ried. This group consists of certain distributors 
and street operators who wonder: “How can we possibly 
compete with big computer, telephone, and cable TV 
firms?” Certain dealers sigh, “We haven’t had anything 
hot to sell for a while.” Meantime, their operator cus- 
tomers mope: “Amusement collections have slowed, and 
whatever happened to our share of legalized gambling?” 


F vents at Expo could help bridge the gap between 


aL he “second industry” that’s coming to Anaheim, is 


these camps. Tradesters whose fondest wish is for 

hot new product, are apparently going to get it. 
Games at the JAMMA Show (Tokyo, August 26-28) 
looked pretty darned promising. And, yes, some of them 
are clearly “street videos.” A couple of leading factories 
have adapted polygon graphics to the street fighting 
genre. Another manufacturer has bowed the first driving 
simulator to use computer texture-mapping. We’ve also 
heard hints of some interesting developments in the 
worlds of pinball, redemption, and jukeboxes. You’ll see 
all of this on the Expo exhibit floor. 


or the longer term, Expo could finally see the long- 
awaited announcement of a way for street opera- 


tors to “go hi-tech.” Outgoing AMOA President 
Craig Johnson and AMOA’s advanced technology com- 
mittee have worked incredibly hard all year on an ambi- 
tious project they have publicly described only as “net- 
working.” The venture could do much to take operators 
into the 21st century. Also at Expo, AMOA will offer 
details on how to take full advantage of an alternative 
income tax depreciation method. By the way, it was Craig 
Johnson who won IRS approval for our trade to use this 
money-saving method. With a record-sized show building 
for Oct. 21-23, it looks like the big man from Utah is end- 
ing his term with a bang! 


— Marcus Webb 
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Simple Simon is an easy 
redemption game that all ages 
will have fun playing. Simple Simon 
talks to the player coaching him how 
to play the game and encouraging 
the player to "try again"! 

A "Simple Simon" jingle plays during 
the attract mode and gives the 
game real personality! 
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The game simulates the rules of 
tic tac toe. The player tosses 3 balls 
onto the play field and trys to match 

the lit squares on the backglass. 
oe BB -.6 \ AY If the ball lands in the lit square, 

XQ ~ 9 ,; 

i a Sy oe NU ; \Ng the player scores a higher ticket 
Beet 2. value. If all three squares are 

matched, the player gets a 

ticket bonus! 


Up to 4 coins or tokens per game 
can be inserted - Each coin 
increases the ticket values of 
each square. 
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Game Features: “LED Display for number of coins in play 

Cabinet Quality built with tongue and groove construction Payout percentages and Bonus Levels Dip Switch Settable 
< Metal Ticket Door and Deltronics ticket dispenser Drain hole provided in front of cabinet 

Ticket reset button on ticket door Game shipped with 5 balls, 3 for game play, 2 for Back Up 
«Diagnostics and Volume Control located in Coin Door < Game has casters to make the game easy to move 

LED Ticket bank counts down tickets as they are paid out Game shipped in 1 carton with skid for forklift accessibility 


® wa e Game Specs: 80" H x 87"L x 31.5"W — Weight: 600 Ibs. | Shipping Weight: 700 Ibs. 


American Sammy Corporation 


2 ee % 901 Cambridge Drive Elk Grove Village, IL 60007 (708)364-9787 Fax:(708)364-9831 
® 


© 1993 American Sammy Corporation. All Rights Reserved. 
SIMPLE SIMON" is a trademark of American Sammy Corporation 


ee the latest polygon technology 
___and state of the art graphics 
_ immerse you in the battle of your 
_ life! Awesome images are 

_ created utilizing Namco’s 3-D 
polygon graphics. Choose between 
two different perspectives: 
beginners can view the battlefield 
from behind your Cybersled; more advanced players can use the View Point Button sa 
- to surround yourself with first-person excitement. Choose your CYBERSLED from oe 
the 6 sleds available, each having its own unique strengths and weaknesses. ge 
- Control your Cybersled using “tank-like” controls. Blow away your opponent using 
your Missiles and Guns. Be careful not to overheat your guns! 


- NAMCO- AMERICA, Inc. 
- P.O. BOX 641630 
San Jose, CA 95164- 1630 
= (408) 383-3900 
= 408) 383-0128 


NAMCO EUROPE LTD. 

20/27 Mossop Street 

Knightsbridge, London SW3 2LY 
(071) 581-5515 

Fax: (071) 584-5579 


NAMCO LTD. 
2-8-5 Tamagwa, Ota-ku 
Tokyo 146, Japan 
3756-2311 
Fax 3756-5967 


Namco 


The Game Creator 


© 1993 NAMCO Ltd., All rights reserved. 
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Collect special items on the 
battlefield to gain the advantage 
over your opponent. 


Pilot: Amanda Bates 
Vehicle: G-Spider 
Shield: Low 
strength: Strong 
Speed: Fast 


Use strength and skill to 
obliterate your opponent. 


Players compete for conquest on 12 distinctive battlefields, which keeps them coming back for 
more action. Some battlefields are shrouded in mist or darkness. The radar is the player’s only 
hope for survival! 


opecial items can be picked up on the battlefield to assist you in defeating your opponent. 


Special items include: ¢ Extra Missiles ¢ Special Shield © Jam Enemy Missiles 
e Shield Power e¢ Jam Enemy Radar 


Dimensions: 


79" (190.4 cm)/A 
99" (150 cm) W 
Be (los. GM 
Weight: 

947 lbs. (426 kg) 


nance 


The Game Creator 


GLOBAL "PRO".....4 1/2' X 9' MODEL 


GLOBAL "COIN ".....7! AND 8' MODEL 


GLOBAL "OLD TIMER".....7', 8' AND 9' MODEL 
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1263 WEST 132ND STREET GARDENA, CALIFORNIA 90247-1595.....PHONE: (310) 327-0562. 


SPECIAL ARTICLES 


AMOA EXPO 

Our “guidebook” to the year’s 
biggest trade show includes show 
hours, dates, schedules, semi- 


nars, award nominees, exhibit 
floorplan, and “what else to do in 
Los Angeles.” Read the profile of 
incoming AMOA prexy R.A. Green 
and brief reports by key AMOA 
committees 


JAMMA ’93 

Japan staged its biggest-ever 
coin-op exhibit in Tokyo from Aug. 
26-28. Larger, more sophisticated 
games took the spotlight. How 
can U.S. operators afford to buy 
these products? Japan and 
America agreed: U.S. play prices 
must go up 


ANDY HALLIDAY 

As president of Edison Bros.’ 
Horizon Entertainment division, 
Andy runs hundreds of arcades 
and a growing empire of family 
entertainment centers. Edison’s 
virtual reality centers get started 
next year. Andy shares his 
thoughts on the industry’s current 
status and its future 


7-ELEVEN UPDATE 

Does Southland Corporation’s 
new business concept include 
“the elimination of all amusement 
games”? Southland says no, “we 
just ask franchisees to rethink” 
their games policy. California op- 
erator Yogi Taylor pens a passion- 
ate protest 


REGULAR FEATURES 


BIG TICKET 
BUYERS’ BULLETIN 
COVER STORY 
DATEBOOK 

FRANK TALK 
GRAPEVINE 


NEWS DIGEST 
NEW PRODUCTS 
ON THE ROAD 


TOURNAMENT NEWS 
VITAL TITLES 
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n barely three weeks’ 
[ive the 1993 AMOA 

Expo will open in 
Anaheim, Calif. It’ll be my 
30th consecutive expo — or 
“MOA Show,” as we called 
them in the “old Chicago 
days.” The differences 
between those early shows 
and the one we’re about to 
attend are too numerous and 
complex to adequately list in 
this column...although it 
would be easy to run the 
names of the bare handful of 
exhibitors (like Valley and 
Williams) who were on the show floor 30 years ago, and 
who will once again show off in Anaheim. However, I’d 
just like to discuss one major issue between then and now, 
which I simply call “the issues.” 


nated by dislike of records than ran longer than 

three minutes on the jukebox (which itself dominat- 
ed the operating industry). Today, in no order of impor- 
tance, the issues facing operators, manufacturers and dis- 
tributors in Anaheim will include: direct factory-to-opera- 
tor revenue sharing being discussed by at least three 
Japanese video companies; the emergence of telemedia 
giants like AT&T to bring interactive video games directly 
into the home via the building electronic information high- 
way; new home video hardware breakthroughs from 3DO, 
Atari and Nintendo; the Sega channel on cable TV; and 
(lest we forget) the attendant publicity on the swelling 
home video business, as proved by late September’s Time 
cover story and the $10 million ad blitz on the Mortal 
Kombat home version (and all the stories about the game’s 
nature). 


[rine are only some of the issues facing today’s 


T hirty years ago, the issues were few, and were domi- 


industry and as you noticed, these are just video 

things. And with so much publicity on this subject, 
you can bet there’ll be lots more media people at the show 
this year than we may have ever seen. In the old days, we 
were lucky to get a two-inch item in a Chicago paper; but 
watch what happens this trip! I hope as many operators as 
possible will also be there to drink the whole spectacle in. 
After all, it’s their show. 


— Eddie Adlum 
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oming next month. But 


\ 
be warned. Sega’s remarkable polygon graphics delivers 


C.A. ROBINSON & CO. 


Come to our 2O* Annual Post-AMOA shows! 


Los Angeles ¢ Friday, Oct. 29, 1993 San Francisco ¢ Wednesday, Oct. 27, 1993 
9:00 A.M. to 4:00 P.M. 9:00 A.M. to 4:00 P.M. 
2891 W. Pico Blvd. 180 Utah Ave. 
Los Angeles, CA 90006 ) So. San Francisco CA 94080 
fax: 213-735-7322 fax: 415-558-8538 
(213) 735-3001 (415) 871-4280 


Proudly representing the following lines... 


AMUSEMENT MACHINES: — REDEMPTION: 


AMERICAN LASER GAMES LEPRECHAUN ARDAC CAPCOM 
AMERICAN SAMMY McO'RIVER AUTOMATIC BROMLEY 

* AMERICAN TECHNOS MERIT PRODUCTS COIN CONCEPTS 

* ARACHNID * NSM COINCO DATA EAST 
ATARI NAMCO * DIXIE NARCO DOYLE 

* BALLY/MIDWAY ih FIXTUR WORLD EXIDY 

% CATALINA GAMES as * poet wares dia 

* 

DATA EAST STRATA tales SEIDEL 
DYNAMO TAITO * RMI SMART 

* FABTEK TECMO * VERYFINE EQUIPMENT 
GRAND PRODUCTS TORNADO 

* IREM U.S. GAMES 
JALECO * VALLEY 

* KANEKO * WILLIAMS 


*.= EXCLUSIVE 


KONAMI 


CKET To RIDE 


TO SUCCESS AND PROFIT? 


Bob’s Space Racers has been the 
redemption ticket to ride since 1970. 
With Bob’s you know that you are get- 
ting games that are in tune with today’s 
game players — true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob's because of their decades of suc- 
cess, quality construction and legendary 
service. Bob’s also offers more than just 
games, they can provide time-tested 
operating methods and complete facili- 
ties design services. Call for complete 
information on games and services. 


427 15th Street 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 


FAX 904-677-0794 


© Bob’s Space Racers, 1993 


Sidewinder A Patented Game of Bob's Space Racers Designers and manufacturers of games since 1970 


KIDS ONLY 


INTRODUCING 
KIDS ADVENTURE DOM 


The world's first Video Ride™ for Kids two to eight years of age. 


Video animated film with 
interaction for the kids first 
adventure. 


SG co Ty 


Adventure in Space Adventure to Haunted Canyon Adventure in ae Land 


Two sound tracks in surround stereo. 
Two languages — English/Spanish — Other languages in production now! 


Coin mechanisms 50¢ = two minute video ride 
overseas, coin mechanism as required. 


i KIDS 


Kids will line up for a Video Ride! Three exciting rides to choose from and many more fs serve 
video animation programs to follow to keep the excitement going on and on... ie 


Distributor opportunities worldwide. 


Internationaltl_aser Patents pending worldwide. 
PRODUCTIONS tc. 


2166 South Mannheim Road ¢ Des Plaines, IL 60018 © 708-803-0400 e FAX: 708-803-2910 


© International Laser Productions 1993 


Konami (AMERICA) Inc. 
900 Deerfield Parkway - Buffalo Grove, IL 60089-4510 
Phone (708) 215-5100 + Fax (708) 215-5144 + Telex 6871385 KONAM UW 


DREAM ABOUT 


KONAMI is a trademark of Konami Co., Ltd. = , 


RUN and GUN™ is a trademark of Konami (AMERICA) I woe 4 f SN fle. ; REST 
©1993 Konami (AMERICA) Inc. Allrights reserved. , 
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eA one-player multi-level pusher in the 
Crompton Klondike tradition 

e Ticket or token redemption plus 
an optional “ticket every time” feature 

e Full tilt alarm system 

e Vibrant graphics 

e Exciting sounds 

e Fully metered 

e Also available in three player model 


BETSON ENTERPRISES 
DIV. OF H. BETTI IND., INC. 

303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 

FAX (201)438-4837 
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JAMMA 1993: LATEST TOKYO SHOW BIGGER THAN EVER! 


JAMMA (Japan Amusement 
Machine Manufacturers 
Assn.) held its largest-ever 
annual trade show outside 
Tokyo from Aug. 26-28. 
Four U.S. firms were among 
the 67 exhibitors who cov- 
ered four halls. At 27,180 


square meters the ‘93 edition 


was nearly 50% larger than 


last year’s JAMMA show. 
Hits included Sega’s Virtua 
Fighters which brings poly- 
gon graphics to the street 
fighting genre; Capcom’s 
Super Street Fighter IT 
which bows new characters 


and a new computer system; 
Namco’s Ridge Racer which 


is the first vidgame with 


next-generation computer 
texture-mapping graphics; 
Konami’s Slam Dunk 
which offers digitized bas- 
ketball action; SNK’s Neo- 
Geo software Fatal Fury 
Special, sequel to their ear- 
lier hit; Taito’s Super 


Ground Effects, an imagina- 


tive deluxe driver; and oth- 


ers. Much talk at the show 
focused on the need for 
higher play-pricing in the 
U.S. (and how factories can 
help accomplish this). We 
have a full report on the 
show, the products and the 
political discussion in a spe- 
cial section beginning on 
page 127. 


AMOA GEARS UP FOR RECORD EXPO IN SOUTHERN CALIFORNIA 


AMOA will hold its annual 
convention and board meet- 
ing at the Anaheim Hilton 
Hotel starting Oct. 18. Next 
comes the AMOA 1993 


Expo of new product on Oct. 


21-23 in the adjacent Ana- 
heim Convention Center. It 
all takes place in Orange 
County, Calif., practically 
across the street from Dis- 
neyland. South Carolina 
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operator R.A. (Royce Alton) 
Green III will take the reins 
as AMOA’s 1993-4 Presi- 


dent; Tami Norberg-Paulsen 


moves up to First VP and 
Randy Chilton becomes 
Treasurer. West Virginia op 
Jerry Derrick will join the 
officer ranks as AMOA 
Secretary. In September, 
AMOA eliminated one full 
aisle of previously-planned 


booth space after several 
would-be exhibitors can- 
celled their plans due to 


possible legal problems with 


the display of gambling 
equipment. However, Expo 
will still offer a record-sized 
exhibit area filled with new 
goods, along with valuable 
seminars. AMOA’s annual 
awards banquet will feature 
the talents of pop singer 


October 1993 


Kenny Loggins. Inside this 
issue, our AMOA Special 
Section includes show logis- 
tics, schedules, Expo floor 
plan, award nominees, and 
“things to do around Sou- 
thern California.” Also in 
the section: a profile of R.A. 
Green III and reports from 
leading AMOA committees. 
It all starts on page 45. 
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NEWS DIGEST 


U.S. DEALERS PLAN POST- 


VIRTUAL REALITY: 
HERE IT COMES! 


Lots of news on the VR front. 
Britain’s W. Industries Ltd., 
maker of the “Virtuality” 
hardware system, is reorga- 
nizing under a new name: 
Virtuality Group PLC. They 
will also seek a public list- 
ing of stock shares by year’s 
end. In June of this year, the 
firm announced a joint ven- 
ture with Sega to design VR 
games. Separately, the com- 
pany will also create a sec- 
ond-generation VR product 
under its own banner, with 
new and better software 
(existing “Virtuality” sys- 
tems will be convertible 
with new hardware compo- 
nents). “The Group’s aim is 
to create industry-standard 
VR technology and license it 
to third parties,” said execs. 
Virtuality will become “in- 
creasingly software-orient- 
ed” and will expand into six 
different markets, including 
the home... Informed 
sources say Seattle will be 


| 


Pulaski Industrial Park 


1077 €. Glenbrook Dr. ¥ Pulaski, WI 54162 U.S.A. 
(414) 822-3951 v FAX (414) 822-8936 
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the site for the 1994 opening 
of a top-quality VR center, 
themed around a very fa- 
mous entertainment proper- 
ty. If so, that could create 
“dualing VR centers” be- 
cause Bulletproof Software 
has already named Seattle as 
the site for its first VR center 
next year, as well...West- 
wood One, the TV/radio net- 
work conglomerate, showed 
Cybertron and other VR 
machines during a recent 
Dallas convention of the 
National Assn. of Broadcas- 
ters. Everybody’s getting in- 
to the act... Visions of Reality 
hosted leading arcade chain 
chiefs and coin-op distribs 
to a product preview on 
Sept. 23 in Irvine, Calif. Pos- 
sible customers came from 
as far away as Hawaii, Latin 
America and the East Coast. 
Operators will see the same 
prototype at AMOA. Get de- 
tails on VOR’s plans in our 
story on page 115. 


BAY TEK ... 
THE HOTTEST 
GAMES IN TOWN! 


v v v \ 
If you're looking for a hot 
game, Bay Tek has just 
; © the ticket... Any one of the 
latest & greatest Rolldown 
games. Bay Tek Rolldown 
* games consistently score at 
4 «the top of Play Meter 
\ equipment poll ratings. 
And now, the #1 best-seller 
Clown Rolldown, is also 
available in a new kiddie 
clown — kid-size version. 


family-size profits. Leave 
nothing to chance. Roll with 
Bay Tek. 


HOT 
v 
FIELDER'S CHOICE 
ORIGINAL ROLLDOWN 


Now with new graphics... 


CLOWN ROLLDOWN 


NEW & HOT 
Vv 
PIZZA ROLL 
ROCK 'N ROLL 4 


NEW & HOT FOR KIDS 
Vv 


JUNGLE PICNIC 
KIDDIE CLOWN ROLLDOWN 


We 
BAY 7 TEK 


Manufacturer of Amusement Skill 
Games Since 1977. 


AMOA EXPO OPEN HOUSES 


The post-Expo frenzy of dis- 
tributor product shows is 
coming soon! Here they are 
in the order they occur. C.A. 
Robinson holds its San 
Francisco show on Oct. 27; 
the L.A. show takes place on 
Oct. 29 (both run from 9AM 
to 4PM). Music-Vend 
(Seattle) holds its show 
Tuesday, Nov. 2. Atlas 
Distributing (Chicago) hold 
its show on Nov. 3 from 
10AM to 4PM. Also on Nov. 
3, Betson New Jersey opens 


its doors from 1-6PM. Dunis 
Distributing (Portland) par- 
ties down on Friday, Nov. 5. 
State Sales & Service 
(Baltimore) hosts the trade 
from Nov. 7 from noon to 
5PM, and the New England 
Coin-Op party runs 1-6PM 
on Nov. 7. Pacific Vend 
(Vancouver) is Nov. 12 all 
day. Betson Advance (Syra- 
cuse) gets happy on Nov. 14 
from 1-6PM. The Betson 
Pittsburgh party takes place 
Nov. 30 from 1-6PM. 


SEEBURG INTERNATIONAL 
LANDS BIG INVESTORS, PLANS 
PUBLIC STOCK OFFERING 


As of Sept. 17, Seeburg 
International had shipped 
100 units of its low-cost 
Blast CD jukebox. Seeburg 
execs conceded that, as with 
any brand-new design, they 
had some initial problems 
(specifically with the album 
display mech and dollar bill 
validator). But “we’ve got 
the bugs worked out,” said 
marketing VP Ed Blanken- 
beckler. Meantime, the firm 
was in the final stages of 
putting together a multi-mil- 
lion dollar capital infusion 


of cash. Initial funds came 
from private investors and a 
“major figure in the stock 
market” whose name will be 
released “when the public 
stock offering is announced 
in the next three weeks,” 
said Blankenbeckler. See- 
burg will use the funds to 
introduce and market new 
products in the next six 
months, and to increase 
Blast production capacity to 
met operator and distributor 
demand in the U.S. and 
overseas, said the firm. 


NINTENDO’S COIN-OP RETURN? 


Nintendo will make a 64-bit 
coin-op system for arcade 
use by the end of 1994, 
according to RePlay’s corre- 
spondent in Japan, John 
Ryan. The proposed system 
will be built as a joint devel- 
opment project under a 
licensing agreement with 
the leading U.S. computer 
imaging firm, Silicon 
Graphics, Inc., and will use 
the same kind of chip used 
in supercomputers. Both 
firms said the new system 
could present real-time, 3D 
graphics like those seen in 
the movies “Terminator 2” 
and “Jurassic Park” (Silicon 
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Graphics helped do special 
effects for both). In 1995, 
Nintendo will follow up 
with a $250 home system 
that’s equally powerful. This 
move is apparently aimed at 
protecting Nintendo’s (home 
game) market share against 
the challenge represented by 
the forthcoming 3DO home 
vidgame system and its 300- 
plus software suppliers (see 
July RePlay). The develop- 
ment agreement between 
Nintendo and Silicon 
Graphics is a long-term 
worldwide pact; Nintendo 
will handle all production 
and marketing by itself. 
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SOMPITITOS 


GET A RINGSIDE SEAT ra 
FOR THE INCOME EVENT OF THE YEAR. 


The Capcom Wrestling Federation proudly brings you SLAM MASTERS. 

Ten outrageous wrestlers charging into your arcade, ready to pin down profits. SLAM MASTERS features an in-depth 
play field and Capcom's proven earnings formula — all in a four player game. With Capcom's exclusive Q-Sound™ sytem, 
players get an earful of action. From the cheers of the crowd to the creak of the ropes, 

Q-Sound Virtual Audio will leave them fighting for more. 

Call your Capcom distributor or call Capcom at (408) 727-0400, to team up with a special, limited, 
Tournament Edition, Dedicated Upright or Kit.* All available now. Put a SLAM MASTERS in your corner today. 


* KITS ARE NOT AVAILABLE WITH Q-SOUND 
©1993 CAPCOM USA, INC. 3303 SCOTT BLVD. SANTA CLARA, CA 95054, (408) 727-0400 


Q-SOUND IS A REGISTERD TRADE MARK OF ARCHER COMMUNICATIONS INC. ILLUSTRATION: TETSUO HARA 
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Bonita Marie International, Inc. 


1540 Route 37 West, Suite2, Toms River, New Jersey 08755 


REDEMPTION MERCHANDISE 
TOYS ¢ NOVELTIES ¢ JEWELRY « WATCHES 

LICENSED SPORT MERCHANDISE 

NAME-BRAND ELECTRONICS & APPLIANCES 


CRANE KITS 
ULTRA-CLEAR CAPSULE KITS on 
OPEN BOX JEWELRY & WATCH KITS 
DOZER, LAX & JACKPOT ROTARY KITS 


Ail The Latest Trends/ 
day Kits /watlable 
SATISFACTION GUARANTEED 
1-800-272-6375 


(9038) 341-4056 FAX 


Billiard 
Cloth 


All Grades and Colors 


Wisala 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 


FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South e New York, N.Y. 10010 
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NEWS DIGEST 


VR8 “BROUGHT TO ITS KNEES”; 
MANY DELIVERIES PAL THRU 


VR8, Inc., the troubled start- 
up firm run by Australian 
game designer Kyle Hod- 
getts, closed its doors some- 
time during the last week in 
August. Located in Simi 
Valley, Calif., VR8 had re- 
portedly shipped about 80 
units of its Virtual Combat 
game before activity ended. 
However, several more dis- 
tributors and other cus- 
tomers had pre-paid for 
units, but had not received 
delivery at the time of the 
closing. Hodgetts called 
RePlay in mid-September, 
saying a VR8 employee had 
stolen the firm’s entire 
$250,000 worth of inventory 
and office supplies. The 
employee also disconnected 
VR8’s business phone. All 
this occurred while Hod- 
getts was in New York, seek- 
ing financing, the company 
founder said. He added that 
VR8 had $200,000 in debt 
and no cash at the time of 
the incident. “The company 
has been brought to its 
knees,” he said, adding that 
he was seeking action from 


KYLE HODGETTS 


local police and the FBI. At 
presstime RePlay was un- 
able to learn how things 
stood with law enforcement. 
Hodgetts, who holds patents 
on the game’s technology, 
said he may take VR8 into 
Chapter 11, or license the 
product to a qualified manu- 
facturer. “My main concern 
is to pay off my creditors 
and see that the product sur- 
vives, even if the company 
doesn’t,” he said. 


MEDIA MAULS ACCLAIM’S 
‘MORTAL MONDAY’ RELEASE 


The industry received its 
most widespread, harshly 
negative publicity on TV 
and in newspapers in some 
time as Mortal Kombat went 
to the home game market on 
Sept. 13. The CBS Evening 
News showed the game’s 
bloodiest scenes, as did 
many local newscasts. L.A. 
Channel 4-KNBC anchor 
Trisha Toyota freely editori- 
alized against the game; no 
doubt plenty of other TV 
news coverage was equally 
strident. Newspapers 
around the country also took 
shots at “Mortal Monday” 
(that’s what promoters 
dubbed the release date). 
Acclaim Entertainment 
licensed the title for home 
game use from Williams/ 
Bally-Midway. Two ver- 
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sions are being sold: a 
toned-down edition for the 
Nintendo NES, and a non- 
censored version for the 
Sega Genesis. Sega recently 
started using a rating system 
for its home video software. 
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Chicago = 1-800-926-1223 

Los Angeles = 1-800 926-2223 
Bellevue = 1-800-759-1223 

Canada = 1-800-665-5656 

Se habla Espanol = 1-800-926-2223 
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Jukebox mogul Glenn 
Streeter marked the one- 
year anny of his acquisition 
of Rock-Ola Mfg. Corp. with 
two additional music prod- 
ucts: a low-cost CD juke and 
a themed nostalgia juke (see 
story inside). He also an- 
nounced several promotions 
and new hires. Ken Urban 
was promoted to production 
manager where he’l! oversee 
all production for Rock-Ola 
and Antique Apparatus 
lines. Russ Ethridge was 
promoted to the newly-cre- 
ated position of assistant to 
the president/project manag- 
er where he’ll work directly 
with Glenn and help with 
product design, purchasing, 
and setting up a new com- 
puter system. Ross Blom- 
gren was promoted to chief 
engineer, where he’! handle 
new product development, 
technical services, quality 


NEWS DIGEST 


NEW ROCK-OLA HITS 1-YEAR ANNY; NEW 
GOODS ON WAY PLUS : STAFF UPGRADES 


GLENN STREETER 


control, service schools and ion. 


seminars. Rock-Ola also 
hired Jim Leiva as purchas- 
ing manager (he’s quite 
experienced in material con- 
trol and procurement). 
Other newly created posi- 
tions, recently filled, include 
inventory manager, techni- 
cal support, and three assis- 
tants for engineering, pur- 


RUSSELL ETHERIDGE 


chasing and production 
“Rock-Ola’s first year has 
gone better and faster than I 
ever imagined,” said Street- 
er. “Our skilled and enthusi- 
astic team has performed 
beautifully as we prepare to 
launch some exciting new 


additions to our music line.” 


Get details on the new 
phonographs on page 119. 


NEW 
ADDRESSES: 
NSM & 
MELTEC 


On Sept. 1, NSM-America 
finished moving to a new 
25,000 sq. ft. facility on the 
other side of O’Hare Airport 
(it’s 2.5 times larger than 
their longtime Rose St. digs). 
The new place includes 
offices, warehouse, four 
dock doors, a huge service 
department, seminar train- 
ing room, parts area and 
kitchen. Address is NSM- 
America, 1158 Tower Lane, 
Bensenville, IL 60106. 
Phone is 708/860-5100. Fax 
is 708/860-5144. Meltec, Inc. 
has also moved to a new, 
expanded site. Effective Oct. 
1, the new address is 15425 
SW Beaverton Creek Court, 
Beaverton, OR 97006. Local 
phone is 503/643-8312. 
Toll-free is 800/356-4777. 


CONTRACT MANUFACTURING SERVICES 


e Wire Harnesses ¢ Sub Assemblies ¢ Design Work e 
e Complete Game Assembly « Kit Installation 


GRAND PRODUCTS, INC. 


2220 Arthur Ave. ¢ Elk Grove Village, IL 60007 
(708) 427-0261 Fax: 708-427-0281 


Our years of manufacturing experience can 
build your next game better. Inquiries invited. 
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4 CONTACT TAITO OR YOUR 
: LOCAL DISTRIBUTOR TO FIND OUT. 


os Taito America Corporation 
390 Holbrook Drive 
Wheeling, IL 60090 
Telephone (708) 520-9280 
Fax (708) 520-1309 
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2 Minute Drill ©1993 Taito Corporation. 
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INDUSTRY NAMES IN THE NEWS...PEOPLE ON THE 


Steve Blattspieler has been 
named as arcade division 
GM for Capcom USA, where 
he’ll handle coin-op product 
acquisition, sales and mar- 
keting along with distributor 
relations...After six years 
with SNK, John Barone 
resigned his post as senior 
VP of sales effective Aug. 31 
to pursue other interests. 
John played a key role in 
helping put the Neo-Geo 
system so solidly on the 
map (and on the RePlay 
Players’ Choice game rank- 
ing chart). SNK thanked 
John for his past contribu- 
tions and wished him the 
best of luck...Larry Macalu- 
so has been appointed direc- 
tor of Collins Games of Mis- 
sissippi, Inc. (a Fred Collins 
company). Formerly with 
Video Gaming Technology, 
Larry will run daily opera- 
tions of the firm’s statewide 
charitable bingo gaming. 
He’ll work under Patrice 
Crogen, recently named 
director of gaming develop- 
ment for Collins Gaming 
Companies...PAPA world 
flipper champ Lyman 
Sheats has joined Data East 
Pinball as a game designer 
and software engineer. His 
prior post was as a software 
developer for a U.S. defense 
contractor. DE execs said he 
“knows what is fun in pin- 
ball for players of all skill 
levels, so his deep under- 
standing of the game will 
help us make even better 
products”...Also at Data East 
Pinball, Joe Blackwell has 
singed up as product sup- 
port manager after an 11- 
year stint as director of tech 
services for Aladdin’s Castle 


SCOTT SHACKELTON 
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STEVE BLATTSPIELER 


LYMAN SHEATS 


and three years as technical 
supervisor for Montgomery 
Wards Product Service 
Dept...IGT named four pro- 
motions. Scott Shackelton is 
now corporate controller of 
the parent firm, IGT-North 
America and IGT-Int’l. Rich 
Pennington is IGT-North 
America’s controller. War- 
ren White is director of soft- 
ware engineering. Tracy 
Powell is manager of ad- 
vanced development. All 
four are longtime IGT vets 
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RICH PENNINGTON 


JOHN BARONE 


JOE BLACKWELL 


with top track records in 
prior posts...Promising a 
new level of customer satis- 
faction, former Laramie 
Interests vet Brent Collins 
has launched a new firm, 
Success Plush (Houston, 
Texas), with his wife Reba 
Collins. They’ll offer a wide 
selection of crane plush 
including holiday themed 
merchandise. Showroom & 
warehouse are located at 
10660 Kinghurst Dr., 
Houston, TX 77099. The 


WARREN WHITE 
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OVE! 


phone is 800/396-8888... 
Celebration Station (a seven- 
state chain of big family 
restaurant and fun centers) 
has announced some staff 
changes. Director of game 
operations Steve Thomas is 
adding new duties to his list 
(purchasing and technical 
support for all arcade and 
amusement equipment). 
Robin Kerr is the new 
regional manager for six 
stores in Texas and 
Oklahoma. Bob Zolno is the 
new GM of the Austin store 
on J-35...The Pennsylvania- 
based North American bill 
acceptor division of JCM 
(Japan Cash Machine) has 
named Kevin Sharp Enter- 
prises (headquartered in 
Tennessee) to distribute and 
service JCM bill validators. 
JCM sales top Steve Kinder 
praised KSE’s “long-stand- 
ing reputation for quality 
and dependability,” calling 
the appointment a key step 
toward establishing a net- 
work of JCM dealerships 
and field service centers. 


TRACY POWELL 
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a 100% Plywood 


| Cabinet 

| A 100% Solid State 

. Electronics 

"A BSP 2000 Quality 
Stereo Sound 

} (The same used in 
Uy) 


A Designed, Developed 
+  & Manufactured 
in USA 


For information on the distributor 
‘ 2 : nearest you, please call: 

A Display Board Audits 
| & Coin Meter Audits 


| A 4 Ticket Adjustments 


Leprechaun, Inc. 
18338 Redmond Way 
Redmond, WA 98052 

Phone 206/869-6400 

Fax 206/869-6401 


of 


East of the Mississippi River 
Bromley Sales 
136 Forest Avenue 

Lake Zurich, IL 60047 
Phone 708/438-3834 

Fax 708/438-5254 


A Low Ticket Indicator 
Light 


A Double Stack Ticket 


Outside the United States 
Holder Lauran Bromley 
ee 3231 W. Victoria 
Chicago, IL 60659 
Phone 312/267-6030 
Fax 312/509-9508 


Patent applied for 
©1993 Bromley Incorporated 


BROMLEY INCORPORATED 
INTRODUCES 


Wheel ’M In 
Bank Em & Bank The Profits! 


Dimensons: 
W=22 1/8" 
H=57 1/4" 
L=47" 


*NEW FEATURE — Have you ever run out of tickets while a game is in the middle of rewarding the player?? 
The player tells you how much is owed. NO MORE! ‘‘Wheel 'M In’’ has a display board inside indicating exactly 
what is owed to the player. No if’s, and’s, or but’s about it! You are back in charge. 


For information on the distributor nearest you, please call: 


West of the Mississippi River East of the Mississippi River Ouside the United States 
Leprechaun Inc. Bromley Sales Lauran Bromley 
18338 Redmond Way 136 Forest Avenue 3231 W. Victoria 
Redmond, WA 98052 Lake Zurich, IL 60047 Chicago, IL 60659 
Phone 206/869-6400 Phone 708/438-3834 Phone 312/267-6030 
Fax 206/869-6401 Fax 708/438-5254 Fax 312/509-9508 


Patent applied for 
©1993 Bromley Incorporated 


NEWS DIGEST 


LIEBERMAN TO BE AAMA’S 
1994 “MAN OF THE YEAR” 


Respected distributor Steve 
Lieberman (Lieberman 
Music Co., Minneapolis) 
will honored at the 1994 
American Amusement 
Machine Charitable Foun- 
dation banquet fundraiser. 
In announcing the selection, 
AAMCF called Steve one of 
the trade’s “outstanding 
leaders.” The Lieberman 
family business was found- 
ed in 1907; AAMCF de- 
scribed the distributorship 
itself as “an integral part of 
the coin machine industry 
practically since birth.” 
Steve said he was “pleasant- 
ly surprised” by the honor. 
At presstime, he had not 


selected a charity to receive 
proceeds from AAMCF’s 
1994 project. 


REDEMPTION PRO BILL FAITH 
RECOVERING FROM GUNSHOT 


Bill Faith, president of 
Planet Earth Entertainment 
(Los Angeles), was coming 
home from dinner at 11:15 
PM on Aug. 26 when two 
muggers shot and wounded 
him in the abdomen as he 
walked through his front 
yard. After being shot, Bill 
managed to knock the gun 
from one assailant’s hand. 
Both criminals then fled the 
scene and Bill walked back 
to the car where his girl- 
friend was still seated. She 
drove him to Encino-Tar- 
zana Regional Medical 
Center, where he underwent 
emergency surgery. Police 
credit her calm, quick reac- 
tion with saving Bill’s life. 
By mid-September, “Iron 


Man Faith” was back at 
work a couple of hours a 
day! Police are investigating 
the incident. Meantime, get 
well soon, Bill. 


NAMA VENDING REPORT 


Vending machine sales 
declined 7.7% so far in 1993 
according to a survey by 
NAMA, the National Auto- 
matic Merchandising Assn. 
Some 325 NAMA members 
participated in the annual 
survey, the largest number 
to participate in the survey’s 
46 year history. Profit mar- 
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gins rose from 1.5% in 1992 
to 3.0 this year. The com- 
plete report is filled with 
many more statistics. 
NAMA members can get it 
for $100; non-members must 
pay $150 (price can be ap- 
plied toward membership 
dues). Call NAMA at 
312/346-0370. 


All Grades and Colors 
DISTRIBUTORS INQUIRIES ONLY 
Toll Free: 1-800-4-BILLIARD 


QUALITY WOOL & EXPERT FINISHING 
A Superior Fabric 


Phone: (708) 677-3200 
FAX: (708) 674-5245 


D&R INDUSTRIES, INC. 
7111 N. Capitol Drive + Lincolnwood, IL 60645 


Powerful 
With Our 
POWER SUPPLY 


Compact Size 
Power-On LED 


High Efficiency 
Dual AC 110/220V 
Low Ripple & Noise Built-In EMI 
Top Quality Control Soft Start 
Protected Over Voltage/Short Circuit 


+ 5VDC = 15A 
- 5VDC 1A 
+12V DC = 2.5A 


Entron Enterprises Co. Ltd. 
P.O. Box 19-18 Hsin Tien 
Taipei, Taiwan ROC 
Tel.: 886-2-218-5023 
Fax: 886-2-218-0029 
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NEWS DIGEST 


UPBEAT ROWE MEETING 
SHOWS VENDING & CHANGERS 


Whereas new music 
machinery set the tone for 
past Rowe distributor meet- 
ings, their Sept. 9-11 confab 
at the Westin in Hilton 
Head, S.C. was dominated 
by new things for vending 
and bill changer users (the 
new jukebox model won’t 
be unveiled until their 


“music meeting” in mid-Jan- 
uary). Many dealers agreed 
the outing gave Rowe a leg 
up in the vending/changer 
market (e.g., their “tiny ti- 
tan” SBCQ bill changers, 
shipping this month). See 
next issue for more com- 
plete details on the Rowe 
conference. 


Social highlight of the Rowe 
affair was its black-tie 
awards dinner. This year’s 
prestigious President’s Cup 
went to American Vending 
Sales (Elk Grove, Ill.). From 
left in awards photo: Rowe’s 


Joel Friedman, James Gang & 
Jerry Gordon flank AVS 
chief Frank Gumma (second 
from left holding plaque). 
Betson Enterprises won the 
Rowe Cup also presented at 
the gathering. 


1994 JAMMA 


DATES MAY CLA 


At presstime, it appeared 
JAMMA and AMOA could 
be heading for a schedule 
conflict for their 1994 trade 
shows. AMOA Expo ‘94 will 
take place Sept. 22-24 in San 
Antonio, Texas (this fact has 
been public knowledge for a 
couple of years). Immediate- 
ly after the close of its 1993 
show, JAMMA announced 
its °94 show would take 
place Sept. 21-23 at the 
same Makuhari Messe con- 
vention center, where it’s 
been held the last two years. 
Belatedly realizing the over- 
lapping dates, JAMMA first 
asked AMOA to shift its 
dates...which AMOA says it 
simply cannot do. Later, 
Secretary Mr. Kataoka told 
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RePlay that the Japanese 
association would try to 
shift its own dates to avoid 
the overlap if possible. The 
JAMMA Show has tradition- 
ally been held in October, 
when the weather is good 
and buyers know the good 
Japanese winter/New Year 
season is just around the 
corner. The show needed 
more room for 1992, so it 
was moved to the Makuhari 
Messe, which was only 
available in August during 
1992-3. But Japan’s hot 
weather and a slow market 
make August unpopular 
with customers; thus the 
move to later dates. 


CLYDE LOVE 


CALIF. OPERATING 


GIANT, PASSES ON 


California’s longtime opera- 
tor (and 1948 charter AMOA 
member) Clyde Love died at 
his home in Visalia on Sept. 
7. He was 71 and had fought 
a long, brave battle with can- 
cer. A World War II Navy 
Seabee veteran, Clyde went 
to work for an L.A. vending 
firm after the war. Soon 
after, he bought his own 
company, building it into 
several successful firms with 
multi-multi-million dollar 
annual sales. In the 1960s 
and ‘70s, he merged with 
ARA and helped it expand 
operations to the entire 
Western U.S. He spent the 
1980s as founder and presi- 
dent of Silco, marshalling 
spectacular 88% revenue 
growth to nearly $30 million 
per year. Clyde also started 
Royal Vending Services 
with his sons Jack and 
Russell in 1984; under 
Russ’s presidency it has 
become one of SoCal’s pre- 
miere independent operat- 
ing firms. At various times, 
Clyde served as an AMOA 


and CCMA board member. 
Said Russ: “He was such a 
fighter. He outlived all his 
doctor’s predictions two or 
three times over — or more! 
He never gave up and never 
complained. He loved life 
and just kept on plugging 
with that positive attitude 
which was always so char- 
acteristic of him. He was a 
real inspiration to me. He 
went peacefully and he’s in 
a better place now.” 


INTERTAINMENT 1993 
CONFERENCE COMING NEXT 
MONTH TO SOUTHERN CALIF. 


Where will you find leading 
entertainment industry peo- 
ple like Horizon Enter- 
tainment’s Andy Halliday 
and 3DO’s Hal Josephson 
next month? At the Loew’s 
Hotel in Santa Monica, 
Calif., where they will 
attend InterTainment ’93, a 
convention that focuses on 
interactive entertainment 
and technology. Produced 
by Alexander & Associates, 
the event runs Nov. 3-5 and 
covers video, computer and 
CD-ROM games; children’s 
programming; on-line com- 
munities; public place at- 
tractions; interactive TV; 
and interactive publishing. 
Good seminars, expert 
speakers and fascinating 
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demonstrations have made 
this show a thought-provok- 
ing event in prior years. 
“Participants will identify 
new and tangible business 
opportunities in this rapidly 
growing field, because 
they’ll see more clearly 
where the emerging con- 
sumer demand really lies,” 
said A&A execs. Seminar 
topics range from theme 
park and fun center updates, 
to VR centers, to interactive 
video/computer storytelling, 
to interactive simulators, etc. 
Get more information from 
A&A at 212/684-2333. 
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EARNS BIG ! 


Here’s Proot.... 
e After 5 weeks, did 2700 plays last week (that’s $1350). 


SOMMA’S PIZZA PARTIES & FUN 
Salem, Virginia 
The game’s been here for 8 weeks...Last week, 
it did 1400 plays (that’s $700 ). 
PISTOL PETE’S PIZZA 
Glendale, Arizona 


Full Court Frenzy is my top earning game in a 
location with 25 other sports games...It’s been 
that way for 3 months!! 


EMPIRE SMOKES AND MUSIC 


Buffalo, New York 


e The best game | ever put into a Sports Bar!!! 
CHILTON VENDING 
Wichita, Kansas 
® Great money maker...Earned $600 last week 
...My best purchase ever!! 
SPORTS PAGE 
Homestead, Florida 
biti ¢ After 3 months at the arcade, always ranks in the 
+4 4. top 5!! Extremely Reliable. 
Th PUTT PUTT GOLF AND GAMES 
Tonawanda, New York 


naa 


: : Basketball 
> | : Of The 90’s!! 


x 


FOR 
FURTHER ™ U.S. PATENT No.5,074,552 
INFORMATION ‘“& Other U.S. and Foreign 


CALL YOUR Patents Pending 


DISTRIBUTOR OR: Licensed From G.L. Technology, Inc. 


Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue, Buffalo, New York 14215 
Phone: 1-716-833-0481, 1-800-342-3433 ¢ Fax: 1-716-833-1342 
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QUARTER HORSE 


By Arjay Export 
The Ultimate in Video Entertainment 


Arjay Export has created the excitement of 
Quarter Horse racing on a heavy duty, 
performance-proven Pioneer Laser Disc Player, 
all enclosed in a durable wood cabinet. This unit 
has separate access for coin box and electronic 
components plus a bonus of "Double Odds." 
Quarter Horse is available in Single or Dual 
monitor models. Compare their features with any 
other horse race game...there is no comparison! 


FOR EXPORT! 
BALLY-IGT-SIGMA, SLOTS-POKERS-KENO. 
Call us for the best prices on BONANZA, MINI 
BOY POKER, BLITZ MEGASTRIP POKER, 

PCB, WINGS 8 LINES and POKER PCB. 


S/ EXPORT CO, Ine. 


1645 Falmouth Road E-2 - Centerville, MA 02632 
Tel. (508) 771-6088 Fax (508) 771-6119 


NEWS DIGEST 


HIGH TECH UPDATE: WHOLE 


AT&T has bought 20% of 
the Sierra On-Line comput- 
er network services firm, a 
move which puts “Big Bell” 
into the computer game 
market. Sierra, which now 
counts 40,000 subscribers, 
will get $5 million to devel- 
op new games. AT&T also 
gets a takeover option, but 
that’s just the tip of the ice- 
berg. AT&T plans to “rein- 
vent” itself as an “informa- 
tion superhighway” kingpin, 
sending digitized video over 
cable and phone lines. 
They'll build a network of 
digital storage computers 
around the USA to help cre- 
ate an interactive TV net... 
President Clinton on Sept. 
15 revived his proposal for 
Uncle Sam to guide creation 
of a national information 
superhighway, to the tune of 
$1-2 billion per year...A con- 
sortium of major info service 
firms like AT&T, Hewlett- 
Packard, Digital Equipment, 
Sprint and others are plan- 


LOTTA SHAKIN’ GOIN’ ON 


ning their own info super- 
highway (called the 
“National Informational 
Infrastructure Initiative 
Testbed”) to make sure Big 
Business gets to play the 
leading role...GTE Imagi- 
Trek has completed its digi- 
tal compression lab. The lab 
can do a fast, cheap job of 
converting real-time video to 
digital data in the recom- 
mended industry-standard 
format (called MPEG). This 
will help create interactive 
CD products from TV 
shows, movies, etc...On 
Aug. 24, a federal judge said 
it was OK for phone compa- 
nies to sell video program- 
ming in their home markets. 
The original AT&T breakup 
and 1984 cable regulation 
act had barred this. Under 
the new ruling, telcos will 
be able to compete with 
cable TV for local business. 
Now wonder phone compa- 
ny stock jumped! 


COPIER MUST PAY $145,000 


Cointek Corp. is a Korea- 
based firm which pled 
guilty to one count of traf- 
ficking in counterfeit 
Champion Edition games. 
According to court docu- 
ments obtained by RePlay, a 
New Jersey federal court 
passed judgment on Cointek 


October 1993 


as of Aug. 13. The firm was 
sentenced to pay a $55,000 
fine to Uncle Sam, plus 
$90,613 in restitution to 
Capcom, plus a $200 assess- 
ment. The defendant was 
also placed on five years’ 
probation. 
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Call toll-free 

cote neon Oe | for your FREE 

ACME’S ‘93 ee te — pa '. * copy of Acme’s 
REDEMPTION BUYERS — NCPR eS Sa. | ‘93 Redemption | 
GUIDE BRINGS YOU: - et oes, | a Buyers Guide and 

- Sporting Goods : taliee imprintable — , - Our Ticket Value List. 

- Electronics = = Merchandise —_— | You’ ll find all the items in 
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TOKENS 


IN THE RACE 
FOR QUALITY, 


HOFFMAN & HOFFMAN 


EVERY TIME! 


« Custom Tokens shipped in 
ten days 


« Minimum custom order is 
1000 Tokens 


« Lowest prices in the country 
¢« Highest quality 


« Youcan buy the best Tokens 
for less. Check our prices 
and see 


HOFFMAN & HOFFMAN 


P.O. Box 896, Carmel, CA 93921 


800-227-5813 


FAX: 408-649-3318 


"Quality is our family tradition” 
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by MARCUS WEBB 


Like the rest of the world, the coin- 
op trade has been buzzing about “vir- 
tual reality” (VR) for some time now. 
Trouble is, few know what VR really 
means. Even fewer people have actu- 
ally experienced it. 

Simply put, virtual 
reality is a computer 
simulation requiring 
a headset with small 
stereo-optical moni- 
tors placed directly 
in front of the view- 
er’s eyes. This head- 
set-viewer is called a 
head mounted dis- 
play, or HMD. True 
VR also requires 
sensors that track 
the viewer's head 
motion so that 
graphic displays are 
adjusted accordingly. 
Look up, and you 
see the “ceiling.” Look down, and you 
see the “floor.” Of course, you're 
really seeing a ceiling and floor which 
exist only inside a computer program. 

The result is a rather uncanny 3D 
simulation. The viewer feels he’s 
actually “inside” a computer-generat- 
ed, fantasy environment. The viewer 
seems to be interacting directly with 
this imaginary environment, without 
the aid of a typical interface like a big 
TV screen, computer keyboard, or — 
in some cases — even without a joy- 
Stick. 

Now, here’s the key point. Unlike a 
keyboard, joystick, TV screen, etc., 
the HMD interface seems “transpar- 
ent” or non-existent, so the resulting 
simulation feels like reality. But it isn’t 
“real” reality...thus the term, “virtual” 
reality. Please note: nobody would 
have had to invent this term, if the 
HMD and tracking device had not 
created a whole new level of simula- 
tion realism. 

This is why VR has become a 
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On Your Marl... 


buzzword. VR is the most sophisticat- 
ed, seductive form of computer simu- 
lation around. Naturally, everybody 
wants to “borrow” the term because 
it is exciting. Makers of other simula- 
tors, or video games with oddball 
control mechanisms, or games with 
ride characteristics, 
want to call their 
products “virtual 
reality,” too. They 
want to hitch a ride 
on the general 
excitement. 

| wish they'd 
Stop. People who 
apply the term “vir- 
tual reality” to less- 
immersive simula- 
| tion technologies 
(i.e., simulations 
Se Without HMDs and 
= a7 tracking sensors) 

‘sw are degrading the 
value of the termi- 
nology. They are 
muddying the language. They are 
confusing the issue. Again, the term 
“VR” would not have been needed, 
nor invented, if the machines in 
question were merely linked cockpits 
with big TV screens inside, or games 
whose characters mimicked the 
physical motions of the players, etc. 

From now on, this magazine will 
call something “virtual reality” only if 
it involves a head-mounted display 
whose graphics presentation is linked 
to a head- or body-motion tracking 
device. 

Linked cockpits that present indi- 
vidual viewpoints of a shared, com- 
puter-generated environment will be 
called “simulation networks.” 
Dedicated, themed locations for such 
products will be called “sim centers.” 

Games that incorporate the play- 
er’s image into the graphics, and 
games whose characters or vehicles 
are controlled by the player's body 
motion rather than joysticks, will be 
called “novelty video games.” 
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~ AMOA 1993! 


- WELCOME TO 
SOUTHERN CALIFORNIA! 


In this Special AMOA Section: 
» A Look at Expo ’93 

» What to do in Anaheim/Los Angeles 

» Show and Seminar Schedules 

» Award Nominees 

» Floor Plan and Exhibitor List 

» A profile of new President R.A. Green Ill 

» An update of AMOA committees and their 
progress during the past year 


(photo courtesty of the Los Angeles Convention & Visitors Bureau - 
© 1997 Michele & Tom Grimm 
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With Expo ’93 just weeks away, the AMOA 
Planning Committee has been adding the final 
touches to what promises to be an informative 
and fun-filled event. A record number of booths 
will fill Southern California’s Anaheim Con- 
vention Center from Oct. 21-23. Show organiz- 
ers are encouraging showgoers to take advan- 
tage of this once-a-year opportunity to see new 
products, participate in AMOA affairs, meet 
others in the industry and bring home new and 
valuable insights into the coin-op biz. 
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Above, the Anaheim Hilton & Towers; below, the convention center 


SHOW INFORMATION 

While previous Expos have al- 
ways had much to offer, this year’s 
venue is especially accommodating. 
The Convention Center itself is sur- 
rounded by three major hotels within 
easy walking distance, with another 
hotel just a short shuttle ride away. 
Add to this the close proximity of one 
of the world’s leading theme parks 
and Southern California’s gorgeous 
(almost tediously so) sunny climate 
and you have the ingredients for an 
ideal family weekend. If tradesters 
still need help with accommodations, 
they should call the Anaheim 
Housing Bureau at 714/999-8939. 

Most of those who plan to fly 
know which of the four area airports 
they'll be arriving into. After landing, 
you can take a taxi or shuttle to 
Anaheim, or opt for a rental car and 
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see California like a native. The 
AMOA has negotiated special dis- 
count rates with Alamo Car Rental for 
the event. To make a reservation (a 
24-hour advance notice is required), 
call Alamo’s 24-hour line at 800/732- 
3232. 

The deadline for mail-in registra- 
tion has passed, but you can still reg- 
ister on site at Anaheim. Registration 
is located in Hall C of the Convention 
Center during the following hours: 
Wednesday, Oct. 20 from 3 to 8 PM, 
Thursday, Oct. 21 from 8 AM to 5 
PM, Friday, Oct. 22 from 8:30 AM to 
5 PM and Saturday, Oct. 23 from 8:30 
AM to 3 PM. Unlike previous years, 
badges were not mailed out in 
advance, but instead must be picked 
up in person on site along with the 
new “Galaxy” card. 

The Galaxy Expocard is a new fea- 
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ture for this year’s show. It is a regis- 
tration and message system consist- 
ing of a card containing a computer 
chip, which can be used to retrieve 
registration information, product 
location, event schedules, ect. The 
card can even be used to pick up 
messages left at the message desk. 
Exhibitors will also use Expocard 
readers at their booths in order store 
information from showgoers who 
wish to know more about the prod- 
ucts after the show. 

The Exhibit Hall itself opens from 
10 AM to 5 PM on Thursday, Oct. 21, 
and opens again on Friday, Oct. 22 
and Saturday, Oct. 23, also from 10 
AM to 5 PM. More than 200 compa- 
nies will crowd the Convention 
Center floor with approximately 
1,000 booths, which is likely to sur- 
pass last year’s number. 


OTHER ACTIVITIES 

Tradesters who attend Expo ‘93 
will probably notice that the number 
of educational seminars has fallen 
from previous shows. Although this 
year’s seminars may be small in num- 
ber, they still tackle some of the big- 
gest issues facing the industry today, 
and tradesters can attend most of 
them and still have plenty of time to 
catch the action at the Exhibit Hall. 

The scheduled seminars include 
“Saving the Family Business: Tax Im- 
plications of Changing of the Guard,” 
“Depreciation: Learn How to Make 
Money...,” “Vending Development 
From A Through Z,” “Unplug the 
Holidays” and “Video Gaming: 
What’s Hot? What’s Not?” They will 
all be held at the Anaheim Hilton and 
‘Towers. 

This year’s Awards Show and 
Banquet will also be at the Anaheim 
Hilton and Towers, Friday, Oct. 22 
from 6 to 10 PM. The industry will 
honor the best jukebox records and 
CDs of the year as well as announce 
the annual AMOA Games and 
Cigarette Vending Machine Promo- 
tion Awards. Also honored are new 
inductees to the “Jukebox Legends” 
Hall of Fame. 

Headlining the banquet entertain- 
ment is Kenny Loggins (pictured next 
page), two-time Grammy Winner and 
former member of the hugely suc- 
cessful recording duo Loggins and 
Messina. Another recording artist, 
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FOR THOSE WHO LIKE THEIR ACTION 
FAST, HARD, AND ROUGH. 


MEET THE L.A. RAIDERETTES AT THE STRATA BOOTH 
AMOA EXPO ‘93 - ANAHEIM, CA - FRIDAY, OCT 22 


for the awards show. Tickets can be Other activities include the 
purchased on a first come first served | AMOA Member Welcome Reception 


Rita Coolidge, will stand in as emcee |_ basis at the registration area. 


on Thursday, Oct. 21 from 6 to 8 PM, 
which, of course, will be done with a 
Disney-style welcome, and the Hesch 
Scholarship Raffle Drawing and 
Auction taking place each afternoon 
at 3 PM near the exhibit hall main 
entrance. A special drawing at 4 PM 
on Saturday, Oct. 23 will raffle off a 
sporty new “mystery” car. 

With so much going on, you may 
not have much extra time to take in 
all the sights that Southern California 
has to offer. Luckily, Disneyland is 
just a crosswalk away from the 
Convention Center. The AMOA has 
secured special discount passports 
for Expo ’93 attendees and their fami- 
lies to Disneyland for Oct. 23-25. The 
passports are good for one day only 
and can be purchased at the registra- 
tion area. 

We've tried to cover as much 
information as possible in the space 
available, but if you’re in need of 
more, call the Expo ’93 Hotline at 
312/245-1021. We hope you can 
make it to this great event. See you 
there! 


AMOA EXPO 1993 SHOW SCHEDULE 


Wednesday, October 20 3:00 PM 

3:00 - 8:00 PM Hesch Raffle 

Registration Open —- Anaheim Convention Center 
-—— Anaheim Convention Center 

: 6:00 - 8:00 PM 

Thursday, October 21 Welcome Reception (for AMOA 
8:00 AM - 5:00 PM members only) 

Registration Open — Anaheim Hilton & Towers 


— Anaheim Convention Center : 
Friday, October 22 


8:00 - 10:00 AM 8:00 AM - 5:00 PM 
Educational Seminar: Saving the Registration Open 
Family Business: Tax Implications of — Anaheim Convention Center 
“Changing of the Guard” 
— Anaheim Hilton & Towers 8:00 - 10:00 AM 

AMOA Annual Business Meeting 
9:00 - 10:00 AM — Anaheim Hilton & Towers 
Distributor Hour in Exhibit Hall 

9:00 - 10:00 AM 
10:00 AM - 5:00 PM Distributor Hour in Exhibit Hall 


Exhibit Hall Open 
10:00 AM - 5:00 PM 


11:00 AM - 3:30 PM Exhibit Hall Open 
Spouse Program & Luncheon 
11:00 AM - 1:00 PM 


11:00 AM - 1:00 PM Educational Seminar: Unplug the 
Educational Seminar: Depreciation: Holidays 
Learn How to Make Money... — Anaheim Hilton & Towers 


— Anaheim Hilton & Towers 
11:00 AM - 1:00 PM 


2:00 - 4:00 PM Educational Seminar: How to Write 
Educational Seminar: Vending or Update Your Employee Handbook 
Development From A Through Z — Anaheim Hilton & Towers 


— Anaheim Hilton & Towers. 


Page 48 October 1993 


3:00 PM 
Hesch Raffle 
—- Anaheim Convention Center 


6:00 - 11:30 PM 
AMOA Awards Show & Banquet 
— Anaheim Hilton & Towers 


Saturday, October 23 
8:30 AM - 3:30 PM 
Registration Open 

— Anaheim Convention Center 


10:00 AM - 5:00 PM 
Exhibit Hall Open 


Noon - 2:00 PM 

Educational Seminar: Video Gaming: 
What's Hot? What's Not? 

— Anaheim Hilton & Towers 


3:00PM 
Hesch Raffle & Drawing 
—- Anaheim Convention Center 


4:00 PM 


Hesch Grand Prize Drawing 
— Anaheim Convention Center 
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Me Perfect formula for fun and Profits! 
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Exciting Indy-style racing!” 
’ Dazzling shaded polygons and 
_3D graphics 

State-of-the-art Pentaphonic sound syste (: 
Specially designed interactive cabinet 
Up to 8 cabinets can be linked ~ 
together for exciting head-to-head racing! 
Selectable transmissions and race courses! 


Strata Group, Inc. . 
4010 Winnetka Avenue _ Rolli S, Illinois 60008 
e (708) 870- 7006 ~ (800) 26 


| © Copyright 1993 Incredi 
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JALECO PRESENTS A CHALLENGE FOR KIDS OF ALL AGES 


SLAM DUNK FOR PROFITS!!, Se 


THE REDEMPTION GAME FOR THE 90'S 


BASKET BULL is an exciting sports game for any location from 
arcades to taverns. Captivated players launch the ball through a 


GIANT loop into a very impressive rim shot. They try to time 
their shot and finesse the nudge button to enter the spinning 
target to score different ticket payouts. If the player is good ...he 
can hit all six targets and collect JACKPOT. If he is VERY good 
and gets all six targets INORDER...he can collect SUPER JACK- 
POT and get up to 400 tickets! (Operator adjustable) If he just 


thinks he's good, you collect from a FAT CASH BOX! 
FEATURES 


COMPACT SIZE fits all locations 


fe H.GDS" W. 24" D. 24" 240 Ibs 

Ee Great sounds, voice and music. 
fe Operator adjustable number of 
misses, target hole payout, 
JACKPOT AND SUPER JACKPOT. 


JALECO © 


JALECO USA, INC 
685 Chaddick Drive, Wheeling I11.60090, USA 
Tel 708-215-1811 Fax 708-215-2642 


JALECO EUROPE 

Rowlandson House, 289 Ballards Lane, Finchley, London 
N12 SNP, United Kingdom 

Tel.081-446-8431 Fax 081-445-6493 


JALECO LTD. 
2-19-7 Yohga, Setagaya-ku, Tokyo 158, Japan 
Tel. 03-3708-4830 Fax 03-3708-4822 Telex. J2 7891 


JALECO ® AND BASKET BULL™ ARE REGISTERED TRADE MARKS 
AND TRADE MARKS RESPECTIVELY OF JALECO USA INC. © 1993 
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while Disney's original park is sure to be a favorite among showgoers, 
Southern California is a virtual goldmine of activities and places to go 


With Disneyland just a stroll 
across from the Anaheim Convention 
Center, most tradesters attending 
AMOA Expo ’93 won’t stray too far 
from their hotel rooms for fun outside 
of the show. But for the adventurous 
conventioneer, Southern California 
offers plenty of variety in things to do 
and places to go. 


Above, Sleeping Beauty’s Castle stands as 
the gateway into the Fantasyland area of 
Disneyland in Anaheim (photo courtesy of 
The Walt Disney Company). At left, a look at 
a famous intersection, that of Hollywood and 
Vine with the Capitol Records building at left 
(this and photos next page are courtesy of 
the Los Angeles Convention & Visitors Bu- 
reau © 1991 Michelle & Tom Grimm). 
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Unlike many other 
major metropolitan 
areas, almost every- 
one in Southern Cali- 
fornia depends on a 
car to get around, and 
traveling from point A 
to point B often in- 
volves creeping along 
for hours in frozen 
traffic. Therefore if 
you choose to forsake 
the comfort and con- 
venience of the Magic 
Kingdom in order to 
sample the true SoCal 
experience, it would 
be wise to be pick 
only a few destina- 
tions and carefully plan your route. 

If you prefer not to venture too far 
from Anaheim, nearby Buena Park 
features many attractions within 
close proximity of each other. Knott’s 
Berry Farm is a theme park popular 
with area locals for years, and fea- 
tures many stores, restaurants and 
thrilling rides. Close to Knott’s are the 
Movieland Wax Museum and 
Medieval Times dinner theater. 

Of course, the beaches of Southern 
PITTMAN E Bi) | California have long been one of its 

@ =) BH Uae: ona premier attractions. Huntington and 


cs 
Mien’ yebe te 


Pictured on this page: a look at just one of Southern California’s popular 
beaches and our trademark palm trees, sailboats in Marina Del Rey and 
Mann’s famous Chinese Theatre, truly a favorite spot for tourists. 


Sa EO | RF mee Newport Beach are close to the show 


and both are well known for their 
piers. Nearby Laguna Beach is a 
hangout for Orange County’s artsy 
crowd. Further north, in Los Angeles 
County, is Long Beach, home port for 
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A TRUE $KILL GAME 


BANK 'EM TOGETHER AND ADD SUPER JACKPOT = 4 NER EAR 
BACKED WITH A FULL 6 MONTH WARRANTY “in a a 


32g MIRA LOMA AVENUE, GLENDALE, CA g1264 
AVAILABLE IN YELLOW, RED OR PURPLE CABINET TELEPHONE- (818) 247-6655 FAX (818) 247-2363 = 


COUNT GN US FOR HIGHLY CREATIVE INVENTIONS GF PRIZE DISPENSING GAMES 


the Queen Mary which offers tours, 
restaurants and even hotel (cabin) 
rooms. Proceeding up the coast, 
you'll run into the gorgeous boating at 
Marina del Rey. Next comes the 
funky streetlife on the boardwalk of 
Venice Beach (including break 
dancers, roller skaters, etc.). The next 
beach north is Santa Monica, full of 
quaint restaurants and shopping. 

A little further north and inland 
from Santa Monica rests Hollywood 
Blvd. and its “Walk of Fame” — 
bronze stars embedded in the street, 
each bearing the name of a great 
entertainment personality. Although 
you're highly unlikely to see any 
actual movie stars walking these 
seedy streets, you can still see the 
footprints they left behind at Mann’s 
Chinese Theater. If you stay on the 
boulevard heading east, the univer- 
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sally recognized Hollywood sign will 
eventually appear on the looming 
hills. 

Driving through L.A. can seem 
like a global odyssey. Those who 
wish to sample many new and differ- 
ent cultures couldn’t choose a better 
place. Near the downtown area 
resides Chinatown as well as Little 
Tokyo. Close to the train station is 
Olvera St., L.A.’s oldest avenue, 
which brings alive the vibrant sights 
and authentic sounds of neighboring 
Mexico. Crowding various city streets 
are an endless array of restaurants 
and shops teaming with goods from 
Europe, Asia and Latin America. 

If you prefer a more traditional 
kind of shopping experience, 
Southern California will not disap- 
point you. The entire region is team- 
ing with some of the world’s finest 


stores and boutiques. The South 
Coast Plaza in Costa Mesa, one of the 
largest malls in the country, features 
over 300 stores and is just a few min- 
utes from Anaheim. A few miles 
away is the slightly ritzier Fashion 
Island in Newport Beach with over 
200 shops. 

This is just a small taste of what 
can be found in Southern California. 
Most of these places are fairly well- 
known and any desk clerk can give 
you good directions. You might also 
want to check out the brochures in 
the hotel lobby or consult a good trav- 
el book. Just make sure you familiar- 
ize yourself with the major freeway 
systems and plan your itinerary in 
advance. We hope everyone attend- 
ing Expo ’93 enjoys their stay in the 
state we at RePlay like to call home. 


SCHEDULE OF AMOA’S EDUCATIONAL SEMINARS 


All educational seminars will 
be held on the 4th Floor Con- 
course Level at the Anaheim 
Hilton & Towers. 


Thursday, October 21 
e8to 10am. in the Avila Room 
Saving the Family Business: Tax 
Implications of “Changing of the 
Guard” 

The toughest (and most highly 
penalized) business to buy or sell in 
the eyes of the IRS is a relative-to- 
relative transaction (i.e., SOB-Son of 
the Boss, or DOB-Daughter of the 
Boss). This seminar will address the 
in’s and out’s of selling the family 
business to another family member 
without adverse tax implications. 

Speakers: C. Joseph Sequin, 
Cape Coral, Fla., and Ken Milani, 
University of Notre Dame, South 
Bend, Ind. 


¢ 11,.a.m. to 1 p.m., San Simeon 
Room 

Depreciation: Learn How to Make 
Money... 

This invaluable income forecast- 
ing seminar will show you how to 
make money by cutting your video 
game buying budget by 12 percent 
— and still buy just as many games! 
The secret? Understanding the tax 
laws affecting depreciation. 

Speakers: Russell Healy and Van 
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Wallace, Deloitte & Touche, Salt 
Lake City, Utah. 


e2to4p.m. in the Avila Room 
Vending Development - A 
Through Z 

Are you currently involved in 
vending (i.e., snack, soda, ect.)? Are 
you considering becoming involved 
in vending? This seminar will address 
all aspects of vending, from its profit 
potential for the vending newcomer 
to new ideas and how to maximize 
returns for the veteran. 

Moderator: Sharon Harris, Stan 
Harris & Co., Philadelphia 


Friday, October 22 
* 11 a.m. tO 1. b.m:; in the Avila 
Room 
Unplug the Holidays 

This seminar—excellent for both 
owners/managers and their spous- 
es—is designed to show you how to 
enjoy the holidays with less stress. 
Too often the holidays are so busy 
that we forget how to relax, but this 
seminar will offer insights on how to 
make the holidays more comfortable 
and rewarding. 

Speaker: Gale Kreibich, Human 
Resources Development Dept., 
Lutheran Hospital, LaCross, Wis. 


¢ 11.a.m. to 1-p.m., San Simeon 


Room 
How to Write or Update Your Em- 
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ployee Handbook 

The employee handbook can play 
an integral role in communicating 
company policies, benefits, perfor- 
mance standards, ect. It also pro- 
motes fairness and consistency 
toward employees. This seminar will 
address all aspects of producing or 
updating this invaluable document, 
which all companies should have. 

Speaker: Howard Schwartz, 
PhAD., Encino, Calif. 


Saturday, October 23 

e Noon to 2 p.m. (location undeter- 
mined at presstime) 

Video Gaming: What’s Hot? 
What’s Not? 

Learn about the latest develop- 
ments in video gaming from where 
it’s working and the current status of 
state legislation to the Indian gaming 
issue. This important seminar looks 
at the role of the private sector (i.e., 
operators) in this hot ‘90s phenome- 
non. 

Moderator: Dean Schroeder, 
Musivend, Inc., Sioux Falls, S.D. 

Speakers: Frank Blackburn, 
Baton Rouge, La.; Lars Herseth, 
State senator, Houghton, S.D.; and 
Mike Anderson, Minneapolis, Minn. 


Note: This schedule is tentative. 


Times, locations and speakers are 
subject to change. 
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25” Model 


33” Model 
“™ 50” Model 


CRIME PATROL 2 ft Z pawer 


DRUG WARS BIG, SMALL OR KIT... CRIME PATROL 2, DRUG WARS will 
Update Kit a a continue the American Laser Games tradition of providing 
> 2 top-earning games in a size to fit any location and budget. 

Choose from 50”, 33”, and 25” monitor size. 


If you are currently operating other ALG games, you can 
refresh those older games with the addition of a CRIME 


TWO-PLAYER LIVE MOTION P ICTU RE ACTION! PATROL 2, DRUG WARS kit. The kit consists of a laser disc, 


Do you have the guts to take Crime Patrol to an International level and track the destructive wake = 8 yagi | y program card and decorative cabinet decals. You are not 
of illegal drugs to South America and destroy the drug cartel? ay “A etrrr 


IIrrrys SS required to return the old disc and card. They’re yours to 
MERICAN FOR DISTRIBUTION REFERRAL: 


keep, to build a library of ALG games. 
| 
LASER GAMES ne : 505-880-1718 
| 


Floor Space Measurements: 


25” Model (27.5”w x 32”d) 


33” Model (32”w x 72”d) 
LASER GAMES ine 


50” Model (47”w x 76”d) 
All models are 78” high. 


4801 Lincoln Rd. NE Leaders in Interactive Live-Action 
Albuquerque, NM 87109 © 1993 ALG 
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AMOA AWARD NOMINEES 


the following are the nominees for the jukebox, game and cigarette vending promo 
awards based on earnings between June 1992 and June 1993; 
winners will be announced at th gala banquet and stage show 


GAME AWARDS 


Most Played Video Game 
e Street Fighter II (Capcom) 
e Lethal Enforcers (Konami) 
e Mortal Kombat (Midway) 
e NBA Jam (Midway) 

e Virtua Racing (Sega) 


Most Played Pinball Game 

e Addams Family (Bally) 

e Creature/Black Lagoon (Bally) 

e Cue Ball Wizard Gottlieb/Premier) 
e Fish Tails (Williams) 

e Star Wars (Data East) 

e Terminator 2 (Williams) 


Most Played Conversion Kit 

e Mortal Kombat (Midway) 

e Street Fighter Champ (Capcom) 
e Time Killer (Strata) 

e X-Men (Konami) 

e World Heros (SNK) 


Most Innovative New Technology 

e Ernie (Valley) 

e Fully Electronic Opto-Switch 
Fliopers (Williams Bally) 

e Galaxy Modem Transfer (Arachnid) 

e Street Games (New Image Tech.) 

e Virtua Racing (Sega) 


Most Played Jukebox 

e Firebird (NSM) 

e LaserJuke (Pioneer) 

e Gala (Rock-Ola) 

e LaserStar CD 100 (Rowe) 
e One More Time (Wurlitzer) 


Most Played Dart Game 
e Galaxy (Arachnid) 

e Scorpion (Merit) 

e Cougar Dart (Valley) 


Most Played Pool Table 

e UD 2000 (Dynamo) 

e Eagle (Great American Billiards) 
e Shark (Grayhound) 

e Cougar (Valley) 
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Most Played Redemption Game 
e Skill Crane (Grayhound) 

e Clean Sweep Crane (Smart) 

e Shoot-to-Win Basketball (Smart) 
e Skee-Ball 

e Spin to Win (Lazer- Tron) 


Most Played Other Game 
e Air Hockey (Dynamo) 

e Foosball (Dynamo) 

¢ Foosball (Tornado) 

e Puttin Challenge (I.C.E.) 
e Shuffle Alley (Williams) 

e UB-QB (National Sports) 


CIGARETTE VENDING 


PROMOTION AWARD 


e American Tobacco 
e Brown & Williamson 
e Lorillard 

e Philio Morris 

e R.J.R. Sales 


JUKEBOX AWARDS 


Pop Single of the Year 

e Cat’s in the Cradle, Ugly Joe Kid 
(Mercury) 

e | Will Always Love You, Whitney 
Houston (Arista) 

e Layla, Eric Clapton (Duck/Reprise) 

e Little Miss Can’t Be Wrong, Spin 
Doctors (Epic) 

e To Love Somebody, Michael 
Bolton (Columbia) 


Country Single of the Year 

e Boot Scootin Boogie, Brooks & 
Dunn (Arista) 

e Midnight in Montgomery, Alan 
Jackson (Arista) 

e Passionate Kisses, Mary Chapin 
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Carpenter (Columbia) 

e Romeo, Dolly Parton (Columbia) 

e Tell Me Why, Wynonna Judd 
(MCA) 

e Two Sparrows in a Hurricane, 
Tanya Tucker (Liberty) 


R&B Single of the Year 

e Comforter, Shai (Gasoline Alley) 

e Freak Me, Silk (Elektra) 

e | Will Always Love You, Whitney 
Houston (Arista) 

e Mr. Wendal, Arrested 
Development (Chrysalis) 

e Rump Shaker, Wreckx-n-Effect 
(MCA) 


Pop CD of the Year 

e America’s Least Wanted, Ugly 
Joe Kid (Mercury) 

e Pocket Full of Kyrptonite, Spin 
Doctors (Epic) 

e Soundtrack: Bodyguard (A&M) 

e Timeless (The Classics), Michael 
Bolton (Columbia) 

e Unplugged, Eric Clapton 
(Duck/Reprise) 


Country CD of the Year 

e The Chase, Garth Brooks (Liberty) 

e Hard Working Man, Brooks & 
Dunn (Arista) 

e It’s Your Call, Reba McEntire (MCA) 

e Pure Country, George Strait (MCA) 

e Trouble, Travis Tritt (Warner Bros.) 
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R&B CD of the Year 

e Bobby, Bobby Brown (MCA) 

e It’s About Time, SWV (RCA) 

e Love Deluxe, Sade (Epic) 

e Soundtrack: Bodyguard (A&M) 

e What’s the 4117”, Mary J. Blige 
(MCA) 


Jukebox Rising Star (Male) 

e Mark Collie (MCA) 

e Toby Keith (Mercury) 

e John Michael Montgomery (Atl.) 
e Jon Secada (SBk) 

e Snow (Eastwest) 


Jukebox Rising Star (Female) 
e Mary J. Blige (MCA) 

e Robin S. (Big Beat/Atlantic) 

e Lisa Stewart (BNA) 

e Shania Twain (Mercury) 

e Lari White (RCA) 


Jukebox Rising Star (Group) 


e Arrested Development (Chrysalis) 


e Confederate Railroad (Atlantic) 
e 4 Non-Blonds (Interscope) 


SUPER TAIFUN ACTION AND FUN 
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e Pearl Jam (Epic) 
e Shai (Gasoline Alley) 


Jukebox Legends (Living) 
e Eric Clapton 

e George Jones 

e Paul McCartney 

e Van Morrison 

e Frank Sinatra 


Jukebox Legends (Deceased) 
e Nat King Cole 

e Marvin Gaye 

e John Lennon 

e Jim Morrison 

e Marty Robbins 
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If Someone 
Recommended Us, 
They’ve Probably Been 
Paid Off... 


Both inthe cash box, and «i 
their return on investment. 


Antique Apparatus makes 
the most reasonably priced 
jukeboxes on the market, 
and they are available at 
a Rock-Ola distributor 
near you. 
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Acme Premium Supply Corp. ..........0:0000 133-137, 232-236 
PG TON LIGNIN: senaciiveantnasewassiaseniiricmmeaes 115, 117 
Advanced Games and Engineering.............c:ccccseseessensees 1334 
PUL PIGS UNG iniesicvcinésnccouvacssaeniedveonexensmenaveds 1542, 1544, 1546 
PGT CNT INISES cers sctssotsncesseaxsesssesavereseaescesseonvaariee 878, 880 
Alternate Worlds TeChnOlogy .............c:ccccccseseesseseesseenes 1092 
AIVIN G. & CO. ....cccsccscsssosccssscecsseseees 1379, 1381, 1478, 1480 
American Alpha, INC. ..........:cceccceceeees 1179-1181, 1278-1280 
American Changer Corp. ........ccccccsescssessessssssesseseesseesens 1174 
American Darters ASSOCIatION ...........ccccccceeeeeeeeees 1267, 1269 
AMerican GAMES, INC. .......cccccceccesscsscesecsseesssesscsssessesseessens 407 
American International Shuffleboard.................. 303, 305, 307 
American Laser GaMes...........ccccccesessscsseesceseesseees 913-916 
American Sammy COrp.......cccccecccsecseeeees 385-397, 484-496 
AMUSEMENT BUSINGSS cccciccascsevcsesecssesrsersseesseanienessensvesanenees 311 
Amusement EMporium INC. ........cccccccccceseessceseeseeseees 433-437 
Amutec Kiddie Rides ...........cccccccccecssesscsssersesscsssssseees 1375 
PETUTUOTUCS,, NING dis scsaivusesissansavixssvseetsaseiesuiss 1073, 1075, 1077 
PUOGIIOUG, MG. siesivcvicenisnandernesstiaensammivernees 461-467, 560-566 
Aristocratic Leisure INd...........:cccc08 1577-1581, 1676-1680 
PRAM SOND USA, WING, csicasisavcsnvasstcvevsecsisaseveestinsescseenes 132, 134 
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Atari GaM@S.........cccccccccccssesssesssecsseseeeeens 541-557, 640-656 
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Bafco/Kiddie Rides International............ccccccccecee 1168, 1170 
Base 2 TECHNOIOGICS...........ccccccscssessecseescesessesssesseseessesees 971 
Baton Lock & Hardware C0.........ccscsscscsosssssssscsvssceresseesess 773 
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Bob's Space Racers, INC. .......ccccceeeeeeerees 861-869, 960-968 
Bonita Marie International..............0:c008 138, 140, 142, 144 
Bottelsen Dart Co. INC. .........cccccssscssecesscssssessesesserseens 109-111 
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Bundra Games COrp..........cccccccseeesees 995, 997, 1094, 1096 
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Canadian Coin Box MagaZine.............ccccceccssesecsecsesesseesees 1320 
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Carousel Inernational Corp................ 1395-1397, 1494-1496 
Catch the Chance INC. ........cccccccesecssscsecsssssecessceseees 177, 179 
CDS (formerly C.D. Jukebox Kit CO. )....cccccccecsessesseseesees 1234 
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RSIS WG, srecunsstcacrretnnieiternaivicens 1445-1449 
Clever DeViCeS Ltd. .........ccccccssssscsscssssscsscessessssssssseseens 1553 
Coastal Amusement Distributors ................ 361-371, 460-470 
GOIN ABDOBEING,, WIG cacesssissscsviseasscsscradccecsccdcasssdeunaseon 340, 342 
Coin Bill Validator, INC. .......ccccccceessccccsecsseesseseeees 1475, 1477 
Coin Concepts, INC. ........ccccccceseeeeees 1239-1245, 1338-1344 
Coin ConneXion/Video Lottery ASSOC. ..........cccccccccesseeeserees 409 
Coin Controls International.........ccccccccccecescesesseeseens 561, 563 
GOUT SOUT! GO., LOG. csiiscrasactesersesinsnstxenverscsnnevonenwnesannenns 411 
COIN MECHANISMS .........cccccccccsccsecseesecseseeesecseserenseeees 158, 160 
Competitive Products Corp. .......cccccccsccsscsscssscssscseceeseeeees 1369 
COMPUTING; ING... ..assesservesensssnevesesvaseasonnronssveniventeesvevcennosouns 512 
COMAOr Creations ..........cccccscccsccsscssccecsscssesesscserseeesereess 1273 
COTE USA, SSO. cx sens siasdevsecisicasveviexsasacts tnzsnienreseonvaseas 1374 
UD Ge Fh IOS: a necin sesasinrsndccinsinitakncendsesnsemacauereunnecsavneres 1235 
Dan Brechner & C0. INC. ......ccccccssscecsssseecssccsseeee 1264-1274 
PART O TRL WIC, cisssscsvesicranscasint uate sstintanexniaern 885, 887 
Dart World ING. ......ccccccccccsscesccescssecsseesscssecseeees 764, 766, 768 
Data East USA, INC. ........cccccceceeesseeseeseees 323-337, 422-436 
DSTI LADS, NG, x0. scccicencenssevcessvasscisxescveverioasspennoes 890, 892 
Designs Internation, INC. ........ccccccccsccsscsccsscsseesessseeeerees 1352 
Diana Marketing Cid..........cccccessessessesssesessseseeseeseeseeees 1348 
Digital Disc Of AME@PiC€............cccccccccesssessecsseesseeees 1034-1036 
PORT TTUIONING GO, sccacsiencsarecssnsteitcistensecrsezinvaszass 1067, 1069 
DIXI@-N€ICO ........ccsccesscesscsssccsscvssssssessssssaseeseseaseeseens 760, 762 
Doyle International, Div. Doyle & ASSOC.. ........cccceeee 871-877 
IIS COND ssarsncrcciniosecysxenciercencsanexeainesss 445-457, 544-556 
EERIE LAU assesses eesitrsicesvitss bniptenerionsingsssenonsinalsenndnawaliann 775 
EAGO Co./Barma-WiIISON COFp.......cccccccceeseessesecseeees 606-608 
eI, TI nccransevtniazceacanerassengnacanosiniqusneanadsaAicieideaas 173 


ESD (Equipment Systems & DeV.)........ccccccsccsseseesesseeseens 850 
CL, a ee en ee enn ees a 
FEMI ci pdicecsaiaescavnGaniiaudiviaimeni ists encancsuita Gfucsmnshle cnasieisin 741-745 
YOO TE, EG. suniscirsneineenrcatsmeieninieeniansenininasneucivonns 1343, 1345 
POO ND ciccisnactieinenstrinentvesnecnasesi 1279-1281, 1378-1380 
ot Le eee ee ee 1479, 1481, 1578, 1580 
Fun Industries (div. Johnston) ............:c0 1070, 1072, 1074 
AA 5, EIEN RSG vareciicavistcontabiavcinactitnnrsniooncnesheeamansio; 113 
Ts WRG: sisasinsnon caine ebnnassiepaare avalos evupbensusbebasetnsicdiciirss 1434 
GaMCO International Inc...........ccc. 1363-1367, 1462-1466 
GeMini Chemical CO....:.:.ecccrvecrvccsercrerscernensacceasesasonsoes arr 
Global Billiard Mfg. Co., INC. .......cceeeeeeees 315, 317, 414, 416 
G00d STU COMGPATON sesscssicinssscacussnerscascnnarivennes 1366, 1368 
Grayhound Electronics INC. .........ccccceeceees 474, 476, 478, 480 
Great American Billiards .........cccccescceeresssesseeees 1173, 1175 
Great Lakes Dart Distr., INC.........ccccccccsseeesees 276, 278, 280 
Green Coin Machine Dist. ..........ccccccecee 785-789, 884-888 
H. Betti Industries, INC. .......cccecceseeeseceesees 660-680, 661-681 
Hamilton Mfg. COPD. ........cccccsccsscsscsecseeseesessssseeseesesseeeees 1372 
Hantarex Corp. of America ............... 1263, 1265, 1362, 1364 
PRA GONTWIONS, HIG, sccneascncanvensnscicessatenieeaicivsccuvenrecens 108-120 
PLES CIO i pisictsntaorroncesiocn ainabavenaentsadhevtieottaasientilees 269, 271 
Hoffman & HOFMAN ........ccccesseessessccssscssecsesessscsesevevevseenees 510 
WIL. FIN icasicisninvnghvicemnnnssisiaensaeusamesaiaindtanitiniexisebainiass 911,912 
Huebler Industries, INC. .........cccccessecssessecsssessseeesees 310, 312 
Imagination LeISUrE, INC. ........:.ccecceseesseeseereeeeeeees 1164, 1166 
We hiscsaicscecpatsiesisaeascdviauesnsesesaseneee: 999, 1001 
IMPreSSMeNt PIUS INC............:cecesesecersseeessseressssesseesees 412 
DEPENDS PATTI cia nreecansaivnacsivaasaneonndaxtinniemantaraion 176 
Innovative Concepts in Ent................ 1185-1189, 1284-1288 
Int'l Game Technology (IGT).........cccccsceceeeeseeees 1339, 1431 
LACES LON: stirred sin ashana des isksactibta uskaisdenetiienssiveceeesndnciosiens 316 
Inter-Globe USA INC..........cccccescssccsecsssssscscsssessvsseeseeess 1271 
CSI UG: ccccsstcissnccencseennvies amenisatnrsiciasiaes 175 
International Laser PrOdUCTIONS............cccccceceeceeseeseeseeeres 993 
lrem America Corporation..........c00 1563-1569, 1662-1668 
ISI Special Graphics Products .............cscsesssesessees 304, 306 
Ithaca Peripherals INC...........c:cccccessesssscssssessseseesseeens 1451 
Shee Wil tiecineinehacrsindeminesernsmancsiamidans 404, 406 
JD OES COMPANY, ING. scscssscnssaneatentiandesseccnunieiaries 749-755 
J-WOrld, USA......ccccccccsessscssessssssseeens 1095-1101, 1149-1200 
gp TI, UG sie cee ccuneccncpanennioacteninapiaces 585-603, 684-702 
JCM North American Bill Acceptor ..........cccccceees 1066, 1068 
Just Kiddie Rid@S............ccccecee 1191-1201 and 1290-1300 
AoC ciao reicenninimaceninanaanmnnunuuste 1247 
K-Tel International .........cccccccccccsecsscesssssssessssssecsssesecreeees 1071 
Kaneko USA, LID. .ssssssssssvssesssessssvsossvsres 977-981, 1176-1080 
RIOGIG OOS UIA, cssessissnssesiscrescinsapreinaies 633-637, 732-736 
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KNOCK-OUt GAMES, INC. ........ccccccccesceecssessecscssecseceseesseens 1184 
OMI WY cxuesccina sasapeectiostienthstniesesebestbasinanen 740-756, 
Kurita/NiKKOGO, INC........cccccccecceescesecsscseesseseseeseenees 1391, 1393 
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Leisure Entertainment Ltd...............0. 1255-1257, 1354-1356 
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PAE Bs eS Pic UNG, ccericaseaeriienapiadsitsticoscasioorstaseiraxccnonaes 313 
Mayoni Enterprises ..........cccccccscsessecssssessessessesseeseeees 346-350 
GUAT a ncsencterssadarseedasete rasenesunstieaasesaniben ies cc buceidcesaiiaiens 181 
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dS a eS ere 1545-1551 
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Real Darts International, INC. ..........c:cccceceeseeseeeees Idol, lwoo 
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FOGES WHNGINIS MINE. ucscsassscrrsnssecessesnssersxsnevsensssersvinesvaceies 848 
LS | a a ea 469-481, 568-580 
Rowe International, INC. ........cccccceeseeeeeees 903-908, 939-953 
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Steiner Mfg. & Sales, INC. ......cccccescesessssssscsscescceseseeeseees 1543 
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Superior Toy & Novelty Corp. .....ccccccccsecscsseeseeseees 1062, 1064 
a FD TRY in sicncces esc ensinsentnadinietiaminsabivassieies 1539-1541 
Taito America Corp. .....ccccccccccseeeeseesseeees 341-349, 440-4489 
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Remember that early scene in 
“Gone With the Wind” where the 
menfolk of Georgia’s aristocracy are 
debating the coming War Between 
the States? Hotheaded plantation 
owners make long speeches about 
how one blue-blooded Southerner is 
worth a dozen Yankees on the battle- 
field. 

While all this is going on, a certain 
“sentleman from Charleston, South 
Carolina” is quietly watching and lis- 
tening with amusement from the 
sidelines. Finally the man from 
Charleston speaks up and, with just a 
few words, demolishes the others’ 
dreams of glory. 

“Have you considered how many 
iron foundries, cannon factories and 
warships the North owns?” Rhett 
Butler asks. “All we have is cotton, 
slaves, and arrogance. The Yankees 
would whip us in a month.” 

AMOA’s next president is also 
from South Carolina. R.A. Green III 
may shy away from the comparison, 
but judging from what close friends 
say about him, he has some impor- 
tant qualities in common with the 
state’s most famous literary character. 

R.A. is aman of few, but powerful, 
words. He believes in decisive action, 
not blustery talk. In a meeting he’s a 
keen and thoughtful listener who can 
go for hours without speaking, coolly 
absorbing information and figuring 
out his position, poker-faced. 

But when he does stand up and 
talk, R.A. jumps straight to the bottom 
line with a few blunt, well-chosen 
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SOUTHERN 


GENTLEMAN 


So. Carolina’s young R.A. Green III is AMOA’s 1993-94 
president; outspoken in public, he’s a decisive man of 
action when it counts 


sentences that decisively define the 
issue...and leave no doubt where he 
stands. “R.A.’s greatest strength is to 
cut to the issue and deal with it,” said 
outgoing AMOA president Craig 
Johnson. “He doesn’t want to do a lot 
of footwork with side matters, and | 
admire that.” 

“R.A. likes straightforward talk 
with no candy coating,” chuckled fel- 
low AMOA officer Randy Chilton. 
“He takes his commitment to the 
industry very seriously. Rather than 
sounding off with a lot of opinions, 
he often believes in making his point 
by doing something. For instance, as 
chairman of the Hesch scholarship 
fund he didn’t talk a lot about issues 
at every meeting. He just went out 
and raised a ton of money.” 


TAKING THE HELM 

R.A. Green III takes the AMOA 
helm on Oct. 23; he turns 40 on 
October 29. Is he ready for the presi- 
dent’s job? He answers without hesi- 
tation: “Yes, sir! It’s going to be a big 
year in my life. It’s been a lifelong 
dream of mine to serve as AMOA 
president. This year, that dream will 
come true.” 

Now that he’s in the driver’s seat, 
what are R.A.’s goals for AMOA? He 
says it’s not so much a question of 
imposing his own agenda, as helping 
the industry survive and prosper by 
adapting to massive changes in the 
business environment. 

“T really think outside forces will 
shape how our industry will do busi- 


October 1993 


ness,” he said. “We’re market-driven 
by consumer wants. Our player base 
is becoming extremely sophisticated. 
It’s not afraid of computers and cer- 
tainly not afraid of new concepts. I 
think the coin machine industry will 
have to rise to meet that challenge. 

“If anything is constant in our 
business, it’s change,” R.A. contin- 
ued. “Every few years, our industry 
goes through a technological revolu- 
tion. We’re on the verge of one now. 
Each time our industry makes a large 
swing to a more advanced product, 
we lose a certain percentage of opera- 
tors. The less-informed operators get 
lost in the change. The market leaves 
them behind. Most of the time, these 
are the same operators who do not 
belong to or participate in his local, 
state or national association. They 
have no inside source of information 
and therefore are not prepared for 
market changes.” 


OPERATING 
WILL CHANGE 

Operators must adapt to these 
changes, R.A. believes. “The tradi- 
tional operator must change how he 
does business if he’s going to sur- 
vive,” he asserted. “We’ve got some 
new competitors in the marketplace. 
I’m concerned that if the AT&Ts, 
Time-Warners and other giants can 
offer a product we can’t offer to loca- 
tions, then the question is no longer: 
‘can you satisfy the location owner?’ 
The new question will be: ‘can you 
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Rosemary Coin Machine celebrated its 35th anniversary in ’92. At the celebration are (front row): 
Lisa Green Anderson, Carolyn and Royce Green, Mary Lee Green and Jane Green Roberts. 


Behind them are Elizabeth Green Mosely and new AMOA president R.A. Green Ill. 
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satisfy the demands of the general 
public?” 

According to R.A., the world’s 
ongoing technological revolution will 
require operators to work together 
with the same kind of political savvy 
on a national level, that strong state 
associations have demonstrated on 
the local level. And the best vehicle 
for that type of cooperation, he said, 
is AMOA. 

“AMOA is the only trade organiza- 
tion in the United States that’s pri- 
marily an operator association and is 
capable of representing the operators 
on the national level in legislative, 
business, regulatory and technologi- 
cal issues,” R.A. explained. “AMOA’s 
greatest strength, without a doubt, is 
its members. In that sense AMOA is 
like any large company: your greatest 
asset is always your people. 

“Everyone who is involved in this 
industry needs to remember AMOA 
was founded to fight adverse legisla- 
tion and taxation,” he said. “We 
should be, first and foremost, a 
national political organization. We 
should strive to expand and coordi- 
nate our political base. We have over 
5,000 operators in this country. That 
number alone is significant, but can 
you imagine how many accounts 
those 5,000 operators represent? Talk 
about your sleeping giants! If we can 
unify this group on a national level, 
imagine what this industry could 
accomplish.” 

R.A. points to AMOA President 
Craig Johnson’s recent success with 
tax depreciation, and to the British 
industry’s new income from a pound 
coin, as examples of the dramatic 
results that a strong association can 
win from successful political 
activism. 


A LIFELONG DREAM 


R.A.’s “lifelong dream” to serve as 
AMOA president was sparked when 
he was growing up, the son and 
grandson of two hardworking opera- 
tors. His earliest memory of the trade 
dates back to age five or six, when he 
rode with his dad in the pickup mak- 
ing service calls. He started working 
in the family arcades at age 11, 
redeeming coupons, making change, 
cleaning the glass and sweeping the 
floor. 
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At AMOA’s legislative conference in 1992, R.A. Green Ill visits with Rep. Arthur Ravenal (R-S.C.) 


“IT remember how I loved the 
AMOA convention,” R.A. smiles 
today. “All those free games! At the 
age of 10, my dream of being AMOA 
president was an opportunity to play 
all the free games I wanted in those 
wonderful places that had a TV in 
every room and even had room ser- 
vice. 


“My grandfather never dispelled 
that vision, but instead planted a 
seed,” R.A. recalls. “If that is what 
you really want, he said, it can be 
yours. Looking back now, I’m not 
sure this whole thing wasn’t his idea. 
My grandfather’s portrait hangs in my 
office. Sadly, he never lived long 
enough to see this part of that dream 


come true, but you can take my word 
for it: wherever he is today, he’s smil- 
ing!” 


WELL POSTITIONED 
TO LEAD 


As an operator, R.A. is well-posi- 
tioned to help continue leading oper- 
ators into a very different future. He’s 
president of a large family-run operat- 
ing business called Rosemary Coin 
Machines. (Myrtle Beach, S.C.), and 
he’s on the cutting edge of coin-op in 
several ways. He’s highly pro-com- 
puter, for example (Rosemary Coin 
upgraded its system to 486’s last 
year). 

“When you start traveling for 
AMOA, you have a lot of time on air- 
planes to read trade magazines and 
other printed materials,” R.A. pointed 
out. “Without the disruptions of con- 
stant phone calls and meetings, you 
can go through it pretty fast. So I got a 
laptop and made my travel time pro- 
ductive. We’ve come a long way from 
the days when Rosemary Coin got its 
first computer over 10 years ago. For 
what they cost today and how they 
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R.A. smiles broadly as he watches his wife, Paula, take aim. They were having fun with target 
practice at the FBI firing range during a tour that was part of the 1992 legilative conference. 


can help your business, every busi- 
ness should have one.” 

R.A. is also on the cutting edge 
because his state has long experience 
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with legalized gaming. Many view 
gaming as a key “market of the 
future,” and it certainly is a market 
that must be constantly defended 


PROGRESSIVE 
JACKPOT 


Now Available For 
Seidel Games 
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with keen political savvy. Today the 
Rosemary Coin Machines route com- 
prises over 2,000 pieces in 19 coun- 
ties; video poker machines are a very 
important part of the mix...and so is 
political activism. 

“At least, video poker is important 
for the next 14 months,” R.A. said 
dryly. “We have a public referendum 
in November of 1994. It will be an 
exact repeat of what happened in 
South Dakota. The question will be 
put directly to voters on the ballot: do 
you approve or disapprove of these 
games? If they say no, we’re out of 
that business.” R.A. estimates that 
South Carolina operators will spend 
over $2.5 million on pro-gaming ad 
campaigns between now and then. 

And if legal gaming should disap- 
pear in the state, Rosemary Coin is 
ready for that, too. According to fel- 
low AMOA officer Tami Norberg- 
Paulsen, “I believe R.A. was one of 
the first, if not the very first, among 
operators in South Carolina to run 
leagues. He showed vision and disci- 
pline by saying ‘If legal gaming 
doesn’t last forever, I want to be up to 
speed with the rest of the country.’ 
He bit the bullet, hired a pro and sent 
him to the Midwest to learn how it’s 
really done. Now Rosemary Coin 
runs a very fine and professional 
league program, which is a real trib- 
ute to R.A.’s business acumen and 


foresight.” 


A TYPICAL 


SOUTHERNER 

Beyond his views of the industry 
and the issues, readers will want to 
know who Royce Alton Green III is, 
as a person. One way to explain him 
is to say that he’s a Southerner. 
Southerners are famously proud of 
their family heritage, for example... 
and AMOA’s new president is no 
exception. 

He traces his coin-op roots to his 
grandfather R.A. Green (“the first”) 
who founded Rosemary Amusement 
back in 1957. R.A.’s father Royce 
Green has been in the business since 
1958 and now runs Green Coin, a 
multi-state distributorship. R.A. is a 
family man who is very, very proud 
of his wife Paula and their three chil- 
dren: Royce, 15; Mikkel, 10; and 
Sarah, six. 


“Paula runs her own business, the 
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Garden City Pier, but she’s always 
been a terrific supporter — all those 
10PM suppers!” R.A. said. Paula has 
eraciously accepted the responsibili- 
ties of being AMOA’s new first lady. 
She says she’s looking forward to 
helping him make 1994 a memorable 
year for AMOA. 

R.A. is also quite proud of, and 
grateful to, his partners (and corpo- 
rate officers in Rosemary Coin 
Machines ...who just happen to be his 
sisters Elizabeth Mosely, Lisa An- 
derson and Jane Roberts. They all live 
and work in Florence, 75 miles from 
R.A.’s office in Myrtle Beach. R.A. 
said he was grateful to his family and 
his staff for allowing him the oppor- 
tunity to serve as AMOA president. 
“Without help and support from 
those folks, I wouldn’t be going,” he 
said simply. 

He’s intensely loyal and generous 
to friends. Tami-Norberg Paulsen, 
who’s known him since childhood, 
said: “R.A. Green is one of the most 
kindhearted people I’ve ever met. He 
has a heart of gold and would do any- 
thing for someone he considered a 
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friend. His wife Paula is the same 
way; they’re fantastic folks — really a 
treasure and pleasure to know.” 

Being a Southerner also means 
being aware of the importance of 
where you come from, being aware of 
regional differences, and working 
extra hard to build bridges of under- 
standing to people from other places, 
other markets, other philosophies. 
R.A. qualifies on all counts. 

“We’re all in the same business, 
but sometimes we find ourselves in 
different situations,” he said. 
“Nothing works for everybody. Most 
of what you can do in my job is lis- 
ten. And sometimes you can help. 
You can share information with peo- 
ple about what other folks are doing 
— but you’d better be careful about 
what sort of advice you give!” 

“South Carolina’s market is 
unique because of legal gaming,” 
AMOA’s Randy Chilton observed. 
“But R.A. has made great effort to 
acknowledge and truly understand 
the different operating environments 
of other regions.” 

Southerners like to say “we work 


hard and we play hard” — and this 
also applies to R.A., an outdoorsman 
who hunts and fishes. When the 
workday is done, a real son of Dixie 
prides himself on knowing how to 
have a good time. Relaxing among 
friends, R.A. is a boisterous, high- 
spirited, fun-loving fellow with a 
keen sense of humor and a long, 
hearty laugh when something tickles 
his fancy (often it’s some wry obser- 
vation of his own). 


THE NEW BREED 


R.A. is one of the “new breed” of 
college-educated operators. He went 
to Anderson Jr. College and trans- 
ferred to Coastal Carolina College. But 
he’s also a graduate of the Operator 
Street School of Hard Knocks. “My 
last two years at Coastal, I went to 
school and ran the Myrtle Beach 
route,” he recalled. 

His AMOA experience has been 
varied and full of responsibilities. 
Currently R.A. serves on 12 AMOA 
committees. He is Expo chairman for 
1993. As co-chair of the Government 
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Relations Committee, he headed the 
Washington Conference in 1991. 
“During the progression through sec- 
retary, treasurer, and first vice presi- 
dent chairs, you automatically serve 
on a variety of committees,” R.A. 
observed. “Many are steering com- 
mittees that deal with policy and 
budget matters.” 

R.A. ran the Hesch scholarship 
committee for three years, establish- 
ing its auctions. “We jump-started 
funding for Hesch,” he said. “The 
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AMOA board took a chance on some- 
thing new, our equipment raffles. It 
worked and now, eight years later, 
we've got over $700,000 in the fund. 
It will reach $1 million by 1996. 
Along the way,” R.A. continued, 
“Hesch has awarded $136,000 in 
scholarships. As this fund grows, 
AMOA will be able to raise its level 
of commitment to multi-year scholar- 
ships.” 

“If have to look back and point to 
my one biggest accomplishment to 
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date,” R.A. said, “it’s my work on the 
Hesch scholarship fund. Long after 
we're all gone and forgotten, it will 
still be providing educational oppor- 
tunities.” the project has always had a 
hardworking committee, R.A. added, 
“but special thanks need to go to John 
Newberry and Don Hesch. Both have 
chaired this committee and done a 
wonderful job.” 


LOOKING FORWARD 

R.A. called his just-finished year 
as AMOA First VP “exciting and edu- 
cational. You have the opportunity to 
be introduced to the more intricate 
workings of AMOA’s day to day 
affairs,” R.A. reflected. “You learn 
that being president will be a full- 
time job.” During 1993, R.A. made 16 
out of town trips on AMOA’s behalf. 

“I now understand why the nomi- 
nating committees are so insistent 
that nominees be willing to place 
their businesses in others’ hands,” he 
erinned. “I’ve done that for the last 
six months: my management team is 
in place! If you call my Myrtle Beach 
office now, you’ll find Doug 
Strickland and Louise Welch have 
taken my place. Doug started with me 
18 years ago, at age 17; now he’s 
responsible for day-to-day operations. 
Louise has taken over my administra- 
tive and customer relations duties.” 

Outgoing AMOA president Craig 
Johnson is confident he’s handing the 
reins over to a good man. “R.A. 
knows that our industry is 100% dri- 
ven by the cash box,” Craig said. “He 
understands better than many people 
that the point isn’t how we divide 
that cash box, but how we increase it. 
He’s very serious about taking on the 
role of AMOA president and provid- 
ing some leadership and direction. 
I’m quite impressed with him.” 

The next AMOA president 
believes the key public function of 
his new post is to act as AMOA’s 
goodwill ambassador. “I’ve seen all of 
it as fun,” he said of his AMOA trips 
so far. “I’m looking forward to travel- 
ing the country and the world for 
AMOA. If the treatment and hospital- 
ity I’ve received on AMOA trips this 
summer is any indication, I have a 
wonderful year in store, meeting great 
people and making great friends.” 

Congratulations, Mr. President... 
and good luck, R.A:! 
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by Wally Bohrer, chair- 
man, AMOA Government 
Relations Committee 


AMOA members continue to real- 
ize the importance of being involved 
with our political system. Now that 
AMOA has established an excellent 
relationship with the U.S. Congress 
and hundreds of the staff people, we 
have the opportunity to prevail in 
some very important causes. It is 
important that we remember that 
individual liberty, limited govern- 
ment and unrestricted free enterprise, 
are responsible for affluence and pre- 
eminence of America. Yet daily these 
ideas are under attack, often by forces 
with an insufficient appreciation of 
their values. 

Whatever the issue might be, 
AMOA members must set the terms 
of the debate and establish the coin 
machine operators’ agenda. This 
requires the will to prevail and the 
will to prepare. The will to prepare is 
often more difficult and it is here that 
the AMOA Government Relations 
Committee hopes to be of the most 
help to its members. 

Some AMOA members are under 
economic attack because of federal 
government mandates such as Native 
American privileges. AMOA must 
tell our government that government 
should treat all people alike. 
Everyone should be equal under the 
law. This requires uniformity of 
applications. What government does 
for one, it should do for all...and what 
it is unable to do for all, it should do 
for none. Special privileges are 
inequitable and they corrupt the very 
nature of a democratic free society. 

Democracy means getting in- 
volved. Many issues currently face 
this industry — technology, video lot- 
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tery, Indian gaming, taxes, jukebox 
licenses...and the list continues. 
Resolving, these issues will depend 
on the operators’ involvement. Some 
of these issues may be exciting oppor- 
tunities. The operators’ involvement 
is vital to the evolution of this indus- 


Supporting AMOA is your oppor- 
tunity to be a player. An AMOA task 
force has been working on the high 
technology issue and will soon publi- 
cize the results of their work. As the 
technology changes, our business 
will change. Consequently, represent- 
ing the Amusement & Music 
Operators Association, I have accept- 
ed an invitation to join the 
Telecommunications Task Force of 
the American Legislative-Exchange 
Council (ALEC), a private lobbying 
group comprised of state legislators 
from across America, in concert with 
freedom-minded private business- 
men. 

The amusement industry can be a 
part of shaping public policy through 
this task force as it addresses future 
government guidelines. Our industry 
has been a valuable ally historically 
in the development of new technolo- 
gy and we should continue this role. 
The public locations we enhance 
with entertainment are a viable mar- 
ket for educational services. They are 
valuable due to the widespread pub- 
lic acceptance of our machines, and 
the point-to-point coverage we pro- 
vide, putting machines in every 
viable location in America. These val- 
ues, together with our trade’s success- 
ful history of introducing new tech- 
nologies into the market, are a unique 
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THE ART OF POLITICS 


AMOA’s Government Relations Committee helps members 
get the full benefits of involvement in the political system 


strength of the coin machine indus- 


Recently, ALEC’s Telecommuni- 
cations Task Force published a report 
titled “The Distance Learning Revol- 
ution: Revitalizing American Edu- 
cation Through Telecommuni- 
cations.” This report recommends a 
revitalization of America’s education 
systems, using advanced communi- 
cation systems designed to simulta- 
neously carry voice, data and video. 

The report further suggests tele- 
communication companies work 
through vast fiberoptic “information 
highways” that will transport the 
classroom to the home. Two-way 
interaction through these fiberoptic 
lines will enable students anywhere 
to participate in the classroom as if 
they were there. Improved interaction 
with teachers, combined with com- 
puterized learning aids, will improve 
the way in which students learn. 

There are several major hurdles 
that have to be to be overcome. The 
first will be to install the fiberoptic 
networks needed to support “The 
Distance Learning Revolution.” The 
second will be developing the com- 
puterized curriculum required for all 
grade levels. The third, and perhaps 
greatest, hurdle will be persuading 
the American public to buy the home 
equipment needed to receive the edu- 
cational programming sent over 
fiberoptic networks. 

We need to meet this challenge, 
for the profitability for all concerned 
parties. The amusement industry is 
in every crossroads of America, and 
we've been providing free-standing 
entertainment to the public using 
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state-f-the-art technology for more 
than 100 years. As you may remem- 
ber, in 1989 Congress passed a com- 
memorative Resolution honoring a 
basic amusement industry commodi- 
ty, the jukebox, and all that it did for 
America. Jukeboxes are one of the 
first publicly accessible machines to 
monitor customer usage data. This 
was before the arrival of radio. 
Jukebox parlors became a primary 
source of sound-bite recorded news 
for many Americans...yes, you could 
actually hear the daily news on an 
Edison recording! Jukebox parlors 
were the only place one could hear 
recorded sound, because home 
phonographs were just entering the 
market and were very expensive. 
Therefore, pay-for-play was born. 
Our industry also played a key 
role in creating widespread accep- 
tance for personal computers. The 
first computers most Americans ever 
used were video games, distributed 
throughout America as coin-operated 
amusement machines. The success of 
coin-operated video games lead to the 
development of the Atari home game, 
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that later became a personal comput- 
er with the addition of a keyboard. 
The excitement and user-friendliness 
created by computer games (and the 
risk-free, pay-as-you-play marketing 
strategies pioneered by amusement 
industry businessmen) played a key 
role in ensuring the widespread 
acceptance of the personal computer. 

As with most industries, computer 
technology has subjected the amuse- 
ment industry to continuous up- 
heaval. Unlike the home market how- 
ever, the amusement industry is high- 
ly resilient. We have learned to profit 
from rapid technological change, 
while investing in equipment and 
creating thousands of jobs. The 
promise of fully interactive networks 
in the home is one more challenge 
that we must face. 

It is critical that we meet this 
demand for computer networks 
throughout the country. Studying the 
history of the telephone provides 
clues on how these objectives might 
be accomplished. Initially the tele- 
phone was only available to business- 
es and in public places such as the 
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local general store. As the advantages 
of phone service became obvious, 
demand for service in the home grew. 

Similarly, interactive networks 
delivering educational services to the 
public should first be installed in 
public places. They should be sup- 
ported by businesses, so that the ben- 
efits of these services can be dis- 
played as widely as possible, with the 
least risk and cost to the consuming 
public. Our industry’s opportunity to 
create a public network of this type is 
obvious. Not only must the network 
reach every corner of America; its 
developers must be willing to install 
thousands of publicly accessible-ter- 
minals that can handle voice, data 
and video. The public must be able to 
use the services the network offers on 
a pay-per-view basis at a cost that is 
not prohibitive. In addition, program- 
ming must be developed that moti- 
vates use of the network and actually 
has a chance to improve student 
scholastic standing. 

We now face a historic opportuni- 
ty for the amusement industry to 


meet this challenge directly, through 
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An inexpensive, automated collection system that helps you keep more of what you earn. 
The Coin Tracker™ is an intelligent, electronic coin counting device 
and collection system that gives you more control over your money. 


System components include: | 
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* Accurate and secure * Silent Partner * Coin Tracker Module 
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* System tampering detection * Portable printer 
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* Automated collection and communications software 
receipt print out 


* Timely collection information 
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year after year affer year... 


* Acclaimed AMOA’s “Most-Played Poo! Table” every year 
since 1982! 


“Tavern Tested” Reliability! 


Our one-piece polyethylene ball 
return system; smooth, durable, 
no hang-ups. You can't see if but 
you know it’s there! 


333 MORTON STREET VALLEY 
RECREATION 
BAY CITY, MI 48707 
(517) 892-4536 || PRODUCTS 
1-800 248-2837 || INC. 


the development of networks that can 
be installed in every corner of 
America. 

Basic business opportunity carries 
challenges and demands along with 
it...ncluding the demand for vision- 
ary businessmen to be politically 
active. Such involvement beyond the 
daily requirements of business itself, 
takes commitment to the long-term 
growth of our industry. Democracy 
also depends on our participation in 
the American political system. 

How should AMOA members be 
politically active? Activism comes in 
many shapes and sizes. It may 
involve joining your association; lob- 
bying your state legislature; working 
with a local safety inspector; signing 
your name to a petition; writing a let- 
ter to the editor; calling to question a 
policy; asking for help; attending a 
political rally; inviting your represen- 
tative or senator to tour your facilities; 
attending an address by a politician; 
donating to a campaign; or volunteer- 
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ing your time and resources to help a 
worthy cause. Political activism may 
involve helping to develop new 
industry standards, such as the televi- 
sion networks’ recent decision to rate 
“Prime Time” television programs. 

It is important for business people 
to be involved in political affairs so 
that when important decisions are 
made, when key policies are set, and 
when vital laws are passed, our elect- 
ed and appointed decision-makers 
have the information to make good 
decisions. The goal of political 
activism is the communication of 
information. We all depend on good 
information to make business deci- 
sions; how can we expect our govern- 
ment leaders to make good decisions 
if we don’t tell them what they need 
to know? It is a pro-active business 
decision to get involved and help 
government shape the future...your 
future. 

The first step in political activism 
is to establish a line of communica- 
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tion with the policymaker. The 
Congress, the Treasury Department 
and the President set the policy for 
our currency, i.e., the dollar coin. The 
Congress must make an informed 
decision to replace the dollar bill 
with a dollar coin. This must be fol- 
lowed by education and support of 
the U.S. Treasury who will be advis- 
ing the President’s action. 

Congress has introduced the dollar 
coin legislation in both houses (in the 
House, H.R. 1322 has 170 cospon- 
sors, while on the Senate side bill 
number S.549 currently lists 15 co- 
sponsors). Both houses of Congress 
must understand and support the 
benefits of this change. This means 
We must educate them. we can all get 
involved and focus our efforts. 

Whether you write, phone, or visit 
in person, follow-up is essential. 
Your elected officials may request 
information or action. If so, we must 
be sure they get the correct informa- 
tion and notify them of any action we 
take (especially if they requested it). If 
you have requested action of your 
officials, be interested enough to fol- 
low up. If you did not get a response, 
find out why. When you do get a 
response, acknowledge it. Let the offi- 
cials know that you care and that you 
are paying attention. 

Here are some basic rules for com- 
munication with your elected delega- 
tion to help you take the first step: 

1. Highlight only one subject in 
each contact. 

2. Make action easy. 

3. Use your own words and cite 
local examples whenever possible; 
form letters or preprinted post cards 
should be used only as idea starters. 

4. Written alerts must be brief, 
clear, accurate, persuasive, and time- 
ly. 

5. Encourage legislators to keep 
you informed of issues of mutual 
concern. 

6. Be a friend, too. Talk about fam- 
ily, hobbies and so forth. 

7. Never lie to a legislator or mis- 
represent the facts. 

8. Know your opposition. Don’t 
waste your time on fruitless debate 
with the known adversaries. 

9. Be helpful to legislators, but 
don’t expect a quid pro quo. 

10. Never threaten a member of 
Congress! 
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If you really enjoy seeing 
Sreat new Ideas, and you 
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and you enjoy making 
money — then you don’t 
want to miss the innovative 
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Come see all the excite- 
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Moloney Manufacturing Inc., 
1100 Davis Road, Elgin, IL 60123 
Phone: 708-629-0294 . Fax: 708-629-0491. 


For correspondence with elected 
leaders, write on printed letterhead or 
personal stationery if you have it. 
This eliminates any doubts about 
your name and address. If you don’t 
have printed stationery, type your 
name and address at the end of your 
letter, leaving room to sign above it. 

Telephone calls are good when 
there is not time for a letter. They are 
more personal than electronic mes- 
sages and usually have more impact. 
Phone calls have another advantage 


— members of Congress usually have 
two responses to letters on a given 
issue, one for supporters and one for 
opponents. Opponents receive a let- 
ter that is as gracious and polite as it 
is vague. If you call and discuss an 
issue with a staff member, you will 
often sense which way the member is 
leaning, even if he is still “uncommit- 
ted” or “studying the issue.” 

It is highly unlikely that you will 
speak directly to the representative or 
senator whose office you have called. 
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However, most offices have staff 
assigned to specific issues, so you 
may speak with a knowledgeable 
staff member. Again, it’s a good idea 
to have done your own research and 
armed yourself with the facts. 

Meetings with members of Con- 
gress and staff in Washington or local 
offices are the best way to present 
your views. It may be difficult to 
arrange a one-on-one meeting with a 
representative or senator, but it is 
always worth the effort. Coordinating 
a group meeting improves your 
changes of seeing the actual senator 
or representative. If the member is 
unavailable, you can still meet with 
staff by visiting a member’s offices. 

Representatives prefer to meet 
with groups in the local district 
office, while senators prefer to meet 
in Washington. Call your member’s 
district office and ask to schedule a 
meeting. You also might come face- 
to-face with a member of Congress by 
having him or her address an audi- 
ence. Call your member’s Washing- 
ton office and ask for the appoint- 
ment secretary to arrange such an 
event. If you can offer alternative 
dates months in advance, and if you 
can aim for a traditional Congres- 
sional recess, you have a good chance 
of getting a senator or representative. 

Any communication should focus 
on the viability of your business in 
the community. What are you to an 
elected official? You are a responsible 
business that contributes to the tax 
base, an employer, a community 
leader, a provider of services, and 
most of all a voter. Remember! Focus 
on the elements you bring to the table 
— all the positive things you do for 
the community at-large. Show that 
you are a business person who looks 
out for himself or herself, but who 
also gives back to the community. 
Don’t forget to evaluate and follow- 
up. 

Our industry must continue to be 
involved in political affairs on a 
national, state and local level. As I 
reflect on the past 30 years of operat- 
ing, | am very proud to be part of this 
industry. History has proven that the 
average AMOA member combines a 
formidable mix of entrepreneurial 
skills, innovative marketing abilities, 
the capability of assuming technolog- 
ical and financial risk, and the unique 
ability to face the challenge of using 
new technology. 
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e Joystick control 
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MEET WITH OUR SALES TEAM AND ENGINEERS AND SEE OUR WIDE 
SELECTION OF REDEMPTION GAMES AND MERCHANDISING 


EQUIPMENT. GORDON AND JEFF SMART, ALONG WITH LARRY BERKE, faa 
Kak 


WILL BE ON HAND TO SHOW OUR NEW PRODUCTS AND DISCUSS THE 
BENEFITS OF ALL OUR MONEY-MAKING EQUIPMENT. 


by Don Hesch, chairman, 
AMOA States Council 


The AMOA Council of Affiliated 
States is working to bring state 
operator associations together so 
these groups can be stronger at both 
the state and national levels. The 
principle behind this Council is 
quite simple: teamwork! Our stated 
goals are to increase the number of 
state associations and to increase 
the strength of each; to help state 
organizations foster communication 
between themselves, and to 
AMOA,; and to encourage member- 
ship in both the state and national 
associations. 

Representatives from many 
states come to our meetings twice 
each year to share information 
about topics of common concern. 
Of course, video lottery remains a 
major issue at our meetings, 
because so many states are interest- 
ed in regulation of this market. But 
we also focus on depreciation, 
fundraising, newsletters, media 
relations, dollar coins, and a major 
item is always communication with 
AMOA. 

State association activism is 
growing across the country. Only 
five states are not represented by 
operator associations. From Maine 
to Hawaii, 45 states have represen- 
tation (more than one state is 
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STRENGTH © 


AMOA seeks closer ties, stronger state associations 


included in some of the operator 
groups). This growing activism is 
reflected in the quickening tempo 
of the AMOA States Council. Our 
most recent meeting took place in 
Las Vegas in January, 1993. 
Represented were 24 state associa- 
tions, plus Canada and New York 
City. Total attendance was 42 peo- 
ple, including AMOA President 
Craig Johnson and Executive 
Director John Schumacher. 

How well is this program going? 
Ask the people who use it. State 
execs who participate say they find 
AMOA’s States Council a highly 
valuable resource indeed. They go 
home from our meetings with new 
ideas, useful contacts, and fresh 
enthusiasm that make their own 
groups stronger. State to state net- 
working and exchanges of informa- 
tion are helping all the associations 
raise their level of professionalism. 
And, state associations know 
AMOA takes them seriously, 
because our top national executives 
attend and participate every 
minute. 

AMOA, in turn, has recognized 
the value of state associations and 
profits from closer ties to them. 
AMOA's officers are starting to see 
the fruits of our meetings and the 
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enthusiasm in different states. The 
States Council also serves as a con- 
duit for candidates to the AMOA 
board of directors. (As a matter of 
fact, our most recent meeting pro- 
vided a new board candidate who 
was informally nominated by 
President Craig Johnson on the 
spot!) 

The next meeting of the AMOA 
States Council will be a luncheon 
for state association execs, held in 
conjunction with the AMOA Expo 
in Anaheim, Calif. The date and 
time for this affair is Friday, Oct. 22, 
around noon. Parties will be noti- 
fied of exact time and locations. 

Until then, I can only repeat 
what I told the state execs at our last 
meeting. AMOA believes in the 
importance of state associations, 
and in the importance of this 
Council. States are the grass roots 
where association work begins... 
and often, where that work has its 
most important focus. AMOA 
wants to support state associations 
as with as much information and 
help as it can. The Council will 
continue to seek more participation 
by more states, and to seek a greater 
voice for state associations, so that 
our entire industry can keep grow- 
ing stronger. 
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by Ted Furkin, chairman, 
Education Committee 


Remember the mechanical pins, 
shuffleboard, and the mechanical 
jukebox? Then came the video game 
era followed by digital pins, CD juke- 
boxes, redemption, etc. What’s next? 
Our industry has undergone tremen- 
dous change through the years. One 
thing I guarantee is that additional 
change is inevitable. It will come 
today, tomorrow or the next day. 

How will this change effect your 
organization, family, and future? 
Over the years our investments of 
capital and labor have allowed us to 
reap substantial rewards both person- 
ally and professionally, but now 
being in the black is is not enough. To 
maintain a competitive posture in to- 
day’s high-tech commodity market- 
place requires training, more training 
and education. 

Education not only increases 
awareness of industry trends and 
directions, but facilitates new ideas... 
ideas that may ultimately lead to a 
more efficient and profitable busi- 
ness. The AMOA Education Com- 
mittee’s primary goal is to offer the 
finest educational opportunities in 
the marketplace to our members. 

One offering which is sometimes 
overlooked by our membership is the 
curriculum provided AMOA and 
Notre Dame. The atmosphere at 
Notre Dame is unbelievable (not to 
mention the beautiful coeds and cam- 
pus, and the chance to relive your 
younger days by staying at the Morris 
Inn, where the rooms look like a 
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CHANGES, CHANGES 


AMOA offers education & training to help operators stay 


current in today’s marketplace 


dorm room). Having graduated in the 
second group, I can say without hesi- 
tation that this is an opportunity of a 
lifetime. It’s a chance not only to gain 
knowledge, but to network with the 
best and brightest minds in our 
industry. The benefits greatly out- 
weigh the costs, so you and your key 
employees should attend. The 
AMOA continues to keep you 
informed of class dates and new class 
offerings through publications and 
newsletters. If you need further infor- 
mation, contact AMOA world head- 
quarters in Chicago, Ill.: 1-800-YES- 
AMOA ( 937-2662) 

Another educational opportunity 
is our annual convention to be held 
this October in Anaheim, California. 
The variety of seminars presented 
this year will allow you an excellent 
opportunity to participate with other 
operators and face those issues cur- 
rently affecting your business. I urge 
you to pick two or three and attend 
them. In addition, consider buying 
audio and/or video tapes of the other 
seminars to take home and share 
with your key employees. These 
tapes will provide you with valuable 
information which you may other- 
wise have missed. And, they can 
even provide the following benefits 
when you show them to your people: 

@ Your employees will be more 
effective as a result of being better 
educated and informed. 

@ Morale will be higher because 
your people will feel more a part of 


the company. 

This year, the AMOA Education 
Committee will fulfill a long-sought 
dream. With the help and coopera- 
tion of the manufacturers, we will 
present a new offering: video tapes 
about basic troubleshooting of pins, 
jukeboxes, dart games, etc. You will 
be able to acquire these tapes at 
AMOA Show time, or shortly there- 
after. The tapes will be filmed by the 
technical personnel of the various 
manufacturers in their assembly 
plants, and will provide a great train- 
ing tool for collectors and basic ser- 
vice people. If this concept is accept- 
ed by AMOA’s membership, we plan 
to expand the program to include 
tapes on in shop repairs (for example, 
amplifiers, CPU boards, etc.) 

In summary, your association, and 
the Education Committee in particu- 
lar, is striving to provide you with the 
tools and knowledge that you will 
require to succeed in the rapidly 
changing environment in which we 
compete. Please take advantage of 
these opportunities! They are provid- 
ed for your benefit, and I am confi- 
dent that any investment you make 
in time spent learning will pay off for 
you many times over in the days to 
come. 

Please let us know your reaction to 
these offerings, and make suggestions 
as to how else we can serve you. I 
look forward to seeing you at the 
show in Anaheim. Good Luck! 


FAMILY Fun 


LIL HOOP SHOT! 3 LI'L PIGS JACK AND JILL 
~ npc ag haio MOTHER HUBBARD PIGGY PASS 


shakin eueaieatecanms OLD WOMAN IN THE SHOE PANDA PITCH 
HUMPTY DUMPTY 


HOOP SHOT 
THE “ORIGINAL” BASKETBALL 
U.S. Patent 315, 938 


HOOP SHOT RALLY 
SHARK FRENZY 
DUMP THE UMP 
we ~~ hay RAZZLE DAZZLE 
4 : 7 ENDZONE 

| BATTER UP! 
BULLPEN 

» SPEEDPITCH! 

ro PROPITCH 


A Division of Doyle & Associates, Inc. 
P.O. Drawer 49467 ¢ Sarasota, FL 34230-6467 ¢ FAX: 813-366-5197 © TEL: 813-366-3735, tae 


by Tami Norberg-Paulsen, 
AMOA Treasurer 


AMOA currently enjoys its 
strongest financial position in six 
years. Our 1992 revenues were up 
slightly over 10% from 1991, topping 
$2.1 million in total income. We sym- 
pathize with the small and medium 
sized operator who can’t afford to pay 
big dues to the association, so we're 
proud to point out that only a small 
portion of AMOA’s revenues (20%) 
comes from member dues. 

Most of AMOA’s revenue comes 
from our annual Expo, with some 
additional funds deriving from other 
money-generating programs such as 
jukebox promotion (which receives 
rebates on license fees from the per- 
forming rights societies); pinball pro- 
motion (manufacturers make gener- 
ous contributions); and self-funded 
programs such as our Notre Dame 
educational opportunities. Finally, 
the association has invested funds in 
reserve accounts which bear interest 
for AMOA. 

If revenues are high, so are our 
ambitions and goals. We’ve been 
spending lots of money on expanded 
programs and member services in 
recent years...which makes it all the 
more noteworthy that AMOA 
remains “in the black” as a profit- 
making entity. Last year the associa- 
tion posted its largest annual profit 
since 1987. AMOA’s increased finan- 
cial efficiency is also notable. Bottom- 
line expenses for many key individ- 
ual committees are actually less than 
three years ago. In other words, all the 
trend lines are moving in the right 
direction! 


Our largest annual expense, of 
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SPENDING YOUR 
MONEY WISELY 


AMOA earns more revenue & supports more programs 


than ever before 


course, is AMOA’s annual conven- 
tion and trade show (once again, 
Expo is also our major revenue gener- 
ator). Other key areas of expenditure 
include government relations (our 
spending growth curve has been 
steepest in this area, whose budget 
topped $250,000 in 1992); jukebox 
promotion (near $100,000 in ’92); 
state association development (over 
$15,000); NDA and IFPA to promote 
dart and pinball leagues and champi- 
onships ($20,000); and over 50 schol- 
arships annually, paid by our Hesch 
Scholarship Foundation. (The foun- 
dation’s principle now stands at over 
$700,000 with scholarships funded 
through interest.) 

Our staff deserves much credit for 
AMOA’s disciplined fiscal perfor- 
mance in this era of bigger incomes 
and bigger budgets. When our Execu- 
tive Director John Schumacher came 
aboard several years ago, he helped 
AMOA’s committee chairmen focus 
on their goals, tighten their fiscal 
responsibility and procedures, and 
helped them with budget planning. 
This has paid off tremendously with 
leaner, more efficient committees. 

And by the way, as AMOA 
Treasurer I have been quite im- 
pressed with — and grateful for — 
the great efficiency, tremendous assis- 
tance and hard work of the AMOA 
staff in budgetary and fiscal matters. 

Accountability in how money is 
spent is highly important to AMOA. 
Appropriations go through many, 
many checks and channels before the 
Treasurer signs his or her final ap- 
proval. Each committee chair person 
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is required to submit a formal budget 
which must be okayed by the 
Finance Committee. Any deviations 
from the authorized budget, requires 
formal requests and approval. New 
committee chairmen also attend an 
orientation session where they are 
given previous budgets and goal 
statements as guidelines. In all, I’m 
proud to say AMOA’s fiscal affairs 
are run in a thoroughly professional, 
businesslike fashion. 

Of course, there’s always room for 
improvement and AMOA’s officers 
would like to see the entire AMOA 
committee structure extend its fiscal 
discipline (goals, formal planning, 
budgets) beyond the one- or two-year 
horizons which are currently typical. 
Ideally, all AMOA committees would 
craft individual five-year plans and 
would submit budget forecasts to 
achieve those long-range goals. This 
would fit nicely into AMOA’s overall 
progress toward long-range planning 
in everything from expo site selection 
to policy objectives. 

Savings from AMOA’s increased 
efficiency have allowed us to invest 
money in new, worthwhile projects. 
One outstanding example was our 
successful 1992-3 effort to secure the 
right for operators to use the income- 
forecasting method of depreciation. 
AMOA spent nearly $40,000 working 
with the IRS and with the national 
accounting firm of Deloit & Tuesch, 
to achieve this goal. By the way, D&T 
recently issued a comprehensive 
report explaining how to use this 
depreciation method. In the long 
term, this project will save millions 
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DISTRIBUTING 


EXPORT SALES DIVISION 


Whether it’s the latest P.C.B., the hottest 
new video game, pinball or redemption 
macnine... 

contact Deith Distributing for professional 
service, export pricing and guaranteed 
delivery. 


THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 


VIDEO REDEMPTION 
CAPCOM = Super Street Fighter Il AMUTRONICS = Bouncin’ Bandit 
KONAMI = Violent Storm BUNDRA = Neck ’n Neck 

NAMCO = Cybersled COASTAL = Pop-A-Ball 
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COASTAL = Noah’s Ark 
COIN CONCEPTS = Lotto Fun 
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WILLIAMS = Indiana Jones PURPLE STAR = Chase the Rainbow 
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Call or fax for a complete listing 
DEITH DISTRIBUTING INC. 


84 Mineola Ave. ¢ Roslyn Heights, N.Y. 11577-1248 


Ph: 516-621-1234 
Fax: 516-621-1238 Bp ranvecoes 
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EAGLE LIFT 


~ Ifyou transport machines 

your job will be easier with 
EAGLE LIFT. The 1000-pound capacity EAGLE LIFT has everything 
you're looking for in a liftgate, from safe, convenient operation to 
streamlined appearance. 


So whether you have machines coming in, or machines going 
out, move them the 


easy Way... 
with EAGLE LIFT. 


For the name of an ¥ 

EAGLE LIFT dealer near you, 

call 1-800-USA-GATE (872-4283) 

and ask for Jerry Mathison or Dan Barry. 


MANUFACTURED BY: EAGLE LIFT 
2401 West Broadway, Council Bluffs, 1A 51501 


IN STOCK 
DISTRIBUTORS FOR MAJOR 
LINES AND PARTS 
— Over 50 Years! — 

We're proud of our solid reputation 
for reliability and service! 
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for AMOA members and operators 
everywhere. It represents the kind of 
creative, cost-effective investment of 
members’ money that AMOA likes 
best. 

AMOA has long been careful to 
put money away for a “rainy day” — 
cash reserves that can be drawn upon 
in case of a possible industry-wide 
disaster like adverse national legisla- 
tion, nightmare licensing or regulato- 
ry problems, etc. As mandated by the 
association’s bylaws, our board of 
directors is required to put 5% of our 
eross annual revenue into a reserve 
account. After many years of such 
prudent investment, our “rainy day” 
fund now stands at over $1 million. 
These funds cannot be touched with- 
out approval from at least two-thirds 
of the entire board. Another AMOA 
reserve account is used for everyday 
budget overruns, and is controlled by 
a combined vote of the executive and 
finance committees. 

While we're proud of our many 
programs and services, and proud of 
the tightly-run fiscal ship that enables 
us to pay for them, there’s always the 
wish that AMOA could do more. 
Many worthy requests for funds 
come to the association, especially 
when state operator associations ask 
us to help defeat local tax or legal 
threats, or pass worthwhile state level 
legislation. Regrettably, we cannot 
always help as much as we would 
wish. 

This is partly because we have no 
mechanism to balance the interests 
and desires of one state against anoth- 
er...n0 way to turn off the money tap, 
once it starts flowing. That’s one key 
reason why AMOA hopes and in- 
tends to devote still more funds to 
our work of developing and strength- 
ening state operator associations. Our 
goal is to help the individual state 
associations become stronger and 
more successful. 

On the whole, AMOA members 
have every right to be very pleased 
with the association’s steadily in- 
creasing financial strength. By almost 
any yardstick — whether you mea- 
sure that strength by bottom-line dol- 
lar income, fiscal accountability and 
efficiency, or “bang for the buck” — 
AMOA is better off today than ever 
before. 
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by Garland Garrett, Jr., 
chairman, AMOA 
Membership Committee 


“To foster the interests of those 
persons, firms and corporations 
engaged in the business of operating 
coin-operated phonographs, amuse- 
ment games, cigarette vending 
machines, and other coin-activated 
equipment, establish rules and regu- 
lations consistent with the laws of 
this State and the United States; 
secure freedom and protection from 
unjust or unlawful actions; exchange 
information which will aid and bene- 
fit the people engaged in this indus- 
try; promote and encourage high effi- 
ciency in the industry and generally 
to do those lawful things which an 
association may do to improve its 
industry.” 

The above is a simple but effective 
way to describe who and what we 
are. What you’ve just read is the mis- 
sion statement from the Amusement 
and Music Operators Association 
Bylaws. 

As AMOA celebrates its 45th 
birthday, we reflect back on those 
resources that have made our associa- 
tion the great organization that it has 
become. Simply stated, it is you, the 
active member of our industry, who 
is responsible for AMOA’s success. 

If you are an active member of our 
industry and a member of AMOA, 
then you realize — as I do — that 
membership in AMOA is one of the 
most affordable investments you can 
make in your business career. 
Whether you are an operator, distrib- 
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‘membership in AMOA is is one a the bes! business invest- 


ments you can make 


utor or a manufacturer, for an average 
of less than one dollar per day, you 
receive the Annual Membership 
Directory, six issues of the Location 
Newsletter, special industry reports, 
and complimentary registration to the 
Industry’s largest event — Expo! 

Our seminars and educational pro- 
grams increase your level of profes- 
sionalism. Our marketing programs 
for music, darts and pinball have 
been developed to help increase your 
cashbox and cement location loyalty. 

Our national Government Rela- 
tions program keeps you informed of 
the latest activities affecting our in- 
dustry (and your business) in Wash- 
ington, D.C. and strives to maintain a 
high level of presence and influence 
for our industry in the nation’s capi- 
tal. “Strength in numbers” translates 
to grass-roots influence. 

At a time when sensitive legisla- 
tion concerning tobacco products, 
video gaming and sales taxes (just to 
name a few) face our industry, it only 
makes common sense to stay in 
touch with your peers. The best way 
to accomplish this is to become an 
active member of your state of nation- 
al association — ideally both! 

In an era when most trade associa- 
tions have experienced decreases in 
membership, AMOA continues to 
grow and prosper. At the end of 
August, AMOA’s rolls showed 1,268 
members in good standing. That 
number is expected to rise by a cou- 
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ple of hundred as renewals occur at 
our Expo next month. The AMOA 
Membership Committee is charged 
with the responsibility of recruiting 
new members to the fold and helping 
keep current members on Board. 

How does the Membership 
Committee reach out to non-mem- 
bers? First, we identify possible re- 
cruiting targets through telephone 
campaigns and by checking state 
association membership lists. Then 
we create customized “Join AMOA” 
mailings for each region. Our mail- 
ings let potential new members know 
that AMOA stands ready to help on 
national issues which are important 
to them. AMOA is also working with 
state associations and execs to keep 
abreast of the latest local and regional 
developments. We gather and eagerly 
provide any available information to 
help our industry. 

This year the AMOA Services 
lounge will be located in the registra- 
tion area of the Anaheim Convention 
Center. We encourage you to stop by 
an learn more about AMOA. Let us 
know how we can be more effective 
in representing your interests on a 
national basis. 

If your are an active member of 
AMOA, we encourage you to take 
full advantage of all of the benefits 
available to you. If you are not cur- 
rently a member, check us out. We 
may be 45 years old, but we’re just 
getting started! 
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by Frank Seninsky (above) 
& Ed Tolisano, co-chairmen, 
AMOA/AAMA Industry 
Standardization 
Committee 


Hi-tech, modem communications, 
tougher government regulations, and 
a more integrated global market, are 
just some of the many issues being 
tackled by today’s Industry 
Standardization Committee. In a 
complex, fast-changing world, this 
committee has grown into a vital 
nerve center and communications 
matrix for our entire industry: includ- 
ing manufacturers, operators, distrib- 
utors, and parts suppliers from 
around the world. 

Standardization used to be about 
saving money by avoiding duplica- 
tion of parts and supplies. Now it’s 
about building bridges between vast- 
ly different coin-op elements. It’s 
about building a smoother road to 
coin-op’s exciting, hi-tech future. 
Standardization has gone far beyond 
creating retroactive standards for 
existing games and technology. These 
days, the Standardization Committee 
is looking forward, seeking uniform 
approaches to tomorrow’s pay-for- 
play entertainment experiences. 

Here’s a quick review of some 
recent, major accomplishments by 
the committee: 

In just seven years, the commit- 
tee has adopted 34 standards for 
videos and pinballs; seven standards 
for jukeboxes; and five special stan- 
dards for redemption games. 

@ Thanks to four years of hard 
work and close consultation with 
leading elements in the Asian and 
European coin-op trade, standards for 
uniform edge connectors and color- 
coded wires for 1-2 player and 3-4 
player video games were adopted. 
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RAISING OUR 
STANDARDS 


AMOA & AAMA are working together to save operators 


time and money 


@ The committee published and 
distributed the first-ever “AMOA/ 
AAMA Approved Standards” last 
fall, an impressive 35-page booklet 
listing all the standards adopted to 
date, and illustrated with diagrams 
and charts. 

Compliance with recommended 
standards is much greater across the 
board, thanks to heavy involvement 
in the committee by top-level factory 
personnel. 

@ The time between the initial 
proposal of a standard and its full, 
final approval by both associations 
has dropped significantly. This 
process used to take over a year; now 
(on average) it takes under six 
months. 

In addition, the Standardization 
Committee has undertaken some 
important ongoing projects which 
can make life easier (and business 
more successful) for the entire indus- 
try, worldwide. The committee is 
addressing: 

@ Hi-tech communications. Most 
major coin-op factories are working 
on proprietary systems to network 
games over fiberoptic, cellular or 
standard phone lines. What will hap- 
pen if all the factories promote in- 
compatible technologies? In a desire 
to avoid utter confusion, the Stan- 
dardization Committee is seeking to 
define standards for communications 
systems to interface with the electron- 
ic data systems of the many different 
game manufacturers. We’ve created 
two new subcommittees to deal with 
these concerns. At our Oct. 20 meet- 
ing we hope to arrange a demonstra- 
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tion of an ISDN (integrated services 
digital network) system that allows 
players separated by any distance to 
compete with one another, on the 
same video game. This would be a 
great way to run leagues and tourna- 
ments...and it’s a key area that needs 
to be standardized quickly. 

@ Government regulation. This 
issue is a growing concern at the city, 
state and national level, and we’re 
working to put out the hottest fires 
first. A 10-member Standardization 
subcommittee known as the L.A. 
Task Force is working with Los 
Angeles officials to find ways that 
operators can economically comply 
with the city’s safety testing and tech- 
nical requirements. The Task Force 
has presented officials with a booklet 
called “Guidelines for Safety 
Evaluation of Coin-Operated Amuse- 
ment Machines” for official review. 
Negotiations in L.A. and other cities 
will continue. Also, the committee 
was addressed by the president of 
MET Labs (perhaps the most compre- 
hensive of the five nationally recog- 
nized testing labs). During his speech, 
we learned that factories can save 
thousands in testing fees by getting a 
completely filled CPU tested and cer- 
tified, and using it for different model 
games without further testing...an 
especially interesting option for 
redemption manufacturers. 

¢@ Globalization. The Standardiza- 
tion Committee now counts over 120 
total members, including 60 factories 
who send their CEOs or presidents, 
plus chief engineers, to the twice- 
yearly full committee meetings. We 
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needed, and got, cooperation and 
input from JAMMA (Japanese manu- 
facturer association), BACTA (British 
trade group) and Euromat (multi- 
national European trade organization) 
for a key video game standard; now 
we regularly consult with these bod- 
ies on hi-tech and other issues. 

The committee’s success to date 
rests upon several factors...including 
the strong support of both AMOA 
and AAMA. Here is a shining exam- 
ple of both associations cooperating 
in the best possible spirit for the com- 
mon good of the industry. 

Also, many individuals in the 
trade have greatly contributed to the 
“standardization success story.” 
There are too many people to name 
here, but they all deserve thanks from 
the entire industry for their endless 
dedication, hard work, and goodwill. 
A number of subcommittees (dealing 
with jukeboxes, redemption, hi-tech, 
etc.) have been created and their 
members devote lots of time to sepa- 
rate meetings where they pursue their 
specialized tasks. 

Yet another major reason for the 
success of the committee has been 
that during our meetings, politics and 
factory competitiveness are brushed 
aside. “What’s best for the industry” 
has been our topic of discussion. This 
civic-minded spirit is truly the model 
for global coin-op cooperation and 
SUCCESS. 

Our industry is preparing to enter 
a new phase of sophisticated comput- 
er technology and greater global mar- 
keting. As we do so, the Industry 
Standardization Committee will con- 
tinue working hard to keep all the 
diverse, diffuse elements of the 
worldwide coin machine industry 
pulling in the same direction. Our 
goals are to move continually toward 
greater savings and efficiency, allow- 
ing greater investment and more new 
game purchases...to move toward eas- 
ier, better and cheaper compliance 
with safety and testing regulations at 
all levels...and to move toward broad- 
ly compatible new technologies 
which will exponentially strengthen 
our promotional power and invest- 
ment impact. 

Standardization is good for every- 
one. 
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Crowd Pleasing Games and Rides! 
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AMUSEMENT 
DISTRIBUTORS, inc. 
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LAKEWOOD, NJ 08701 @ (908)905-6662 @ FAX: (908)905-6815 


Amusement Machine 
Manufacturer & Distributor 


by Dean Schroeder, 
chairman, AMOA Legal 
Gaming Committee 


The AMOA Legal Gaming 
Committee was formed to provide 
assistance where possible to state 
associations interested in legal gam- 
ing in their state, whether it is under 
the jurisdiction of Lottery, State 
Police, Revenue Department or some 
other entity. 


Amusement & Music Operators Association 


WANT TO KNOW ABOUT 
LEGAL GAMING? 


AMOA forms committee to provide up-to-date information 


to state associations & members 


Since its formation in late 1992, 
the Committee has available copies of 
laws and rules from South Dakota, 
Montana and Louisiana. We are in 
the process of making a newsletter 
available on request to be mailed to 
operators and policy-making people 
(lottery director, law enforcement, 
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legislative people, ect.) in the states 
that have an interest in legal gaming. 

At present, public officials regular- 
ly receive publications from many 
different sources. However, they 
receive nothing from the operator’s 
perspective. There is plenty of good 
news about operator involvement in 
legal gaming that elected officials and 
government agencies should be 
aware of. Our objective is to provide 
accurate and credible information on 
request to anyone in the state that the 
operators in that state feel would be 
helpful to them. We are also in the 
process of making speakers available 
on request of state associations. 

Some states looking at gaming as a 
revenue source (such as Illinois, 
Michigan, Massachusetts and others 
with revenue problems) have only to 
look at the success of Montana, South 
Dakota and Louisiana to see what op- 
erator involvement in gaming can do 
in their state. Operators from these 
states that get involved in the process, 
also have the opportunity to create a 
profitable public and private partner- 
ship that can make substantial 
improvements to their bottom line. If 
they choose not to be involved, they 
could miss a great opportunity, as 
others are waiting to fill that void and 
are willing to take the risk. 

Spreading that positive message, 
and providing informational support 
to operators as they seek new market 
opportunities, is the goal and agenda 
of the AMOA Legal Gaming Com- 
mittee. 
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LA EAST CEILING SYSTEMS 


Music Operators 
Take Note! 


Perfect for jukebox stops 
such as: Restaurants, 
Bowling Centers, Billiard 
Halls, Arcades, Fast Food 
Chains or any other 
Indoor Site where 
Traditional Wall-Mount 
speakers are either 
Aesthetically undesireable 
or are unable to provide 
smooth, even coverage 
over wide areas. 


The Original 
Super Dispersion 


Series 
Loudspeakers 


¢ Patented Design Fits Into 
Standard T-Bar Ceiling Grids 

° 180 x 360 Omni-Directional 
Dispersion Pattern 

* Engineered for Background/ 
Foreground Systems 

¢ Simplified Cost Saving 
Installation 

¢ Uniform High-Tech Modular 
Design 

* Nine Models to fit any 
Application 

¢ System Expansion/Retrofit 
Flexability 

* Developed for Coin-Op Use by 
Coin-Op Vendors 


¢ [housands Sold To Satisfied 
Jukebox Operators 


SEE US AT AMOA EXPO ‘93 BOOTH #1135 — 1136 


Mt gest: 


127 Union Street = Hatfield, PA 19440 = (215) 362-2890 = FAX (215) 368-7272 
Cistributor inquiries invited 


for more details, call your local distributor or LA East 


by Randy Chilton, 
chairman, Jukebox 
Promotion Committee 


In 1987 the AMOA Jukebox com- 
mittee was formed with a mission to 
create a greater awareness of the juke- 
box nationwide. The projects have 
been numerous: creation of National 
Jukebox month; marketing the 100th 
anniversary of the jukebox; creation 
of operator and consumer kits; intro- 
duction of “Jukebox Alley” at the 
AMOA Expo; AMOA’s publication 
of the “Top 40 Jukebox Hits of All 
Time”; meetings with top level 
record executives in New York City; 
the retaining of Sam Atchley, record 
company liaison, to coordinate a 
number of special record promotions; 
the introduction of jukebox legends 
award introduced; the retaining of 
Schwalb Public Relations to conduct 
jukebox promotions; the creation of a 
jukebox reporting system by Record 
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Service International; and successful 
promotional tie-ins with TV net- 
works including VH-1, TNN and 
CMT. 

1993 has been a reflective and 
goal-setting year for the Jukebox 
Promotion Committee. Our initial 
goals have set the tone from the out- 
set. This August, a meeting was held 
in Chicago. The attendees consisted 
of approximately 30 committee and 
industry members with a vested 
interest in the promotion of the juke- 
box. The goal of the meeting was to 
set the future direction of the Jukebox 
Commnittee...with a special emphasis 
on increasing the visibility of the 
jukebox, which is still the key func- 
tion of this committee. During a full 
day of discussion, the committee 


came up with the following immedi- 
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T.W. Gilchrist Vending Ltd. 


50 Eugene St., Toronto, Ontario CANADA M6B 3Z4 
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MUSIC! 


promo group sets new goals in the world of jukeboxes 


ate goals: 

Demographic survey: In our dis- 
cussions with the record industry 
members, the questions continually 
come back to a lack of demographic 
information regarding the locations, 
players, and numbers of jukeboxes. 
The committee will be working with 
AMOA members in surveying the 
membership to help begin work com- 
piling this needed information. 

Corporation promotional tie-ins: 
The committee will work with vari- 
ous promotional entities and national 
companies to include the jukebox in 
their promotional efforts. This will 
include marketing the jukebox as a 
promotional vehicle to major corpo- 
rations. 

Banquet and AMOA Award 
Show promotions: The committee’s 
finest hour may have come in 1989. 
At the Banquet and Award show dur- 
ing that year’s AMOA Expo, our com- 
mittee highlighted the 100th year cel- 
ebration of the jukebox. For the rest of 
the 1990s, the committee will investi- 
gate various ways in which to 
increase promotional tie-ins with the 
annual banquet. A subcommittee is 
being formed to work specifically on 
this project. 

Jukebox Standardization Sub- 
committee: This committee has met 
frequently to discuss ways in which 
to standardize the functions and com- 
ponents of different jukebox brands. 
The committee is dealing with devel- 
oping technologies and other issues 
as well. 
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The Best Built 

Electronic Dart 
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Business! 
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W Designed By Operators To Meet 
The Needs Of Operators 


PA intelligent Design - 
Simplicity And Reliability 


x Complemented By Street Proven 
Promotions And An Unprecedented 
League Program 


Get The Best For Less! 


medalist marketing corporation 
206 Frontage Rd. N., Suite B-2 
Pacific, WA 98047 
1-800-532-4837 


Learn How The Medalist League Program Can Increase Your Route Income 
And Eliminate Your Operational Headaches - Call 1-800-LEAGUES 


by Sharan Harris, 
chairman, Vending 
Development Committee 


Recent statistics compiled by 
AMOA reveal that most of the mem- 
bership is involved in some form of 
vending other than amusements. For 
many, vending has always been a 
component of their companies. For 
others, vending is a new — and often 
challenging — category of product. 

The AMOA Vending Develop- 
ment Committee is striving to supply 
advice and information about vend- 
ing to members. The committee was 
formed as a separate body so it could 
act as a liaison between the vending 
and amusement segments of the in- 
dustry. Now, more than ever before, 
there is a need to serve the AMOA 


The Ultimate Acceptor .. . 


Amusement & Music Operators Association 


GETTING SOME GOOD 


SCHOOLING 


get educated on the many opportunities vending provides 


by taking advantage of committee efforts 


member operators who participate in 
the vending market. This year, our 
committee’s primary goal is to pro- 
vide educational opportunities on 
vending topics to AMOA member 
companies. 

As the marketplace changes, oper- 
ators everywhere are seeking new 
methods of generating additional 
income. Recognizing that there are 
many options to evaluate, the Vend- 
ing Development Committee will 
conduct a comprehensive seminar at 
the 1993 Expo in Anaheim, Calif. 
Titled “Vending From A to Z,” the 
seminar will boast a panel of ex- 
perts...including several well-known 


Programmable electronic vali- 
dator for all amusement games 
and video lottery machines 
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— Acceptance: Upto 6 different coins 

— Easy individual coin selection by 
dip switch 

— Supply voltage: 12 volts D.C. 


— Dimensions: Height: 4” (102 mm) 
Width: 31," (89 mm) 


Approved for use in VIDEO LOTTERY TERMINALS in CANADA. 


EXCLUSIVE DISTRIBUTOR: 
e Laniel 


canada 7101 Trans-Canadienne St-Laurent, Quebec H4T 1A2 
inc. Tel: (514) 336-5050 Fax: (514) 332-1739 
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operators who will convey their ini- 
tial experiences upon entering the 
vending industries in their regions. 

The seminar will aim to explore 
their successes and challenges in 
order to better prepare any newcom- 
ers for entry into the world of vend- 
ing. By relating personal case histo- 
ries, seminar speakers can help 
potential vendors avoid the pitfalls of 
drink vending, coffee service, tobacco 
vending, food or candy vending, etc. 
Listeners can benefit from time- and 
money-saving tips. 

The tobacco issue remains an 
ongoing topic for close monitoring. 
The Vending Development Commit- 
tee has produced a computer disk 
that acts as a handbook of ideas for 
fighting anti-vending regulations, 
working with lawmakers for positive 
legislation and for dealing with the 
community and the media. It has 
been economically priced at $5.00 to 
members for mass distribution. 

A Tobacco Vendors Hotline is in 
the works with a toll-free number. 
Operators may call in with informa- 
tion or questions. The facts will be 
forwarded on to the tobacco compa- 
nies for further direct communica- 
tion. As the industry evolves, and the 
needs of the operators change, the 
Vending Development Committee 
hopes to educate and inform the 
members of new technologies and 
products (i.e., computer monitoring 
attachments for collections, security 
devices, etc.) that will improve the 
functioning of each individual com- 
pany, and promote a higher level of 
professionalism for a profitable 
future. 
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RICHARD HOHMAN 
Royal Leisure, Inc. 
Amityville, New York 


Well, I'd like to find out more 


about what’s happening with 
video lottery. We're not really 
into the video business; we're 
more involved with the bars 
and taverns here. For us the 
show is a combination of both a 
professional and social event; 
we're going to Las Vegas after- 
wards to play a little golf. 


WILLARD WALTON 
AAA Vending & 
Distributing Co. 
Cincinnati, Ohio 


| usually really enjoy these 
shows. | started going close to 
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RENO GAME 
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VIDEO 
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AND KITS 
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SERVICE DEPARTMENT 


‘5301 Longley Ln. #47 « Reno, NV 89511 


Ph. (702) 829-2080 . FAX: 702-829-2083 
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40 years ago, and for 20 years 
| never missed one. | always 
look foward to seeing new 
equipment, old friends, and 
meeting and talking about the 
industry. Back when | had 
about 15 to 20 employees, | 
used to take them all with me 
and made it into a vacation. We 
used to really look forward to it 
and | still do today. You learn a 
lot, especially from other oper- 
ators, some of which have 
become close friends. |’ve been 
to several shows and come 
back very excited. It kind of 
gives you a lift, gets you back 
to why you're in this business. 
It's a both a fun time and a 
learning time. 


MANLEY LAWSON 
Lawson Music Co., Inc. 
Winter Haven, Florida 


I'm going both as a distributor 
and an operator, so |’m wear- 
ing to two hats to this event. As 
a distributor, I’m going to see 
the new products, what the 
manufacturers | represent are 
showing. While we probably 
won't see anything exciting, we 
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What are your 
expectations for 
AMOA Expo ’93, 
and do you see it as 
more ofasocialor | 
professional event? 


| do expect to see some new 

| things. As a operator, | really 

| don’t know what to expect; | 

| hope to be surprised — pleas- 
'antly surprised! | used go for 


the social aspect of it, and in 


| years past it was mostly a 

| social thing. But lately it’s 

| becoming more of a profes- 

| sional event. | don’t go to it as 
| asocial event anymore. 


~ JOANNE MATRANGA 


Matranga Music 


| Houston, Texas 


I'll hope they'll be able to talk 
about something that’s a big 
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OPERATOR OPINIONS 


issue here in Texas, and that’s 
the 8-liners or instant video lot- 
tery. I'd like hear how to go 
about getting it here. | know 
some states have them and it 
hasn't worked out and in other 
States it has. What we want is 
some really good advice. For 
years and years, | would never 
miss a show, but | haven’t been 
to some of the recent ones. | 
would call it a social event. | 
really enjoy seeing people from 
all over the United States, but 
I'm a stickler for the seminars. | 
remember the first time they 
put one at a national show in 
Chicago; they had to move the 
room three times because the 
number of people attending 
grew larger and larger. The 
seminars are always very well 
received. 


DICK HAWKINS 
D & R Novelty 
Rochester, Minnesota 


| guess | go mostly to hear the 
conversations between my fel- 
low operators, to look at the 
new equipment and to share 
some ideas, whether it’s over a 
cup of coffee or at a seminar. 
As for the new equipment, I’m 
looking for (as | have over the 
last 30 years) something that’s 
new, that will entertain my cus- 
tomers, and bring back my 
customers in order to help my 
cash flow. It’s a serious event, 
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but as with all business, there 
has to be a little pleasure. 
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KEVIN MAHLER 
Western Music 
Twin Falls, Idaho 


From our standpoint, |’m look- 
ing for something different. 
Something different in the way 
of any kind of game, whether 
it’s video, pins or redemption. 
Another thing |’m looking for is, 
| don’t want to say “cheap,” but 
reasonably priced games. 
These games are so expensive 
and we're just not seeing the 
return on them. One time | was 
told a price over the phone and 
| asked them, “Are you sure 
hat’s a kit, not a dedicated?” 
As far as whether these things 
are more of a social or profes- 
sional event, | think it’s a little 
of both. You’re going to get 
from them whatever it is you 
want. 


JIM MARSH 
Hart Novelty Co. 
Bellingham, Wash. 


| think it’s a chance for every- 
one to interact with others in 
the business, to exchange 
thoughts and ideas, and to pick 
up some new ideas, either from 
each other or the seminars. | 
don’t expect to see a lot of new 
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Stuff. | think video is basically 
all but done. But I'll be looking 
into other things, like pins and 
redemption, plus equipment 
that will help our business, 
such as computer programs 
and things that will make us 
more automated. I’m very inter- 
ested in two seminars: first, the 
seminar on income forecasting 
and depreciation. That’s a huge 
issue right now. Like any red- 
blooded American, |’m trying to 
find a way to pay less taxes. 
I'm also interested in Dr. 
sequin’s seminar (Saving the 
Family Business: Tax 
Implications of “Changing of 
the Guard”) because it’s tax 
related. | think these shows are 
definitely a combination of both 
a social and a professional 
event. | was introduced to the 
AMOA through my father (Al 
Marsh, former AMOA presi- 
dent) so | kind of got the red- 
carpet treatment at these 
events. | got to see all the inner 
workings and formed a lot of 
friendships, so | always look 
forward to going back to these 
shows. 
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DON WRIGHT | 
Wright Brothers 
Roseville, California 


| hope to see some good, 
affordable video, because 
that’s mainly what we do. | 
hear Capcom is coming out 
with another version of Street 
Fighter, but | think maybe 
we've seen enough of that. |’d 
like to see more in the way of 
NBA Jam. |’m hoping 
Williams/Bally-Midway will 
come out with an update kit; 
right now one player has been 
traded and two of them are 
dead. |’m also interested in 
what's happening in pinball, 
which has been very good for 
me, but |’m worried that the 
industry is going back to the 
late ‘70s when we had too 
many pinball games. Overall, 
the show Is definitely a combi- 
nation of both social and pro- 
fessional elements. One of the 
reasons | went to last year’s 
show was because it was in 
Nashville at Opryland. | think 
it’s a good idea that they're 
changing the locations each 
year, even though Chicago is a 
great city. I’m looking forward 
to this year’s show. It’s a 400 
mile drive for me, but at least | 
don’t have to fly. 


® 
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American Laser Games teams up with 3D0 to offer new, low-cost system; 
also bows new software for ALG’s big screen laserdisc gun cabinets 


Looking for new technology, new 
concepts, new excitement? American 
Laser Games (ALG) has it. After sev- 
eral years of outstanding global suc- 
cess with interactive movie-type 
games presented via a bigscreen 
laserdisc format, this month ALG is 
debuting new low-cost hardware 
using hardware technology licensed 
from The 3DO Co. for the arcade mar- 
ket. ALG is also debuting new game 
software for their traditional big- 
screen cabinets. Both products will 
be shown at the Oct. 21-23 AMOA 
Expo. 

For price-conscious operators, 
ALG is offering more affordable new 
hardware and a new game to go with 
it. Shoot Out at Old Tucson features a 
high performance, live-action graph- 
ics system which combines tradition- 
al ALG expertise with hardware tech- 
nology licensed from The 3DO Co. 
for use in the coin-op arcade market. 

3DO is the San Mateo, Calif.-based 
home video “broker” whose new sys- 
tem goes to market later this fall, 
backed by Sony, Matsushita, AT&T 
and over 300 software suppliers. The 
new system combines 3DO’s package 
with ALG’s live-action laserdisc 
approach to show full-motion, live- 
action characters who are superim- 
posed over different static back- 
erounds. Character appearance, color, 
etc. can be altered. 

Action is still faster paced than 
most animated computer graphics 
games, said ALG. “With our new 
hardware system, we can offer our 
well-known live-action games at a 
price closer to that of traditional 
video games,” said Stan Jarocki, VP of 
sales & marketing at ALG. 

Tucson’s gameplay offers a simple 
but intriguing challenge: get from one 
end of an Old West town to another, 
and stay alive in the process! Along 
the way, the player encounters an 
unpredictable collection of drifters, 
bad guys and sharpshooters who 
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challenge the player’s skill. The game 
is filled with target shooting opportu- 
nities and thrilling stunts. 

What about ALG’s traditional big- 
screen system, which brought us 
titles like Mad Dog McCree? As 
promised, ALG is continuing to pro- 
vide new software updates for this 
hardware as well. ALG says its latest 
game, Drug Wars, is its best yet. “As 
our company has grown, we’ve 
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found ways to make our movie-like 
games even more polished, exciting 
and action-packed,” Stan Jarocki stat- 
ed. “To my mind, our latest title is 
our best to date, bar none.” 

Drug Wars is available in dedicat- 
ed format (video disc technology in 
50” screen, 33” screen, and 25” two- 
player screen versions). Or, operators 
can purchase the game as a conver- 
sion kit for these types of units. As 
usual, the game itself features real 
actors, sets, costumes, etc. This brings 
the total library of ALG laserdisc titles 
to seven. The firm says Drug Wars is 
their best game to date. The interac- 
tive cinema quality of the video has 
top cinematography, special effects 
and stunts; all this should keep both 
players and spectators glued to the 
screen, said the firm. The scenario 
involves the players in increasingly 
challenging encounters with a drug 
lord’s empire. 

In all, ALG is right in step with the 
industry’s push toward higher quali- 
ty, new technology and more interac- 
tive gameplay. For more information, 
contact your authorized distributor. 
Or for referral, visit ALG at the 
AMOA Show (booths 913-916), or 
call them at 505/880-1718. 
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NAMGCO TO ENTER 


“SIM CENTER” ARENA 


leading vidgame firm signs with flight simulator firm Magic Edge; 
strategic relationship will result in “sim centers” in U.S. & Japan 


Get ready for the “next big thing” 
in pay-for-play computer-based enter- 
tainment. Simulation centers offer 
much more than a typical video 
arcade...in fact, they offer more than a 
good-sized family entertainment cen- 
ter. The sim center concept has 
proven its success in stand-alone sites 
like Battle Tech Center (Chicago), 
Fighter Town (El Toro, Calif.) and 
Virtual Worlds (Walnut Creek, Calif.). 

Next up: chains of sim centers! 
Working with a leading simulator 
developer called Magic Edge, Namco 
America plans to be a leading player 
in the creation of these new, next- 
generation destination locations. 

Still not clear on the concept? The 
heart of a simulation center is an elab- 
orate, realistic computer simulation, 
often presented in linked cockpit- 
type cabinets which offer interactive 
gameplay and 3D polygon graphics. 
But this vidgame-like entertainment 
is enhanced by costumed location at- 
tendants, elaborate movie-type sets, 
“pre-briefings” and post-play “de- 
briefings,” and merchandise sales. All 
of these elements, from the costumes 
to the merchandise, are themed to 
support the fantasy experience. 
Players spend 45 minutes to an hour 
from the time they enter the location 
to the time they leave (half of that or 
less may be spent in the simulators 
themselves). 

On Aug. 24, Namco announced an 
agreement with Magic Edge, Inc. (Mt. 
View, Calif.), developer of an enter- 
tainment-based, interactive, full- 
motion flight simulator. The two 
firms said they’ll enter into a far- 
reaching strategic relationship with 
plans to jointly open a series of sim 
centers in both the U.S. and Japan 
starting in 1994. Namco will make an 
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Above, Lei Tunnaye, Director of Entertainment Center (a division of Magic Edge). 


equity investment in Magic Edge, a 
privately held firm. Execs said Nam- 
co will license “Magic Edge entertain- 
ment centers” such that Namco’s 
licensing rights in the U.S. will be 
“extensive,” while Namco’s licensing 
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rights in Japan will be “exclusive.” 
The planned sim centers will 
house Magic Edge full-motion simu- 
lators in a fully themed environment. 
The first Namco/Magic Edge centers 
will be themed around combat flight. 


NEWS/FEA TURE 


Follow-up software from Magic Edge 

will offer other stories and themes. 
Said both firms: “The simulators 

combine state-of-the-art technologies 


to produce a unique combination of | 


texture-rich graphics, heart-pounding 
motion, and 3D sound.” Cabinets will 
have 32 inches of vertical motion and 
70 degrees of pitch in the up-down 
dimension, combined with plus-or- 
minus 60 degrees of pitch in the roll 


dimension. (Motion platform is 
patent pending). No head-mounted 
display or head-tracking technology 
is involved. Instead, a paying “pas- 
senger” will interact with a large 
screen (39” wide x 29” high) inside 
his or her enclosed cockpit. Capsules 
are fiberglass construction with joy- 
stick and throttle controls, four-chan- 
nel surround sound. A Silicon 
Graphics “Reality Engine” computer 


KBELAM is proud to announce... 
We Are The EXCLUSIVE DISTRIBUTOR 


For NAMCO Products 


FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA. . . We can help 


you with any of your needs. Contact us now for 


immediate service, prices & catalogs! 


R.H. BELAM COMPANY, INC.. 
Nassau Plaza ¢ | Fulton Avenue 
Hempstead, New York 11550 SE HABLA ESPANOL 


Tel: (516) 292-2670 Fax: 516-486-0957 
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system drives the images; a Sony pro- 
jection system produces them. 

Namco Operations, the U.S. ar- 
cade arm of Namco Ltd., has con- 
cluded an agreement in principle to 
open and run their first sim center in 
the U.S. Under the agreement, 
Namco will provide funds and Magic 
Edge will operate the site. It’s 
planned for a Spring, 1994 opening 
in Mountain View, Calif. 

“This is absolutely not a typical 
video game,” stressed Namco 
America operations director David 
Bishop. “In fact, it’s not really a game 
at all — that’s the beauty of it. We’re 
ready to go beyond that. Our centers 
will provide a one-hour simulation of 
a real experience. We’ll immerse you 
in a fantasy environment with 20 to 
30 minutes of video simulation as the 
center of the package. Magic Edge has 
developed the most advanced tech- 


' nology of its kind. Combine that with 


Namco’s expertise and some razzle- 
dazzle show biz, and the total experi- 
ence will take pay-for-play entertain- 
ment to a whole new dimension.” 


At Perfect 360... 


we are 
offer a 


roud to 
F full 


two year guarantee 
on every control 


we sell. 
VERFESX 
360. 


JOYSTICK 
SONTROLS, 


* Call for Free 
Info/Demo Video 


Call 1-800-230-P360 for a Distributor nearest you. 
Simply the best investment you can make for increasing your profits. 
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Doyle International offers six titles in its “children’s story” series 


Once upon a time, there was a 
wise old game maker who lived in the 
forest. His greatest enjoyment was 
creating new games for the children 
in Storyville. Every day, the wise old 
game maker would call upon his 
elves to work and build the best chil- 
dren’s games in the land. On a spe- 
cial day, the elves had six new games 
ready to take to market. When the 
new games were paraded through the 
streets of Storyville, parents and chil- 
dren jumped with joy. 

That’s the charming notion behind 
Doyle International USA’s new line 
of kiddie redemption games. They’re 
all based on classic children’s stories 
— everything from nursery rhymes to 
beloved childhood fairy tales. The 
coordinated subjects, artwork styles, 
graphics and gameplay of the 
machines in this series are intended 
to help family amusement centers 
create high-concept, strongly themed 
areas. It all adds up to terrific family 
appeal...not to mention great earnings 
potential. 

Based in Sarasota, Fla., Doyle 
International has been a leading 
redemption manufacturer for many 
years thanks to the leadership of pres- 
ident Skip Doyle and the work of a 
talented, hardworking professional 
staff. The talent and experience 
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shows in their new fall line. The new 
games are built with the painstaking 
quality and craftsmanship which 
Skip Doyle insists upon. They also 
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feature universal CPU boards and 
interactive digital sound. Operators 
can select time duration, ticket 
reward levels, etc. Boards are inter- 
changeable, so operators don’t have 
to stock more than one type for all 
Doyle children’s story games. 

Humpty Dumpty is a ball-toss 
game; the object is to knock over as 
many “Humpty’s” as possible in the 
allotted time. Jack & Jill and Jack & 
the Bean Stalk are completion race 
games where the player throws balls 
into target baskets; first player to the 
top wins (both players get tickets, but 
the winner gets more). 

Mother Hubbard and The Old 
Woman Who Lived in a Shoe are 
basic target games; during the allotted 
time, players try to toss as many balls 
as possible into the backboard hole. 
This simple task is especially suitable 
for 3-5 year olds; tickets are always 
vended. 

Three Lil Pigs is a high-action, tar- 
get knock-over game. Players try to 
save the pigs from the Big Bad Wolf, 
scoring points for each pig target that 
is knocked over and thereby “saved.” 
The pigs move counterclockwise 
continuously during gameplay. 

For more information, see Doyle’s 
booth at AMOA or call the firm for 
dealer referral at 813/366-3735. 
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VIRTUAL REALITY - 
SERIOUSLY 


Visions of Reality, Inc. teams with top U.S. defense contractors; 
will bring true virtual reality units to carefully themed centers 


“You can tell the measure of a person by the company 
he keeps.” That’s true of individuals, and it’s equally true of 
corporations. When a promising new venture called 
Visions of Reality (VOR) unveils its virtual reality system at 
the AMOA Expo this month, the trade should give them 
serious consideration... because they’re backed by some of 
the strongest names in the computer, defense contractor, 
and coin machine businesses. 

That’s right, showgoers will get a glimpse of big-time vir- 
tual reality at the Expo. When we say “virtual reality,” 
we're talking about the genuine article, with head-mounted 
computer displays whose graphics are keyed to motion- 
tracking sensors. 

But VOR is doing more than creating the machines 
themselves, and more than creating software. VOR is map- 
ping an ambitious licensing project to put its carefully con- 
trolled, highly themed “virtual reality centers” in 50 key 
markets across the U.S. by 1995, and eventually around the 
world. This will require a major financial commitment 
from licensees, who are initially expected to be major 
arcade chains, family entertainment centers, theme park 
owners, etc. 

VOR says potential customers are already lining up. In 
late September, execs from key arcade chains from Hawaii 
to Dallas to New England — and even Latin America — 
flew into Los Angeles for a first-hand inspection of the 


Kaiser Electro-Optics’ optical engineer Richard Trissel; VOR “reality 
expert” and project manager Ken Stone; Century Vending & Distributing 
prexy (and VOR marketing director) Jerry Monday; and Christensen 
Marketing Group Director of PR Nancy Casey. 
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VOR prototype, and to chat about the 
licensing program. VOR says it 
already has firm verbal commitments 
for the building of 140 new centers 
worldwide which will use its prod- 
ucts. 


WHO IS VOR? 

Based in Irvine, Calif., Visions of 
Reality is the brainchild of successful 
construction industry entrepreneur 
Dan Rice. Using his own financial 
resources, combined with multi-mil- 
lion dollar investments from private 
placements, Rice founded the compa- 
ny in 1991 with the goal of bringing 
VR technology to the entertainment 
world. “Dan’s concept,” said an asso- 
ciate, “was to use cutting-edge tech- 
nology to let people ‘get inside the 
dream’ of high-end computer simula- 
tions.” 

Rice has visited recent national 
coin-op trade shows, met the major 
players, and pulled together the basic 
team which makes VOR click. 
Marketing pro Sonny Beckham 
(Black Diamond Group) and experi- 


NEWS /FEATURE 


This headset designed for Visions of Reality 
utilizes Kaiser ElectroOptics, Inc.’s proprietary 
Vision Immersion Module (VIM™) technology. 


FRIENDLY SALES... 
FRIENDLY SERVICE... (& 


DISTRIBUTING & SERVICING: 


Arachnid; American Technos, Betson, Coastal, Data East, 
Dynamo, Grayhound, Klopp, Konami, Pioneer, SNK, 
Smart Industries,...AND EVEN MORE 
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enced project manager Ken Stone 
round out VOR’s executive team. 

Now, about those big names...the 
“company” that VOR keeps. For its 
revolutionary entertainment product, 
VOR went out and recruited some of 
Uncle Sam’s top defense contractors 
to the project. From the computer 
industry, VOR has partnered with 
some of the most respected names. 
From the coin machine industry, 
VOR has signed up a respected veter- 
an to provide astute marketing guid- 
ance. 

Among VOR’s “heavy hitter” part- 
ners in product development and 
marketing: 

¢ Kaiser Electro-Optics, which 
makes head-mounted displays for 
advanced U.S. military applications. 
Kaiser adapted its $100,000-per-unit 
military gear to make a light-weight 
(13 oz.), hygienic, relatively low-cost, 
“Vision Immersion Module Personal 
Viewer.” This VIM headset offers 
stereo-optics and four-channel sound. 
The VIM, along with its allied 
Polhemus head motion tracking sys- 
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tem, will be key components of 
VOR’s product. Kaiser also plays a 
vital role as VOR’s systems integrator 
for various technologies from such 
firms as: 

¢ Gemini Technology Corp., 
which makes real-time virtual reality 
graphics and 3D images. Gemini is 
writing software for the VOR product, 
to VOR’s specifications and concept. 

e Sense8 Corp., which makes a 
software “tool kit” allowing quick 
renderings of VR graphics. Sense8’s 


tool kit is being used in the VOR 
development process. 

e Silicon Graphics, Inc., which is 
famed for its special effects movie 
work and other high-end computer 
graphics abilities. Silicon Graphics 
has built sophisticated workstation- 
based systems that will be installed in 
each “VR pod.” This system will 
make the Gemini software work 
smoothly with the Kaiser VIM head- 
set. 

e And from the coin machine 


VOR Entertainment Centers will feature an inviting appearance highlighting the entertainment and 
educational complex. Exterior video and graphics entice passersby with glimpses of the virtual 
reality experience awaiting them inside. 
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industry, distributing and factory 
sales vet Jerry Monday has signed an 
agreement with Black Diamond’s 
Sonny Beckham. Under the agree- 
ment, Jerry’s firm Century Vending & 
Distributing will serve as the market- 
ing arm for VOR, and will also have 
marketing responsibilities with Black 
Diamond outside of coin-op. On 
VOR’s behalf, Jerry has already land- 
ed some major coups, winning keen 
interest in VOR from “major-major” 
arcade chain toppers and famous 


retail chain kingpins. 
THE VOR CONCEPT 


As the company envisions it, a 
VOR location will be a complete 
“simulation center” containing uni- 
formed attendants and themed sets 
(pre- and post-briefing rooms, simula- 
tors areas, merchandise and food 
counters, etc.). All of these elements 
will be standardized and must meet 
specific, detailed criteria which will 
be spelled out in the location opera- 
tor’s license agreement. 

The centerpiece of each location 
will be complexes of six linked simu- 
lators. Centers could be 10,000 sq. ft. 
and up. Depending on their size, cen- 
ters may contain six, 18 or 36 simula- 
tors. Licensees will own the hard- 
ware, and license the software. At 
presstime, four initial software pro- 
grams were underway. VOR plans to 
offer regular future software updates 
from in-house and from third parties. 

As in other sim centers currently 
under development, the VOR experi- 
ence is aimed at going beyond the 
confines of a mere “video game.” The 
idea is to immerse patrons in a total 
fantasy world from the time they 
enter, to the time they leave. The VR 
simulation will be the highlight of 
this total experience — less a game, 
than a voyage into another reality. 

U.S. production will be done 
mainly from Carlsbad, Calif. although 
satellite manufacturing is envisioned 
for Asia and Europe. VOR plans to 
open a “flagship” center to display its 
product somewhere in Orange 
County, Calif. in late 1993 or the first 
quarter of 1994. 

VOR may be contacted care of The 
Black Diamond Group, 15540-B 
Rockfield Blvd., Irvine, CA 92718; 
714/587-1952. 
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Rock-Ola adds new 
low-cost juke to line; 
parent firm Antique 
Apparatus bows 
“Harley” juke 


Antique Apparatus an- 
nounces a new addition to 
their current line-up of con- 
temporary and nostalgic 
jukeboxes with the intro- 
duction of their latest 
model, The Rocket. Costing 
substantially less than a 
standard jukebox, The 
Rocket is designed for those 
locations where space may 
be at a premium or where 
collections may not justify 
the expense of full size, con- 
ventional jukebox. 

The Rocket is built to the 
same high degree of quality 
that goes into every Antique 
Apparatus jukebox. It 
packs most of the same fea- 
tures found on Rock-Ola's 
full sized Gala 5000 model, 
but in a more economical 
and compact cabinet. All 
major components on the 
Rocket are interchangeable 
with the Gala 5000. 

Unlike some manufac- 
turers who now use con- 
sumer grade components, 
The Rocket utilizes a 280 
watt industrial grade ampli- 
fier designed to "blast" the 
competition away. The 
amplifier comes complete 
with deluxe features such as 
a dual slide adjustable 
equalizer, paging capabili- 
ties and built-in background 
music inputs. The Rocket 
also features a full 100 CD 
capacity and a motorized 
program display which pre- 
sents 8 CD jackets at once. 

The Rocket utilizes the 
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CAUTION! 


Crane Operators 


If this is the path 
of your 
crane machine 
revenues, It's 
time to shift 
gears. 


As you race down the 
road searching for the finest 
in crane plush, slow down 
and take a look at the 
industry's newest supplier, 
Success Plush. We know 
what it takes to rev-up those 
crane revenues. Our 
"Guarantee of Satisfaction” 
is Our commitment to you 
that we can help your 
revenues hit the high road 
again. 

So give us a call today. 


MOLESS 


Plush, Inc. 
10660 Kinghurst Drive 

Houston, TX 77099 
(713)564-1705 e Fax (713)564-1805 


1-800-396-8888 
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new compact Rock-Ola CD mecha- 
nism. Designed for their nostalgic line 
of jukeboxes, the new mechanism 
features all solid-state components for 
enhanced reliability and is easily 
removed from the cabinet for ease of 
Service. 

The Rocket will be available at all 
authorized Rock-Ola distributors by 
the end of October. 

In addition, Antique Apparatus, 
has been contracted to build a custom 
jukebox for the Harley-Davidson 
Motorcycle Co. Featured prominently 
on the nostalgic-styled jukebox is the 
famous Harley-Davidson logo and the 
words “Harley-Davidson” in their 
distinctive script. Two motorcyclists 
grace the front door of the jukebox on 
mirrored panels. 

The Harley-Davidson jukebox 
made it's debut at the recent Harley- 
Davidson motorcycle dealers conven- 
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tion held in Rapid City, SD, where it 
met with very enthusiastic reviews. 
“The response we received has ex- 
ceeded our most optimistic projec- 
tions,’ affirmed Glenn Streeter, 
President of Antique Apparatus. “It’s 
a real eye-catcher, and the Harley 
dealers just flipped over it.” 

The jukebox, while sporting a 
retro-look, packs a state of the art 
sound system. Important features in- 
clude the dependable Rock-ola CD 
mechanism with 100 CD capacity, 
tuned speaker enclosure, and power- 
packed 280 watt amplifier with dual 
5 band equalizers. 

Harley-Davidson joins Coca-Cola 
and Budweiser as companies whose 
products have been immortalized on 
Antique Apparatus jukeboxes. The 
Harley Davidson jukeboxes are avail- 
able exclusively through local Harley- 
Davidson Motorcycle dealers. * 
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AFFORDABLE . 
High Performance from 
American Laser Games 
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HIGH PROFIT, LOW COST WITH EXCITING REALISM 


It’d be easier to walk through a den of rattlesnakes than it would be to walk 
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strike without warning, and prey on anyone who challenges their territory. 
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ILP says its new product will “revolutionize the kiddie ride market” 
with top computer graphics & interactive educational experiences 


Interactive, super-realistic comput- 
er animation and an “educational” 
flavor are the big selling points for 
Kids Adventure Dome, a new twist 
on the traditional kiddie ride product. 
Produced by International Laser 
Productions, Inc. (ILP), the machine 
features three programs to start: 
“Adventure in Space,” “Adventure to 
Haunted Canyon,” and “Adventure 
in Dinosaur Land.” ILP says the 
graphics are similar to 3D polygon 
graphics seen in recent arcade 
games...or maybe even better. 

But the main point is, in 
Adventure Dome, kids don’t just pas- 
sively sit in a moving vehicle as in 
most kiddie rides. Instead, they inter- 
act with what ILP calls “a non-violent 
educational experience.” To much of 
the trade, that will mean a simple, 
kid-oriented video game...but of 
course ILP strongly prefers to avoid 
the vidgame label. Operators who are 
promoting the piece may also prefer 
to use the company’s trademarked 
phrase, “video ride,” to win greater 
acceptance by locations and parents. 
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Does the ride have real education- 
al value for young children? Well, it’s 
just possible kids could learn a few 
things from the interactive compo- 
nent. In the Mars adventure, for ex- 
ample, kids hear a spoken warning of 
incoming meteorites, get visual cues 
and feel seat vibration. Hitting the 
right button engages the “shield” and 
kids see, hear and feel small mete- 
orites being deflected. Each adven- 
ture lasts two minutes and offers six 
or seven chances for interaction. 

ILP says the handsome graphics 
cost $100,000 because they were pro- 
duced with state-of-the-art computer 
animation technology, comparable to 
that used for special effects in recent 
top Hollywood films. For the future, 
software upgrades are also promised 
that will allow kids to select destina- 
tions during the space ride, etc. 

The fiberglass cabinet weighs 
about 400 lbs. (182 kilos) and is suit- 
able for indoor and outdoor locations. 
It includes a 12 gauge stainless steel 
frame with rigid metal support brack- 
ets for the monitor. Cabinet exterior 
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features a silky-smooth jell coat fin- 
ish. A double-locked, steel reinforced 
door at the rear of the “dome” offers 
access to coin box, controls, and elec- 
tronics. 

Vocal programming is currently 
available in English, Spanish, French 
and German with more languages 
being added as needed, said the firm. 

By the way, several Bally alumni 
are key figures in ILP. Company 
prexy Jim Barret was president of sev- 
eral Bally divisions. Chief engineer 
designer Marty Keane held a VP-engi- 
neering post with Bally. A former 
Bally CFO, Bob Weber, is ILP’s finan- 
cial director. Non-Bally talent is also 
top-notch. The chief electrical engi- 
neer is Henry Cadadas. CEO Dan 
Slater claims several coin-op “firsts” 
and production chief Scott Carlson is 
also an experienced coin-op designer. 

ILP says production is “well 
underway” in Illinois, at their Des 
Plains/Chicago factory. First units 
were to start shipping in August. For 
more information, contact the firm at 
708/803-0400. 
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Data East Pinball captures 
Arnold Schwarzenegger 
tough-guy appeal 


Not content to rest on the success 
of its latest Number One dino-sized 
hit, Jurassic Park, Data East Pinball 
plans to muscle into the pinball mar- 
ket with Last Action Hero, featuring 
Arnold Schwarzenegger. Following 
in the lucrative tracks of the terrifying 
Tyrannosaurus, Data East has com- 
bined innovative technology with 
Arnold’s huge box-office appeal in 
the hopes of creating another monster 
chart topper. 

Last Action Hero is pumped up 
with special features, many of which 
are based on the incredible sights and 
sounds of the summer’s most pyro- 
technic-packed movie. The action be- 
gins when a replica pistol fires the 
ball onto the playfield, while heavy 
metal riffs from AC/DC, Queensryche 
and MegaDeth pour through a BSMT 
2000 sound system. 

Other notable features include an 
earth-shaking Super Crane that 
moves the ball across the playfield, 
dual captive ball action for three to 
six ball play, Magic Ticket Magnets 
and up to 13 separate mini games. 

With Arnold lending his likeness 
to this explosive new game, Data East 
is looking fit for survival in the post- 
Jurassic era. For more information, 
contact an authorized Data East dis- 
tributor or call the firm for referral at 
408/286-7080. 
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Players Choice 
Drop-in Bar/Slant Top™ 


FIRST IN GAMES FIRST IN SERVICE FIRST IN PROFITS 
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rer “Double Up Poker Deuces Wild Poker 


Introducing IGT’s Players Choice™ 
video poker/video lottery machines 


Available in any configuration: 


» Buttons, touchscreen and IGT’s exclusive Combo’, 
which gives players the choice of playing poker with the latest 
touchscreen technology or the proven reliability of buttons 


» Thousands of game software variations including ”21“ and poker 
» Single-chip conversion kit 

» JCM Bill Acceptor with 1000-bill stacker standard 
» Features the Star Micronics printer 


» Dynamic graphics and sounds for maximum 
player appeal 


»$10-$12 million spent each year for new machine 
and software development 


» Inventor of video poker and the world’s first video 
lottery terminal 


Players Choice 
Arcade™ Buttons 


Ask any IGT customer about our reliability and profitabiity. 


For more information, contact: 
Linda Dunaway, (702) 688-0240 
Field Service 24-Hour Hotline 1-800-845-3948 


“Patent pending Players Choice Classic Combo™ 
(Touchscreen and buttons combined) 


International Game Technology 


Exclusive Distributors: 

Delta Gaming, Harahan, LA (504) 733-1400 » Betson Pacific Distributing Company, Moonachie, NJ (201) 438-1300 

SODAK Gaming Services, Rapid City, SD (605) 341-5400 » Hi Tech Games, Inc. Moncton, New Brunswick, Canada (506) 858-8049 
American Vending Sales, Inc. Elk Grove, IL (708) 439-9400 » Collins Music Company, North Charleston, SC (803) 268-1111 


All games may not be available in all jurisdictions 


FIRST IN GAMES FIRST IN SERVICE FIRST IN PROFITS 


Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


‘“We use a larger size Token for our 
“Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It's working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these \ “<7@F 
to the Bank every week . .. , 


Just Push the Right Buttons. 


Token Tech™ #2000 


High Security Token Dispenser 


© Control, Accuracy, Security & Dependability. 


© Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis . . . or Anytime. 


@ Changeable Display Signs. (Stock or Custom) 


© Ideal for Amusement, Vending, Carwash, Casinos, 
... or Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial. . .Only $1,195 ea. 


FOB LEXINGTON 


a | Phone or Fax for 
Free Brochure 


LARGE HOPPER CAPACITY 
Token Size Capacity 


Token Size Capacity 


Capacity 
US Quarter............ 7,000 
Canadian 25¢ ......... 8,000 
Australian 20¢ 
Canadian Dollar........ 6,000 


Specify Size 
of Coin or Token 
n Orderin 
oe Whe sl g 
Brazilian 20 Cruzados..... 4,500 ) 
Venezuela 1 Bolivar....... 5,000 
Chile 1 Peso 


We Ship Worldwide 


VAN BROOK OF LEXINGTON, INC. 


P.O. Box 5044 e¢ LEXINGTON, KY 40555 «¢ U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


= TOLL FREE 1-800-553-3134 


Call Us and Talk to Real People — Not a Machine 
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TOKENS 


BATTING 


CAGE Nh. TOLL ROAD 


TOKENS > TSRENS 


TOKENS SNACKS 


TOKENS py TOKENS 


Many Stock Signs available. Custom Signs (black & white or color) designed to order. 


Our Logo Has Changed. 
Our Efforts Remain 
Tne Same. 
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TUNING Electronic - Poppenbitteler Bogen 44 - 22399 Hamburg - Germany 
Tel.: 49 / 40 / 60 60 2-0, Fax: 49 / 40 / 60 60 2-15 


ONCE AGAIN, JANMA SAYS 
“BIGGER IS BETTER” 


U.S. tradesters endorse trend toward larger, more sophisticated games; 
Tokyo show boasts record number of booths, exhibitors and total attendance 


The future of coin-op was on dis- 
play at JAMMA ’93, held near Tokyo 
from Aug. 26-28. That future includes 
the adaptation of 3-D polygon graph- 
ics to video fighting games — a sensa- 
tional development that could rede- 
fine and revitalize this already-hot 
category. Hits of the show included 
Sega’s Virtua Fighting and Capcom’s 
Super Street Fighter II, plus fighting, 
driving and sports games from other 
top firms. 

JAMMA also showed that leading 
Japanese factories will continue their 
trend toward larger, more elaborate, 
more expensive games (and loca- 
tions). Some_tradesters noted a rela- 
tive lack of small, inexpensive kits — 
a familiar complaint during the past 
few years. 

This, in itself, is not new. What 
was strikingly different this time 
about Japan’s on-going love affair 
with “big everything”? At JAMMA 
93, some leading American opera- 
tors agreed it was time for the U.S. to 
start getting with the program. 
AMOA President Craig Johnson, 
among others, indicated “it’s time for 
our market to move forward” and 
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Above: striking art at the entrance to the 
JAMMA 1993 exhibit hall. (Photo: P.S.) 
Below: Sega was tied for the largest booth 
and certainly offered the widest variety of 
product. (Photo: P.S.) 


embrace the larger, costlier, hi-tech 
games of the future. 


RECORD EXHIBIT FLOOR 
This was JAMMA’s 31st annual 
show, and it was indisputably a suc- 
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JAMMA CAPTIONS: 


LEGEND FOR PHOTO CREDITS 
Credits in caption lines for photos from the 
JAMMA show refer to the following people or 
organizations: 

J.R. — John Ryan, Osaka correspondent 
P.S. — Pat Schroeder, California Games 
L.B. — Lucinda Bender, Namco America 
G.S. — Gail Sherman, General Amuse. Corp. 
GMM — Game Machine Magazine, Osaka 
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Capcom was tied for largest booth space at the 1993 JAMMA show. They pulled in great 
crowds with a new title in their Street Fighter series. (Photo: J.R.) 


cess. At more than 27,000 sq. meters, 
JAMMA ’93 measured nearly 50% 
more floor space than last year’s 
record-sized exhibition. Booth dis- 
plays from 67 exhibitors (up 20% 
from last year) sprawled across four 
halls at the gigantic Makuhuri Messe 
convention center in Chiba, about 
two hours from Tokyo. 

“This was a mama of a show, al- 
most as if everyone was competing in 
terms of booth size,” commented 
Namco-America’s VP Kevin Hayes. 
And indeed, the “image factor” does 
spur major manufacturers to compete 
for the biggest, flashiest booths. 
Unlike U.S. and European shows 
where the emphasis is on selling, 
JAMMA puts the stress on prestige. 
Major factories compete strongly to 
get the largest booths, to have the 
brightest and flashiest displays, and 
to show off their latest technology 
(even if it’s years from appearing in 
product form). Japan really puts its 
best foot forward at this show, which 
explains why U.S. trade members 
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We are your EXPORT SPECIALISTS. 
We Handle the World!!! 


Phone: 914 / 738-7411 © Fax: 914 / 738-7521 


VISIT US AT BOOTH #1249-1251 FOR SHOW SPECIALS! 
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To Whom It May Concern: 


As operators of five arcades in an 
Amusement Park, Fun Center and 
Hotel, we work very closely with the 
staff at Century Vending. We have 
found that they provide sound advice, 
good pricing and quick response to our 
needs. 


Century Vending also represents many 
companies, which is a big plus in our 
business. 


Craig S. Moorhead 
Vice President Boardwalk Operations 
Santa Cruz Beach, Calif. 


CENTURY 


VENDING & DISTRIBUTING CO. 


REDEMPTION 


HEADQUARTERS UxSxA! 


WE PROUDLY REPRESENT: A.G. & Co. x American Laser Games * Bay-Tek x Bob’s Space Racers 
* Bromley * Bundra x Capcom redemption * Coastal Amusement Distributors * Coin Concepts * 
Data East redemption * Doyle x Fabtek redemption * Falgas kiddie rides * |.C.E. * Just Kiddie Rides 
4 Kiddie Rides U.S.A. * Lazer-Tron * Leprechaun * McO’River * Meltec * National Sports Games « 
Premier/Gottlieb x Romstar * Seidel * Skee-Ball x Smart Industries x Standard Changemakers * 
Tornado Soccer * Vari-Tech * California Exclusive Distributor of: “PAINT ‘N PUZZLE” GAME 


CALL: 
(310) 532-2351 


OR TOLL-FREE IN CALIFORNIA 


1-800-924-0084 


FAX: 310-532-2355 


13458 S. Western Ave. 
Gardena, CA 90249 


ONE-STOP 
SHOPPING FOR 
THE BEST-EARNING 
REDEMPTION EQUIPMENT 


JAMMA 1993 


At top: Namco’s booth highlighted spectac- 
ular new technology. They’re the first to bring 
high-end computer graphics, texture map- 
ping, etc. to a driving game. (Photo: J.R.) 
Center: Konami’s booth offered solid prod- 
uct in a growing number of product cate- 
gories. (Photo: J.R.) Bottom: SNK’s booth 
featured imaginative displays of new software 
for their Neo-Geo system. (Photo: J.R.) 


who visited JAMMA for the first 
time commented on how much larg- 
er and classier the booths and dis- 
plays were, than those by the very 
same factories at some other major 
shows around the world. 

Sega and Capcom led the “space 
wars” this time, each taking 136 
booths. Namco spread its wings with 
a very impressive 124 booths, while 
Konami was a heavyweight with 100 
booths. Following closely was Taito 
(91 booths), then Jaleco (70), Irem 
(60), Tecmo (49) and Data East and 
Sammy (30 booths each). 

For the first time ever, U.S. firms 
were permitted to exhibit goods at the 
JAMMA show. Four American com- 
panies took advantage of the opportu- 
nity: Williams/Bally-Midway; Doyle 
International; Skeeball, Inc.; and 
Bob’s Space Racers. WMS took a 
20x10 foot booth and showed their 
latest hot videos, pins, and novelties 
with closed-circuit cameras and large 
overhead monitors. “Our main rea- 
son for going was demonstration and 
education,” said WMS’s corporate 
productions manager Jim Greene. 
“We hope to increase the penetration 
of pinball into the Japanese market.” 
WMS sales VP Joe Dillon also attend- 
ed with translator Bill Fink. Re- 
ception was generally very good and 
WMS said it will give strong consid- 
eration to attending future JAMMA 


shows. 
| Of the four U.S. firms, only Bob’s 
men oy Space Racers did not display equip- 


gcwe 


Sj Ee TRS inh Me “ae o ment in their booth. BSR President 

I 41 Jack Mendes said his firm’s presence 
was chiefly intended to demonstrate 
support for their Japanese distributors 
such as Tecmo and others, and that 
BSR will not sell direct in the 
Japanese market. 


ATTENDANCE 
FIGURES VARIED 


Trade attendance was down a bit 
from last year, due in part to the less- 
popular August dates (a slow selling 
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takes 


Exciting 50% discounts at 
some of London’s leading 


In order to obtain free 
admission for overseas 
guests, fax or write with the 
name and address of each 
visitor, before the deadline 
of 6th January 1994, to: 


FAX: 


IN 


LONDON 


~~’ 


ATEI’s 50th anniversary 
lace at Earls Court 1 
- 25/26/27 January 1994. 


Take time to see all of the 
industry’s —_ players 
and the world’s latest 
products all under one roof. 


hotels. 


ATE Ltd, 40 Moor Street, 
Coventry, Warwickshire, 
U.K. CV5 6EQO. 


PHONE: +44 71 713 0302 
+44 71 713 0446 


Tale SO SHOW 


ATE INTERNATIONAL 
JANUARY 25/26/27 1994 
EARLS COURT 1 
LONDON 


i. 
SHOWTIME 
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At top: Taito put the emphasis on their new 
driving game. (Photo: L.B.) Center: Data 
East may have borrowed an idea from the 
Hard Rock Cafe with their eye-catching auto- 
mobile display. Also notice the “Jurassic 
Park” entry sign. (Photo: L.B.) Bottom: 
Jaleco showed some handsome products 
that prove they’re serious about expanding 
their coin-op appeal. (Photo: L.B.) 


season in Japan) and forecasts of bad 
weather. The forecasts were accurate. 
A raging typhoon hit Japan during 
showtime, flooding some subway sta- 
tions on JAMMA’s second day. 
Reportedly, about a million com- 
muters were diverted or stranded. Re- 
routed passengers were crammed 
even more tightly than usual into the 
remaining subway cars. Some 
appointments were missed and long 
delays resulted. And yet, despite the 
massive downpour, nothing could 
lessen the steamy heat of Tokyo in 
August. “Even the rain was hot,” 
groaned one U.S. operator. 

These factors took their toll. Some 
16,634 trade people visited the 
JAMMA._ Show during the first two 
days (counting each return trip by the 
same person as one visit), as com- 
pared to about 18,000 last year. How- 
ever, when the typhoon passed, the 
general public flocked to the show’s 
third day: 8,766 game fans streamed 
into the show, up from about 6,500 
last year. All those fans pushed total 
attendance up a bit to 25,400 (last 
year it was 24,541). 

The number of overseas trade visi- 
tors was marginally up from 774 last 
year to 995. Most of the Americans 
who made the trip were employees of 
Japanese subsidiaries, plus the usual 
sprinkling of distributors, operators 
and association leaders. The Amer- 
ican presence at the show was further 
strengthened when AAMA president 
Steve Koenigsberg gave a short ad- 
dress during the opening ceremony 
and participated in ribbon-cutting for- 
malities. 


LARGER SIZE, 
WIDER VARIETY 
JAMMA needed more space this 
year for two reasons: first, there were 
more exhibitors. But second, and 
maybe more importantly, factories 
displayed a_ wider variety of 
machines and larger, more sophisti- 
cated equipment. Things have 
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AMERICAN COIN MACHINE EXPOSITION 


IF COIN-OP IS YOUR GAME, 
MARCH 17, 18 & 19 
ARE YOUR 
LUCKY DAYS! 


The roads will be risin’ up to meet you, when ACME greets you 
at the Rosemont/O’Hare Exposition Center, 
just five minutes from Chicago’s O’Hare International Airport. 


3% Over 1000 exhibits 
showing the season’s best sellers 
and hot new products 


@® Educational Seminars 
to help operators profit and succeed 
in today’s coin-op market 


3% “Redemption City” 
featuring the latest in design, 
equipment and merchandising for 
redemption centers 


“2-19, 1994" 
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MAIL OR FAX 


The 2nd Annual Coin-Op Olympics 
where operators can compete for 
valuable prizes 


3 Annual Operator's Cocktail Party 
our way of saying “thanks” to the 
operators who support our industry 
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: L) I am interested in exhibiting 
: OO) Iam interested in attending 


: Name Title 
FOR COMPLETE te 
: Company. 
INFORMATION! 
Sponsored by: — 
The American Amusement Machine Association ; City _____________State_____Zip 
& Play Meter Magazine F hone FAX 


Return to:; ACME 94 Show Management, William T. Glasgow, Inc. 
16066 South Park Avenue, South Holland, IL 60473-1500 
Phone (708) 333-9292 ¢ Fax (708) 333-4086 
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TOP HITS OF JA 
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from Game Machine Magazine, Oct. 1, 1993 


TOP 25 


VIDEO COCKTAILS 


Model (manufacturer) 
1 Samurai Shodown (SNK) 
2 Quiz Channel Question (Nakanihon) 
3 Puyo Puyo (Sega) 
4 St. Fighter ll: C.E. Turbo (Capcom) 
5 Premier Soccer (Konami) 
6 Quiz Gakumon (Konami) 
7 Hat Trick Hero ‘93 (Taito) 
8 Mobile Suit Gundan (Banpresto) 
9 Tant-R (Sega) 
10 Quiz Kokorogy (Tecmo) 
11 Super World Stadium ’93 (Namco) 
12 Quiz Channel Question (Nakanihon) 
13 Shanghai II (Sun Electronics) 
14 Quiz Makyu's Adventure (Namco) 
15 Quiz Life Theater (Taito) 
16 World Rally (Gaelco/Sigma) 
17 Emeraldia (Namco) 
18 Metamorphic Force (Konami) 
19 Slam Masters (Capcom) 
20 Super Shanghai (Hot—B/Taito) 
21 Aero Fighter (Video System) 
22 Seibu Cup Soccer (Seibu) 
23 Atomic Punk 2 (rem) 
24 Samurai Ace (Psikyo/Banpresto) 
29 Match It 2 (lrem) 
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TOP 15 
UPRIGHTS & COCKPITS 


Model (manufacturer) 

1 F1 Super Lap (Sega) 

2 Air Combat (Namco) 

3 Outrunners (Sega) 

4 Speed King—King of Quiz (Jaleco) 

5 Lethal Enforcers (Konami) 

6 NBA JAM (Williams/Taito) 

7 Suzuka 8 Hours [del.] (Namco) 

8 Title Fight (Sega) 

9 Captain Flag (Jaleco) 
10 Suzuka 8 Hours [standard] (Namco) 
11 Virtua Racing [twin] (Sega) 
12 Warriors of Fate (Capcom) 
13 Rail Chase (Sega) 
14 Final Lap 3 [standard] (Namco) 
15 Virtua Racing [deluxe] (Sega) 


TOP 5 
FLIPPERS 


Model (manufacturer) 
1 Jurassic Park (Data East) 
2 White Water (Williams) 
3 Addams Family (Midway) 
4 Getaway (Williams) 
5 Rocky & Bullwinkle (Data East) 
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Sammy Industries showed product for 
Japan’s market including these imported hit 
pinball machines from Premier Technology. 
(Photo: J.R.) 


changed! A decade ago, factories like 
Sega, Taito, Namco, Konami and 
Capcom showed mostly video games 
aimed at the vidgame arcade market. 
But at this year’s show, those same 
manufacturers unveiled a much 
wider range of product, aimed at a 
far more diverse market. Equipment 
at JAMMA ’93 ranged from large-size 
simulators (aimed at theme parks) to 
gambling-type medal games (for 
Asian arcades) and cutesy kiddie re- 
demption games (for shopping cen- 
ters). 

JAMMA’s own figures showed 
some 2,913 machines were exhibited. 
Of these, 980 were video (34%); 492 
were medal games (17%); 339 were 
prize machines (12%); 236 were 
arcade games (8%); with the balance 
comprised of miscellaneous equip- 
ment categories. 

This wide range of offerings by the 
large manufacturers reflects the 
diversified nature of the operating 
sector in Japan...and, increasingly, 
around the world. Recent years have 
transformed the typical Japanese 
arcade from the small, dark, smoky 
haunt of truant teenage boys to a 
large, bright, clean “entertainment 
center.” Mini theme parks are also 
coming on line in Japan. The same 
trends are booming in the U.S. as 
arcades are upgraded and pocket 
parks flourish. Japan intends to push 
these trends hard in both countries, 
as well as in Europe. 

As a matter of fact, JAMMA ‘93 
was co-sponsored by the Japan 
Amusement Park Equipment Assn. 
(JAPEA)...the very organization from 
which JAMMA broke away when it 
was formed over a decade ago. 
Obviously, the distinction between 
the two industries is becoming 
blurred. 

Please read our companion stories, 
on the following pages, for a run- 
down of products shown by major 
factories at JAMMA (including pro- 
jected release dates); and a report of 
the key political issues, discussion 
and personalities at JAMMA. 
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A Perfect Fit... 
Anywhere. 
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MVS-1 UPRIGHT 


MVS-4 UPRIGHT 


Whatever your needs, SNK’s NEO*GEO has 
a cabinet style to suit. All cabinets have 25" 
monitors, (excluding MVS-2 Mini Cabinet) 
tempered monitor glass, Lexan control panel 
cover, and corner protect brackets. 


NEO-GEO offers easy convertibility of 
software in seconds through the control panel. 
The hinged marquee retainer on all models 
provides quick and easy access to the title cards. 


NEO*GEO’s extensive bookkeeping system 
provides daily, weekly, monthly and yearly 


= SNK 


© 1993 SNK CORP. OF AMERICA 


MVS-2 MINI 


MVS-2 UPRIGHT 


income information. And software titles can be 
accessed through the bookkeeping system to pro- 
vide you with up-to-the-minute earnings reports. 


Sports, Adventure, Fighting and Fantasy games 
are in the lineup of NEO*GEO software, provid- 
ing a variety of games for every location. And 
for even greater versatility, NEO*GEO is also 
available as both a single-slot kit and a two-slot 
kit. See your authorized SNK distributor today, 
or contact SNK Corporation of America, 20603 
Earl Street, Torrance, California 90503. (310) 
371-7100, Fax (310) 371-0969. 


PED MES 
de MEXICO 


SNK’S AUTHORIZED DISTRIBUTOR FOR MEXICO 
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JAPAN'S FALL LINE 


hot new games make their appearance at the JAMMA Show; 
here’s what the U.S. trade can expect to see at AMOA 


What machines were hot at 
JAMMA ’93? “The big hit that will : = 7 
make everyone lots of money is | a 
Sega’s Virtua Fighting,” according to ) | ABE P| 
Pat Schroeder, CEO of California = 
Games (Ontario, Calif.). 

Sega was tied for largest booth dis- 
play at JAMMA, so we'll start with a 
rundown of their product. About 
Virtua Fighting, Pat Schroeder con- 
tinued: “This game was by far the 
dawn of a new era of games. I mean, 
this is it! It’s got computerized 3-D 
graphics with effects that are unreal. 
You can even have a monitor that 
shows the fighting action from a dif- 
ferent angle! A Sega rep told me: 
they’ve never tested a game with 


Top left: Sega’s Virtua Fighting was rated “hit of 
the show” by many. (Photo: G.S.) Bottom left: 
Virtua Fighting sports first-ever 3D polygon 
graphics in a fighting game. (Photo: J.R.) Above: 
Sega’s new System 32 driver is F-7 Super Lap. 
The name is licensed by FOCA to Fuji Television, 
© Sega 1992. (Photo: J.R.) Middle Column: Sci- 
fi buffs will like Sega’s Alien 3: the Gun. Title is 
trademarked & copyrighted by Twentieth Century 
Fox Film Corp., all rights reserved. (Photo: J.R.) 
Below: Here’s a glimpse of Sega’s Star Wars 
prototype. Title is trademarked and copyrighted 
by Lucasfilm Ltd. (all rights reserved) and is used 
under authorization, © Sega 1993. (Photo: G.S.) 
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such high earnings as this one. The 
version shown in Japan is very large, 
but they plan a 29” street version at a 
reasonable price. If they keep making 
games like this, we’ve got plenty to 
look forward to in our industry... 
that’s for sure!” 

Virtua Fighting is a two-player 
unit, now on test in Tokyo. 
According to Sega, the daily income 
is a whopping 60,000 yen (that’s $600 
a day in U.S. terms, but remember 
Japanese locations charge higher 
prices than ours do). At any rate, 
we've heard reports from Sega folk 
that this is their highest-earning test 
game, ever. It’s due for a simultane- 
ous, worldwide release in December 
of 93 or early 1994. 

Also from Sega is a new formula- 
one driving game called F-1 Super 
Lap. It uses the names of actual dri- 
vers and teams under license and 
allows four cabinets to be connected 
together for eight players to race 
against each other. Projected release 
date is October or November for 
Japan, and November for the U.S. 

Sega showed a gun game based on 


is a home 


Sega’s “Sonic the Hedgehog” 
game hit; here he makes an arcade machine 
appearance. (Photo: G.S.) 


the third “Alien” movie. In Alien 3: 
the Gun, players use heavy machine 
guns to blast away at the cosmic vil- 
lains. It’s set to ship to the U.S. in 


October; to Japan in November or 
December. 

Besides almost ready-to-go prod- 
uct, Sega displayed some “way out 
there” stuff that’s still under develop- 
ment, or is beyond the traditional 
scope of the coin machine industry. 
Michael Jackson in Scramble 
Training is the latest software pack- 
age for their large moving theater-sim- 
ulator called AS-1. It’s an interactive 
story that shows pop music’s top star 
realize his dream to pilot a spaceship; 
players get to go along for the ride. 
Eight AS-1 machines are on location 
in Japan and one will be featured at 
Sega’s Luxor Hotel venture in Las 
Vegas (still another one is going to a 
British game center). 

Sega used some “put the player in 
the game” technology for a fighting 
game called Dragon Ball. This type of 
thing has been done a couple of times 
before for coin-op and the home; the 
difference is Sega has totally eliminat- 
ed joystick and buttons. If the player 
kicks left, so does his screen charac- 
ter. 

Finally, Sega showed Star Wars as 


AIR CUSHION HOCKEY WITH 


> STAINLESS STEEL TOP THAT WON'T WEAR OUT 


SST is America’s original and best-selling air cushion 

hockey game. Its durability, consistent earnings and Stainless Steel Top—Won’t Wear Out 
heavy-duty construction are well known. SST’s have 

lasted years on location with little more than 

routine maintenance. 


SST’s super-fast action and 

familiar red, white and blue 

profile have made it a recog- 

nizable favorite preferred by 

players all over the country. 

Easy serviceability, secure cash 

box and adjustable time and scoring 
are some of the features that make it 
the preferred game with both operators 
and players. 


Call today to order yours and get in on 
the durable game that lasts forever. 


2095 with Stainless Steel Top 
To's with optional mica top 


Wide goals, super-fast action 


Solid, sturdy cabinet 
~ with attractive mica 


Easy service 
access—both ends open 
for cleaning and service 


251 Dixon Avenue, Amityville, NY 11701 
Tel: (516) 842-4242 Fax: (516) 842-0532 
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Above left: Super Street Fighter |/ from Capcom was a major show hit. (Photo: J.R.) Above right: Super Street Fighter I/ from Capcom also came in a 
tournament edition. Here, four cabinets are linked for an eight-player contest. (Photo: J.R.) 


a work-in-progress; it’s a simulation | ook for this one around December. | for hi-tech and sheer variety. Capcom 
ride. They also let showgoers see that | | showed Super Street Fighter II, which 
stunning video tape of graphics from | NEW FROM CAPCOM | wasstill under development at show- 
their upcoming vidgame driver Capcom was tied with Sega for | time but won rave reviews neverthe- 
Daytona, which incorporates com- | “biggest booth” honors and they also | _ less. 

puter mapping and texture graphics | had some exciting product on dis- | Scheduled for a simultaneous 


from GE Aerospace. Insiders say to | play, although Sega gets the honors | worldwide release in October or 
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rz complete with electronics 
LB is and retrofit hardware 
» | Digital Scoring 


The world’s favorite air cushion hockey game has a brand-new heads-_ | 
up scoring system—Top Scorer! Heavy gauge, chrome-plated tubular steel / 
side bars support the largest Digital Read-Out scoring system available in | 
the market. This rugged scorer is designed to withstand the stress of 
active players in busy locations. The electronics have proven solid-state 
reliability and are easily serviced. 


Top Scorer is available as an option on all new SST’s. It is also available © 


as an optional retrofit to all existing SST’s on location including those made 

by U.S. Billiards. The easy-to-install Top Scorer retrofit converts any existing 

SST in the field—even your older SST’s with step-up light scoring—to both 

Big Digital Scoring and Over the Top Scoring at the same time. It works 

with all existing logic boards and gives a whole new look and excitement gua 

that will help to increase play—and earnings! Call, fax or write A Durable, chrome- 
today and order your SST with Top Scorer or ee plated steel tubing 


Top Scorer retro kit and get in with the action. 


°2095 


with Stainless Steel Top 


"2490 


251 Dixon Avenue, Amityville, NY 11701 * cae 
, , with Top Scorer and 
Tel: (516) 842-4242 Fax: (516) 842-0532 eaiiiione Steel Top 
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Above left: Namco’s Ridge Racer features the next step in arcade game visual appeal:high-end computer graphics including texture mapping, realis- 
tic shadows, etc. (Photo: J.R.) Above right: Actual dials on the control panel help add to the realism of Namco’s Ridge Racer. (Photo: G.S.) 


November, this game was certainly 
the most popular with young players 
who crowded in on the third day of 
the show. Most U.S. operators and 
dealers who visited JAMMA spoke 
enthusiastically about it as well. 
California Games’ Pat Schroeder was 
one of them. 

“A major hit of the show was the 


new Super Street Fighter II: The New 
Challengers,” he said. “It has four 
new characters, more speed and dif- 
ferent moves. Capcom’s booth was 
always jammed three deep in line to 
play. This game also has a ‘tourna- 
ment battle edition’ with four games 
sitting side by side, linked for four 
pairs of players who work their way 


The deluxe Cybersied from Namco combines driving & fighting action in a sci-fi setting. (Photo: J.R.) 
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along the various playstations as 
needed to establish the champion.” 
Two new technological wrinkles 
in this game are the use of a Q-Sound 
chip (for 3-D audio) and enhanced 
anti-copy protection which Capcom 
says is much improved. Capcom also 
showed American Laser Games’ Mad 
Dog II, plus a variety of redemption, 
crane and gaming pieces for the 
Japanese market. These may also be 
sold overseas if warranted, said the 


firm. 
NEW FROM NAMCO 


Centerpiece of the Namco stand 
was Ridge Racer, a driving simula- 
tion game that follows the company’s 
successful “dynasty” of Winning Run 
and Final Lap titles. Super-real (and 
super-beautiful) graphics are 
achieved by use of texture-mapping 
and shading technology; you've got to 
see it to believe it. There’s been a race 
underway to be “first” to bring this 
hi-tech to coin-op and with the re- 
lease of Ridge Racer, Namco takes the 
honors. The game will be sold in ded- 
icated form in Japan, with kit ver- 
sions shipping to the U.S. — wow! 
Projected release dates: Namco is 
planning for a simultaneous world- 
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Middle left: Namco’s mechanical R&D divi- 
sion contributed Zombie Castle, a fun laser 
gun game. (Photo: J.R.) Lower left: Top Gun 
wanna-be’s can’t resist Namco’s Air Combat. 
(Photo: J.R.) 


wide shipment this month. 

Cybersled, featured in RePlay’s 
cover story last month, was the other 
main Namco product at JAMMA. It’s 
a sitdown simulator for one or two 
players, using polygon graphics to 
depict a wild, fast, sci-fi hovercraft 
battle. It’s out now in Japan and hits 
the U.S. this month. 


Namco showed its Numan 


Athletics video, sort of a “sci-fi Olym- 
pics” with exaggerated feats of 


Above left: Sci-fi Olympics are the theme of Namco’s Numan Athletics, which sold in kit form. (Photo: J.R.) Above right: The ultimate in road racing? 
Namco’s Street Viper is a licensed product featuring laserdisc depictions of live-action film footage. (Photo: J.R.) 


strength and skill that could only be 
accomplished in a video fantasy. 
Simple, very creative and cost-effec- 
tive, the game will be sold in kit form. 
It’s out now in both markets. 


KONAMI 


A leading American distributor 
named Konami’s super-realistic Slam 
Dunk basketball game as one of the 
show’s big hits. Every type of dunk 
action is featured, starting with (of 
course) slam dunk and back-dunk 
shots. The player can also block 
opponents’ shots, double-clutch and 
swing from the basket after complet- 
ing a dunk! Up to four players can 


Konami's super-realistic dedicated basketball video, Slam Dunk, was named as a top show hit. 
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Above left: Polynet Warriors from Konami incorporated polygon graphics into a fighting game. (Photo: J.R.) Above right: Here’s another view of 


Konami's impressive Slam Dunk video game. (Photo: J.R.) 


play simultaneously. The game will 
be sold as an upright in the U.S. 
(should be shipping now); Japanese 
release follows later this year. 

Polynet Warriors is Konami's first 
fighting game to use polygon 
imagery. It’s a missile-battling game 
between robots for up to four players. 
Players have freedom to move their 
field of vision 360 degrees. The game 
will be sold in dedicated in the U.S., 
using an American-designed cabinet. 


oo. 


bed cee) | 


Konami also sells games in kit form now and 
then, like the 3-pl. fighting game Violent 
Storm. (Photo: J.R.) 
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Shipping date is supposed to be by 
November for the U.S. market; no 
decision had been made on a Jap- 
anese release schedule at presstime. 

Does Konami have any kits? Yes, 
Violent Storm: a fast-paced fighting 
game, set at the end of the 20th centu- 
ry, for up to three players. Pressing 
both buttons at once gives you special 
attack powers. It’s shipping now 
worldwide. 

Konami has made a big effort to 
diversify its product lately. Beyond 
just video (where home games re- 


6 


October 1993 


main their big moneymaker) the firm 
now does gaming pieces for adults 
and medal reward games for kids. 
They are all aimed at the Asian mar- 
ket to start, although Konami’s over- 
seas GM (Mr. Kenji Hiraoka) told 
RePlay they’d like to sell these units 
overseas if technical, support and reg- 
ulatory barriers can be overcome. 


NEW FROM SNK 


While the Segas and Namcos press 
ahead with big, fancy, near-theme 
park type equipment, SNK continues 


SNK put the spotlight on their sequel Fatal Fury Special. |t’s for Neo-Geo, of course. (Photo: J.R.) 
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THE BEST LOOKING CASH BOX 
IN THE WORLD IS MADE IN AMERICA 


THE 1993 LASERSTAR AMERICA* CD JUKEBOX 


in 


te Already considered by many to be the most 

P” attractive jukebox in many years, the LaserStar 
America® performs beautifully... especially in the cash box! 

Built inside and out with world-famous Rowe/AMI 
reliability, LaserStar America® is the latest model in the 
award-winning LaserStar series. Operators have selected 
again and again the LaserStar as “The Best” and “Most 
Played” jukebox. Reliability, performance, exquisite 
beauty, and a strong cash box, that’s what assures a 
prosperous future for the music operators. Give your 
locations “The Best CD Jukebox”, give your locations 


the “Most Played CD Jukebox”, give them the 
LaserStar America®CD 100-C! 


For information, contact your local music and games 


operator. 
SQROWE/\i 


Since 1927, Making Great Jukeboxes in America 


Rowe International, Inc. 
75 Troy Hills Road Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 
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much-respected Neo-Geo system of 
standard upright video game car- 
tridges. Their top piece at JAMMA 
was Fatal Fury Special, sequel to the 
earlier worldwide hit. SNK execs felt 
the game strongly challenged 
Capcom’s piece for “best fighting 
game sequel” honors, and we’ll 
watch future charts to see which 
comes out on top (and which lasts 
longest). The game had its worldwide 
release on Sept. 20. 

The rest of SNK’s booth was filled 
with the wide variety of games (fight- 
ing, racing, sports, shooting, quiz 
types, etc.) that have made the Neo- 
Geo system so successful. 


Samurai Spirits, already topping the charts in America, reminded showgoers of SNK’s extensive NEW FROM TAITO 
software library of hits. (Photo: G.S.) Taito’s main offering at JAMMA 


was a formula one driving game 
called Ground Effects. Using industry 
standard technology, the game gives a 
more realistic feel by adding actual F- 
1 team names and race tracks, a rear 
view mirror (used to check oppo- 
nent’s moves), pit stops, etc. Various 
mechanical hitches such as engine 
failures, blown tires and grinding gear 
boxes will crop up in gameplay from 
time to time, to make the experience 
even more lifelike! 

During August the game was on 
location test in Japan, where the firm 
said daily income ranged from 30- 
40,000 yen (in U.S. terms that’s $300 
Above: Taito had a winner with Super Ground Effects, a sitdown driving simulator with very realis- and up, but remember Japan charges 


tic touches in gameplay. (Photo: J.R.) Below: Here’s a better look at the handsome cabinet of higher play prices than most U.S. 
Super Ground Effects from Taito. (Photo: J.R.) 
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Taito also showed a 2-pl., two-screen game 
called The First Funky Fighter. (Photo: G.S.) 
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ONLY TOP GAMING 
INDUSTRY MANUFACTURERS 
CHOOSE ONE PRINTER FOR 
THEIR GAMING NEEDS. 


THAT PRINTER IS: 


There's no need to take chances when you have a sure winner. In the 
Gaming Industry, ITHACA is the undisputed leader in supplying printers for 
all Gaming applications. 

Ithaca's Series 50 Standalone 40 Column Printer provides fast, easy 
receipt printing with journal and validation functions for Bingo, Keno and 
Lottery tickets. 

The Series 50's Integral Cash Drawer Driver saves 40 to 60 percent 
on the cost of comparable cash drawers that require serial 
or parallel interfaces. It simplifies operations by 
eliminating complex cables and excess power cords 
and operates both printer and cash drawer through 
a single port. 

Series 50 options include Automatic Cut-Off 
and Turbo Speed, which allows receipt printing 
at speeds of 7 lines per second or more with- 
out compromising print quality. 

ITHACA designed its Series 70 Video 
Lottery Printer for Video Gaming and KIOSK appli- 
cations requiring a printer located within a gaming 4 
unit that offers consistent peak performance. FeO OG res 

LOTTERY PRINTER 
MODELS 71, 72, 75 & 76 
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The Ithaca Series 70 not only meets but exceeds industry stand- 
ards, including state regulations concerned with down time, with such 
impressive statistics as a 200 million character printhead and a mini- 
mum of 25,000 hours before failure. 

The Series 70 is a totally engineered package that includes print 
speeds of up to 6 lines per second with fast logic seek, paper cutter, 
AC or DC power supply, rewind, bar code printing and horizontal 
or vertical mounting capabilities as standard equipment (custom 

configurations available). 
Both the Series 50 and the Series 70 - in fact ALL 
Ithaca printers - are backed by a full one year war- 
ranty that includes parts AND labor. 
Don't take chances. Remember: Top 
Gaming Industry Manufacturers choose one 
printer: ITHACA. 


[TT HA CA 
PERIPHERALS INCORPORATED 


A subsidiary of Tridex Corporation 
20 Bomax Drive, Ithaca, NY 14850 
Phone: 607/257-8901 
FAX: 607/257-3868 
RECEIPT PRINTER 
MODELS 51, 52 & 53 


Jaleco showed a laser gun game called Alien 
Command. (Photo: J.R.) 


locations). The game was due for late 
September shipment to Japan; release 
to the U.S. had not been set at 
presstime. Also planned is a limited 
edition (150 to 200 units) of an ultra- 
deluxe version, where players sit in 
real formula-one car cabinets. 

Taito showed eight software titles 
for its very expensive R-360 gyro- 
scopic cabinet; one title (Viper) is 
based on the world’s largest roller 
coaster. Taito’s small theater-type 
motion simulator, Idya, was also 
shown with various software pack- 
ages. Most other Taito pieces were 
redemption and fortune-telling types 
for the home market, along with 
some hot WMS videos and pins 
already out in the U.S. 


JAMMA 1993 


NEW FROM 
OTHER FIRMS 


Alien Command, a two-player 
laser gun game, was highlighted at 
the Jaleco booth. Players blast away at 
aliens before they reach the helpless 
astronauts. Jaleco also showed Super 
Strong Warriors, a 3-D wrestling 
game. On sale now in Japan, Captain 
Flag may be their big hope for U.S. 
sales; it’s an electromechanical arcade 
novelty where players must react 
quickly to voice commands to make 
the mechanical pirate’s arms go up 
and down (it ships to the U.S. in 
October or November). 

Irem showed two video games. 
Ninja Baseball Batman is a two-play- 
er comical action fighting game that 
has nothing to do with America’s 
Pastime. Instead, characters wield 
baseball bats to pound the baddies 
into submission. Japanese release 
date was unclear at presstime, but it 
ships to the U.S. in late October. 
Perfect Soldiers, set for November 
U.S. release, is a two-player hand to 
hand combat game where players can 
join forces, or fight each other. Irem 
also showed a truck race novelty 
called Hill Climber which tradesters 
have seen under Romstar’s jurisdic- 
tion at recent U.S. shows. 

Tecmo had little if any product for 
export. No wonder 90% of its coin-op 
business is in the domestic market! In 
fact, nine of Tecmo’s displayed prod- 
ucts were imports from overseas 
makers (like redemption pieces from 
Doyle and Bob’s Space Racers). Tec- 


Also from Jaleco: the novelty game Captain 
Flag. (Photo: J.R.) 


mo said it would unveil a new video 
at the AMOA Expo. 

Data East showed Night Slashers, 
which had already arrived at some 
U.S. dealer showrooms by early 
August — a two-player fighting game 


Left: Data East had a fighting game called Night Slashers. (Photo: J.R.) 
Above: A goofy electromechanical gun game called Flower Busters 
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was on view at the Data East stand. (Photo: J.R.) 
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OTHER GAMES 
COMING 


SOON! 


TUNES HEART 


rae 


Alternate Worlds Technology 
414 Baxter Avenue Suite 230, Louisville, KY 40204 
902°585°4246 fax 5025855784 


8008601290 


JAMMA 1993 


Nihon Selmo Co. Ltd. showed JAMMA 1993 attendees their Guardian 3D Battle Simulator video, 
which linked six deluxe cabinets. (Photo: G.S.) 


offering special moves that can only Adventure, is a cute treasure hunt 

VAN B R O O K © | be achieved in concert with your fel- | item. It’s also Data East’s first software 
Phone (606) 231-7100 + FAX (606) 231-7108 | low player. It’s shipping now. | for the SNK Neo-Geo system and 
Another two-player video, Miracle | ships globally next month. Data East 
also showed its first-ever laser gun 
game, Flower Busters. Their Jurassic 


Park pingame, slated for Sept. 1 re- 
WWE REPRESENT THE lease in Japan, won strong response. 
The flipper hit number one on 
Japanese charts this month. 
Most AMUSING \ AMES Sammy Industries debuted three 
new games for their SSV system. 
Samurai Arts and Street Brawl are 
\\\ THE BUSINESS both fighting games digitized graph- 
ics. Both ship this month to America, 


next month to Japan. Dyna Gear pits 
players against dinosaurs circa 30,000 
B.C. but it arrives now in America, 
next month in Japan. Sammy also 
showed Premier’s Tee’d Off pinball 
and a familiar basketball novelty from 


DISTRIBUTING COMPANY, INC. Williams Electronics. 


Video System (McO’River in the 

SERVING THE SOUTHEAST SINCE 1928 U.S.) showed its car driving kit Lethal 

° American Sammy ° Exidy ° NSM Crash Race, now selling in Japan. It’s 
* Amen Corp. ° — : mio currently testing in the States with no 
: arias ; ee ea einer firm release date announced on this 
¢ Atari ¢ Konami ¢ SNK end. Human showed its video soccer 


e Bally e Mars ¢ Taito 
¢ Bromley e Meltec e Tecmo 
* Capcom ° Merit ° Tornado Japan now and the U.S. next month. 


¢ Coinco ¢ Midway e USI Tao Plan showed a comical “lie 
e Data East e Namco e U.S. Games 


game Grand Striker, shipping to 


e Dixie Narco ® Valley detector” game called Enma Daio — 
* Dynamo e Williams at least, that’s what they’re calling it 
205-834-3455 in Japan where it ships mid-October. 


PO. BOX 927 MONTGOMERY, AL 36102 Any U.S. release date was undecided 
at presstime. & 
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PLAY PRICING: 


AYE, THERE’S THE RUB 


at JAMMA, global trade leaders agree U.S. must go beyond quarter play; 
America asks Japan’s factories to help via various marketing tools 


Ho-hum, nothing new. For at least 
the second year in a row, the JAMMA 
Show offered a future made up of big 
games, designed for big locations, and 
(needless to say) with big price tags 
attached. Same-old, same-old, yes? 

Actually, no. Something very dif- 
ferent happened at JAMMA ‘93. After 
years of American complaints about 
“where are the cheap kits?”, some 
leading U.S. trade members now say 
it’s time to get aboard Japan’s big- 
game program. And several Yanks 
consulted with Japanese industry 
leaders on how to work together, to 
solve America’s problem of 25 cent 
play pricing. 

According to AMOA President 
Craig Johnson, who represented the 
U.S. operator association at JAMMA: 
“It’s true that Japanese video compa- 
nies are putting a lot of money into 
large games, but this has been going 
on for years — so U.S. operators 
should be getting more in line with 
that. Yes, we’ve got to service existing 
locations, but the idea is that larger 
pieces will allow us to offer the 
appeal of hi-tech. We can’t go for- 
ward with new technology if we’re 
limited to a $2,495 upright cabinet.” 

But getting aboard JAMMA’s “big 
game” program will require U.S. 
operators to charge higher prices... 
which is easier said than done. 
Japanese operators typically charge 
the U.S. equivalent of $1 per play for 
a standard game; the better games 
cost even more to play. Meanwhile, 
American operators are still stuck on 
25 cents per play for most video. 
Accordingly, Americans have a hard- 
er time making big, expensive games 
pay for themselves. 

Is there an answer? Could 


RePlay Magazine 


be...especially now that everyone is 


paying so much attention to the prob- 
lem. Play pricing became a leading 
topic of conversation between 
Eastern and Western trade members 
at JAMMA ’93. JAMMA President 
Hayao Nakayama stressed the need 
for new formats and new ways of 
thinking at the “summit meeting” of 
international association leaders from 
Japan, the U.S. and Europe. 


NEEDED: 


HIGHER PLAY PRICES 


Mr. Nakayama expressed concern 
that U.S. operators are apparently 
unwilling to budge from quarter play, 
and that means it will be harder and 
harder for them to upgrade their 
equipment as costs rise. America’s 25 
cent play hasn’t changed in 20 years, 
he said, so now America’s average 
gameplay cost is slightly more expen- 
sive than China, but less than in 
Thailand. 

Nakayama added that Japan’s 
price per play used to be 30 yen, but 


October 1993 
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Above: Top leaders from JAMMA and the 
Japanese government at the ribbon-cutting 
ceremony which opened the show, accom- 
panied by AAMA’s Steve Koenigsberg. 
(Photo: GMM) Below: AAMA President Steve 
Koenigsberg makes a few remarks of thanks 
and cooperation at the JAMMA 1993 open- 
ing ceremony. (Photo: GMM) 
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Above: Steve Blattspieler, VP of Irem 
America. (Photo: G.S.) Top left: The JAMMA 
Summit Meeting featured leaders from 
JAMMA, AAMA, AMOA, Euromat and 
BACTA. (Photo: GMM) Bottom left: At the 


summit, from left: AMOA president Craig 
Johnson; AAMA president Steve Koenigs- 


berg; AAMA Exec Director Bob Fay; and 
S A RO U S - [ BACTA’s Stan Bollum. (Photo: GMM) 
"We are America’s Kiddie Rides" 
American made Quality & Great Earnings 


the manufacturers forced it up to 100 
yen (about a dollar) despite fierce 
opposition from operators. The result, 
he said, is the buoyant state of the 
amusement industry in Japan 
today...one of the few strongly grow- 
ing sectors in an otherwise recession- 
ary economy. 

But several different solutions 
could be on the way...solutions that 
benefit from cooperative efforts 
between operator, distributor and 
manufacturer in Japan and the U.S. 
alike. 

“The Japanese are very emphatic 
that price per play must go up,” said 
AMOA topper Craig Johnson. “We 
“te think we can do that [raise play 
Wal-Mart Truck ty prices], but it has to happen by offer- 
ing a higher perceived value,” he 

See us at AMOA added. “We hinted that we wanted to 

Carnival Horse Booth #1500 use advanced technology for this pur- 
pose, and hoped we'd have their sup- 

port. The Japanese factory presidents 


C A RO U & FE [° said they’d discuss it with their U.S. 

subsidiaries. In addition, the dollar 
International Corporation coin is an important factor to support 
P.O. BOX 307, ELDON, MO 65026 operators in their desire to charge a 


1-800-325-3353 higher vend price.” 
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Konami’s London sales topper Steve Bierrum with the firm’s overseas 
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SNK’s overseas dept. GM, Mr. Y. Jinno. (Photo: J.R.) 


dept. GM, Mr. Kenji Hiraoka. (Photo: J.R.) 


“CHANGE 
IS INEVITABLE” 

AAMA President Steve Koenig- 
sberg visited JAMMA along with 
AAMA Executive Director Bob Fay. 
As the first distributor to head the 
U.S. factory-dealer association, Steve 
has a unique take on the “big games, 
higher prices” issue...one which re- 
flects his seasoned “man in the mid- 
dle” perspective. 


Steve said: “At JAMMA I saw 
good, entertaining packages that — 
unfortunately for us in the USA — 
are geared towards a ‘higher vend 
mentality.’ The bottom line is, at 
some point our consuming public 
will have to pay more, if they’re going 
to continue getting higher end equip- 
ment. The operator can’t make it on 
quarter play. So in that sense I’m say- 
ing change is inevitable, simply 
because the demand for more and 


better entertainment will underwrite 
technology and innovation. But 
there’s a price to be paid for that, and 
it looks like other parts of the world 
are a little bit ahead of us.” 

Steve said he felt his private talks 
with Japanese manufacturers did 
much to help them understand the 
American operators’ dilemma of play 
pricing problems, and how manufac- 
turing and distribution in both coun- 
tries could play a constructive role. 
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At Data East, from left: pinball division’s int’l. sales & service mgr. Jim Gorman; Japan pinball 
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division GM “Harry” Horiguchi; and Data East Pinball exec VP Gary Stern. (Photo: J.R.) 


WHO SHOULD TAKE 
THE LEAD’? 

When it comes to play-pricing, the 
ball belongs in the manufacturers’ 
court, according to American arcade 
operator Bill Beckham (Red Baron, 
Ohio). He told anyone who cared to 
listen that “the dollar coin is not com- 
ing any time soon and people should 
not sit back and wait for it.” 

Japanese factories must do the 
marketing spadework to help opera- 
tors raise prices, Bill continued. “Un- 
like the operations industry in Japan, 
which is dominated by the manufac- 
turers, the U.S. operations sector is 
fragmented and highly competitive,” 
he pointed out. “Therefore, it is up to 
the manufacturers to take the lead 
and force up the price. They can do 
this by attaching bill validators to the 


Shinya Nishina of Human Amusements’ int’l. business dept. with their 


Grand Striker soccer game. (Photo: J.R.) 
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larger machines. We might not have a 
dollar coin, but we do have a dollar 
bill...and few people are going to 
complain about the cost of a $300 bill 
validator, when they are paying 
$10,000 for a piece of equipment.” 
While some U.S. trade members 
liked the larger, more expensive 
games, not all of them did. At least 
one American tradester said he 
wasn’t concerned about running out 
of kits, either. “I’m not too worried 
about factories pushing overly large 
or expensive games,” said California 
Games’ Pat Schroeder. “Manufactur- 
ers adapt to the American market. 
One company is releasing its strong 
new game in kit format, even though 
they originally planned to release it in 
dedicated form. They’re making this 
change because customers from so 


U.S. factories were allowed to exhibit at JAMMA for the first time this 
year. From left, Bob’s Space Racers prexy Jack Mendes; Skee Ball 


many countries complained. So I 
think the factories are aware of the 
operator’s needs.” 

Another U.S. operator may have 
spoken for the majority of the 
American operating population with 
a more frankly critical view. “The 
technology of the larger machines at 
the JAMMA show is impressive, but 
these games just don’t fit into my 
locations, nor does the price fit my 
pocketbook,” said Gail Sherman, VP 
of marketing at General Amusement 
Corp. (Calabasas, Calif.). She praised 
the SNK Neo-Geo system and liked 
several of the cute, kid- and family- 
oriented games which were shown at 
nearly every booth. “I hope Japan will 
bring some of these titles, which we 
operators normally never see, to the 
United States,” she said. 


SUMMIT TACKLES 
OTHER SUBJECTS 


A couple of years ago, previous 
JAMMA President Masaya Naka- 
mura (Namco) instituted these “sum- 
mit” meeting of leaders from various 
international associations (including 
Britain’s BACTA) at major trade 
shows. Coin-op summits are, by now, 
traditional and well-regarded features 
of global industry gatherings. Today’s 
JAMMA President, Mr. Nakayama of 
Sega, has opened up the summit for- 
mat by allowing JAMMA directors to 
attend...and even allowing atten- 
dance by the trade press, to some 
extent! 

“I commend the authors who took 


Kt 4y5 
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exec VP Mark Kane; and BSR’s sales top Ted Sloan. (Photo: J.R.) 
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Namco hosted a fine cocktail party...pictured are Sipen’s Gianfranco Maffioto; Namco 
Chairman Masaya Nakamura; French operator Madam Pesch, and Namco’s Shane Breaks. 


JAMMA, AMOA, AAMA & Euromat 
into a ‘summit meeting’ format,” said 
AAMA chief Koenigsberg. “It’s the 
only opportunity for coin-op entities 
at a strategic international level to dis- 
cuss policy issues, concerns and op- 
portunities in an international forum, 
and to see how to better coordinate 
our activities. This ultimately helps 
in issues like standardization and 
others with a real, positive dollar im- 


NEW! 


pact on the operating community.” 
The JAMMA ’93 summit covered 
many subjects. Among them were UL 
approval issues, dollar coins, play 
pricing, and video game violence. 
Johnson and Koenigsberg agreed the 
talks were constructive and useful, 
especially when it came to govern- 
ment regulation, lab testing and certi- 
fication, etc. “Our comments sparked 
a constructive dialog, particularly in 


Namco-America’s national sales chief Frank 
Cosentino with his new best friend, Godzilla. 


the area of product safety,” said 
AAMA’s Steve Koenigsberg. 

“We also talked at the summit 
meeting about the fact that we're get- 
ting some backlash about violence in 
games,” AMOA’s Craig Johnson said. 
“BACTA and Euromat were present 
and they echoed that concern. 
JAMMA’s response was that they 
were aware of it, understood it was a 
problem, and were attempting to deal 
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9615 Canoga Avenue, Chatsworth, California 91311 ¢ phone: ” _ -8000 « fax: 818-341-8144 


with it.” 

Koenigsberg and Fay informed 
global tradesters about AAMA’s new 
address, staff, and chatted up issues 
like product safety/UL certification; 
game violence; the dollar coin; and 
copyright enforcement. AAMA’s 
leaders also described their what they 
viewed as their association’s current 
opportunities and long-range plans, 
including marketing programs to 
stimulate more player demand, in- 
creased members services including 


foreign for business development, 
etc; improved internal and external 
communications; better responsive- 
ness; more member participation; a 
serious educational role; more charity 
activity; and other goals as appropri- 
ate for the AAMA mission. 

Craig Johnson attended various 
coin-op summits held in the U.S. and 
Europe, prior to JAMMA ’93, so he 
was able to jump right into the swing 
of things at JAMMA ’93. For the 
future, however, he said AMOA was 
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For SMART Products 


FOR SOUTH AMERICA, CENTRAL AMERICA, 
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Above: The two men from California Games, 
Inc..— Richard Atchely (left) & Pat Schroeder. 
Top left: At the JAMMA cocktail party are, 
from left: Doyle Int’l. prexy Skip Doyle; Skee 
Ball’s Mark Kane; Bob’s Space Racers’ Jack 
Mendes; and Skee Ball’s Tom Kane. Bottom 
left: General Amusement Corp.’s prexy Lois 
Glezerman & VP Gail Sherman; Lazer-Tron’s 
sales veep Ron Carrara; Red Baron 
Amusements’ Bill Becknam & Don Russell. 


considering ways to help increase the 
continuity in these meetings as its 
leaders change each year. AMOA 
First VP (and 1993-4 president) R.A. 
Green was not in Japan for this partic- 
ular summit meeting. 

On the AAMA side, JAMMA ‘93 
was Steve Koenigsberg’s first interna- 
tional coin-op summit, but he wasn’t 
shy about speaking up and speaking 
out. Furthermore, he said AAMA’s 
strong staff provides plenty of conti- 
nuity for the association, and he gave 
a special salute to Bob Fay. 

“I’m delighted with Bob and his 
role in AAMA,” Steve said. “I’m con- 
fident in his strength and direction, 
which will provide all the continuity 
we need in the international arena, as 
our elected leadership changes every 
other year.” 

In all, the JAMMA ’93 summit 
went very far toward defining the 
critical issue of worldwide play pric- 
ing. The summit, along with numer- 
ous private conversations between 
individuals, also hinted at possible 
cooperative solutions. Tackling prob- 
lems like this one is exactly why 
these global coin-op summits were 
started in the first place. If some of 
the solutions discussed at JAMMA 
are put into effect, the 1993 Tokyo 
summit could be rated as a useful 
and significant success. 
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Gathered before the soaring St. Louis arch, here’s the home office staff of Edison Bros. mall entertainment division. 
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—JNTERVIEW 
ANDY HALLIDAY 


Edison Bros. Mall Entertainment Division prexy sees 
positive future for large family amusement sites, 


virtua ] red lity centers and more Andy Halliday, president of Edison Brothers 


Based in St. Louis, Mo., Edison 
Bros. Stores, Inc. has been a major 
mall-based specialty retailer for 
decades. They sell shoes and clothing 
in some 2,400 outlets across the 
country. Edison Bros. entered the 
arcade business in 1989 with the pur- 
chase of Dave & Busters (upscale 
restaurant and entertainment com- 
plexes based in Texas). In the spring 
of 1990, Edison bought Adventure 
Properties Ltd. {the chain of 
Spaceport arcades) and also pur- 
chased the Time-Out arcade chain 
from Sega Enterprises USA. Annual 
arcade receipts for the combined 
chains topped $45 million the year 
before the purchases. This made 
Edison into a major player in the 
arcade arena, virtually overnight. 

Since then, Edison Bros. has 
expanded with new arcade sites, a 
new chain of very large family enter- 
tainment centers (called Exhilarama), 
and some ambitious new ventures. 
They were the exclusive U.S. im- 
porter/distributor of W. Industries’ 
“Virtuality” VR machines for a while. 
Next year, they plan to open and 
operate the first unit of a national 
chain of VR centers themed around 
“Star Trek,” and developed by Para- 
mount Pictures and Spectrum Holo- 
byte. 

President of Edison’s mall enter- 
tainment division is Andy Halliday, 
39. He spent seven years with Edison 
as GM of one retail division before 
taking over the top arcade & game job 
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Mall Entertainment Division. 


The headquarters building of Edison Bros. Stores, Inc. in St. Louis, Mo. 
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Rich Long, VP of purchasing. 


three years ago. We interviewed him 
in early September. Andy is a friend- 
ly, knowledgeable man who clearly 
enjoys the industry. He is also able to 
use Clear, simple language to com- 
municate a complex, sophisticated 
vision of coin-op’s future. We think 
readers will learn a lot from his inter- 
view. 

REPLAY: When Edison Bros. 
entered the arcade market in 1990, 
some industry skeptics privately 
derided Edison chairman Andy 
Newman’s claim that arcades were 
basically “just another mall retail 
space that reflects changing fash- 
ions.” Four years later, the industry 


INTERVIEW 


is full of admira- 
tion for Edison’s 
operations. Has 
the basic view ar- 
ticulated by New- 
man been proven 
right — are ar- 
cades_ largely 
another _ retail 
fashion business? 
ANDY: There 
are probably more 
differences be- 
tween our fashion 
companies and our 
entertainment divi- 
sion than we first 
wanted to accept. 
The major differ- 
ence is a much 
greater volatility of earnings in the 
fashion business than in amuse- 
ments. That’s a function of the endur- 
ing quality of certain games which 
continue to earn way beyond their 
initial success. This simply doesn’t 
happen with a piece of apparel, 
except maybe jeans! On the other 
hand, there clearly is a “fashion com- 
ponent in the game industry, since 
hit titles come into style and fade out 
of popularity. Fashion retailing and 
amusement operations also share cer- 
tain similarities in retail management 
requirements — mostly the similar 
operational infrastructure needed to 
support nationwide chains of stores. 


Edison Bros. Chairman Andrew E. Newman and President Maring K. Sneider 
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REPLAY: Can you describe that 
“operational infrastructure” at 
Edison Bros. mall entertainment 
divisions, and tell who are the key 
personnel and their career back- 
grounds? 

ANDY: Our headquarters is in St. 
Louis, Missouri and it’s organized in 
different departments according to 
function: operations, purchasing, 
construction & design, and anchor 
entertainment centers. We have 
regional managers who follow direc- 
tives from the home office in many 
areas and use their own judgment in 
others, such as local play pricing. The 
next level is individual store manage- 
ment. Including local store employ- 
ees, we have a total staff of about 
1,000. 

As for key personnel, our head of 
operations is George McAuliffe; our 
head of purchasing is Rich Long. 
Both of those gentlemen came from 
the Time Out organization and they 
have long careers in this business. In 
addition, we have a head of construc- 
tion & design, Mike Poole. He recent- 
ly joined Edison after running his 
own architecture & design firm, and 
prior to that he worked for amajor St. 
Louis specialty retailer as director of 
construction. Bill Canner is our direc- 
tor of anchor entertainment centers 
(our large Exhilaramas). He came to 
Edison from Forrec, the Canadian 
entertainment site developer. 

My own title is president of the 
mall entertainment division. My 
background includes being director 
of a ski school after college; then I 
was recruited by Edison while in 
business school. I’ve been with them 
for 10 years — the first seven in vari- 
ous positions in the apparel and 
footwear group, and the last three 
heading up their entertainment divi- 
sion. 

REPLAY: How many arcades 
does Edison Bros. Mall Entertain- 
ment now operate? (Not including 
Exhilaramas.) 

ANDY: The number is 139 stores 
in 38 states plus Puerto Rico and 
Mexico. It’s remained fairly steady 
over the last several years. In 1992 we 
opened 18 new locations and closed 
16, a function of lease terminations. 
We're at the 10 year anniversary of a 
major opening thrust for Time Out. 

REPLAY: How large is the typi- 
cal Edison Bros. arcade? 
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INTERVIEW 


From left, secretary Kim Eubanks, Laura Fullman & operations chief George McAuliffe. 


ANDY: I don’t know the actual 
mathematical average, but typically 
we take a 2,000 to 2,500 sq. ft. space. 

REPLAY: How are your arcades 
themed? Do you have a standard 
name, decor, layouts, mascots, 
logos, etc? 

ANDY: We operate under three 
different names: Time Out, Space- 
port, and Station Break. Each has a 
different look and feeling. Time Out 
was a division of Sega before we pur- 
chased it. Their tagline “For The 
Family” was reflected by a brighter, 
family-oriented appearance including 
a good proportion of redemption 
equipment. The Spaceports were 
acquired from Robert Nahodil of 
Adventure Properties, who had in 
turn acquired them from Time War- 
ner. Spaceports were classic video ar- 
cades with no redemption. Although 
we've added some redemption units 
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to stronger Spaceport locations, they 
still retain much of the original look 
and feel. Station Break is just a name 
that Time Out operated under in cer- 
tain locations, most notably in Penn 
Station in Manhattan. By the way, the 
only other arcade in all of Manhattan 
is the Broadway Arcade. 

REPLAY: Of course you also 
have a new line of very large, in- 
door family entertainment centers 
called “Exhilarama” which ex- 
pands considerably beyond the typ- 
ical arcade concept...but we'll get to 
that later. For now, how many new 
arcades does Edison plan to open? 

ANDY: We’re opening where 
opportunities are made available to 
us. We like the arcade business and 
we continue to lease new locations 
when we can find them. But the only 
new sites we open now are Time 
Outs, not new Spaceports. 


October 1993 


REPLAY: How do you qualify 
sites? 

ANDY: To qualify possible new 
sites, Edison has a central real estate 
department that serves all of the divi- 
sions. Having 2,800-plus retail fash- 
ion stores, we know almost every 
regional shopping center in U.S. — 
their strengths, and the relative 
strength of locations within the shop- 
ping center. We call on that expertise 
to determine whether the economics 
of an offered location is in balance 
with its potential revenue. We also 
have a relatively sophisticated invest- 
ment model, a standard corporate 
ROI analysis formula. That’s the hur- 
dle a location must jump before we 
sign it up. 

REPLAY: Do you track customer 
demographics in arcades? 

ANDY: When it comes to our 
smaller family amusement centers — 
Time Outs and Spaceports — no, we 
don’t track demographics in terms of 
“who is inside our arcades, who is 
playing our games.” We understand 
the demographics for an entire shop- 
ping center and we have lots of infor- 
mation about that for specific centers. 
Again, these demographics are 
tracked at the level of Edison’s real 
estate department, not at the arcade 
operational level. In the process of 
qualifying a potential new arcade site, 
we do pay attention to demographics 
in regards to our target market: we’re 
able to correlate demographics of 
new locations and make assumptions 
about whether an arcade in that shop- 
ping center will work well. 


At left, parts & service manager Tom Tiernan. Above, from left, Jim 
Hedrick & Steve Beuchler (parts & service dept.). 
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TOYS &€ NOVELTIES 


The Complete Supplier to the Amusement Industry 
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That said, we do track customer 
demographics for our Exhilaramas: 
we study who is coming into the 
store, who is playing the games. 
That’s because an Exhilarama is not 
just pulling from existing traffic in a 
shopping center; we are interested in 
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From left, John Schnieder & Todd Fischer (parts & service dept.). 
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creating a destination attraction, in 
driving the market, and in using 
Exhilarama to motivate a certain tar- 
get audience to visit that shopping 
center. Demographic surveys help us 
see if our marketing and product is 
successful in attracting that customer. 
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REPLAY: What is the “typical” 
equipment mix, if any, in an Edison 
arcade? 

ANDY: Yes, there is a typical 
equipment mix. It’s a balance of 
equipment by age, which I think is 
true of most everybody’s arcades. We 
have a certain percentage of equip- 
ment which was purchased in the 
last six months, a percentage pur- 
chased in the last six to 12 months, 
and so on back through history until 
we have some pieces with endurance 
that are four or five years old...and 
some real classics are even older than 
that. 

REPLAY: What’s your assess- 
ment of the equipment on today’s 
market? Are you fairly happy 
about overall quality, variety, etc., 
or do you feel (as some leading- 
edge coin-op manufacturers do) 
that games have stagnated for too 
long? 

ANDY: I think the genre of interac- 
tive fighting video games is worthy of 
investment and I compliment the 
manufacturers for establishing a very 
vital segment of the video game 
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industry. This segment has supported 
many of us in a time that’d otherwise 
be weak on variety and exciting new 
product. So the landscape is not des- 
olate and we must give credit where 
it’s due. 

But generally I’d say there is a 
problem. Major game developers and 
manufacturers seem to be migrating 
toward concentration of their efforts 
on the more-lucrative home market. 
That’s understandable, due to the 
scale of that market. But it doesn’t 
bode well for our part of the video 
game industry if the developers focus 
on home sales, to the exclusion of 
developing product for sale and use 
in public spaces. We need to see a 
renewed commitment by manufac- 
turers to invest and develop games 
for public space applications, such 
that our segment stays unique...and 
stays way ahead of the home market. 
All of us operators share a big fear 
that the pending delivery of interac- 
tive games to the home, along with 
improved home game graphics, will 
make it toss-up whether you play 
games in arcades or at home. 

REPLAY: What’s your equipment 
buying philosophy? Do you buy one 
of everything, then reorder as the 
cashbox dictates...order heavily on 
promising pieces right away...strive 
to keep “all the latest games” or just 
a sprinkling of new titles with older 
equipment, etc? 

ANDY: It really depends on the 
game category. We employ a number 
of different strategies and may not 
even be consistent about employing 
those strategies within each category. 
Many times, a buying decision 
depends on financial factors. Say, for 
example, we’re in a period of time 
with no great titles, and we’re inter- 
ested in adding variety. We may buy 
a certain new title more heavily than 
would be dictated by a simple mea- 
surement of its performance. So, 
many circumstances affect our buy- 
ing decisions. 

REPLAY: We take it that you still 
insist on buying a few test pieces 
first, then taking more deliveries if 
the cashbox warrants it? 

ANDY: Yes, we’re only comfort- 
able committing to chain-wide pur- 
chases if they are based on our per- 
sonal experience with a piece. The 
biggest factor in our calculations of a 


- Page 168 


INTERVIEW 


possible equipment buy, are earnings. 
It’s a pretty simple business in that 
respect. 

REPLAY: Do you purchase much 
equipment through distribution, or 
are you a “national account” with 
direct relationships to all manufac- 
turers? 

ANDY: We enjoy national account 
status with most factories, but it’s 
only on the largest buys, doing chain- 
wide coverage, that we purchase 
directly from manufacturing. Other- 
wise, we still buy substantially 
through distribution. We especially 
do that where it makes sense geo- 
graphically. For example, suppose 
we've made a chain-wide investment 
in a certain important game title, and 
then decide to follow up by purchas- 
ing 10 additional units which will go 
into Southern California locations. 
We would probably purchase those 
10 units through a major area distrib- 
utor to effect ease of delivery. 

REPLAY: We’ve heard many 
street operators complain that 
equipment prices are too high. 
Some arcade operators say street 
operators have only themselves to 
blame for poor profitability because 
they give away too much in location 
commissions. What’s your feeling 
about equipment prices these days? 

ANDY: The economics of this 
business are complex and don’t lend 
themselves to the simple answer that 
“all we need are cheaper machines.” 
Of course, I’m always delighted when 
a $2,500 machine earns $1,000 its 
first week — that’s my favorite sce- 
nario! But we view equipment costs 
with respect to how quickly the piece 
pays for itself. Some pieces, although 
they’re more expensive than others 
10 years ago, achieve similar payback 
times to the industry’s 1983 norms. 
New technology, or other factors like 
the addition of multiple play stations 
to a single piece, have allowed certain 
games to earn more than a generation 
ago and this justifies a price increase. 
At the end of day, it’s a machine’s 
revenue potential that justifies its cost 
to the operator. 

I do believe that the overall cost of 
game operation is such that the 
industry standard 50 percent com- 
mission to the location is too high. In 
view of the constant inflation in our 
costs — while the quarter is worth 
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less on the sales line than it once was 
— all operators should be driving 
harder bargains with locations. 

REPLAY: Are you aggressive 
about play pricing? 

ANDY: We actually have passed 
responsibility for setting play prices 
down to the regional management 
level, so they can respond to location 
competition very quickly...in fact, 
immediately. But we do set aside cer- 
tain pieces, where the price per play 
is outside of regional management’s 
discretion. The home office reminds 
our regional managers of those specif- 
ic exceptions, from time to time. 

REPLAY: Does the “violence in 
video games” issue bother you? 
Does Edison have a policy on this? 

ANDY: It does concern us that 
there is some customer anxiety about 
violence, especially among parents of 
kids who are exposed to our equip- 
ment. We’re very concerned about 
meeting our customers’ desires and 
adhering to community standards. 
But I must add that our primary cus- 
tomers aren’t offended by violence in 
games. They clearly understand it as 
fantasy entertainment which does not 
translate, except in the feeblest of 
minds, into a trivialization of vio- 
lence in the real world. Do video 
games need policing? Yes, they do. 
There are some limits and standards 
we must adhere to. I don’t think peo- 
ple should have to make a personal 
judgment about every game that is 
put in front of them, as to whether it 
goes too far. I think there should be 
standards and I endorse any efforts to 
communicate those standards to the 
public. 

REPLAY: What prompted the 
development of the Exhilarama 
chain idea? 

ANDY: When we purchased the 
Time Out division from Sega, we had 
two examples of their concept of a 
large “destination FEC” (family 
amusement center). The most notable 
was “Time Out on the Court,” located 
in the Fair Forest Mall in Cincinnatti. 
It opened in 1988, and — despite the 
general failure of that shopping center 
— Time Out on the Court was a 
steady economic success which 
served that center well as an anchor. 

We also had an interest in rein- 
forcing the role of the regional shop- 
ping center as a community destina- 
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“anchor entertainment center divi- 
sion,” by which we mean a large, 
destination-oriented amusement 
center which plays the role of a mall 
anchor. In retail parlance, an 
“anchor” generally means a store 
that draws traffic to that shopping 
center...customers who might not 
otherwise have chosen to go to that 
specific center, when they have 
alternatives in fashion shopping 
frhtecd SS, SEES elsewhere. Generally an anchor is a 
eS | oS OS department store, but with Exhil- 
ss. = Te S Sa arama our idea was to create an en- 
ES WAY = tertainment site that would do the 
same job of pulling traffic to the 
3 whole shopping center. 
7, iN t REPLAY: Okay, that’s the func- 
eS tional definition. Now explain the 
FG, concept of what the inside of an 
| Exhilarama should contain. 
ANDY: We'd like to think it’s fair- 
ly flexible — each one might look 
different, depending on theming and 


Artist’s sketch of Star Trek “Starbase” virtual reality centers which will be built by Edison Bros. surface tr eatment. But in reality, 
around the U.S. starting in 1994, in cooperation with Paramount Pictures & Spectrum Holobyte. when you build out and equip a 
———$———_ hh oO S900. 50,000 sq. ft. space, certain parts will 
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coasters or other large rides. We don’t 
anticipate moving those often! Also, 
the list of attractions and machines 
which can fill all that space, will have 
much in common from site to site. 
But aside from the large, fixed rides, 
we'd like to think that over the course 
of the Exhilaramas’ 10 to 20 year leas- 
es, we will be able to refresh the 
appeal significantly by renewing it 
with additions and rotation of key 
attractions. 

REPLAY: Where are the current 
Exhilaramas located? 

ANDY: We have four in operation 
so far — in Missouri, New Jersey, 
Ohio, and North Carolina. We'll open 
a fifth Exhilarama soon, in Texas. 

REPLAY: How’s it going so far? 

ANDY: We're very happy with the 
result. Edison’s recent earnings 
announcements for the first half of 
1993, in a climate that’s generally 
depressed for the retail industry, indi- 
cate that our entertainment division 
did reasonably well. I’m afraid I can’t 
be more specific than that! 

REPLAY: Do you judge success 
by headcount or other factors, as 
well as dollar volume? 

ANDY: Success is counted first in 
dollar volume generated by each 
location. Overall attendance mix is 
good as we track demographics, but 
we are fine-tuning some attractions 
and our marketing approach to 
appeal to certain segments that are 
under represented, as measured 
against our ideal target market. The 
demographics of each local popula- 
tion base differs from site to site, so 
each facility must be geared to its spe- 
cific region. 

REPLAY: What are future plans 
for Exhilaramas? 

ANDY: We do have two openings 
planned for 1994. Beyond that, a 
number of locations are under negoti- 
ation. We’re optimistic about the 
improvements we’ve made with each 
subsequent Exhilarama and think 
we're onto something, so we plan to 
expand it. 

REPLAY: Conventional wisdom 
is that the “family fun center” mar- 
ket has been exploding in recent 
years. Sega, Namco, Blockbuster, 
Celebration Station and many oth- 
ers appear to have ambitious 
schemes to enter or expand this 
niche. Is there room for all? 
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ANDY: Realistically, no, there isn’t 
room for all. There’s only room for a 
certain number of these in any mar- 
ket. So whoever does the right job in 
the right place, first, will have a 
decided advantage occupying that 
location. At this point in time, how- 
ever, there really aren’t too many 
good examples in the 50 states of 
what we call anchor entertainment 
centers. That means there’s a wide- 
open market at the moment, with 
room for almost anyone to enter right 
now. But there’s not room for every- 
body who enters to succeed. There is 
a limit. 

REPLAY: Please review your 
experience with the W. Industries’ 
“Virtuality” piece, which you have 
imported from England. What got 
you interested in the first place? 

ANDY: That goes back to 1987, 
when I was working in Los Angeles 
as head of a shoe division for Edison. 
I came across an article about flight 
simulators being used by Air Force 
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Thrilling atmosphere of a 
shooting-range plus fasci- 
nating electronics - this 
makes the sport game 
Super Marksman a shoo- 
fing star. For not | 
player can show what he’s 
made of, but also 2, 3 or 4 
players can enter into keen 
competition. And 
of them even enters his 
the top ten, 
having proven himself a 


name into 


pilots to train. Software was written 
by a game company, Spectrum 
Holobyte, rather than by a military 
defense contractor. Since 1987 we’ve 
been working to find the equipment 
that would allow us to develop an 
interactive network of playstations 
around a single graphic environment 
— a virtual world, in effect. 

REPLAY: And how did you get 
connected to W. Industries? 

ANDY: In 1991, when W. 
Industries launched this entertain- 
ment-oriented application with a 
head-mounted display (HMD), we 
were surprised to find that type of 
technology available so quickly. It 
was three or four years earlier than 
we had expected. At the time, we 
thought we’d be working with cock- 
pit simulations and screen displays 
for many years before getting to 
HMDs. We went over to England and 
met with W. Industries, informed 
them of our plans to do networked 
entertainment centers on the Star 
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Trek theme in partnership with 
Paramount Pictures and Spectrum 
Holobyte. That was the genesis of our 
strategic relationship with W. 
Industries. 

REPLAY: Part of that relation- 
ship involved Edison doing U.S. dis- 
tribution of W. Industries’ “Virtu- 
ality” system. 

ANDY: Yes, we accepted a role as 
distributor of their equipment in the 
U.S., really as a service to W. 
Industries. This was done as an 
adjunct to the facilities we’d have to 
have anyway, to support and main- 
tain our own VR operations. As it 
turns out, very few entities other than 
Edison Bros. stores purchased the 
systems. 

REPLAY: Why? 

ANDY: It always seemed odd to 
me, but many in our industry were 
reluctant to buy from us on competi- 
tive grounds. 

REPLAY: Their “Virtuality” sys- 
tem was also very expensive, initial- 
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At left, Edison’s Andrew Newman coaches a 
novice player at the Virtuality center while 
below Andy Halliday shows off the system. 


ly...somewhere around $65,000 for 
the stand-up unit? 

ANDY: Yes, it was well ahead of 
the correct price point for penetration 
of family entertainment center mar- 
ket. 

REPLAY: On location, did Virtu- 
ality live up to your expectations? 

ANDY: Yes, in all but one respect. 
On the plus side, it’s arguably the best 
commercially engineered VR system 
available. It’s surprising that it’s now 
two years since its introduction and it 
retains that status. I’ll be surprised if, 
even within the next six months, 
something with the full range of capa- 
bilities of the Virtuality system comes 
to market. Let me assure you, I’m 
eager to see it because this emerging 
market needs competitive product 
development. I believe history will 
show the W. Industries VR system 
was well ahead of its time. 

Also, as a hi-tech attraction that 
thrilled thousands and thousands of 
our customers, it succeeded beyond 
my expectations. It provided a high 
profile for my company and for our 
locations which operated it; you 
couldn’t ask for a better promotion. It 
afforded me the unusual opportunity 
of appearances on The Today Show, 
The Dennis Miller Show, Phil 
Donahue, a whole segment on Inside 
Edition...you name it. Media fascina- 
tion with “Virtuality” has been very 
powerful. Those operators who 
missed the opportunity of borrowing 
from that fascination, really have no 
more chance when it comes to VR. 
VR is not “news” any more. 

REPLAY: What was the down- 
side? 

ANDY: There was a penalty to pay 
for being an early VR adopter. That 
penalty came in the form of reliability 
problems with the equipment, and a 
real dearth of new software develop- 
ment...primarily because the installed 
base is so small. Thankfully, the origi- 
nally experience — called Dactyl 
Nightmare — continues to be appeal- 
ing to users who don’t have a lot of 
experience with it. That still includes 
the vast majority of the American 
population! 

REPLAY: How many Virtuality 
machines are on location in this 
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Edison’s National Video Game and Coin-Op Museum in St. Louis where you can find such classics as Computer Space and Pong. 


country today? 

ANDY: In the U.S. there must be 
about 130 units. 

REPLAY: How many of these are 
owned by Edison? 

ANDY: 75 — about half. 

REPLAY: Have Virtuality hard- 


ware costs come down? 

ANDY: Yes, partly because of the 
improved exchange rate of the dollar 
versus the British pound. The rate 
was two pounds to the dollar; now 
it’s at 1.5 pounds to the dollar. Also, 
with W. Industries selling directly, 


shrewd operators can negotiate a dis- 
count against list prices. So overall 
price structure is better now. 
REPLAY: How many software 
pieces are now in the Virtuality 
library? 
ANDY: Four software titles are 
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available for the sitdown cabinet: 
VTOL (a Harrier flight simulator); 
Flying Aces (World War I biplane 
simulation); Exorex (a bipedal robot 
adventure); and Total Destruction (a 
demolition derby driving simulation). 
For the standup unit, there are three 
game experiences and one promo- 
tional experience. The games are 
Dactyle Nightmare (cyberspace tag); 
Legend Quest (mythical adventure); 
and Grid Busters (a combat arena in 
which players use jetpacks and 
lasers). The promotional software is 
called Hero. It’s a multi-environment, 
task-oriented adventure 

REPLAY: Will there be more? 

ANDY: Yes, along with a new gen- 
eration of hardware. More important- 
ly, existing systems can be converted 
into the next-generation system. The 
main components, the basic cabinet 
unit itself, won’t change. What will 
change will be the HMDs and the 
internal computers. Current operators 
will be strongly induced to convert. 

REPLAY: What kind of play- 
price and earnings does Virtuality 
command in good locations? 
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ANDY: The best locations we have 
for VR are in nightclub-bar type loca- 
tions. The best in the world, in my 
opinion, are at Dave & Busters and 
America’s Original Sports Bar, in 
Mall of America (Minneapolis). Both 
are nightclub restaurants. You’ve got 
individual machines earning about 
$1,700 a week. Play pricing is about 
$4 for 3.5 minutes. 

By the way, there is still a tremen- 
dous market for virtual reality experi- 
ences. I must believe fewer than one 
percent of the American population 
have experienced it. 

As for operating a VR machine, 
except in best locations you should 
not expect the Virtuality system to 
pay for itself as should any piece of 
coin-op equipment. It must be worth 
something to you as an attraction 
piece that will substantially improve 
the image and position of your facili- 
ty. For those who might be interested 
in considering operating VR as we 
have, do not underestimate the 
amount of operator-attended support 
they will require. They are not typical 
coin-op machines. 


REPLAY: Is your exclusive 
agreement with W. Industries still in 
place? 

ANDY: No, but some components 
are still in place. The distribution role 
is now done by W. Industries itself, 
which has opened offices in our St. 
Louis facility. This is an important 
step. Now that other operators can 
buy directly from W. Industries, we 
hope that perceived “obstacle” of 
buying from a competitor — Edison 
— is out of the way. We encourage 
people to add to the installed base of 
Virtuality machines. 

REPLAY: How much time have 
you personally spent in a VR envi- 
ronment? 

ANDY: (chuckles) Not that much, 
though I’m pretty proficient with it. I 
spend most of my time flying this 
desk on the tenth floor of the Edison 
Bros. building! 

REPLAY: Sega has recently 
entered into a joint venture agree- 
ment with W. Industries. Is that why 
Edison was (apparently) the only 
“national account” at Sega’s recent 
U.S. distributor meeting? 
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ANDY: There’s no connection 
between Sega’s relationship with W. 
Industries and our relationship with 
W. Industries. However, we’re 
delighted that Sega will take advan- 
tage of the ground-breaking work that 
W. Industries has done in the world 
of VR. We enjoy a very positive and 
cordial relationship with Sega. 
President Tom Petit and I have a 
friendship that goes back to my entry 
into this business, and we consider 
them important strategic associates. 
But Sega and Edison are different 
channels for VR. 

REPLAY: Will W. Industries do 
other virtual reality pieces on its 
own, apart from its work with 
Sega...and will Edison be involved 
there? 

ANDY: W. Industries will sell its 
own systems independently of its 
venture with Sega, yes. As buyers 
and operators of VR systems, we will 
buy whichever one is best. 

REPLAY: Please update us on 
plans for Star Trek VR centers. 
When and where will the first one 
open? 

ANDY: Information on this project 
is very tightly controlled, but here’s 
what I can say. Paramount & 
Spectrum Holobyte are involved in 
the Star Trek project, as you know. 
The concept is a large, themed envi- 
ronment called “Starbase” which 
uses VR as a vehicle to enhance par- 
ticipatory fantasy. There are a num- 
ber of attractions in each one. Our ini- 
tial target date of a 1993 opening has 
been revised, and we have also aban- 
doned last year’s notion of starting 
with small version of the concept, 
called “Star Post.” Instead Paramount 
prefers to work directly on the full- 
scale version of the project, so as not 
to risk an “underwhelming” execu- 
tion. We’ve said late 1994 is a new 
target date. 

REPLAY: How are Starbase 
developments coming along? 

ANDY: It’s very exciting. In 
Spectrum Holobyte’s offices in 
Alameda, Calif. we have the first two 
Onyx units — which is the $250,000 
top-of-the-line supercomputer graph- 
ics device, part of the Silicon 
Graphics line of “Reality Engines.” 
They’ve been there about three 
months, and Spectrum has already 
developed an incredible shuttle sim- 
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ulation, where you can fly a Shut- 
tlecraft from the Starbase, up through 
the atmosphere, and rendezvous with 
the Starship Enter- prise...which is a 
full-sized VR model! 

Shuttles are equipped with shields 
and phasers, all visually reactive in 
the simulation. So when you bump 
into the Enterprise, a transparent 
shield is formed around your ship. 
This is all done at the highest level of 
computer animation you've ever 
seen. Spectrum has done a remark- 
able VR simulation of Deck 36 of the 
Enterprise (not the bridge). One 
remarkable thing Spectrum Holobyte 
has done is to commission an exten- 
sive photo mapping of the Enterprise 
sets at Paramount, which are then 
used for photo textures. That kind of 
remarkable craftsmanship is quite 
costly, but the spectacular results will 
clearly be worth it! 

REPLAY: Could the “VR center” 
become a viable separate market 
which will attract “incremental 
income”? Or will VR centers 
become another drain on a static 
coin-op entertainment dollar? 

ANDY: I believe that companies 
like Sega and Namco, which are 
working on VR product, as is 
Nintendo in their joint venture with 
SGI, will create a whole new class of 
equipment that will transform the 
arcade. In today’s video arcade, fight- 
ing games have taken precedent over 
other forms...and in the future, I 
expect more immersive combat 
games and interactive adventures 
will be the choice of arcade cus- 
tomers. 

REPLAY: Yes, our industry may 
already have seen the first such 
games at the JAMMA Show: Sega’s 
Virtua Fighters and Konami’s 
Polynet Warriors. 

ANDY: In expanding that technol- 
ogy, I believe we’ll accomplish a 
broader appeal, offering games and 
experiences that will include 39 year 
old guys like me in the customer defi- 
nition! 

REPLAY: How would a separate 
VR center market differ from tradi- 
tional arcade or fam/fun center 
operations? What would be the tar- 
get market, and what would be the 
rules for success? 

ANDY: I think there will always 
be a place for impulse video gaming, 
the kind of experience that doesn’t 
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require a whole lot of investment, 
teamwork, commitment or a long 
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So a distinction will probably arise 
between the types of experiences you 
enjoy in electronic interactive enter- 
tainment. While the typical arcade 
may continue, the VR center will be a 
more social, engrossing environment 
requiring more commitment of time. 

REPLAY: And money, we 
assume. A growing number of pos- 
sible competitors (Namco, Sega, 
Battle Tech Center, Visions of 
Reality, Bullet Proof Software, etc.) 
seem ready to try opening VR cen- 
ters. How do you assess the field at 
this point? 

ANDY: Virtual Worlds’ new loca- 
tion in Walnut Creek, Calif. is an 
excellent example of a VR center. It 
provides a very comfortable environ- 
ment that appeals to a wide range of 
customers. It follows on with great 
introductory instructions, via a 
Hollywood-quality film. That leads 
into an interactive participation in 
one of two games — Battle Tech or 
Red Planet. So there are choices. 
Human participants guide course of 
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play, so each experience will be dif- 
ferent. The possibilities for repeat 
play translates into an economically 
viable project, in my mind. 

Another good example, at a slight- 
ly different end of the price spectrum, 
is Fighter Town, located near the El 
Toro Marine Air Station in California. 
It’s a fairly complete simulation of jet 
fight simulators for squadron training 
and tactics. They succeed by taking 
good quality simulation, then adding 
much of the ambiance of a real 
squadron’s briefing rooms...including 
the jargon of actors who play instruc- 
tors and give pilots a preflight brief- 
ing; the wearing of flight suits by 
players; speaking to the tower and 
getting clearance to taxi; and constant 
radio control conversations with the 
tower during your “flight”; and so on. 

Those extra trappings and theatri- 
cal quality create an effective simula- 
tion that goes way beyond a good 
simulator like Namco’s Air Combat 
or MicroProse’s F15 Strike Eagle. Of 
course, both of these examples are a 
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different economic model from video 
games. They require a much higher 
labor component, much more man- 
agement requirement for training, 
scripting, interior sets, plus invest- 
ment in interactive, networked com- 
puters. 

REPLAY: Do you agree with 
Electronic Arts/3DO president Trip 
Hawkins that game factories must 
hire Hollywood writers to create 
scripts, characters, etc.? It seems 
you’re already doing that with 
Paramount. 

ANDY: Yes, I do agree. When I see 
a game from an overseas firm with a 
misspelled word, it rankles me — not 
only for its poor quality control, but 
also as example of the cultural gulf 
between so many of today’s game 
makers and so much of the audience 
or player base. I firmly believe Holly- 
wood input to interactive game con- 
tent can, and will, dramatically im- 
prove the appeal of our equipment. 

REPLAY: Today’s best VR loca- 
tions, you said earlier, are upscale 
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nightclub restaurant-bar places like 
Dave & Busters...which Edison Bros. 
just happens to own! How many do 
you operate now? 

ANDY: Dave & Busters is a 55,000- 
sq.-ft. facility with multiple restau- 
rants, multiple bars, and multiple en- 
tertainment attractions. We have four 
now, with one under construction in 
Philadelphia. 

REPLAY: What kind of cus- 
tomers do those locations attract, 
and how do you cater to them? 

ANDY: Dave & Busters draws a 
young professional crowd. I’d say the 
bulk of them are single, or married 
couples without kids. That changes 
by time of day (we do have families 
with kids in the middle of the day) 
but D&B is also a bar, so it’s not a 
family entertainment destination dur- 
ing peak hours. 

REPLAY: How does Dave & 
Busters fit into your overall operat- 
ing mix? 

ANDY: I wish we had a whole lot 
more of them! In my opinion, they 
are the most successful restaurant- 
entertainment complex concept out 
there today. I base that on observing 
the competition, and on intimate 
knowledge of their financial perfor- 
mance. I'd like to see them expand as 
rapidly as is practical. 

REPLAY: How rapidly is that? 

ANDY: Sadly, quality standards 
for such a large, complex facility, 
make it difficult to open more than 
two a year, without degradation of 
quality at this point. But as we grow, 
we're building up our corporate expe- 
rience and our reservoir of trained 
management staff, allowing us to 
offer this incredible venue to more 
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and more cities out there...cities 
which will be delighted when we 
arrive! The persons responsible for 
Dave & Busters’ success are Dave 
Corriveau and Buster Corley, the 
founders. They manage that D&B 
division out of Texas, independently 
of my St. Louis operation. 

REPLAY: Earlier, you said Edi- 
son Bros. is concerned about pros- 
pects for hi-tech developments such 
as information superhighways, 
remote linkage of coin-op games 
over phone lines, downloading of 
games and data, and so on. Do you 
see any hopeful side to these devel- 
opments? 

ANDY: We’ve fantasized about 
linking public locations, city to city, 
in event-related competition. If we 
had a VR center or even an arcade 
with the latest video game, you could 
have a regional competition that 
would bring best player of that game 
to the top of the skill charts...then 
have him play in real time against the 
best player from a remote city. You 
could actually promote and conduct 
competitions that ultimately reached 
an international scale. This is all pos- 
sible, thanks to broad-band digital 
network development. 

REPLAY: Possible, yes. But is it 
likely? Is it a good idea? 

ANDY: I believe most investment 
in digital connections will be made to 
the home, rather than to public 
spaces. So I don’t see that as a proba- 
ble development for our business. It 
will be much easier for us to provide 
interaction between units in the same 
facility, rather than mimicking long- 
line, home-to-home connections. 

REPLAY: Judging by your joint 
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ventures with Paramount, your 
agreements with W. Industries, etc., 
is it fair to say Edison Bros. believes 
the successful operator of tomorrow 
must expand beyond its traditional 
(self-imposed) boundaries of simply 
buying someone else’s equipment 
and programming? | 

ANDY: The easy answer is yes, 
but I'll also say this. We’re a retailer 
whose primary strategy is to maintain 
flexibility of purchasing power, with- 
out investing in manufacturing capa- 
cities, and without committing our 
resources to single source. So in our 
eyes, freedom of choice between 
products is very appealing. I’d rather 
be in a position to simply buy any 
good product that’s available. In a 
way, we’ve reluctantly become in- 
volved in product development to as- 
sure we have access to games or 
amusement experiences that might 
not otherwise become available. But 
I'd rather see our role be that of opera- 
tor, buyer, and catalyst for develop- 
ment...because I continue to feel that 
only in close cooperation between 
the operator (who has the ear of the 
customer) and the developer/manu- 
facturer, will the best product become 
available. 

REPLAY: In that case, leading 
manufacturers should continue to 
operate. You see nothing wrong 
with vertical integration. 

ANDY: Nothing wrong with verti- 
cal integration, that’s correct. I would 
get nervous if any major manufactur- 
er decided it would be best served by 
exclusive distribution to its own op- 
erations. But I’m not terribly con- 
cerned about that, because the scale 
required to make such a self-con- 
tained business succeed is very large. 
The reality is that competitors can 
continue to coexist profitably. I see 
every reason for manufacturers to 
maximize their returns by continuing 
distribution to the broadest possible 
market. 

REPLAY: Overall, Andy, it 
sounds as if you have a super-opti- 
mistic outlook for the future of pay- 
for-play amusements...in no small 
part because Edison Bros. is doing a 
great deal to help make a positive 
future happen. Thanks for your 
time and this interview. 

ANDY: Thank you. x 
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ONCE MORE, WITH TEAMWORK 


Capcom USA debuts the fifth Street Fighter video kit; 
new sales & marketing team to work closely with ops and dealers 


Capcom has done it again with 
Super Street Fighter II: the New 
Challengers. The two-player kit fea- 
tures four new characters who join 
the original 12 World Warriors. Super 
SF II also features a next-generation 
hardware system offering faster, 
sharper graphics and more anti-copy 
protection. Finally, the game boasts a 
special “Q Sound” chip for 3D audio. 

The Street Fighter series of games 
have consistently ranked among the 
U.S. trade’s top earners for several 
years now — and Joe Morici, senior 
VP of Capcom USA, is confident this 
latest edition will keep Capcom on 
top. “Based on the reaction when we 
showed the game at the JAMMA 
Show in August,” said Joe, “we think 
Super will have an even greater im- 
pact than Champion Edition. Earn- 
ings in Japan have been outstanding. 
We expect the game’s U.S. perfor- 
mance to match that. We’ll set the 
world on fire again!” 

Product began shipping in late 
September, marking the fifth genera- 
tion in the enormously successful 
“Street Fighter” dynasty. (Earlier gen- 
erations were SF, SFII, SFIT Champ 
Edition, and Turbo.) 


THE CAPCOM TEAM 

This time around, Joe Morici said, 
the trade will see a new emphasis on 
teamwork from Capcom’s sales and 
marketing staff. As senior VP, Joe 
himself is in overall charge of coin-op 
and consumer game activities. He 
recently hired respected industry vet 
Steve Blattspieler as general manager 
of the arcade division. Fresh from a 
VP stint at Irem America, Steve will 
be responsible for product acquisi- 
tion, sales and marketing, and distrib- 
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utor relations. 

“With his vast experience, Steve 
Blattspieler will be a great asset to our 
team,” said Joe. “Not only does he 
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have in-depth industry knowledge, 
but he has a great personal attitude 
and strong rapport with other Cap- 
com people and with our distribu- 
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tors. Both are vital. I’m con- 
fident Steve’s contributions 
will go a long way toward 
helping Capcom USA 
achieve its goals.” 
Rounding out the Cap- 
com team are several well- 
known and likeable indus- 
try personalities. National 
sales manager is Brian 
Duke, who recently re- 
turned to the company after 
a stint at a virtual reality 
firm. Western regional sales 
manager is Dennis (“the 
tie”) Sable, who’s been with 
Capcom for several years. 
Eastern regional sales man- 
ager Ron Malinowski has 
been aboard with Capcom 
for a couple of years now, 
following his key manage- 
ment position at Aladdin’s 
Castle arcades. Experienced tradester 
(and Chicago transplant) Shelley Sax 
is aboard as Capcom USA’s sales 
administrator, while the savvy Li 
Kramer is marketing director. 
Hardworking Mr. Kazushi Hiaro 
serves as U.S. chief operating officer . 
“We're proud of our new staff for 
taking a new direction to make 
Capcom the leader in the coin-op 
arena, as we should be,” said Joe 
Morici. “The product speaks for itself, 
and our new team is ready to build 
stronger relationships with our opera- 
tors and loyal distributor customers.” 
The parent company, Capcom Co. 
Ltd., is a publicly traded firm on the 
Japanese stock market. The firm’s 


Chief Operating Officer Mr. Kazushi Hiaro 
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Capcom Ltd. Chairman Kenzo Tsujimoto. 


1992 revenues nearly doubled those 
of the preceding year, reaching a stag- 
gering $689 million thanks largely to 
the smash success of Champion Edi- 
tion. This magazine once tagged Cap- 
com founder Mr. Tsujimoto as indus- 
try’s “quiet giant” because, for quite a 
few years, many of Capcom’s hit 
games were marketed through other 
companies. Now, with the runaway 
sales of the Street Fighter games mar- 
keted under Capcom’s own label, 
we'd have to call him “the extremely 
prominent giant”! 


ABOUT SUPER SF II 


Super Street Fighter II joins an 
incredibly profitable line of forebears. 


Joe Morici, Sr. Vice President, Capcom USA 
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The combined series of SF 
games has grossed billions 
of dollars in coin-op rev- 
enues around the world. 
(By the way, Capcom has 
sold over 8 million copies 
of the home video versions 
of the series as well.) 

Super’s new hardware 
platform is called the BGS 
System. “It offers much 
greater computing power 
for better graphics, memory 
and object motion,” said Joe 
Morici. “The improved 
quality of visuals can in- 
stantly be seen by just look- 
ing at the screen. I can in- 
stantly tell the difference 
and I think everybody else 
will be able to, as well. Over 
the next couple of years, 
Capcom will bring out a 
number of games using this system. 
Future BGS games will involve rela- 
tively inexpensive software changes; 
just plug in a sub-board into the 
mother board,” Joe added. 

Another new technological wrin- 
kle: four units of the game may be 
linked side by side at a single site in a 
“tournament format,” allowing eight 
players to move through a series of 
matches to determine their respective 
rankings. 

Players at your locations will find 
four new characters added to the cast: 
“Cammy” is a British double agent, 
armed with an incredible arsenal of 
moves; “Dee Jay” is a powerful 
Jamaican prize fighter; “Feilong” is a 


Steve Blattspieler, Arcade Division Gen. Mgr. 
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Increased excitement means increased 


-play...both yours with the Comet from Dynamo. 

Exciting new “glow in the dark” appearance package 

, will make this table a sure winner in any location. Speed, excitement 

, and long-term player appeal will insure you maximum earning potential. 


~ © Heavy duty, long-wearing laminate top: ¢ Sturdy, all plywood cabinet 
easy to clean ¢ Electronic scoring with digital readout 
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| ¢ Centerline for tournament play 1/2", Length 99 1/2", Weight 590 Ibs. 


¢ Deluxe mallets and pucks (new, quiet 
pucks also available) 
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Richland Hills, Texas 76118 
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FAX 817-284-7606 

Phone 817-284-0114 


Air Hockey is a registered trademark of Brunswick 


Bowling & Billiard Corp. © Copyright Dynamo Corp. 1993 
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National Sales Manager Brian Duke 


world-renowned Chinese martial ar- 
tist; and “Thunder Hawk” is a Native 
American wrestler. 


PROMOTIONS 
IN MOTION 


Tournament play and new charac- 
ters were major highlights of the 
game’s introductory “national tour” 
which took place in New York, 
Chicago, San Francisco and L.A. dur- 
ing mid-September. Over 300 eager 
fans participated in Capcom’s New 
York event, staged Sept. 13 at The 
Broadway Arcade in Manhattan. 
“The game was incredibly well 
received,” said a company spokesper- 
son. 

At presstime, even larger crowds 
were expected to surge into the next 


Sales Administrator Shelley Sax 
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Western Regional Sales Mgr. Dennis Sable 


stops on the tour. Events took place at 
Chicago’s Fun Land (Brickyard Mall) 
on Sept. 15; San Francisco’s Cybersta 
tion arcade at Pier 39 on Sept. 21; and 
L.A.’s Family Arcade on Sept. 23. 
And the promotions just keep go- 
ing! A ton of licensed “Street Fighter” 
merchandise will hit stores this year, 
everything from Hasbro action figures 
to (believe it or not) Fruit of the Loom 
undies. On a more glamorous front, 
July of 1994 is the release date for a 
full-length feature film based on the 


game’s characters. 


FOR 1994: DUNGEONS 
& DRAGONS 

Street Fighter isn’t the only game 
to receive deluxe promotional treat- 
ment. Capcom has launched a major 
new effort to give its great games the 
after-the-sale market support they 
deserve. This drive includes a nation- 
al arcade competition for their Slam 
Masters wrestling game and the 
debut of their forthcoming Dungeons 
& Dragons: Tower of Doom video 
game at a major fantasy role-playing 
convention. 

Dungeons, which officially hits 
the market in February of 1994, is 
produced in cooperation with TSR, 
Inc., the country’s leading fantasy 
role-playing board game maker. At 
134 megabytes of computer memory, 
it weighs in as “the largest coin-op 
title to hit the market,” said Capcom. 
Some 12 million fans of the original 
“Dungeons & Dragons” are a ready- 
made audience; the world’s video 
game lovers are sure to share their ap- 
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Eastern Regional Mgr. Ron Malinowski 


preciation. Capcom and TSR gave the 
game a “sneak preview” on Aug. 19 
at the 26th annual “GEN CON Game 
Fair” in Milwaukee, Wisc., typically 
attended by around 18,000 people. 

Gameplay follows the classic 
“D&D” role-playing format which has 
already influenced nearly a decade of 
coin-op videos (starting most obvi- 
ously with Atari’s Gauntlet and fol- 
lowed by half the hits since then). 
The difference here is that players 
can “customize” their character, giv- 
ing the character its name after choos- 
ing one of four different basic types 
(1. fighter; 2.warrior-priest; 3. dwarf 
with a cause; 4. spell-casting elf). 
Each character gets over 24 different 
attack maneuvers and can load up on 
supplies and helpful into by visiting 
different shops, etc. 


Marketing Director Li Kramer 
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Super Dispersion” Acoustic 
Drop Ceiling Speakers 
From SD Technologies 

mw 4 times the power 


m 4 times the dispersion 


Bring high quality audio to all corners of 
your site with the patented Super 
Dispersion ceiling speakers—the first and 
only total solution to your overall audio 
needs. Designed to fit quickly and easily 
into industry standard 2'x 2' drop ceilings, 
no other speaker system better addresses 
the problems of poor dispersion and low 
power while fitting easily and unobtrusive- 
ly in the site. 

The SD's attractive pyramid shaped 
design and available colors will make the 
site environment sound and look good. 
The Hi-Tech composite housing and 
durable texture of the SD™ Speaker means 
it is built to last. 

The SD is the perfect speaker choice for 
restaurants, clubs, bars, hotel lobbies, 
meeting rooms, balls, stores, shopping 
malls, offices, or any other large or small 
indoor site. 

Make effective sound design part of your 
site design. Call for additional informa- 
tion. 


Features 


‘High power foreground ceiling 
speaker 


-180°%to 360° omnidirectional dispersion 
-Unmatched sonic reproduction 
‘Unique pyramid design 


‘Hi-Tech composite housing /durable 
texture 


-Available in 8 ohm and TON 
configuration 


‘Quick and easy to install 


-3 standard colors: white. grey. or 
black 


-300 colors available 


$D48 Omni 


Introducing the New 
and Improved 
Series Il 


mm Lower Price 

m More Power 320 Watts Peak 

mw Four 220z. Magnets 

m 35 to 20K Frequency Response 

m Super High Temp Voice Coils 

m 25% Reduction in Cost while Specs 
Improved Greatly 


SD Technologies 

Division of 

General Video Corporation 
580 California Road 
Quakertown, PA 18951 
Phone (215)536-1900 


., FAX (215)536-7581 
GENERAL VIDEO CORPORATION 


Worldwide Exclusive Liensee 
U.S. Patent Mo. 508 8574 
international Patents Pending 


$D28H (Hallway) 


180x 36 
envelope “ st 


limited conical 


Conventional Single Axial Speaker 


Hearing Is Believing! 


DON 
RECORDS, 
CORP. 


27 Grand Avenue 
Farmingdale 
New York 11735 


Toll Free N.Y.S. 
1-800-242-4469 


916/752-1770 


Fax 516/752-1809 
Don Liberatore 


We’re proud to 
serve jukebox 
Operators! We 
Carry all hits: 


e POP e 
e COUNTRY e 
e R&B e 
e NEW WAVE e 
e OLDIES e 
e STANDARDS e 


We Stock Thousands 
of 45’s at CD’s! 


free title strips 
and stripping for 
all 45’s and CD’s 


Shop at Don’s for 
EXCLUSIVE treatment. 
I know you’ll 
be back often. 
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SLAM MASTERS 
NATIONAL 


TOURNAMENT 

This year, Capcom’s biggest promo 
event to date has been the “Saturday 
Night Slam Masters team battle 
royale tournament.” Co-sponsored by 
a vidgame fanzine called Die Hard, 
the nationwide tourney put a bright 
spotlight on this four-player Q-Sound 
game. 


“With over 20,000 players partici- 
pating at over 60 arcade locations 
nationwide,” said Joe Morici, “this 
event marks the largest and most 
publicly acknowledged marketing 
campaign ever designed to support a 
coin-op video game.” 

The tournament began in late 
August with local competitions at 
“srass roots” levels — namely, pre- 
mier arcades in 26 states from New 
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A look at the new Super Street Fighter // at the JAMMA show (photo by John Ryan). 
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Limited Edition 

: CROMPTON PUSHERS BIG CHOICE 

Available in 1, 2, 3, 4 & 6 player Plush & Watch Cranes 
Available in 1 & 2 player versions 

} BIG CHOICE Versions also available 
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Call the amusement, arcade and redemption specialists-at 1-800-524-2343 for more 
information or the name of your authorized Betson distributor 


Redemption games BETSON ENTERPRISES SETS Cte 
have lasting appeal- DIV. OF H. BETTI IND., INC. 

303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
so buy products IN N.J. (201)438-1300 ¢ TOLL FREE 1-800-524-2343 


that are built to last FAX (201)438-4837 
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COLORADO GAME & 
VENDING EXCHANGE 


2830 West 9th Ave. ¢ Denver, Colorado 80204 


MUSIC BY GROWE ‘\' 


Proudly representing for sales & service: 


American Laser Games ¢ American Sammy ¢ American Technos ¢ Arachnid 
Atari ¢ Bally Gaming ¢ Bay-Tek ¢ Betson ¢ Bob’s Space Racers ¢ Bromley 
Bundra * Capcom ¢ Coastal ¢ Coinco ¢ Data East Video & Pinball ¢ Dixie Narco 
Doyle ¢ Dynamo ¢ Exidy ¢ Fabtek ¢ Giant Gumball ¢ |.C.E.  Irem ¢ Kaneko U.S.A. 
Kiddie Rides U.S.A. ® Konami ¢ LazerTron ¢ Leprechaun ¢ McO'River ¢ Meltec 
Merit ¢ National Sports Games ¢ Premier ¢ Rowe Music, Vending & Bill Changers 
Sega * Sharp Image * Skee-Ball © SNK ¢ Smart ¢ Strata © Taito 
Tecmo ¢ Tornado ¢ U.S. Games ¢ Valley 


303/893-4300 * 800/999-3555 
Fax: 303-893-8652 
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York to Hawaii. Participants includes 
such prestigious operations as 
Aladdin’s Castle, Family Arcade 
(L.A.), Jolly Time, Dream Machine, 
Fun Factory, Red Baron Family 
Arcade, Broadway Arcade and many 
more. 

Regionals took place Sept. 26 at 
several locations. A number of quali- 
fied teams automatically skip to the 
finals, and will compete against 
regional champs at the Grand Finals. 
That event is slated for Oct. 9-10 in 
San Diego, Calif. Top prizes include a 
couple of Street Fighter II arcade 
games, plus home vidgame systems 
and software, and various themed 
merchandise. All proceeds from the 
event will be donated to one of sever- 
al charities. 


ARCADE & STREET 
OPERATIONS 

With all the profits from last year, 
Capcom is looking for ways to invest, 
expand and upgrade its coin-op busi- 
ness. The company has already 
launched itself into the “mini theme 
park” arena in Japan; it may follow 


Come Visit the Route 
Operator’s Best Friend 


Alvin G. & Co. ¢ Arachnid ¢ Data East Pinballs 
Drews ¢ Dynamo e Fabtek ¢ Irem ¢ I.C.E, 
Kaneko © Merit ¢ NSM Jukeboxes 
Pars @ Premier ¢ U.S. Games 


inc. 


OPERATORS DISTRIBUTING, INC. 


5670 Old Thomasville Rd. ¢ Archdale, NC 27263 
(919) 884-5714 © 1-800-326-3869 ° Fax: 919-884-0864 
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(] Canada & Mexico two years (24 issues): U.S. $150 [Canadian $180] 


CL) Canada & Mexico sample copy: U.S. $8 [Canadian $10] 


All magazines are mailed FIRST CLASS! 


accompanied by a check, the magazine is on 


rip it out and drop it in the mailbox! A bill 
the way the same day! 


It’s easy to get! Simply fill out a card, 
will be promptly mailed to you. When 


LJ One year AIRMAIL to all other foreign countries: U.S. $200 (2 years U.S. $370) 
L] One year SURFACE/STEAMER mail to all foreign countries: U.S. $75 (2 years U.S. $130) 
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Capcom’s Dungeons & Dragons: Tower of Doom video on display “sneak preview-style” at the GEN CON Game Fair in Milwaukee August 19. 


Namco and Sega into more extensive 
operations in the USA as well. 

“Capcom is looking at many dif- 
ferent sites for operating high-end 
family entertainment centers or mini- 
theme parks in the U.S.,” acknowl- 
edged Joe Morici. “That type of busi- 
ness looks pretty viable. As technolo- 
gy gets better and cheaper, people 
will want to see more than the tradi- 
tional arcade — be it virtual reality 
centers or other highly-involved sim- 
ulation experiences. By the turn of 
the century, I think you’ll see a great, 
exciting leap in the quality of the pay- 
for-play experience. Right now we’re 
just at the beginning of the transfor- 
mation, and nobody knows where it’s 
all going. We do know the industry 
will become much more sophisticat- 
ed, interactive and realistic. And once 
the public realizes we’re capable of 
providing that type of entertainment, 
they will demand it from us.” 

Beyond possible arcade opera- 
tions, Capcom has experimented 
with a new type of relationship with 
certain street operators. Last year and 
this, Capcom has been more frank 
than many of its competitors about its 
ventures into “revenue sharing” and 
transnational operating. Meantime, 
Capcom is pleased to see more and 
more elements of the industry — 
including leading operators — 
acknowledge that maybe some sort of 
joint sharing of the financial burden 
is needed. 

As industry guru Nolan Bushnell 
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has said for years, as sales of “typical” 
vidgames decrease, manufacturers 
will have to offer more and more hi- 
end, expensive product to compete 
with the home market...and this will 
require new financial arrangements 
with retailers, somewhat like the 
movie business. 

At the same time, Capcom doesn’t 
have any solid plans to expand this 
type of activity. “Revenue sharing 
hasn’t quite proved itself yet,” mused 
Joe Morici. “We’ve had limited suc- 
cess, but not outstanding. We do 
operate games with certain parties on 
a revenue sharing basis, and we 
entertain doing that type of arrange- 
ment with anybody if it makes sense. 
If it means we can get more exposure 
for our product, that’s worth a lot to 
us on its own merit. We can see that 


@ Security 


@ Training 


@ Marketing 
@ Cash Controls 
@ New Attractions 


@ Management Information Systems 
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revenue sharing could become viable 
several years down the line as equip- 
ment becomes very, very sophisticat- 
ed and its costs reflect that sophistica- 
tion.” 

In all, Capcom USA has solidly 
established itself as one of the leading 
forces in the amusement game indus- 
try. The former “quiet giant” is now a 
very loud giant indeed...one that 
makes the ground tremble around the 
world, every time it takes a step. 

“Like I said, we’re ready to set the 
world on fire,” smiled Joe Morici. 
“We invite our operator and distribu- 
tor customers to come and get it 
while it’s hot!” 

Capcom USA, Inc., is located at 
3303 Scott Blvd., Santa Clara, CA 
95054. Phone is 408/727-0400. Fax is 
708-496-5720. ® 
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Higher PROFITS ! 


Let me help you increase your bottom line. 


Call MICHAEL P. DREW 


A complete consulting service. 


Over 14 years experience in the business. 
Fax 818.894.8738 Phone 818.894.4778 
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You operate 5 dart leagues, 
in 46 bars, with over 200 teams 


totalling 11,00 


Paperwork takes time... and 
because time is money, the 


Galaxy League System for elec- 


tronic soft-tip English Mark 
Darts was created with the 
operator in mind. 


The program's design offers 
efficient 
manage- 
ment of 
leagues by 
eliminating 
time-consum- 
ing manual 
data collec- 
tion, allow- 
ing you to 
operate your 


x 


Sd ee, 


business with less time, less 
waste and more profits. 


With coin-operated tech- 
nology like Team Cards, 
modems and Dartman II 
software, this all-in-one 
system provides not only a 
quick easy way to collect 
timely league stats, but 
eliminates time out of 

the office travelling to 
league locations gathering 
stat sheets. 


Expand your business to a 
new level of profits... The 
Galaxy League System from 
Arachnid, Inc. 


games 


f CHP - 
iP ad tee 


Contact Arachnid 

or your local 
distributor for more 
information on adding a 
new dimension to your 
bottomline at 
1-800-435-8319. 


Arachhink 


6421 Material Ave. 
Rockford, IL 61132 
1-800-435-8319 
1-815-654-0212 
FAX 815-654-0447 


7-ELEVEN: 
NO COIN-OP, PLEASE 


Southland Corporation’s long love affair with videos & pins seems to be over 


The thrill is gone. As reported in 
the September issue of RePlay (Hot 
Off the Press), America’s most 
famous convenience store chain is 
still making considerable money 
from video and pinball games in 
good locations, and individual fran- 
chise store owners can keep games if 
they insist. But make no mistake: at 
corporate headquarters, the enchant- 
ment with coin-op is over. 

Southland Corp., the Dallas-based 
owners of 7-Eleven, denies that it has 
adopted a blanket anti-game policy. 
“IT think there’s a misunderstanding 
or misinterpretation here,” said 
Margaret Chabris, Southland’s VP of 
Corporate Communications. “We do 
not have a policy that forbids amuse- 
ment games. We simply ask fran- 
chisees to rethink their policy on 
games. ” 

Ms. Chabris contacted RePlay on 
Sept. 20, three months after this mag- 
azine first contacted Southland to ask 
about its new coin-op policy. Ms. 
Chabris said various Southland per- 
sonnel were out of the office, while 
others “passed the buck” until our 
request for information landed on her 
desk. 

At issue was an Aug. 6 policy 
memo from a Southland regional 
manager, addressed to “all Greater 
Midwest Division franchisees.” 
RePlay obtained a copy of the memo 
from a major distributor. The memo 
stated that Southland had decided to 
“eliminate amusement games from 
our business concept.” Technically, 
franchisees still have an option to 
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keep the games. However, the Aug. 6 
memo strongly urged holdouts to 
“rethink their decision.” In fact, the 
memo stated that Southland manage- 
ment might be reluctant to refurbish 
individual franchise stores, until 
owners have made the “best long- 
term decision” on the game issue — 
ie., until they yank out the games, it 
seemed. 

Asked about these matters, Ms. 
Chabris said: “I’m not sure why it [the 
Aug. 6 memo] was worded that way. 
We have not ruled out games, nor do 
we make it a firm criteria for store 
restoration. Some Midwestern stores 
which decided to keep games, have 
been refurbished.” 

Still, there’s little doubt which 
way Southland leans when it comes 
to the question of games, yes or no. In 
the past, Southland was strongly pro- 
game. Now Southland is not. Why 
the change? Judging from the Aug. 6 
memo, it seems Southland is more 
concerned about image questions and 
customer demographics, than about 
its long-standing business relation- 
ship with the coin machine industry. 
To be sure, game income in many C- 
stores has been steadily declining for 
many, many years. And yet, a bank of 
reasonably new, popular titles can 
still earn over $1,000 a week in quite 
a few strong 7-Eleven locations. 

Regardless, according to the Aug. 
6 memo and other sources, South- 
land seems to believe games attract 
the wrong element (i.e., teenage hang- 
out types). Apparently, Southland 
further believes game players scare 
away desirable customers. Southland 
also seems to think upgrades like 
public restrooms and deli counters 
will attract those more-desirable cus- 
tomers...and earn more money for the 
corporation. 

Operators and distributors across 
the U.S. are unhappy about the move, 
but there’s not much they can do 
about it. “It seems by eliminating 
games, Southland is giving up hun- 
dreds of thousands of dollars per 
week,” noted AMOA President Craig 
Johnson. “Their decision must be 
based on numerous factors other than 
just game violence.” (Ms. Chabris 
said she was “not aware” of any 7- 
Eleven policy banning fighting games 
or violent games.) 
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AN OPERATOR’S VIEW 

Yogi Taylor (Ultimate Amuse- 
ments, Aptos, Calif.) got the news the 
hard way. Here’s his story, and his 
thoughts on Southland’s new game 
policy. The opinions expressed in the 
following essay are solely his own. 
As you'll see, Yogi has a way with 
words...and an offbeat sense of 
humor, even under trying circum- 
stances. 


The call came in at 3:30 in the 
afternoon. “Mr. Yogi — please pick 
up your game machines tomorrow,” 
quipped one of my 7-Eleven fran- 
chisees. 

Sensing that I was being 
“bumped” by an unsavory competi- 
tor, I stood my ground and defended 
myself. “Mr. Ali, you’ve got Samurai 
Shodown and World Heroes 2, the 
best games on the market. What the 
heck do you want?” I fumed. 

“You misunderstand me, my 
friend,” he replied calmly. “South- 
land is about to remodel my store 
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Yogi Taylor (author of our guest essay on the 
7-Eleven video wars) shows how a good 
California operator works on his route and his 
tan at the same time. 


and there will be no space for games 
provided. I am sorry for you, Mr. 
Yogi.” 

I hung up the phone, murmured 
some obscenities, and regrouped. My 
worst nightmare had become a reali- 
ty. Southland Corp. was about to bite 
the hand that had fed them so dearly 
over the last two decades. 

It seemed like just yesterday when 
I, as a pimply-faced adolescent, had 
placed my first two pinball machines 
in our neighborhood 7-Eleven. The 
year was 1975, and I installed King 
Pin and Aquarius, two of my favorite 
Gottliebs from that era. I worked on 
the elderly couple that ran the store 
for a good six months, finally 
exhausting them with my persistence. 
These were the days before graffiti, 
vandalism and break-ins. Eighty 
bucks a week was great income and it 
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ea Brady Distributing Company 


Serving The Southeast Since 1944 
2708 Yorkmont Road « Charlotte, NC 28208 
Phone: (704) 357-6284 - Fax: (704) 357-1243 


1541 Northwest 16Sth St. 4225 34th St. SW 2689 Longate Drive 
Miami, FL 33169 Orlando, FL 32811 Memphis, TN 38132 
FAX: (305) 624-5278 FAX: (407) 872-1667 FAX: (901) 398-0578 
PHONE: (305) 621-1415 PHONE: (407) 872-1666 PHONE: (901) 345-7811 


Brady Distributing Company 


PO 19269 - Charlotte, NC 28219 = (704) 357-6284 


sure beat slinging burgers after 
school. 

Space Invaders and Asteroids 
came and Southland openly boasted 
about the 100% pure profit generated 
by amusement games, requesting that 
every store install these cash cows. 
Demands to operators were frequent, 
and we did our best to meet them. 
This was truly an exciting time. 

Sadly enough, Southland is sing- 
ing a different tune these days. They 
“strongly disapprove” of video games 


in their newly remodeled stores. It 
seems that they want to attract a 
more vibrant, upscale crowd, and 
that video games attract the vermin of 
the world. I think it will be impossible 
to replace the lost revenue with deli 
sandwiches, fresh cut flowers, or the 
sort. “Why mess with success?” my 
daddy always said. “If it ain’t broke, 
don’t fix it!” 

A convenience store is supposed 
to be just that. You're in, you're out. 
You expect to pay a little more mon- 


BELAM is proud fo announce... 
We Are The EXCLUSIVE DISTRIBUTOR 


For 1.€.E. Products 


FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA. .. We can help 
you with any of your needs. Contact us now for 


immediate service, prices & catalogs! 


R.H. BELAM COMPANY, INC. 
Hempstead. Hew York T1550. 
Tel: (516) 292-2670 Fax: 516-486-0957 
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ey. No one’s asking for any forced ele- 
gance. How anyone can justify throw- 
ing away the easy money generated 
from amusement games, is beyond 
me. 

My biggest grievance is that no one 
in Southland seems to know “nut- 
tin’” about the whole thing. Some 
folks say it’s up to the store owner; 
other say the remodel will be denied 
if the franchisee refuses to remove the 
games. Still other people change their 
stories daily. We as operators would 
just like to know where we stand, so 
we can adjust our routes (and lives) 
accordingly. Above all, we deserve 
some respect. 

Quite possibly another plan is in 
effect. “Operation Restore” (as it is 
called) gives Southland a great ratio- 
nale for getting the games out. “We 
just don’t have the space,” is their 
usual comment. When I visited the 
store where my games had been oust- 
ed, I saw plenty of space. I also saw 
something that dropped my jaw to 
the floor: public restrooms! 

This is absolutely the stupidest of 
all plays. “Uh, some dude’s passed 
out in the john; he don’t smell too 
good, either.” “Yo, meet me in the 
men’s room for the goods.” I laughed 
hardest when I thought of the record- 
ing they might hook up to the bath- 
room door. “Thank you for (deleted)- 
ing at 7-Eleven!” 

My thoughts ran to this question: 
could Operation Restore be a master 
plan to get the “Yogis” and other 
small operators out of the picture, so 
that six months later Southland can 
recommend reinstalling games...may- 
be with a major factory as the exclu- 
sive nationwide operator? We’ll never 
know if Southland won't talk to us. 
But it seems to me almost every item 
in the store is controlled by big busi- 
ness. Six months down the line, when 
store income is in the gutter (not hard 
to imagine, given the results of other 
7-Eleven remakes over the years), 
could Southland approach store 
owners with a proposition something 
like the following? 

“Have we got an operator for you,” 
the pitch might run. “These guys are 
one of the biggest manufacturers of 
amusement games in the world. 
They'll give us a 65% split and will 
handle all of the bookkeeping in their 
master computer. If you go with any- 
one, it had better be these guys!” 

Could this be a paranoid delusion 
by a weary operator? Wagers, anyone? 
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INTO THE 


DIMENSION 


Strata Group charges 
ahead with 


NFL Hard Yardage & 
Driver's Edge 


The sweetest words a vidgame 
manufacturer can hear are “number 
one hit”...and The Strata Group 
(Chicago, Ill.) is gearing up to hear 
those words again. Last year’s Time 
Killers proved Strata could make a 
fighting game up there with the best 
of them. At this month’s AMOA 
Expo, the scrappy U.S. firm will 
show video titles proving it can make 
a sports game and a driving game as 
good or better than any on the mar- 
ket. 


NFL HARD YARDAGE 

Strata’s dedicated four-player 
sports title is called NFL Hard 
Yardage. Created under a license 
agreement with NFL Films Inc. and 
NFL Properties Inc., the game uses 
digitized, authentic NFL film footage 
and official NFL rules and regulations 
for enhanced, super-realistic game- 
play. 

Strata prexy Richard Ditton, who 
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We are very proud to announce the arrival of our new family of bill acceptors with stacker. 
Our new models HS V-400, HSV-600 and HSV-1000 stacker units accept 400 bills, 600 bills and 
up to 1,000 bills. These stacker units are all interchangeable. All our units including our 
stackerless model HSV-300 accept $1,5,10, 20 and if requested, $50 and $100 bills. Our units 
accept the bills in any direction and all feature our high security engineering. All our units are 
backed by our full one year warranty on parts and labor and for the convenience of our 
customers, we supply a toll-free service number. We also feature RS-232 communication 
capability, auto-clear recognition and 110 Volt AC or 12 Volt DC. Our same day shipping and 
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we welcome distributor and OEM inquiries. 


LEISURE ENTERTAINMENT, LTD. 


25 HUTCHESON PLACE * LYNBROOK, N.Y. 11563 
516-593-5050 * OUTSIDE N.Y. STATE 800-645-2162 * FAX 516-593-5896 


was part of the game’s design team, 
said the game’s real-life appeal goes 
very deep. “Strata has previous expe- 
rience in designing sports games,” he 
pointed out. “So we know what’s 
needed to create exciting head-to- 
head player competition. NFL Hard 
Yardage features the interactive, real- 
istic gameplay integrity and combina- 
tion player moves which are essen- 
tial.” 

Arcade customers can choose 
among many possible formations, 
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within which 50 offensive plays and 
50 defensive plays are available. The 
view and size of the image varies 
according to the type of play. Close- 
ups of the football players give 
impressively large, lifelike and realis- 
tic views, said the firm. Players can 
choose from all 28 real NFL team 
names, player numbers and jersey 
colors. 

Digitized graphics add tremen- 
dous realism. Customers will see dig- 
itized images of real football plays, 
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where even the body movements by 
professional players have been run 
through Strata’s computer for the ulti- 
mate in realistic animation. Also digi- 
tized: cheerleaders and crowd scenes. 
In fact, the game’s digitized graphics 
look very much like what you see on 
TV each week, thanks to a new tech- 
nique developed by Strata VP Scott 
Morrison. 

The game sounds ultra-realistic, 
too. The voice of famous Chicago 
Bears announcer Wayne Arrivee has 
been audio-digitized for play by play 
commentary! Bone-crunching sound 
effects and original music round out 
the soundtrack. 

NFL Hard Yardage ships in dedi- 
cated form starting mid-October. Kit 
versions will follow later. 


DRIVER’S EDGE 


Strata leaps into the simulator 
arena with their first-ever deluxe, 
linkable sitdown game — at a more 
affordable price than some compara- 
ble units. Driver’s Edge ships in mid- 
November. It’s a realistic “Indy” type 
driving game, featuring 3D polygon 
graphics and Strata’s new “Penta- 
phonic” five-way sound system. 

Strata heightens the realism of the 
driving experience in several ways. A 
fan blows a good breeze into players’ 
faces — faster during acceleration, 
slower during deceleration. When 
you see a car coming up from behind 
in the rearview mirror, then passing 
you, the 3D sound duplicates that 
sensation. Texture-mapping graphics, 
three types of transmission (including 
automatic “speed shift”), and sturdy 
shifter, steering wheel and pedals add 
to the lifelike sensation. Operators 
can link up to eight units for interac- 
tive play, and Strata says the cabinet 
is strong, sturdy and features detailed 
construction. 

The game can easily be broken 
down into a couple of small units for 
passage through a standard door. 
Once on site, it can be assembled 
quickly and simply. Optical sensors 
in key mechanical elements allow for 
easy operator installation and mainte- 
nance. 

For more information, contact 
your authorized dealer. See Strata at 
the AMOA Expo or call them at 
800/262-0323. 
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by Frank “the Crank” Seninsky 


How to Get the Most Out of the AMOA Show 


A visitor to an AMOA Expo is confronted with a living 
definition of “information overload.” Step onto the show 
floor, and you’re instantly overwhelmed by the sights and 
sounds of a major world trade show. Over 1,000 booths... 
filled with many thousands of products (all blaring at top 
volume, it seems)...bright lights...thousands and thou- 
sands of people...seminars, association meetings, business 
sessions...banquets, cocktail parties, chance encounters... 
reliable reports, questionable rumors, official announce- 
ments...hurried schedules, overlapping events, an occa- 
sional missed appointment...it’s positively staggering! 


HOW CAN AN OPERATOR 
MAKE SENSE OF IT ALL? 

The answer is, go to the show with a plan in mind. 
You should begin by defining your objectives. What are 
you looking for? At an AMOA Expo, you should be look- 
ing for two key things: new games to buy, and new ideas 
to make your business and marketing more efficient. 
Getting the most out of an AMOA show — and accom- 
plishing those key objectives — takes a lot of work. 

But with a good “action plan” in mind, it can be done 
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and the benefits for your business are considerable. 

First, here’s what “not” to do. Too many operators 
make the mistake of treating a major trade show like a tax- 
deductible vacation. They enjoy the attractions of the host 
city and just drop by the show floor for a short time. 
Others spend too many hours in seminars, and not 
enough time investigating equipment first-hand by them- 
selves. Both groups justify their approach by saying, “I can 
learn everything I need to know about new products from 
my distributor, once I get home. That’s who these shows 
are really geared for, anyway.” 

I disagree. Distributors can be very valuable resources 
for guidance and information, and I certainly confer close- 
ly with my distributors. However, relying solely on your 
distributor for product buying advice can run counter to 
the true interests of your operating business. Buying strict- 
ly on dealer advice works okay for hit videos, but not nec- 
essarily for redemption, novelties, smaller manufacturers’ 
products, etc. There is no substitute for the active, person- 
al involvement of the operator himself...and that means 
spending plenty of time doing your homework on the 
exhibit floor. 
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THE “EXPO TIME 
CRUNCH” 

No doubt about it, efficiently gath- 
ering product information at Expo is 
a challenge. This year, nearly 200 
companies will display their wares in 
nearly 1,000 booths. With an average 
of 24 hours of showtime spread over 
three days, that works out to about 7 
minutes per company. It’s enough 
time...but just barely! The trick is to 
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make every minute count. 

Some operators are jealous of “dis- 
tributor hours” when dealers are per- 
mitted to have the floor to them- 
selves. Actually, this time period is so 
crowded with non-distributors that 
it’s not such a great advantage to walk 
the floor then. My favorite time to 
tour the exhibit floor is during the 
booth setup phase! It’s not easy to get 
in, but if you can manage it, that’s 
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when the floor is mostly empty of 
other operators, yet full of engineers 
and production experts who can 
answer the important questions (see 
list of questions below). 

One task I perform, not only for 
myself but also for the trade maga- 
zines, is to evaluate products and 
“pick the hits.” Of course, in a show 
this size it’s impossible for one per- 
son to see and judge everything. 
What if you miss something? No sin- 
gle person can possibly take it all in, 
and I need (and get) help. I’m fortu- 
nate to have Joe Camarota as my part- 
ner; he puts in the time to talk to dis- 
tributors and cover the floor thor- 
oughly, while I talk to manufacturers, 
players and other operators. 


GATHER ADVANCE 
INFORMATION 

To make the most of your time on 
the exhibit floor, find out at least 
some of what you’re looking for in 
advance. If possible, it helps to read 
“preview” stories in the trade maga- 
zines, giving a sneak peak at what 
will be on the exhibit floor from 
major companies. It’s also useful to 
look at Japanese game charts and any 
news reports on the JAMMA Show, 
which (in recent years) has preceded 
the AMOA by about a month. 
Studying all this will give you a good 
idea of what new pieces may fit your 
current business needs. Also, focus 
on new companies and first-time 
exhibitors. 

Once you visit a particular booth, 
learn all you can about their major 
products. Find a knowledgeable sales 
person or the company president (if 
he’s not tied up in endless distributor 
meetings). Besides listening to their 
sales spiel and hearing all those great 
test-earnings figures, ask the follow- 
ing questions: 

Who are the OEM suppliers for 
different components (monitor, 
power supply, buttons, coin door, 
ticket dispenser)? What is the cabinet 
made of? How many units does the 
company intend to make? (If they 
have overestimated the size of the 
market, you can expect close-out 
sales. If they’re conservative, that may 
actually be a good sign, especially in 
a quality redemption unit.) What is 
the release date? (Often you can add a 
couple of months to the promised 
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INNOVATION & QUALITY 


Agents wanted from European Countries 


CRANKING WITH CLINTON — Prior to his election, then-candidate Bill Clinton met Alpha- 
Omega Amusements president Frank Seninksy during a campaign swing through N.J. “The fact 
that he spent time with me was quite an experience,” said Frank. “We chatted about several 
issues including the dollar coin, investment tax credits, and small business’s need for fewer gov- 
ernment restrictions so we can create more jobs. At that time, Candidate Clinton didn’t make 
any promises on these issues,” Frank smiled, “but he did listen and I'll never forget our en- 
counter.” By the way, the future President did promise that the Clinton Administration would help 
more kids attend college. That, at least, would be nice for Frank’s college-based game rooms! 


date.) If it’s a video game, when will 
it be released in kit form? Is it avail- 
able for the home market now? If not, 
when will it become available for the 
home? For redemption, which facto- 
ry will be first to build a “very simi- 
lar” product...and will the imitation 
be better? 

You have to make buying deci- 
sions at the show or very soon there- 
after, but keep in mind that expos are 
all hype and glitz. Don’t be fooled; try 
to sit back and see the big picture. 
Every operator goes to a show with a 
new equipment budget. It’s important 
not to blow your whole budget on the 
“hit of the show.” Too often, the 
game that our industry loves at a 
show, is not the one that players love 
on location. The “show hit” often 
turns into a “30-day wonder.” Never 
forget, you're looking for a good long- 
term investment! 


ASK YOURSELF SOME 
QUESTIONS 


Besides questions directed to fac- 
tory personnel, ask yourself some 
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questions, too. Who is playing the 
games at the show? American coin- 
op expos are mostly closed to the 
public. Aside from a few family 
members of operators, distributors 
and manufacturers, it’s an industry 
crowd. Remember that the operators’ 
kids have played many, many games 
before. Remember that the spouses 
may be playing only because there is 
nothing else to do. Most important, 
remember that all the games are set 
on free play! All these factors mean 
you cannot judge a game as “good,” 
just because it attracts a crowd. 
(Watch the eyes of the people playing 
— are they watching the machine, or 
the pretty girl who is standing by the 
machine? Maybe they are watching 
their husbands watching the pretty 
girl who is standing by the machine!) 

Be sure to observe the quality of 
interaction between players and 
games. 

Don’t just look at how many peo- 
ple play a game; watch how they 
play. 
I like to ask foreigners (especially 
Japanese visitors) to evaluate games 
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because they seem to be good players. 
I also like to ask women because I’m 
always looking for a game they’ll 
play. 

In some ways, the most important 
opinions are those of children and 
teens, since they make up such a 
large part of our market. If you see a 
kid playing a game, ask him who his 
mother or father is! He could be play- 
ing a game as a favor for his dad, who 
is the manufacturer or distributor. 

Remember, children on the show 
floor didn’t wander in off the street. If 
it’s an operator’s child, you can count 
his opinion. As far as redemption 
goes, the only way to evaluate a “kid- 
die” piece is to play it like a kid. 

You have to see the game from a 
child’s perspective, even if that 
means getting down on your knees to 
play it. 

A personal reaction to booth dis- 
plays: when I see many, many units 
of a single title displayed in a compa- 
ny’s booth, I view it as hype...a tipoff 
that maybe the game isn’t as great as 
the factory wants to make it seem. 

Pinball manufacturers are particu- 
larly fond of this technique, in my 
opinion. Williams started it and the 
others have followed suit. You can 
argue that the manufacturers need 
lots of flipper machines on hand, 
since everybody wants to play them 
and the games are always crowded. 
But did the eager crowd demand the 
bank of machines? Or, did an inviting 
bank of machines draw a crowd that 
had nothing better to do? 


TALK TO YOUR 
“ALLIES” 

In addition to chatting with factory 
personnel and making your own 
game evaluations, don’t forget to talk 
to your “allies.” Other operators are 
super-valuable sources of information 
at an Expo. It’s good to make friends 
with operators in other parts of the 
country, folks who are not your com- 
petitors. I love to run into Bill and 
Sharon Johnston (Johnston’s General 
Store, Buffalo, N.Y.) who always have 
a great list of good games and opin- 
ions on each. Bill Beckham (Red 
Baron Amusements, Toledo, Ohio) is 
usually an excellent source of infor- 
mation on video games. 

Finally, your distributor can make 
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an excellent information resource. At 
my company, we always share infor- 
mation with our distributors. They 
want to know our opinions of what’s 
good; we want to make sure they buy 
what’s good. Also, keep in mind that 
your distributor must make commit- 
ments to factories to buy their prod- 
uct at the show. We like to know how 
many units of each title our distribu- 
tor bought, so we can anticipate how 
much sales pressure will be applied! 
It’s a win-win situation when a facto- 
ry brings out a new game and the 
operator and distributor both like it. 

One rule of thumb: don’t buy from 
the first production run by a brand- 
new company. In fact, don’t even buy 
the first run of a brand-new type of 
product from an established firm. I 
say this because I operate according 
to the same principle that teaches you 
to avoid buying the first-year model 
of a brand new car: you just know 
there will be problems and modifica- 
tions! If you do buy first-run equip- 
ment from a new company, make 
sure they promise to buy it back, give 
you a trade or credit, etc. if there are 
problems. If they’re serious about a 
long-term commitment to the market, 
this should be no problem. 

One final thought on visiting dif- 
ferent booths: I always check how 
many manufacturers are complying 
with the 38 approved Industry 
Standards. I see how many of the 
OEM parts are interchangeable. I look 
for improved coin mechs that elimi- 
nate “coin on a string” cheaters (still a 
problem in some areas). These facts 
may not make or break your buying 
decision, but they can help you gauge 
the overall state of the industry. This 
information also helps you compare 
one factory’s progress in “user friend- 
liness” against its competitors. 


SEMINARS & 
INFORMAL MEETINGS 


Beyond new products to buy, a 
good operator goes to an AMOA 
Expo looking for solid ideas to help 
his or her business. That’s why edu- 
cational seminars are an important 
feature for most trade shows. This 
year, however, AMOA will only have 
a few seminars, while Fun Expo and 
certain others have put more stress on 
educational sessions. This leaves 
more time to spend visiting exhibit 
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booths, but I’m hoping AMOA’s 
Expo seminar program will remain 
competitive with those of other 
shows. By the way, if you really want 
to spend every possible minute look- 
ing at exhibits, audio tapes of semi- 
nars are usually very helpful, espe- 
cially if the moderator repeats the 
questions into the microphone. 

Some of the most important infor- 
mation you can learn at an Expo, 
comes from informal meetings with 
other members of the trade. This year, 
I want to learn more about hand-held 
route computers that will allow oper- 
ators to perform data entry on loca- 
tion. The data includes cash box 
earnings, meter readings, comments, 
etc. A collection ticket print-out may 
also be part of the package. By send- 
ing this data to the main office via 
modem, or even by personally trans- 
ferring it to the main office computer 
at the end of the day, operators can 
perform data collection and data 
entry far more efficiently. Letting a 
machine do the job eliminates over- 
head and saves time. 


THE PARTY SCENE 


What’s left after you investigate 
the product, attend the seminars, and 
chat with your fellow operators and 
local distributors? After hours, you 
can check out the inevitable parties. I 
usually go to the AMOA Awards 
Banquet, for example. In recent years, 
with big-name entertainers, this affair 
has become more and more enjoy- 
able. (Now if we can just convince 
the entertainers to turn the volume 
down a notch or two!) 


The party scene can have some 
useful business benefits. For exam- 
ple, several manufacturers at each 
show usually display certain games 
in their suites, but not in their booths. 
Also, many factories and/or distribu- 
tors have parties in their suites, sim- 
ply to keep in touch and thank their 
customers. If you have the stamina, 
you can usually find out the locations 
of parties from “in the know” opera- 
tors and visit a couple of the more 
important ones. But keep this part of 
the show in proper perspective. 
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It’s more important to get enough 
rest and avoid getting sick, so you 
have enough energy for the next day’s 
business activities! 


BE A SPONGE, 
NOT A SPLURGE 
Anyone who follows the basic 
plan of attack described in this col- 
umn should get a ton of valuable 


or tipping them. 
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information out of AMOA Expo. I 
can’t agree with operators who leave 
a show saying, “It wasn’t worth the 
trip, because I didn’t like any of the 
new games.” You should go to a 
show looking for information, as 
much or more than to see the “hits of 
the show.” After all, you’re going to 
be in business for the next six 
months, regardless of whether there 
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are any super-hot games at the show 
or not. By approaching Expo as a 
learning opportunity, you can figure 
out where the market is going for the 
next several months and plan your 
business strategy accordingly. At an 
AMOA show, try to be a sponge for 
information...not just a prospective 
buyer with a checkbook, ready to 
splurge money on anything that’s 
hyped! 

On the second day of the show, 
it’s usually pretty clear what the hits 
are. After the third day, you should 
have a very clear idea of what prod- 
ucts are right for your particular busi- 
ness. On the way home, you can 
think about how many units of each 
piece to buy, and when. Remember, 
some good titles will be shown at 
Expo, but not released for another 
four to six months, so hold back part 
of your spending budget for them. 
Also during that plane ride home, 
you should begin to mentally prepare 
for your locations to demand certain 
titles, based on what they read in the 
media or what they see happening in 
the home market. It never fails! 

By the time you reach home, you 
will have a wealth of new products 
ready to buy, and new ideas ready to 
try. Now the real work begins. After 
you have made all your purchases, 
put all your new information into 
practice, and integrated all of it onto 
your route, it will be time for the next 
trade show...and the process starts » 
over again! 
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VIDEOGAME MONITOR REPAIR: 


AL Tips 


UNDERSTANDING VERTICAL DEFLECTION CIRCUITS 


by RANDY FROMM 


The image on the screen of your 
videogame monitor is made of hun- 
dreds of individual lines. Each of 
these lines is called a “raster line” or 
a “video line.” The number of lines 
will vary between games. The aver- 
age videogame picture is made of 
approximately 250 lines. Some 
games use a “medium resolution” 
system, with a special monitor that 
may display as many as 400 lines. 
Atari’s Paperboy, Championship 
Sprint, APB and Hard Drivin’ all fall 
into this category. More lines will 
give you a better picture, but regard- 
less of how many there are, the lines 
are stacked so close together that 
when viewed from any distance at all 
they seem to blend together into one 
seamless picture. 

The part of the monitor that’s in 
charge of stacking the lines is called 
the “vertical deflection circuit.” It’s 
also called the “vertical sweep.” 
When the vertical deflection circuit is 
doing its job properly, it will place 
each consecutive line of the picture 
one beneath the other and space 
them evenly across the screen from 
top to bottom. The spacing between 
the lines is important. It’s called “ver- 
tical linearity.” If the vertical linearity 
is not correct (due to a component 
failure or poor adjustment) the pic- 
ture will appear distorted. Round 
objects, for example, may appear 
pear-shaped if the lines at the top of 
the picture are spaced further apart 
than those at the bottom. 

It’s not at all unusual to encounter 
problems in the vertical deflection 
circuit of a monitor. In fact, in older 
monitors this is one of the most com- 
mon failures you’ll see. There are a 
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few different symptoms depending 
the nature of the failure. You might 
see a picture that doesn’t quite fill the 
screen from the top to the bottom, no 
matter how you adjust the vertical 
size or height control. Another symp- 
tom is a picture that’s squashed at the 
top of the screen, cutting off the pic- 
ture and making the scores unread- 
able. The top of the picture may be so 
stretched out that it actually appears 
to fold over onto itself and display a 


FIGURE 1 
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bit of the image upside down and 
backwards in a symptom known as 
“vertical foldover.” In many cases, 
the vertical deflection circuit fails 
completely, leaving just a single hori- 
zontal line running down the center 
of the monitor. 


THEORY 
OF OPERATION 


Inside the slender neck of a color 
monitor’s picture tube an “electron 
gun assembly” creates three beams of 
high energy electrons. These electron 
beams are shot toward the screen, 
which is coated on the inside with 
red, green and blue “phosphor.” Each 
gun is precisely aligned so that it 
strikes just one color phosphor. 
When the high energy electrons strike 
the phosphor coating, they cause the 
phosphor coating to glow. 

But the electron gun assembly 
simply points at the exact center of 
the picture tube and cannot move. It’s 
stuck in the neck of the picture tube. 
By itself, it can only produce a dot at 
the center of the screen (not too enter- 
taining.) In order to move the electron 
beams around the screen, the beams 
are “deflected”; they are pushed 
around with magnetism. 

Mounted on the neck of the pic- 
ture tube are two pairs of coils that 
make up an electromagnet assembly 
called the “yoke” (fig. 1.) The yoke is 
powered by two different circuits on 
the monitor chassis and generates 
two separate and very powerful mag- 
netic fields. One of the magnetic 
fields is generated by the “horizontal 
deflection coils” in the yoke and is 
used to scan the electron beam in the 
picture tube from left to right. This 
brightens the phosphor coating, 
drawing a single raster line as the 


RePlay Magazine 


FIGURE 2 


vertical 
sync 


vertical 
oscillator 


TECHNICAL TIPS 


vertical 
drive 


VERTICAL DEFLECTION CIRCUIT 
BLOCK DIAGRAM 


beams move across the screen. 

The other magnetic field is created 
by the “vertical deflection coils”. The 
magnetic field from the vertical 
deflection coils in the yoke starts the 
scanning beam at the top of the 
screen so it can draw the first line of 
the picture where it belongs. For the 
second line, the magnetic field from 
the vertical deflection coils pushes 
the beam down a tiny bit. When the 
next horizontal scan occurs, the sec- 
ond raster line is placed right under- 
neath the first one! Again, the beam is 
pushed down a little so the third line 
can be drawn underneath the second 
one. The process is repeated for each 
line, with the vertical sweep pushing 
the beam down as each line is drawn. 

Eventually, the entire screen is 
filled with raster lines. It takes 
approximately 1/60 of a second from 
the time the first line is drawn at the 
top of the screen until the last line is 
drawn at the bottom. One complete 
screen full of lines is called a “field” 
and the vertical deflection circuit in 
the monitor generates approximately 
60 fields per second. 

The frequency of the vertical 
sweep is approximately 60 cycles per 
second or 60 Hertz (60 Hz.) You may 
notice that this is the same frequency 
as our household 120 volt AC power. 
However, the monitor does not 
depend on the 60 Hz AC power for 
its vertical sweep. It just happens to 
be the same frequency. The 60 Hz 
vertical sweep is generated internally 
by the vertical deflection circuit of 
the monitor itself. After all, if a moni- 
tor depended on the 120 volt AC 
power for its 60 Hz vertical sweep, 
you couldn’t have battery operated 
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televisions, could you? 

After completing one field, the 
beams are now positioned at the bot- 
tom of the screen. The vertical sweep 
now reverses direction and quickly 
(in about 1 millisecond or 1/1000 of a 
second) brings the beams back to the 
top of the screen where the scanning 
beams start all over again drawing 
lines 1,2,3 ... etc. This is called the 
“vertical retrace.” To prevent any 
lines from being drawn across the 
screen as the beam races from the bot- 
tom to the top during the vertical 
retrace, another monitor circuit 
known as the “blanking” circuit, 
turns off all three guns. 


VERTICAL 
DEFLECTION CIRCUITS 

There are a few different types of 
vertical deflection circuits in 
videogame monitors. Some monitors 
use all discreet components (individ- 
ual parts like transistors, diodes and 
resistors.) Some monitors combine an 
integrated circuit with a pair of tran- 
sistors while others use two integrat- 
ed circuits. There are even monitors 
that use just a single integrated circuit 
and a small handful of other compo- 
nents for the vertical deflection cir- 
cuit. 

Naturally, troubleshooting each of 
these circuits will be a little different. 
Fortunately, there are some common 
troubleshooting techniques that 
apply to all vertical deflection cir- 
cuits. Just as fortunately, there are 
some common failures as well. Once 
you know what to look for, trou- 
bleshooting most vertical deflection 
failures is really pretty easy. 
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vertical 
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Regardless of the specific hard- 
ware, all monitors use the same basic 
concept for vertical deflection (see fig. 
2.) The logic board in the game gener- 
ates a signal known as “vertical syn- 
chronization” or “vertical sync.” This 
is simply a momentary pulse that the 
computer sends out at the end of 
every field. Naturally, there is a wire 
that carries this pulse from the edge 
connector of the logic board (pin P on 
the JAMMA harness) to the sync 
input connector of the monitor. The 
monitor starts drawing the first line of 
each field (the top line of the picture) 
after the sync pulse ends. The vertical 
sync pulse keeps the picture from 
rolling. Without it, the first line of the 
picture might appear at the middle or 
bottom of the screen; wherever the 
beam happened to be at the time. 

The sync pulse is passed to a cir- 
cuit called the “vertical oscillator.” 
The vertical oscillator generates the 
60 Hz signal that will eventually 
drive the vertical deflection coils in 
the yoke. By triggering on the vertical 
sync pulse, the vertical oscillator 
stays exactly in step with the logic 
board. Without the vertical sync sig- 
nal, the vertical oscillator will still 
operate. It will simply operate at its 
own internal frequency; the frequen- 
cy set by the position of the vertical 
hold control. 

The output of the vertical oscilla- 
tor is nowhere near powerful enough 
to drive the vertical deflection coils in 
the yoke. It has to be amplified first. 
There is a stage or two of amplifica- 
tion that takes the weak signal from 
the vertical oscillator and boosts it in 
voltage and current. This vertical 
amplifier circuit is often called the 
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“vertical drive.” 

But we're not through yet! There’s 
still one more stage of amplification 
needed. Following the vertical drive, 
a higher powered “vertical output” 
circuit is then used to drive the verti- 
cal deflection coils in the yoke. It is in 
this vertical output circuit that we 
find a lot of our component failures. 


THE VERTICAL 
DEFLECTION 
HARDWARE 

Let’s take a detailed look at the 
vertical deflection hardware. We’ll 
start at the output of the vertical 
deflection circuit and work our way 
back to the vertical oscillator at the 
very beginning of the circuit. 

This is also how we’ll trou- 
bleshoot most vertical deflection fail- 
ures. Since the bulk of vertical deflec- 
tion failures are in the output circuit, 
we usually start looking there. If we 
can’t find a problem in the vertical 
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output stage of the monitor, we move 
backward through each stage in turn 
until we encounter the defective 
component. It’s actually pretty easy 
once you know what to do and what 
to look for. 


THE VERTICAL 
OUTPUT CIRCUIT 

There is one type of vertical out- 
put circuit that is used in many of our 
videogame monitors. This circuit is 
more or less the same regardless of 
model or manufacturer. The compo- 
nent values will vary a bit but the 
basic design is fairly constant. 

This circuit uses a pair of transis- 
tors (appropriately called the “vertical 
output transistors”) to drive the verti- 
cal deflection coils in the yoke (see 
figure 3.) In this schematic drawing of 
a typical vertical output circuit, the 
two vertical output transistors are Q1 
and Q2. 

It’s usually pretty easy to identify 
the vertical output transistors in a 


from B+ 
(+115 VDC TO +130 VDC) 


1 watt 


C2 
4 LOOMLF 160 VOC 
or 
LOOOLLF 35 VDC 


R4 


3 4 


monitor. They will always come in 
pairs. They will be in TO-220 pack- 
ages (see fig.4) and will be mounted 
on a heatsink. The two, vertical out- 
put transistors will often be identical 
NPN transistors as they are here but 
vertical output transistor pairs can 
also be made from two transistors of 
opposite polarity; using one NPN and 
one PNP transistor. 

The vertical output circuit will get 
its power in one of two ways. One 
method uses the main B+ power sup- 
ply (normally around +115 VDC to 
+130 VDC depending on the manu- 
facturer and model.) When the B+ is 
used as a power source, the value of 
resistor R1 will often be somewhere 
around 470 ohms, 5 to 7 watts. If this 
resistor fails, it will open circuit. You 
will lose the collector voltage at the 
vertical output transistor Q1. This 
resistor might also open circuit if one 
or both of the vertical output transis- 
tors fail. Since failure of R1 can be an 
indicator that there are additional 
defective components, be sure to test 
both vertical output transistors when 
you find R1 to be open. 

The obvious visual symptom is 
loss of vertical deflection; a thin, hori- 
zontal line across the middle of the 
screen. In some cases you may see a 
very short picture but it won’t be 
more than an inch or two tall. This is 
a common failure in Wells-Gardner 
4900 series monitors. 

In other monitors, a separately 
derived low voltage supply of around 
+30 VDC is used as a power source 
for the vertical output circuit (see fig. 
5.) This low voltage source is usually 
derived from a small secondary 
winding on the flyback transformer. 
The AC output of the this low voltage 
secondary winding is then rectified 
by a single diode (D1) and filtered 
with an electrolytic capacitor (C3.) 

When the vertical deflection cir- 
cuit is powered by a low voltage sup- 
ply, the value of R1 will be as low as 


320 22 ohms up to about 68 ohms. If you 
1/2 watt have a loss of collector voltage at ver- 
tical output transistor Q1 and you’re 
missing the voltage at the other end of 
R11 as well, be sure to trace back to the 
origin of the low voltage power sup- 
ply. You will often find a resistor 
(fig.5 - R5) in series between the low 
voltage secondary winding on the fly- 
back transformer and the diode. This 
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will usually be a low resistance (any- 
FIGURE 4 thing from a few ohms to a couple of 
dozen ohms of resistance) and may 
have open circuited, causing the loss 
of voltage. As we discussed earlier, an 
open resistor here might indicate 
additional problems. One or both of 
the vertical output transistors might 
be bad. Also, check D1, C3 and any 
other circuits that are connected to 
the low voltage power supply. 

Take another look at the junction 
of R1 and the collector of Q1. Do you 
see capacitor C1? When this capacitor 
fails, it produces a very strange symp- 
tom; a black, unstable horizontal bar 
at the top of the screen. You may 
have some raster show up above the 
bar and everything on the screen that 
you do see appears perfectly normal. 

As a test, try reducing the height of 
the picture using the vertical size 
adjustment potentiometer. If the 
black bar shrinks or disappears as 
you reduce the size of the picture, C1 
is bad. 

Another quick test is to connect a 
new capacitor in parallel with the 
existing one. Just tack it on the bot- 
tom of the printed circuit board with 
your soldering iron and a drop or two 
of solder (observe polarity!) If the 
problem goes away, you’ve found 
your culprit! Of course, you don’t 
really have to solder the capacitor just 
to perform this test. If you’re careful, 
you may simply hold the cap in your 
FIGURE 5 hand and carefully touch the leads 
across the existing C1 (observe polari- 
ty!) as you observe the screen. 

You can replace C1 with a larger 
capacitor if you need to. The original 
value is really not too critical. For 
example, if the original capacitor is 
47 microfarads and all you have is a 
100 microfarad capacitor, it will work 
fine. Naturally, you must not use a 
capacitor with a lower voltage rating 
than the original capacitor. However, 
higher voltage ratings are always 
acceptable in all situations. 

s mentioned earlier, the vertical 


LOW VOLTAGE POWER output transistors themselves fail 


sometimes. In fact, this is not at all an 


S U . P LY D EF be | VE D - RO M uncommon failure. The best bet here 


is simply to test them with a digital 

, multimeter (power off!) They often 
FLYBACK TRANSFORM ER will not check normally in circuit so 
you really need to pull them out of 
circuit to test them. As a matter of 
fact, when I am working on a monitor 
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with a complete loss of vertical 
deflection, I generally test these tran- 
sistors first, before I perform any 
power-on voltage tests. 

The output of the vertical deflec- 
tion circuit comes from the middle of 
the circuit where the emitter of verti- 
cal output transistor Q1 is connected 
through two diodes to the collector of 
Q2. The output is connected to pin 3 
of the yoke connector which, in turn, 
is connected to one end of the vertical 
deflection coils in the yoke. These 
two coils are connected in series. The 
combined DC resistance of the verti- 
cal deflection coils will vary quite a 
bit between models and manufactur- 
ers, but most seem to fall into the 15 
to 40 ohm range. Some, however, 
have a DC resistance of as little as 8 
ohms. It is this difference in resis- 
tance (among other things) that often 
prevents using one monitor chassis to 
drive a different picture tube and 
yoke assembly. 

Take a look at the other side of the 
yoke coils. Look at pin 4 of the yoke 
connector and follow this wire to 
capacitor C2. This is an interesting 
circuit and a common failure too! C2 
is known as the “AC return” capaci- 
tor. Its function is to allow the 60 
hertz AC signal of the vertical sweep 
to pass through (to “return” to 
ground) while blocking any DC (more 
about the DC later.) 

All of the AC current that drives 
the vertical deflection coils in the 
yoke has to pass through the AC 
return capacitor. This capacitor fails a 


FIGURE 7A 


as 
aa 
a 
* 
er 
“A 
a 
*” 
“ 
+ 
* 
e 
+ 
& 
* 
« 

a 
“« 
e 
+ 
- 


RePlay Magazine 


‘'o 5 PR Ets FTES PF DP BED SE 


FIGURE 6 


TR2 TR3 
VERTICAL VERTICAL 
OSCILLATOR OSCILLATOR 


TR 4 TR5 
VERTICAL VERTICAL 
PRE-DRIVE 


DRIVE 


A VERTICAL DRIVE CIRCUIT USING DISCRETE COMPONENTS 


lot! In fact, it’s probably the most 
common failure in the vertical deflec- 
tion circuit in older monitors. The 
symptom is a picture that doesn’t fill 
the screen from top to bottom, even 
with the vertical size potentiometer 
turned all the way to maximum! 

You may also see a picture that’s 
squashed at the top of the screen and 
stretched out at the bottom, or vice 
versa. This condition is known as 
poor “linearity.” You may see vertical 
foldover as well, with the top of the 
screen bent back over onto itself. As 
before, a quick test can usually be 
made by bridging a new cap across 
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the existing one to see if the problem 
goes away. 

The AC return capacitor is impor- 
tant because of the way the vertical 
centering adjustment is accom- 
plished. In order to move the entire 
picture up or down on the front of the 
picture tube, a “DC bias” is applied to 
the yoke through resistor R2 or resis- 
tor R3. If the vertical shift jumper is 
connected to R2, some of the B+ is 
connected to the yoke. This moves 
the picture down. If R3 is connected, 
a DC connection is made to ground 
and the picture moves down. 
Naturally, the center position isn’t 
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connected to anything at all because 
no DC bias is required in this situa- 
tion. The AC return capacitor keeps 
the AC vertical sweep signal from 
interfering with the DC bias and vice- 
versa. 

While many vertical deflection 
problems originate in the vertical out- 
put circuit, you will find an occasion- 
al problem in the vertical drive circuit 
as well. However, the vertical drive 
circuit rarely suffers from a cata- 
strophic failure. Most vertical drive 
problems cause distortion in the pic- 
ture rather than the straight horizon- 
tal line across the screen that is the 
symptom of total loss of vertical 
deflection. 


VERTICAL DRIVE 
USING DISCRETE 


COMPONENTS 

The Wells-Gardner model 4600 
series was one of the earliest color 
monitors to be used in videogames. 
The 4600 is actually a modified con- 
sumer television. If you look at the 
monitor chassis of the 4600 you will 
see that there are a whole mess of 
components that are missing from the 
printed circuit board. These are com- 
ponents that are used in the televi- 
sion version of this chassis but are not 
required when used as a videogame 
monitor. This monitor is still in use 
today and we repair plenty of them 
during the “hands-on” lab sessions at 
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the Arcade School. 

The Wells-Gardner 4600 series 
uses all discrete components (indi- 
vidual parts like transistors, resistors 
and diodes) for the vertical deflection 
circuitry. The vertical drive circuit is 
shown in figure 6, although the com- 
ponent designations have been 
changed from the original schematic 
for simplification. 

The vertical drive circuit gets its 
power from a low voltage (+15 VDC) 
power supply. As it is with just about 
all low voltage power supplies in a 
monitor, this low voltage power sup- 
ply is derived from a winding on the 
flyback transformer. A single diode 
and a filter capacitor convert the AC 
output of the flyback into direct cur- 
rent. If you have vertical deflection 
problems of any type, be sure to mea- 
sure the voltage of this power supply. 
Just find a convenient test point (like 
the top end of any of the resistors that 
are connected to +15 VDC) and mea- 
sure the voltage. The power is on, so 
be careful! 

The vertical sync signal that 
comes from the game’s logic board is 
connected to transistor TR 1, the sync 
amplifier. If you have a problem with 
an unstable picture that is rolling (as 
if you need to adjust the vertical hold 
control) this transistor might be bad. 
However, this is a rare failure that 
you probably will never see. 

After amplification by TR 1, the 
sync signal is passed to the vertical 
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oscillator. The vertical oscillator is 
made from two transistors, TR 2 and 
TR 3. The vertical oscillator generates 
the 60 Hertz “vertical sweep” signal 
that will eventually drive the vertical 
deflection coils in the yoke. When 
viewed on an oscilloscope, the out- 
put of the vertical oscillator will 
appear as shown in figure 7a. 

Notice the vertical hold poten- 
tiometer that is a part of the vertical 
oscillator circuit. The vertical hold 
potentiometer is used to adjust the 60 
Hertz frequency of the vertical oscilla- 
tor. In fact, this pot is labeled “vertical 
frequency” in some monitors. When 
you adjust the vertical hold, you’re 
actually changing the frequency of 
the vertical oscillator. All you need to 
do is bring the vertical frequency 
somewhere in the ballpark and the 
sync signal will lock it firmly in place 
at exactly the proper frequency. This 
prevents the picture from rolling. 

The output of the vertical oscilla- 
tor is now passed to transistor TR 4. 
This is the vertical pre-drive stage. 
The vertical size potentiometer con- 
trols the voltage at the base of TR 4 to 
vary the height of the picture. It is 
here in the vertical pre-drive that the 
narrow pulses created by the vertical 
oscillator are converted into the “saw- 
tooth” waveform that is required by 
the yoke (see figure 7b.) 

We see some failures in the verti- 
cal pre-drive circuit. Although you 
may occasionally need to test the 
transistors, diodes and resistors in 
this circuit, these are almost exclu- 
sively electrolytic capacitor failures. 
Some of the capacitors are in an “RC 
network” formed by a resistor and a 
capacitor. Technically, this circuit is 
known as an “integrator”. The inte- 
grated circuit changes the skinny 
pulses from the vertical oscillator into 
the sawtooth waveform. 

You can recognize the electrolytic 
capacitors by their cylindrical shape. 
Also, most electrolytic capacitors will 
be “polarized” with a positive or neg- 
ative lead marked on the capacitor 
itself. Make certain you replace these 
capacitors properly. If you connect 
them backward, they will not work 
properly and probably will be dam- 
aged. They might even blow up! 

You also may see a special “bi- 
polar” electrolytic capacitor in this 
circuit. Bi-polar capacitors are not 
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polarized and can be installed in 
either direction. They are often iden- 
tified by the letters “BP” printed on 
the case. If you need to replace a bi- 
polar electrolytic capacitor you can 
make your own from two regular, 
polarized capacitors. Select two 
capacitors of the same voltage rating 
(or higher) and twice the capacitance 
as the bi-polar capacitor you need to 
replace. Connect them in series with 
their two negative leads tied together. 
You will now have a bi-polar capaci- 
tor. Typical values for bi-polar capaci- 
tors in this circuit are 2.2 or 3.3 
microfarad. 

When the electrolytic capacitors 
fail, they can cause distortion in the 
sawtooth that, in turn, causes a dis- 
torted picture or poor vertical lineari- 
ty. When you have a problem like a 
bent or curved picture, or poor verti- 
cal linearity, always check and/or 
replace the electrolytic capacitors in 
the vertical drive circuit. 

You may also see another type of 
capacitor in the vertical drive circuit, 
called a tantalum capacitor. It looks 
like a large kitchen match head, 
dipped in plastic. It may be red, green 
or blue (or maybe even another color. 
I don’t know why.) The value may be 
anywhere from 2.2 to 22 microfarads. 
This cap fails occasionally. The 
symptom may be reduced height, 
poor linearity or complete loss of ver- 
tical deflection if the capacitor short 
circuits (as tantalum capacitors are 
known to do on occasion.) Honestly, I 
am not entirely certain why the tanta- 
lum capacitor is used in this applica- 
tion. I have used electrolytic capaci- 
tors as replacements in the past with 
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no apparent linearity problems. 

It’s easy to see how the sawtooth 
waveform drives the vertical deflec- 
tion coils in the yoke. When the volt- 
age of the sawtooth is at its maximum 
(when the oscilloscope trace is at the 
top) the scanning electron beams will 
be at the top of the screen. As the 
voltage of the sawtooth drops, the 
beams are moved down toward the 
bottom of the screen. When the saw- 
tooth is at its minimum voltage, the 
oscilloscope trace is at the bottom 
and so are the beams. 

Now it’s time for the vertical 
retrace to bring the scanning electron 
beams back to the top of the screen. 
This has to be done quickly. You can 
see from the oscilloscope trace that 
the sawtooth waveform now makes a 
swift transition from low to high. 
This is the vertical retrace. As the 
voltage makes its move, the beams 
follow suit and move rapidly from 
the bottom to the top of the screen. 
The process is repeated 60 times each 
second. 

The sawtooth signal from the ver- 
tical pre-drive is now amplified by 
transistor TR 5 and sent to the vertical 
output stage. There is also a feedback 
loop coming back from the output 
stage. Some of the vertical sweep cur- 
rent is sampled as it returns from the 
yoke. This helps control the size and 
linearity of the vertical sweep. 


INTEGRATED CIRCUIT 
DESIGN 


The use of an integrated circuit 
greatly simplifies the design of the 
vertical drive circuit (see figure 8). 


¢ DIAL: 717-824-9994 * TOLL FREE: 800-432-8030 ¢ FAX: 717-829-4441 ¢ CABLE: ‘‘RONOCO” e 
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Almost all modern monitors use inte- 
grated circuits in the vertical drive 
circuit. This circuit happens to be 
from the Wells-Gardner 4900 series. 
In this circuit, the IC replaces all 
the transistors in the vertical drive 
circuit. The only transistors left are 
the two vertical output transistors. 
This IC rarely fails. As before, most 
failures can be found in the electrolyt- 
ic capacitors. Look for problems with 
capacitors C301, C303, C306, C308 
and C313. Other brands of monitors 
use very similar designs. Once you 
learn to recognize the vertical deflec- 
tion circuit on the schematic diagram, 
you can go right to the associated 
components and test/replace them. 


TROUBLESHOOTING 
HINT - 


If you really have trouble follow- 
ing the schematic diagram, try this 
method of finding the bad 
capacitor(s): 

1. Locate the two vertical output 
transistors (remember, they’re the 
ones in the TO-220 packages.) 

2. Start changing the electrolytic 
capacitors in the vicinity of the tran- 
sistors and work your way out. 

3. Locate the integrated circuit. 

4. Start changing the electrolytic 
capacitors in the vicinity of the inte- 
erated circuit and work your way out. 

Because of the abundance of 
capacitor failures in vertical deflec- 
tion circuits, it is strongly recom- 
mended that you replace all the elec- 
trolytic capacitors at the same time. 
This will reduce the chances of 
another failure further down the road. 
This is one of the places that you can 
perform preventive maintenance and 
save time and trouble later on. 
Replacement capacitor kits are avail- 
able for all the commonly used 
videogame monitors. These “monitor 
get-well kits” may be obtained from: 

Zanen Electronics 

3109 2nd. St. 

Lubbock, TX 79415 

(806) 793-6337 

Ask for Aubrey Jones. Also, if you 
get stuck on a monitor problem, 
Aubrey will be glad to help you over 
the telephone. 


© October 1993, Randy Fromm. 
All rights reserved. & 
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SELLING TO THE HOME 


Bob Russell’s full-time biz might be a lucrative sideline for many operators 


“T’ve loved pinball machines since 
I’ve been a kid,” said Bob Russell. 
“The noise, the lights, the action. It’s 
not just the number of points you 
rack up at the end.” Bob’s wife and 
business partner, Jenny, agrees em- 
phatically that pinball is a great 
hobby, although her interest didn’t 
begin until after she met Bob. 

“Now I’m a pinball junkie too,” 
Jenny said as she smiled and pointed 
to her favorite game, High-Speed. 
“And I have to admit that sometimes 
I like to play alone, just me and the 
machine. Each game feels different, 
but the thrill is the same every time.” 

At the beginning of the year, the 
Russells turned their outgoing quar- 
ters into incoming dollars by opening 
B & J Pinball Machines in Simi Val- 
ley, Calif., about 40 miles from Los 
Angeles. “I bought a couple of 
machines last year and fixed them up 
for kicks. The next thing I knew, we 
were in business and life’s been pret- 
ty wild since.” Bob said. 

In an industry that depends on 
state-of-the-art games, the Russells are 
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by Rose D. Sigman 


scoring points by repairing, refurbish- 
ing and selling digital machines, both 
current and dating to the late ’70s. 
They combine a ’90s conscience of 
recycling used machines with the tra- 
dition of teaching the business to 
Bob’s son, Robbie. B & J Pinball 
Machines is a family effort of elec- 
tronic know-how, marketing skills, 
effective management and a young 
and eager student. 

“We're proving to Robbie that the 
American Dream is still possible,” 
Jenny explained, “as long as you're 
willing to work for it.” 

Like Bob, Jenny wears a lot of hats 
to keep their small business going. 
She keeps track of finances and man- 
agement details, helps with sales and 
confers with Bob about business deci- 
sions. Her office management and 
computer skills augment her increas- 
ing knowledge of the machines. 

Jenny met Bob when he owned 
and operated a local FM radio station. 
“T was their first female DJ,” she said 
proudly. 

At the radio station, Bob’s knack 


Free delivery 
insimi valley & 
moorpartk area 
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for tinkering with electronics was 
crucial in keeping the station on the 
air. After he left the radio business, 
Bob found that his skills were useful 
in another kind of entertainment 
industry: pinball machines. “I always 
liked working with my hands,” he 
said. “I do work harder now, but it’s 
more fun.” 

Bob finds machines all over 
Southern California. “Part of our good 
reputation is paying a fair price to a 
seller who thinks he or she has a 
piece of junk taking up space in the 
garage,” he said. 

“Each machine is completely torn 
down, fixed, restored and repainted 
to look as perfect as it can before it 
leaves B & J Pinball Machines,” Bob 
said, nodding at the reference books, 
trade magazines and posters that line 
the back walls of the store. 

All games are sold with a 30-day 
warranty on electronic parts. Any 
other problems are usually repaired 
within 24 hours after they have been 
brought to the store’s attention. 

B & J Pinball Machines is a lean 


Pictured at left: 
Bob & Jenny Russell 
of B&d Pinball 
Machines in Simi 
Valley, California. 
They specialize in 
selling refurbished 
games to home- 
owners. Photo by 
Diane Sigman. 


Editor’s note: the 
article on this page 
was written for 
RePlay by Rose 
Sigman of Simi 
Valley Calif. 
Although it is a little 
out of the scope of 
RePlay’s coverage, 
we though it offers a 
nice glimpse into 
what may be a 
good sideline for 
some operators. 
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operation without room for financial 
blunders. “We aren’t looking for big 
profit,” said Jenny. “We just want to 
be together and enjoy what we’re 
doing.” 

Since the store isn’t an arcade, 
location is secondary, so B & J Pinball 
Machines found its home in a small 
strip mall with an easy-on-the-ledger 
rental. The store is long, yet narrow, 
providing a perfect layout to display 
about 25 machines, some being fixed, 


teaturing: 


e Arachnid 
e Automatic 
Products 
e Brewmatic 

e CoInco 

e Data East 
e Mars 

e Merit 

e Premier 
e AMI 


Page 224 


FEATURE 


but most of them shining, flashing 
and ready to find a home. “It was 
easy to find a used computer, an old 
desk and a few comfortable chairs to 
conduct business.” Jenny says. “Then 
we bought a used pick-up truck and 
glued our business sign on the back.” 

Advertising is simple and effec- 
tive. The Russells make use of local 
cable TV, newspapers and other 
weeklies that run inexpensive ads. 
“Word of mouth is still our best 
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advertisement,” Bob adds. “Referrals 
always make us feel the greatest 
because we know we're satisfying our 
customers.” 

Robbie also helps with the family 
business by making simple repairs 
and helping with deliveries after 
homework and on weekends. 
“Pinball machines are like having 
Christmas all year,” he said. “My 
friends ask their parents to rent 
machines for their birthday or 
Halloween parties and the next thing 
I know, the grown-ups are asking me 
for B & J’s business card.” 

Pinball games appeal mainly to 
families ranging in age from about 28 
to 55. “People like the idea of staying 
out of traffic and being themselves 
with their families on Saturday 
nights. Owning a couple of machines 
isn’t that unusual,” Bob said. “It’s like 
any other hobby. Once you’re 
hooked, one game isn’t enough.” 

Refurbishing and selling pinball 
machines isn’t all fun and games 
however. “We sweat plenty during 
the slow periods and the bills have to 
be paid even if we have a bad week. 
Employees can go home and get lost 
in a TV show. We lie awake nights 
sometimes, trying to cope with the 
stress of owning a business,” Jenny 
said. In the early stages of the busi- 
ness, social and vacation time is sacri- 
ficed too. 

Success in this business means 
understanding the trade, knowing the 
value of used machines, and targeting 
your audience. “Be prepared to work 
long and hard hours too,” Bob said. 

“But lets not forget the advan- 
tages,” Jenny reminded Bob. “We call 
our own shots; we make our own 
decisions and we have total say over 
what happens. And we believe there 
is a future in this aspect of the busi- 
ness. There’s Classic Rock, so why 
not Classic Pinball? 

“The most important part is that 
we love the business and the people 
in it. We are grateful to our friends in 
the industry who helped us get start- 
ed. 

We also enjoy helping people have 
a good time. Like the sign hanging 
above the entrance of the store says, 
‘We Sell Fun’.” 

B & J Pinball Machines does just 
that. & 
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SHORING UP THE INDUSTRY 


WAMO members share good times on Lake Michigan 


It was a great weekend on a Great 
Lake. The Wisconsin Amusement 
and Music Operators (WAMO) held 
their annual meeting Aug. 26-28 at 
the Maritime Inn in Manitowoc, 
Wisc., along the shores of Lake 
Michigan. They had everything: fun, 
fishing, golf, auctions, great speakers, 
entertainment, great food, education- 
al seminars and fellowship. It was 
also a time for operators, distributors 
and manufacturers to meet and 
exchange ideas, boast, complain and 
learn. Those who missed it, missed a 
lot. 

The board of directors kicked off 
the event with a meeting on 
Thursday. Among them were three 
new members: Ken Utecht of 
Utecht’s Music & Games, Wausau, 
Rosalie Jacomet of Red’s Novelty, 
West Allis, and Jim Groeschl of 
Viking Vending, Menomenee Falls. 
As usual, it was a productive, no- 
nonsense meeting. 

Friday morning was a different 
story however, as board members left 
on three chartered fishing boats at 5 
a.m. The boat with WAMO Executive 
Director Joe Phillips, WAMO 
President Mike Bohrer, AMOA 
Director Jim Stansfield and his wife 
Marge returned with a 33-lb. salmon. 
(Could be something fishy here?) 

All of the boats were back by 11 
a.m. in time for the golf tournament. 
I’m not going to write about golf, 
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New board member Jim Groeschl of Viking 
Vending conducted a seminar on pins. 


except to say that Dick Jacomet (Red’s 
Novelty) was top dog for about the 
hundredth time. 

During Friday’s big banquet and 
auction, Packer great Bob Skoronski 
spoke on “Winning Ways and the 
Lessons He Learned from Vince 
Lombardi,” while 30 miles away, 
Green Bay was winning their first 
pre-season game. The auction is not 
only a great money-maker for the 
association’s legislation budget, it’s 
also very entertaining. Listening to 
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the remarks between the floor and 
auctioneer Joe Fox (who is also an 
operator) is like watching a two-hour 
comedy special without the commer- 
cials. 

Everything for the auction was 
donated. There were new foosballs, 
speakers, kits, silver dollars, VCRs, 
plenty of plush and credits from 
manufacturers. Distributors, suppli- 
ers, operators and manufacturers 
have made this possible at this and 
previous WAMO gatherings, proving 
that we are an industry that believes 
what is good for the operator is good 
for the distributor and manufacturer. 
When it was over, the auction 
brought in more than $11,000. 

While Friday was deemed a “fun 
day,” Saturday was devoted to busi- 
ness and information. The beautiful 
and rewarding thing about the 
WAMO business seminars is that 
they are slanted toward state prob- 
lems and solutions. The audiences 
are largely Wisconsin operators with 
similar interests, and the speakers are 
usually fully aware of the most press- 
ing problems. Unlike national semi- 
nars, the WAMO audience is small in 
comparison and made up of people 
who know each other personally. 
Because of this, they are not bashful 
about voicing their concerns, result- 
ing in more individual attention. The 
people who attend get as much out of 
the audience participation as the 


ON THE ROAD 


Gordon Smart of Smart Ind. shakes hands 
with Jim Stansfield after a great seminar. 


speakers or moderators. 

Rick Tills of Viking Vending start- 
ed off the seminars by giving a pre- 
sentation about pricing and location 
called “Avoiding Sleepless Nights.” 
rick has been out there in the jungle; 
he knows the operators and their 
problems, and he has seen a lot of 
these problems solved. It was his first 
talk to the association and it was a 
good one. 

Jim Stansfield and Gordon Smart 
of Smart Industries gave a great semi- 
nar on “The Growing Business of 
Redemption.” The audience partici- 
pation was really on target and every- 
one came out of this session with 
more ideas than Coder has liver pills. 

John Margold of NSM America 
and Jeremy Tepper of Street Beat 
Magazine gave the next seminar. 
Titled “Effective Merchandising for 
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For the WAMO members who made it to the Maritime Inn in Manitowoc, it was a fun and infor- 
mative gathering. 


Your CDs,” it was a lively session 
filled with a lot of new and refined 
ideas on programming, marketing 
and commissions, among others. No 
one napped. 

Tom Coenen, WAMO’s legislation 
counsel, brought everyone up to date 
on current legislation and answered 
all questions on Wisconsin politics 
and how it may effect the industry. 
He just laid out the facts and 
answered the questions with no 
sweet talk. 

Jim Groeschl of Viking Distrib- 
uting and Doug Young, executive 
director of AMOA’s International 
Flipper Pinball Association, gave a 
thought provoking program on 
“Pinball Profitability.” Jim passed out 
a unique pinball analysis that gave 
the history or several late pins, 
including cost, gross revenue, trade- 
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A lot of informal meetings were also held. Seated is former WAMO President Ralph Fleege. 
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in value, return on investment, ect. It 
was graphic, simple and unlike any- 
thing I had ever seen before—even I 
understood it. 

During the pinball session, I real- 
ized the impact pins had on the busi- 
ness long before pool tables, darts, 
shuffles and videos. Years ago, when 
I was going to college and working 
nights at a factory, there was an old 
guy named Charlie who religiously 
came into Tilly’s Cafe at midnight 
seven nights a week. He had the same 
routine for four years; he would order 
coffee and hamburgers then go 
straight to the pinball machine in the 
corner of the cafe. Over those four 
years, he always played for at least an 
hour, sometimes two, and never won 
a free game. 

One night he came in during an 
electrical storm and by chance he 
won a dozen free games. However, 
lightning struck nearby and tem- 
porarily cut the power, causing 
Charlie to lose all his free games. The 
shock of winning 12 games and los- 
ing them all in few seconds was too 
much for the old guy, and he died 
right at the pinball machine of a heart 
attack. The regulars at Tilly’s, myself 
included, found out he was 91 years 
old with no relation or next of kin. 
We all pitched in, over 75 people, to 
give Charlie a decent burial, and 12 of 
us, all pinball players, gave the grave 
digger a little extra to put Charlie’s 
casket in the ground at a “tilt”. 

The pins are still here Charlie, and 
they’re great! 
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andard operator friendly features: 


Adjustable payout ticket dispenser 

Operator defined pricing 

Double coin mechanism with locking cash box 
(quarters or tokens) 

Ability to hold 4000 tickets, with low level ticket light 
Player stimulating voice action 

Electronic audits 

Adjustable timing 

Progressive JACKPOT (operator adjustable) 
All ticket payout indicated on display board 
Difficulty level automatically adjusts to player 
performance 

Exciting and challenging for players of all ages 
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K Purple Star, Inc. 


2900 JUSTIN DR. 
URBANDALE, IA 50322 
USA 


1(800)525-7475 “WE SHIP FUN WORLDWIDE ”* 


or your local distributor 


PATENT PENDING 


On August 3, NBC’s Dateline car- 
ried a segment about carnivals and 
fairs. The story pointed out that 
midway games were “fixed.” Un- 
scrupulous “carnies” were luring 
fun-seeking attendees to their stands 
and demonstrating how easy it was 
to win. The players, however, had 
the deck stacked against them; it 
was only possible to win during the 
demonstration. This entire process 
was videotaped, and an ex-show- 
man exposed the fix on each game. 

The Dateline commentator ap- 
proached the owner of the fair, in 
this case United Shows, and dis- 
cussed the fact that some of the 
games were controlled against the 
players. The explanation provided 
by the show owner was perhaps the 
worst answer I’ve ever heard. He 
simply stated that the individual 
stands were concessioned and he 
has little control over what games 
are played or how. 


* 


How naive does he expect view- 
ers to be? This attitude is just what 
our industry is desperately trying to 
eliminate. The perception that play- 
ers cannot win our games must be 
changed. 

Greedy operators affect the entire 
industry. A national network show 
such as Dateline has credibility with 
millions of viewers. Will players 
now feel this way about redemption 
games? 

It is for just this reason that re- 
demption game operators must not 
be greedy in the way they operate 
their games. It has been proven that 
winners make players, and the more 
they win — the more they play. 

Again, let me remind you to per- 
centage your award payout proper- 
ly. Give the player entertainment 
value and dollar value. 

The more customers who walk 
out of your location with prizes, the 
more people will come in and play. 


SHUFFLEBOARD 
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QUALITY PRODUCTS and SERVICE 


Liquid Wax @ Silicone Spray @ Glaze/Cleaner & Polish @ Dance 
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Step Right Up: 
Fair Play Means 


Increased 
Revenues 


I recommend setting “reasonable” 
minimum payback percentages for 
your games. On a high entertain- 
ment value game (such as Skee Ball) 
which takes at least a minute to 
play, you can afford to give fewer 
tickets (say, down to 15%). On a fast 
game that takes only a few seconds 
to play (such as Rock ‘N’ Bowl), you 
should pay out a 30% ratio (that’s 
cost of play to cost of dispensing). 
Don’t just look at your “cash in” 
meter; also monitor your “tickets 
out” meter. 

When operators say a game does 
not earn well, 80% of the time the 
reason is because games are not per- 
centaged properly! Most factories, 
distributors and operators do not 
understand this concept. 

Other unfair techniques are to 
display enticing prizes which play- 
ers can’t win. Maybe it’s a 20 pound 
item the crane can’t possibly lift. 
This approach frustrates players and 
eventually, they’ll walk away. Then 
the operator will say, “The manufac- 
turer made a bad game.” 

The Dateline show focused on 
operator-attended midway games. 
Most of today’s games are automatic 
and the machine itself ensures fair 
play. But in large amusement cen- 
ters, where attendants do play a 
role, it’s important to offer a fair 
value — make sure rides last long 
enough. And even with games that 
do not require attendants, make sure 
the play-time setting is long enough 
to accomplish the goal of the game. 

Operate your games fairly and the 
improved income will be your just 
reward. Be honest and you are 
thinking redemption. 
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INDIANA JONES 
from Williams Electronics 


Williams has immortalized the 
Indiana Jones film trilogy in an all- 
new Superpin. 

Indiana Jones melds together 
signature elements of “Raiders of the 
Lost Ark,” “The Temple of Doom” 
and “The Last Crusade,” and fea- 
tures a Tilt-A-Matic mini-playfield, a 
vintage biplane dogfight, rotating 
idol, Lost Treasures, three different 
interactive Video Game Modes, 
twelve distinctive game modes, 
instant two-ball and three-ball 
Multiball, as well as six-ball Multiball 
game play, and a special Eternal Life 
Mega Six-Ball Multiball that can 
award one billion points. 

For more information, contact an 
authorized dealer. For referral, call 
Williams at 312/267-2240. 


PAINT & PUZZLE 
from Century Vending 


Century Vending and Distributing 
releases a new children’s redemp- 
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tion game. Paint & Puzzle is 
designed for children of all ages and 
allows players to “paint” an illustra- 
tion or complete a puzzle and win 
tickets. The game is played with a 
touch of the finger to the games 
video screen. For an added chal- 
lenge, the game is also played 
against the clock. 

Technical highlights include a 
Wells Gardener monitor, Micro 
Touch screen, on-screen system 
testing, on-screen setup menu and 
settings, and a dual coin mecha- 
nism. The game is also available with 
a custom graphics package and a 
card dispenser. 

For more information, contact 
your local distributor or Century 
Vending, 13458 S. Western Ave., 
Gardena, CA 90249; 310/532-2351. 


TWO MINUTE DRILL 
from Taito America 


Taito America and the NFL have 
teamed up to introduce a new re- 
demption novelty challenge game. 

Two Minute Drill combines digi- 
tized NFL film footage with the task 
of throwing a football past the mov- 
ing arm of a defensive lineman and 
into the receiving zone. With four dif- 
ferent levels of play to choose from, 
the game will appeal to a wide range 
of aspiring quarterbacks. 

Features include a heavy duty 
cabinet design (33.5”W x 101”D x 
98”H) that is easy to transport and 
set-up, TV monitor, solid state PCB 
and power supply, dollar bill accep- 
tor and ticket dispenser options, 
hard-hitting sound effects, and a reli- 
able new ball dispenser. 

For more information, contact 
Taito American, Coin-Op Sales Div., 
390 Holbrook Dr., Wheeling, IL 
60090; 708/520-9280 
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SPIN A 21 
from Lazer-Tron 


Spin a 21 is the new skill version 
of the roll down game Spin to Win, 
featuring play characteristics of the 
classic card game 21. 

Gameplay: Players choose from 
1-10 coins, with each coin played 
multiplying the amount of tickets the 
player can win. The player will try to 
roll the ball down the ramp into the 
slots which control the spin of the 
wheel. The object is to get a score 
as close to 21 as possible without 
going over; the closer a player gets 
to 21 without going over, the more 
tickets he wins. Features: 
Progressive Jackpot that allows the 
machine to pay out all of the tickets. 

For more information, contact 
Lazer-Tron, 4430 Willow Rd., 
Pleasanton, CA 94588; 510/460- 
0873. 
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New from U.S. Games 


U.S. Games introduces an elec- 


NEW PRODUCTS 


tronic pull-tab version of Pot-O- 
Gold. The pull-tab cartridge meets 
all the requirements for pull-talb 
devices, including dispensing a tick- 
et with every play and offering a 
finite number of plays. 

The game features a 13-inch 
monitor and push button play in a 
full-size stand-alone wooden cabi- 
net. The tickets, which are pre- 
scrambled at the factory, are dis- 
pensed from a cartridge. After telling 
the printer what to print, the car- 
tridge “tells” the monitor what to dis- 
play. In fact, the machine can be 
played without the video monitor 
being active. 

Multiple machines can be linked 
so that more than one player can 
play out of the same cartridge at the 
same time, winning tickets can be 
coded for security, and all plays and 
winnings can be monitored from 
central computer. 

For more information, contact 
U.S. Games, 5825-B Peachtree 
Corners East, Norcross, GA 30092; 
404/441-2910. 
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Distributing ©. 
For over 40 years, a proud name in 
equipment distribution, parts & service. 
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Call for free Parts Catalog. 


(volume discounts on parts available) 


rree BOO/727-3224 


1040 Boulevard S.E. 
Atlanta, Georgia 30312 
Phone 404-622-4401 


Fax: 404-622-7972 
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THE SNACK ATTACKER 
from Advanced Games and 
Engineering 


The Snack Attacker is an atten- 
tion-grabbing crane game that uses 
a “win every time” feature to keep 
customers returning for more. 

Utilizing a high-security heavy 
gauge steel cabinet, the skill game 
features sound effects and two- 
color flashing lights around its a 
perimeter. Other features include an 
8-way joystick and drop claw con- 
trols, T-handle front door lock, cylin- 
der keyed on-off switch and dual 
coin mechanisms. Multiple price 
controls allow plays from 25 cents to 
$2 and an LED display box shows 
game time and credits. A custom 
designed claw allows virtually any 
mixture of candy, toys, prizes and 
trading cards to be vended. 

For more information, contact 
Advanced Games and Engineering, 
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COUGAR DARTS 
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New features to cut service time 
and costs, improve play and 
profits! 


e “Fold-Down” design for ease of 
movement 


J 

j 
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e Simplified front entry for easier 
> 

, 
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maintenance 
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e New INFIRA-RED automatic 
player change 


New Features! 
Program allows round- 
limits, bull’s-eye and 
pricing preferences to 
be individually set 
for every game. 
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Complies with 
UL 22 Listing 
No. FT-115-WCK 


New COUGAR DARTS can be moved, 
installed and serviced faster and 
easier by only one person with the 
all-new cabinet design. 


WIN ULE 


Valley Recreation Products, Inc., 333 Morton Street, P.O. Box 656, Bay City, MI 48707 / (517) 892-4536 / 1-800 248-2837 


Inc., 1231 NE 8th Ave., Ft. 
Lauderdale, FL 33304; 305/527- 
0907. 


New from Hoops! USA 


Shot at the Buzzer is an innova- 
tive new basketball game featuring a 
life-size, arm waving animated 
defender, digital audio “play by play” 
and game explanation. The game 
rewards players winning shots by 
dispensing either tickets or 
sports/trading cards. 
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WINNER 


At American Shuffleboard all our 
recreational equipment is built to last. 

For over 60 years talented hands 
have been building our beautiful 
shuffleboard and pool tables with 
the quality that only skilled 
craftsmen can produce. 

That quality ensures you of 
equipment that can really take it. 

Go with the winners from American. 


NEW PRODUCTS 


Hoops! USA offers a full range of 
games from one to sixteen hoops, 
which will fit most any available 
indoor or outdoor space. For more 
information, contact Hoops! USA, 
3125 Fiechtner Dr. SW, Fargo, ND 
58103; 800/950-9305. 


COUNTERTOP CHAMPION 
from U.S. Games 


U.S. Games launches a new 
countertop video game designed for 
greater player appeal and depend- 
able operation. Countertop 
Champion features touchscreen 
play and programming, a 13-inch 
monitor and the greatest number 
and variety of operator- and player- 
selectable games offered in a single 
machine. 

A fast response touchscreen 
delivers a host of easily selectable 
options to both players and opera- 
tors. Players select from more than 
45 variations of multi-player games, 
which are displayed through a series 
of menus and submenus. Many of 
the games are unique to Countertop 
Champion, including three pool 
games, a 3D bowling game, a 
shooting gallery game, and 
“Memory Master,” a classic follow- 
leader memory game. 


ROYAL 


the popular tavern 
winner that’s also a 
solid arcade attraction 


See Us At 
The AMOA! 


. 
mtrtcam International Shuffleboard 
308 Railroad Ave., Hackensack, NU 07601 


201/488-2889 
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All of this is encased in an attrac- 
tive, durable cabinet with a swivel 
base. The high resolution 13-inch 
monitor is all glass and impervious 
to damage from liquids. 

Countertop Champion will debut 
at the AMOA Expo in Anaheim. For 
more information, contact U.S. 
Games, 5825-B Peachtree Corners 
East, Norcross, GA 30092; 
404/441-2910. 


VIDEO FISHBOWL 
from Ecotech 


Video Fishbowl is a pull-tab type 
game targeted for adults. It is avail- 
able in kit form, which includes a 
board and harness. 

The kit installs in 20 minutes and 
will go into any poker or 8-line cabi- 
net. According to the manufacturer, 
it is legal in all states. The state-of- 
the-art board will be used for future 
updates and game changes. 

For more information, contact 
Ecotech, 234 Broadway St., 
Meyersdale, PA; 814/634-0848. 


New from Coin ConneXion 


Coin Connexion offers two ver- 
sions of amusement route manage- 
ment software to be unveiled at 
AMOA Expo 93. 

Amusement Lite is a compre- 
hensive system that manages 
routes, collections, game-rotation, 
loans, check writing, service calls 
and more, with optional income- 
reporting features. 

Amusement Complete includes 
all of Amusement Lite, plus individual 
machine-based performance and 
income-tracking functions. A fully- 
integrated video lottery module is 
also available. 
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A state-of-the-art hotline techni- 
cal support via modem provides 
immediate assistance, while main- 
taining total confidentiality. 

For more information, stop by 
booth #409 at the Expo for a 
demonstration, or contact Coin 
Connexion, 2705 Woodland Hills 
Rd., Sioux Falls, SD 57103-4366; 
605/331-5575. 
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New from Galaxy, Inc. 

The Asteroid Series gumball dis- 
penser sets itself apart from other 
machines on the market with its 
unique yesteryear gas pump design. 
To go inside, Galaxy offers Winner 
monogrammed, multi-colored, 
jumbo gumballs. 

For price and ordering informa- 
tion, call Galaxy at 219/935-5007. 


New from Novus 


Novus Inc. adds a new product 
to its line of plastic polishes. 

Novus Plastic Polish No. 3 joins 
No.7 and No.2 in the war against 
dull, scratched and faded plastic. 
The new aggressive polish is formu- 
lated to remove heavy scratches 
and abrasions from most acrylic sur- 
faces; it can be applied by hand 
using a soft cloth or with a buffer. 
No. 3 prepares a surface for the 
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milder No. 2, which can be used to 
remove fine scratches and haziness. 
No. 7 is acleaner, shiner and pro- 
tector for all plastics. 

For the name of the nearest 
Novus distributor, call 800/548- 
6872 or contact Novus Inc., 10425 
Hampshire Ave. South, Minneapolis, 
MN 55438. 


New from Imonex 


Imonex introduces its newest 
coin acceptor for the arcade and 
video games, pinballs, car washes, 
kiddie rides and more. The new 
acceptor can be configured for 
quarter only, undersize or oversize 
token only, or quarter token combi- 
nations. The manual coin acceptor 
can process bent or damaged coins 
without rocker/cradles or electron- 
ics. 

For more information, contact 
Imonex at 800/446-2719 


New from Deith Leisure 


Deith Leisure announces a new 
compact bowling system. The com- 
pact 9 Pin Game is similar to their 
earlier BowlEasy 10 Pin system, and 
is available in 14.8 and 17.5 meter 
standard versions, although shorter 
or longer lengths are possible to suit 
any site. 

Players can choose from a variety 
of games, some competitive, some 
social, selected from a menu dis- 
played on monitors at the player’s 
console. As pins are knocked down, 
the computer generates a changing 
color display for each game. The 
range of games can be changed at 
any time by inserting a 3.5 inch flop- 
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py disc into the computer and com- 
petitive players can use the comput- 
er’S memory to record their own his- 
tory. 

For more information, contact 
Deith Leisure Ltd., Unit 2, Industrial 
Estate, Leigh Close, New Maiden, 
Surrey KT3 3NL, United Kingdom; 
081/336-1222. 
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New from BTR International 


BTR Poker (top) is the company’s 
latest draw poker game. Features 
include small volume for special mini 
cabinet, deal soeed adjustble per 
customer's request, simple rules 
(joker available) and hardware 
designed with RS232 ports for spe- 
cial applications. 

Rainbow Block (below) is a 
unique new guessing game with 
simple rules. It features a mini PCB 
for small cabinets, slot style double- 
up and a special jackpot. 

For more information, contact 
BTR International Inc., 5F-1, No. 30, 
Nanking W. Rd., Taipei, Tawan, 
R.O.C.; 011-886-2-559-2156. 
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DYNAMO TABLE SOCCER 


$25,000 Las Vegas tournament is just one stop on the Grand Slam Tour 


Hundreds of pro and novice table 
soccer players from across the coun- 
try filled the richly decorated ball- 
room of the Aladdin Hotel and 
Casino in Las Vegas July 30 - Aug. 1 
to compete for over $25,000 in cash, 
tables and trophies. It was all part of 
the American Table Soccer Fede- 
ration’s 93-94 Grand Slam of Table 
Soccer, sponsored by Dynamo 
Corporation. Some of the profession- 
als were on hand not only for the gen- 
erous cash payouts, but also for a 
chance to qualify for a shot at the 
finals, where two new Chevy trucks 
will be awarded. 

Capturing the prestigious title of 
Open Doubles was Johnny Horton 
and Bob Diaz of Tampa, Fla. Horton 
and Diaz defeated the team of Todd 
Loffredo of Colorado and Tony Bacon 
of Michigan in a one of the most 
exciting finals in years. The match 
went right down to the final set, final 
game, 6-4. 

Another player with a hot hand in 
Vegas was Thor Donovan of Calif- 
ornia, who teamed up with Tess Lo- 
gan of California to capture the Mixed 
Doubles title. The runner-ups were 
Rich Foster of Washington and Kelly 
Masuda of California. Donovan also 


managed to win the D.Y.P. event | 


with Martin Pinedo of California, and 
teamed up with fellow Californian 
Garret Scherkenback to take the Open 
Doubles II Roller Doubles. Open 
Singles honors went to Steve Mohs of 
Minnesota over Todd Loffredo. Also 
qualifying for the Grand Slam play- 
offs by winning Expert Doubles were 
Nick Bourdos of Las Vegas and Mike 
Kells of California. 

Californians James Pollack and 
Dave Giddings captured Novice 
Doubles, while Chris Lawson won 
top honors in Novice Singles. The 
Novice champions took home new 
Striker home tables. 

Top Dynamo executives Bill 
Rickett and H.L. Coats were both on 
hand to to witness the event, which 
marked the company’s re-entry into 
soccer promotions. Bill Rickett, who 
founded Dynamo as a table soccer 
company in 1977, underlined his 


Above: Johnny Horton and Bob Diaz (r) battle it out with former World Champs Terry Moore 
and Gus Travino. Below left: ATSF President John Lott shakes hands with Johnny Horton and 
Bob Diaz, who took the Open Doubles title. To the left are runner-ups Todd Loffredo and Tony 
Bacon. Below right: Women’s Doubles competitors Cathy Lasco and Liz Hall receive a victory 
hug from John Lott in front of the Grand Slam Tour’s top prize. 
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commitment to the program with a 
dramatic speech during the opening 
ceremonies, which was applauded 
by the players in attendance. Com- 
menting on the tournament and the 
future, Rickett said, “We here at 
Dynamo are very excited about the 
turnout and the potential for our elec- 
tronic table. The attitude of the play- 
ers this weekend only reinforced our 
commitment!” 

The tournament also marked the 
introduction of Dynamo’s Striker 
electronic foosball table. Designed by 
two-time World Champion John Lott, 
the table features electronic scoring, 
multi-game selection, sensors that 
read the speed of the ball in miles per 
hour, and a player designed, telescop- 
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ic rod made of high quality aircraft 
steel. 

The next stop on the Grand Slam 
Tour will be at Anaheim Oct. 22-24 
in the Pan Pacific Hotel, just around 
the corner from the AMOA Expo. 
Dynamo, which has a booth at the 
Expo, will also hold a special opera- 
tors/distributors showing to coincide 
with the $35,000 tournament. For 
more information, call 800/527-6054, 
ext. 112. 
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9" COUNTERTOP 
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PARCEL SERVICE 
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NEW CATEGORIES, INCLUDING 
i: ; ROCK 'N' ROLL, MOVIES, 

b % TV, SPORTS, COMICS, SCIENCE... 

. AND MORE... HOT SEX TRIVIA 


“EXCLUSIVES i" 
ALL TIME COUNTERTOP CHAMP 


INVASION FORCE™ WIPE OUT™ | —— 
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Exciting updates of nostalgic favorites continue our 13 year track 
record of countertop perfection. Tailored to the street and tavern 
market, the combination of exciting play action, new trivia and 
super casino classics keeps the Pit Boss Superstar 30 
the 'R.O.I." choice. Nothing else can touch it. 
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VALLEY DARTS 


changes in eligibility requirements can mean more operators 
can take part in this year’s World Cup tourney 


For years the Valley World Cup 
electronic dart championships of- 
fered operators everything they could 
hope for to entice players from across 
the country: a three-tiered, world 
tournament structure beginning with 
regional tournaments and leading to 
expenses-paid trips to places like Las 
Vegas and Germany. Throw in great 
prizes, banquets and parties along the 
way, and you had one of the most 
sought-after tourneys among compet- 
itive darters. Unfortunately, many 
smaller operators were not eligible for 
the program because they didn’t own 
the minimun number of Cougar Darts 
machines needed to participate. 

But this year, things have changed. 
Valley Recreation has announced 
that they’ve restructured eligibility 
requirements so that operators with 
as few as ten Cougar Darts on loca- 
tion can get in on it. The minimum 
requirement had been that operators 
had to own at least 50 Cougar Darts. 

“We want to give smaller, growing 
operators the extra boost the Valley 
World Championships can give 
them,” said Dick Shelton, Valley’s 
senior VP and general manager, “so 
we've set up eligibility categories for 
operators who have under the 50 
machine minimum we’d required in 
previous years. Essentially, the more 
Cougar machines the under-50- 
machine operator buys, the more of 
the tournament expenses we cover.” 

Valley’s Championship tourna- 
ment begins at the local level as oper- 
ators, either individually or in combi- 
nation, run regional qualifying tour- 
naments. Winners from these quali- 
fiers then go to the North American 
Championships being held in Las 
Vegas next July. Winners at the Vegas 
tournament qualify to represent 
Team U.S.A. and will travel to 
Europe to compete against other 
countries’ teams for the World Cup. 
Airfare and accommodations for par- 
ticipants in the Las Vegas and 
European tourneys are picked up by 
Valley. 
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Programs like Valley’s are a great 
opportunity for operators to become 
involved in the growing world of 
competitive darts. Most operators 
would be hard pressed to finance all 
the materials, promotions and prizes 
on their own. Manufacturers on the 
other hand are looking for ways to 
sell more machines, and the growing 
interest in dart tournaments has done 
just that. A well-tuned package like 
Valley’s brings more league players 
into the picture and entices casual 
players to join leagues, creating a larg- 
er dart-playing base. It’s a system that 
benefits all. 

If you’re a Valley operator and 
would like more information on this 
year’s World Cup, contact your repre- 
sentative at Valley: Dave Kristal 
(Midwest), Jeff Yantz (Eastern), Gary 
Connelly (Western) or Mark 
Boehman (Canada). For referral, call 
517/892-4536. 
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Team U.S.A. was one of the top three win- 
ningest teams to compete at the World 
Championships in Brig, Switzerland this 
year.Below, the Cougar wall-mount unit. 
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top-selling 45s and CDs at key one-stops as of July 22, 1993 


* 


CDs | hab CW POP 
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1. DREAMLOVER, Mariah Carey, Columbia 77080 

2. CAN'T HELP FALLING IN LOVE, UB40, Virgin 12653 

3. THE RIVER OF DREAMS, Billy Joel, Columbia 77086 

4, LATELY, Jodeci, Uptown 54652 

5. RAIN, Madonna, Maverick/Sire 18505 

6. BREAK IT DOWN AGAIN, Tears for Fears, Mercury 862 330 
7. IF, Janet Jackson, Virgin 12676 

8. WILL YOU BE THERE, Michael Jackson, Epic 77060 

9. CRYIN', Aerosmith, Geffen 19256 
10. REASON TO BELIEVE, Rod Stewert, Warner Bros. 18427 


1. CHATTAHOOCHEE, Alan Jackson, Arista 2573 
2. PROP ME UP BESIDE THE JUKEBOX, Joe Diffie, Epic 77071 
3. NO TIME TO KILL, Clint Black, RCA 62609 
4, WORKING MAN'S PHD., Aaron Tippin, RCA 62520 
5. LOOKING OUT FOR NUMBER ONE, Travis Tritt, Warner Bros. 18463 
6. IN THE HEART OF A WOMAN, Billy Ray Cyrus, Mercury 862448 
7. EVERY LITTLE THING, Carlene Carter, Giant 18527 
8. DOES HE LOVE, Reba McEntire/Linda Davis, MCA 54719 
9. ONLY LOVE, Wynonna, Curb 54689 
10. ONE MORE LAST CHANCE, Vince Gill, MCA 54715 


1, LATELY, Jodeci, MCA 54652 
2. RIGHT HERE, SW, RCA 62614 
3. IF, Janet Jackson, Virgin 12676 
4. IF | HAD NO LOOT, Tony! Toni! Tone!, Mercury 859056 
5. WILL YOU BE THERE, Michael Jackson, Epic 77060 
6. DREAM LOVER, Mariah Carey, Columbia 77080 
7. FOR THE COOL IN YOU, Babyface, Epic 77109 
8. SOMETHING'S GOIN' ON, UNV, Maverick/Sire 18564 
9. ALRIGHT, Kris Kross, Columbia 77103 
10. HEAVEN KNOWS, Luther Vandross, Epic 74996 


1. SLEEPLESS IN SEATTLE, Sounctrack, Epic 53764 
2. ZOOROPA, U2, Island 518047 

3. CORE, Stone Temple Pilots, Atlantic 82418 

4. RIVER OF DREAMS, Billy Joel, Columbia 53003 


5. BIGGER, BETTER, FASTER, MORE!, 4 Non Blondes, Interscope 92112 


6. JANET, Janet Jackson, Virgin 87825 
7. GET A GRIP, Aerosmith, Geffen 24455 
8. PROMISES AND LIES, UB40, Virgin 88229 
9. IT'S ABOUT TIME, SWV, RCA 66074 
10. UNPLUGGED...AND SEATED, Rod Stewart, Warner Bros. 45289 
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%* = significant crossover activity 
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POP PICK HITS 


HUMAN WHEELS 
John Mellencamp - Mercury 862 704 


I'D DO ANYTHING FOR LOVE 
Meat Loaf - MCA 54626 


EVERYBODY HURTS 
REM - Wamer Bros. 40992 


RIGHT HERE 
SW - RCA 62614 


WHEN | FALL IN LOVE 
C. Dion/C. Griffin - Epic 77021 


COUNTRY PICK HITS 


HALF ENOUGH 
Lorrie Morgan - BNA 62576 


LET GO 
Brother Phelps - Asylum 64614 


NOTHIN' BUT THE WHEEL 
Patty Loveless - Epic 77076 


IF | DIDN'T LOVE YOU 
Steve Wariner - Arista 1-2578 


THIS ROMEO AIN'T GOT JULIE YET 
Diamond Rio - Arista 1-2580 


R&B PICK HITS 


SOMETHING IN YOUR EYES 
Bell Biv Devoe - MCA 54725 


GIRL U FOR ME 
Silk - Keia 64643 


WHOOT, THERE IT IS 
95 South - Wrap 0150 
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GRAPEVINE 


JALECO’S ARM CHAMPS II made a guest 


appearance on the NBC Today Show Aug. 20 dur- 
ing a regular segment known as the Gadget Guru, 
which demonstrates new and interesting products. 
After being introduced by the Gadget Guru as “one 
of the most fun vending machines you’ve ever 
seen,’ the game was played by long-time host 
Bryant Gumbal, who displayed his arm-wrestling 
prowess by defeating the game’s toughest charac- 
ter (the game gets progressively harder with each 
bout). At the show’s conclusion, co-host Katie 
Couric took a turn at the Arm, easily defeating a 
character named “Trixie.” Couric stepped aside as 
one of the show’s guests moved in to play the 
game. With everyone on the show obviously enjoy- 
ing the bouts, Gumbal commented that the “tes- 
tosterone here is running like salmon.” 


JCM announces the formation of a new Custom- 
er Support Engineering Department. The depart- 
ment will be headed by Paul Beshenich. Wayne 
Bozeman, president of JCM’s North American Bill 
Acceptor Division, said, “This is a logical step in 
the growth of our business. Paul is a twelve year 
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industry veteran, well versed in every technical 
aspect of payment systems. We feel fortunate to 
have him as part of our team.” Congratulations 
Paul. 


VETERAN AFFAIRS — Sol Lipkin, back with the 
“new” American International Shuffleboard Co., 
will be manning their Expo exhibit along with other 
American vets Leo Stelter and Dick Delfino. Dick, 
who brought the company out of bankruptcy last 
year (along with partner John Dunn), says a lot of 
other oldtimers from the former place are working 
the same product line at the new digs in 
Hackensack, N.J. Drop by at the Expo and say 
“hi? to guys who build product that has gone the 
distance. 


midwest 


BACK IN BIZ - 


Don Moloney, son 
of Bally Mfg. founder 
Ray Moloney, and a 
former Bally vice 
president, will head 
up a new company, 
Moloney Mfg., Inc., 
headquartered in 
Elgin, Ill. The firm will 
manufacture a line 
of new games, sev- 
eral of which will be 
introduced at the 
AMOA show. Other 
management members include Don’s cousins, Bill 
and Earle Moloney. Family ties are further enhanced 
by a joint venture with the Molon Motor and Coil 
Corp., founded in 1954 by Earle Moloney, Ray’s 
brother. The Moloney Company was the original 
provider of custom motors for Bally pins, so this 
new venture brings the family full circle after 39 
years. 
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Complete machine & kits available 


* 1. All LED Display Without CRT 

» 2. Payout Percentage 66%~94% 
3. Attractive Demo Mode 
4. Simple to play 


BTR POKER 


1. Deal Speed Adjustable 

2. Small Volume for Mini Cabinet 
3. Special Bonus Feature 

4. JOKER Function Available 


RAINBOW BLOCK 


1.Slot Style Double Up 
2.Amazing Special Jackpot 
3.Mini-Size PCB for Mini Cabinet 
4.Picture Amusement Alike 


ORIGINAL DEVELOPED & MANUFACTURED BY 


BTR INTERNATIONAL INC. 
© A-RABBIT INTERNATIONAL INC. 


5F-1, NO.30, NANKING WEST ROAD, 

TAIPEI, TAIWAN, R.O.C. 

TEL: 886-2-5558361(REP.) FAX:886-2-5599888 
TLX: 16727 BTRTPE WTC M/C CODE: BTR II 
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SANDBLAST ’93 - Strata's employee volleyball 
team made it to the semi-finals in the American 
Cancer Society’s Sandblast ‘93, an annual tour- 
nament played on the banks of Lake Michigan in 
Chicago to raise money for cancer research. 
Team members, Jane Zeto, Jeff Siegrist, Alicia 
Sadoff and Dale Kerkman (pictured above), com- 
peted with 150 other teams Aug. 14. 


GLASCO held an inaugural sales and service 
workshop for distributors Aug. 30 - Sept. 1 at the 
Harley Hotel in St. Louis. More than 35 distributor 
sales and service personnel attended the work- 
shop, which covered such topics as basic elec- 
tronic repair, hands-on equipment set-up and 
configuration, selling techniques, equipment fea- 
ture and benefit reviews, and general industry 
background. Some of the distributors attending 
included Atlas, Mondial, Moss, Automatic Choice 
and Brandt. 


NO LONGER WITH US — Anyone who ever 
attended a WAMO convention or weekend con- 
ference was almost sure to have known Lottie 
Pospyhalla, and would have been enamored with 
her charm and love of life. On July 30, Lottie died 
of heart failure at age 95. 


CELEBRATION STATION, Merrillville, Ind., an- 
nounces the appointment of three new positions. 
Steve Thomas, currently director of Game Op- 
erations, will be taking on additional responsibili- 
ties of purchasing and technical support for all 
arcade and amusement equipment; Robin Kerr 
has been named the regional manager for the six 
Celebration Stations in the Texas and Oklahoma 
area; and Robert Zolno has been named general 
manager of the Celebration Station family restau- 
rant and fun center in Austin, Tex. Celebration 
Station, a division of Whiteco Industries, has loca- 
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tions throughout Texas, Oklahoma, Louisiana, 
North Carolina, Florida, Tennessee and Indiana. 


OOPS! —- In last 
month's RePlay cov- 
er story on Namco, 
we mistakenly left off 
the captions for two 
pix on page 95. The 
photo at top shows 
Helen Domino, the 
firm’s operations 
manager (seated), 
and Susan Barber, 
Office administrator. 
Fi The photo at left 
/| shows Customer 
Service Technician 
Eric Eckmann. Sorry 
about that folks. 


VALLEY RECREATION PRODUCTS announces 
an expansion of their toll-free customer service. 
Effective Aug. 16, the pool table and electronic 
dart game manufacturer will be open for service 
from 7 AM to 7 PM (Central Time) Monday thru 
Friday. According to Bob Corrigan, national sales 
manager, the decision to expand service hours 
was made to enable their operator customers in 
any time zone in North America to reach Valley 
during normal business hours. 


TOURNEY INNOVATOR -— Pictured is Chuck 
Sherman, event coordinator, solicitor and route 
manager for Metro Amusements, Streator, Ill., 
along with his wife Janet. Chuck was hired specif- 
ically for promotions, and has successfully organ- 


RePlay Magazine 


RePlay Magazine 


GRAPEVINE 


i aS hey par re 
‘ ALS erty s wets “adh L ah) 
ee WA Dela hth tum) Gee Wed rt iret! |» OSS 
» © al eg 


ized dart leagues in his area, as well as put on 
special charity events and tournaments. His most 
recent endeavor was a Mortal Kombat tourney 
held at the Fox Arcade in Yorkville, Ill. Chuck said 
the kids, some of whom travelled over 50 miles, 
took to the tournament like naturals. “We just set 
up a double grid elimination and let them figure it 
out,” he said. Judging by the enthusiasm for the 
tournament, Chuck forsees other vidgame events 
in the future, maybe based on Street Fighter // or 
NBA Jam. 


southeast 


if ™~ oe 
GREATER SOUTHERN DISTRIBUTING, Atlanta, 
Ga., was recently presented an “Outstanding 
Market Development” plaque in “Recognition of 
Superior Vending Sales.” Pictured above are (| to 
r): Dick Moffett (Dixie-Narco), Rubin Piha, Morris 
Piha and David Capilouto (Greater Southern). 
Congratulations to all of you! 


TAX ROLLBACK? — Florida’s crippling 7.8% 


gross receipts amusement machine tax could fall 
to 3% (with a new $20 per machine annual 
license fee) if the Senate OK’s a compromise bill 
during the October special session. The House 
has already approved the plan, but a tough battle 
remains. Florida residents can call the Family 
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Arcade Alliance at 800/842-2353 for an informa- 
tion update or to contribute funds. 


WVMVA EXPO — |t’s apparent the West Virginia 
Music and Vending Assn. knows how to have a 
good time as well as put on a great show. Their 
39th Annual Convention & Expo at Charleston 
featured a golf tournament and a dinner cruise on 
the West Virginia Belle as well as the Mountaineer 
Challenge Electronic Dart Tournament, where op- 
erators were given a close-up look at the excite- 
ment generated by electronic darting. On a more 
serious note, elections were held for upcoming of- 
ficers and directors, and a new Finance Com- 
mittee was formed, to be chaired by Kenny Price. 
The committee will study and recommend to the 
board of directors ways to finance beneficial 
industry related projects and programs. For more 
information, call the WVMVA at 304/949-3289. 


NAMA SOUTHERN REGIONAL OFFICE —-NAMA 
announces the appointment of Julianna B. 
Belcher or Marietta, Ga. to the newly-created 
position of Southern Manager and Counsel. She 


COUNT 
SCAN COIN 


@ Portable coin counters 

@ Heavy duty coin counters 
@ Coin sorters 

@ Money scales 

@ Currency counters 

@ Scan Tube coin wrappers 


Call Us Toll Free 
1-800-336-3311 
for more information. 


SCAN COIN, INC. 


4). 21550 Beaumeade Circle, Ashburn, VA 22011 
1-800-336-3311 ¢ Fax 1-703-729-8606 
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will open a regional office of NAMA in the Atlanta 
area, the first in the southeastern U.S. NAMA’s 
other regional offices are in the Los Angeles and 
Washington D.C. areas; the associations head- 
quarters are in Chicago. 


IRV MARGOLD, the retired “tiger of Trimount,” 
dropped us a line from Lake Worth, Fla. saying 
he’s not golfing or fishing any longer (“too tough 
getting around”) but plays a lot of bridge (“playing 
better than ever”). Irv reports that he still enjoys 
RePlay: “| can’t get the industry out of my sys- 
tem.”...Another retired northeasterner, Sam Mor- 
rison, turned 70 Sept. 3 and spends mobs of 
time travelling. Recent junkets took the former 
Bronx jukebox maven to Vegas, San Diego, Mex- 
ico and Bermuda. He loves checking out the 
arcade scene when he’s on the road, but is quite 
content not to worry about what new game to 
buy, which place is going to report a break-in, 
and who is going to hit him for a loan. 
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BALLY GAMING, Las Vegas, announces it will 
go into the slot machine business for the first 
time. The ProSeries, which includes the Proslot, 
ProSlant and ProVideo, culminates nearly two 
years of intense research and development by 
Bally Gaming. Features include internal bill 
acceptors positioned above the coin head, a 
unique Bill Box Extraction System to simplify drop 
procedures, and single board technology. Play is 
enhanced by a new sound system, fast-spinning 
nine inch diameter reels, award-winning graphics 
and snap-action handles to give a more “tactile” 


Sut west 
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playing experience. For more information, contact 
Bally Gaming at 702/896-7700. 


JAMMA SHUTTERBUGS -— Pictured above are 
(left to right) California Games President Richard 
Atchley and CEO Patrick Atchley. Richard and 
Patrick graciously took some of the photos for 
the JAMMA feature in this month’s RePlay. 
California Games, Inc. has been in the coin-op 
biz for over 17 years, and recently incorporated in 
1990. The company operates over 500 games, 
and its route is often used as a testing ground for 
new games; it is also a distributor of new and 
used games worldwide as well as a manufacturer 
of the “Turbo 25” vidgame cabinet and new 
redemption games. They can be reached at 
909/930-5828. Thanks again guys! 


ON HIS OWN = Nichael P. Drew has started a 
consulting firm specializing in games, redemption 
and computerization needs. Mike is one of sever- 
al long-term Malibu Grand Prix employees whose 
position was eliminated due to corporate restruc- 
turing. He was director of purchasing and assis- 
tant to the V.P. of operations. Mike is now using 
his 14 years experience in the industry to work 
for his clients. For more information, contact Mike 
at 818/894-4778. 


GARY RUDOLPH is staying close to his roots in 
the biz. As many know, he spent 2 years in the 
management of pocket parks (Castle 
Entertainment and Malibu Grand Prix, both in 
L.A.). Now Gary has formed a limited partnership 
with Tom Clark, his old partner from Castle days. 
They plan to open a series of huge family enter- 
tainment centers (FECs) in SoCal. The first site 
will be a seven-acre FEC in Santa Clarita, right off 
the busy Hwy. 14 between L.A. and Palmdale. 
Look for a spring or summer 1994 opening. The 
site will feature two 18-hole mini golf courses; a 
1,100 sq. ft. go-kart track; bumper boats; batting 
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LATINO Jukebox Top 30 
FOR MONTH ENDING AUGUST 1993 
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_ | SAMPLING BY THELATINJUKEBOX,GARDENGROVE,CA. | 
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DATEBOOK 


OCTOBER 1 
OCMA (Ohio) annual dinner, Tangier Restaurant, 

Akron. For more information, call the association at 
614/888-9772. 


JAN. 11-12, 1994 
Night Club & Bar Convention and Trade Show, Bally’s 
Hotel, Las Vegas. For information, call 800/247-3881. 


OCTOBER 5-7 
Leisure Industry Week, NEC, Birmingham, England. 
For information, call 011-0932-56-4455. 


JAN. 20-22, 1994 
Leisure Expo Ill, Orange County Convention Center, 
Orlando, Fla. For more information, call 305/448-7976. 


OCTOBER 7-9 
World Waterpark Association show, Ft. Lauderdale, 
Florida. For more information, contact Patty Miller at 
913/599-0300. 


JAN. 25-27, 1994 

ATEI (England) and International Casino show, Earls 
Court 1, London. For more information, contact Peter 
Rusbridge at 011-44-71-713-0302 or fax 011- 
44-71-713-0446. 


JAN. 26-29, 1994 
IMA (Germany) show, Frankfurt. For information, contact 


OCTOBER 20-21 
SADA ’93 (Spain), Palacio Victoria Eugenia, 

Barcelona. For more information, call 011-93-416- 
1466. 


Blenheim Heckman at 011-49-211-901910. 


OCTOBER 21-23 
AMOA Expo ’93, Anaheim Convention Center, 
Anaheim, Calif. For information, call AMOA at 
312/245-1021. 


MARCH 17-19, 1994 

ACME ’94, Rosemont Convention Center, Rosemont 
(Chicago), Illinois. For more information, contact Bill 
Glasgow, Inc. at 708/333-9292. 


NOVEMBER 17-20 
International Assn. of Amusement Parks & Attractions 
(IAAPA) annual show, Los Angeles Convention Center, 
Los Angeles, Calif. For more information, contact 
IAAPA at 703/836-4800. 


MAY 5-7, 1994 

Amusement+Leisure Show, Prumyslovy Palac, Prague, 
Czech Republic. For information, call 011-44-0905-61 - 
3256. 


DECEMBER 7-10 
ForainExpo, Paris Le Bourget exhibition park, Paris. 

For more information, contact Francoise at 011-1-47- 
42-92-56. 


JULY 21-23, 1994 

Billiards Congress of America Int’! Trade Expo, The 
Sands Expo & Convention Center, Las Vegas, Nev. For 
information, contact Frank Zdy at 619/278-3877. 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 


A number of video game manufacturers have been successful in enforcing their copyrights and trademarks in the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. RePlay asks its readers to write us regarding any complaints about a product or service advertised in this magazine. 


| can help you fix games faster and easier! 


oe one eu eiccs ee and find out just how easy it is. 
- , — pees Nov. 1- 5, 1993 


phon y 16-20, 1994 


2 day class $250.00 5 day class - $650.00 


Mail tuition along with 
a note giving me the 
student's name and 
the city you're inter- 
ested in. 


Don't forgef my book and my videotape training programs! 


Randy Fromm's Big Blue Book of Really Great Technical Information $ 39.95 
All-You-Need Beginning Electronics for Operators 2 tapes $ 79.95 
Basic Videogame Troubleshooting ————_______- § 49.9 


For RUSH Delivery or ff Diodes, Transistors and Other Semiconductors 2 Tapes -————— $79.95 
a FREE info package, ff Easy Pinball PC Board Repair —————_______£{_____  $ 49.95 
call: Conventional Power Supplies (used in pinballs and monitors) $ 49.95 

(619) 593-6131 Videogame monitor repair made simple 3 Tapes ——_H4—-. $109.95 
FAX 593-6132 Switching Regulator Power Supplies (Peter Chou style) ——————__ $ 49.9 
Videogame Conversions —— $$$ ———————CS—49.95 

Using a Digital Multimeter (an Arcade School Classic) ——___.. $ 39.95 

%¢ NEW! How to Use an Oscilloscope ———_———————— $ 49.95 


Special Package Deal - All videotapes and the Big Blue Book $550.00 


Remember to add $5.00 Shipping & handling to all USA orders. 
Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 
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VIDEO MY FREE Columbine Coin 
VEND FREIGHT Pe ry Aaa 


ON KITS (303) 568-3126 
Cheap and Limited Quantity... HURRY! 

Super Street Fighter Call USED KITS (P.C.B. & HEADER) 

NBA JAM Lowest Price re a my coe 

(complete factory kit) Street Smart 

Street Fighter II 315 

Street Fighter C.E. 525 bate 

Fighter’s History 795 9 rene hal 

Primetime Fighter Low Price 


Mortal Komb at 1 3 9 5 , Ikari Warriors 
sccm incense NEO-GEO 


(CPU, Header, and Manual - we pay freight) Sheena 
World H 
Large assortment of kits & redemption games t ioe 
Call Lee or Lisa Toll Free at: ier bat ether 
King of Monsters 2 
Phone: (800)588-5155 sschessiiGatiane 


Fax: (808)842-2748 Grayhound Trivia 


NEW FROM 
a GRAYHOUND... 


POKER 
TEXAS POKER 


DESIGNED FOR: 
TEXAS REDEMPTION BILL #522 


AVAILABLE IN: 


¢ 13" and 19” Uprights 
¢ Complete Conversion Kits 
e NEW “Quick Kit” for existing 8-Line Style Games 


Call GRAYHOUND or your local distributor for details 


PhHhome: 1-SoO00-222-040 1 
Fax: 9JOS-34ga 1-GHb6eQ0 
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FACTORY DISTRIBUTORS FOR: 


DEDICATED GAMES: CONVERSION KITS: 


KONAMI: Violent Storm IREM: |n the Hunt 


SEGA: Qutrunner, Title Fight AMER. TECHNOS: Shadow Force 
NAMGO: Lucky & Wild, Cybersled KANEKO: Gal's Panic || 


DATA EAST: Last Action Hero (pin) NAMCO: Knuckleheads 


STRATA: NFL Hard Yardage, KONAMI: Metamorphic Force 
Driver's Edge AMERICAN SAMMY: Daioh 


PREMIER: |ee'd Off ee 
MERIT: Countertops, Scorpion Darts TAITO: Prime Time Fighter 


CALL OUR SERVICE DEPARTMENT 
FOR ALL YOUR REPAIRS! 


REDEMPTION EQUIPMENT: WE HAVE A SMALL INVENTORY OF: 
American sammy simple simon SNK: Neo-Geo Hardware & Software 
Bromley Wheel 'm In, Premier Mushroom World 
Memeo Cencky Crab CAPCOM: Slam Masters 
Data East Wacky Gator, Hop-a-Tic-Tac- Toe, 


Cosmic Gang, Lippy the Clown, Lizard Command WE PROUDLY REPRESENT: 


Coin Concepts, Hollywood Cranes PIONEER CD JUKEBOX, TORNADO SOCCER 
Bob's Space Racers, Skee Ball DYNAMO POOL TABLES, CABINETS 
Seidel, Meltec...and others! & AIR HOGKEY 


RENO GAME SALES, INC. 


5301 Longley Lane, #47 © Reno, Nevada 89511 


Ph: (702)829-2080 
or Fax us at: 702-829-2083 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable 
Weatherproof ¢ American made replacement parts 
Universal base for all rides © High-security coinbox 

Heat-treated strips for construction 


SPACE SAVER RIDES 
These newly designed small 
rides still offer solid state sound 
and mechanics, heat-treated 
steel strips on coin post, and 
American made replacement 
parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, 
Carousel Horse 18 x 36 inches) 
saves you money as well as 
space. 


4X4 BIG FOOT 

This Classic 4 X 4 Bigfoot truck 
has solid state sound, seats 

two, and has a standard state of 

the art security box making it our 
most popular ride. It is available 

in red and blue. Also available are a 
Kiddie Car and a Biplane. 


18 WHEELER 

This ride is made with indivi- 
dually molded tires for realism. 
It shares all the standard char- 
acteristics of our other rides; 
seats two, fits on a universal 
base, high-security coinbox, 
heat-treated strips, replace- 
ment parts are American made. 


HYDRO BOAT 

This all new speed boat will be a 
favorite of all water-loving chil- 
dren! It has the same solid state 
sound and mechanics, and high 
security features of our other 

rides. It is available in eye-catching 
yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 
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mBo=CQ PaC 


USA-GUIDE 
TEL: 219-2$6-1138 

FAX: -256- a= 

=e 219-256-1144 ent 


Mars 
Electronics 


— Large Inventory — 


VFM2 * VFM3 * VFM4 
VFM5 * GL-5 


— Stackers — 
200, 400, 600, & 1000 Bills 


120 Southwest Drive 
Spartanburg, SC 29301 
803-574-0162 « Fax 803-574-7680 
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DOE 


DISTRIBUTING 


Offering the LATEST and LARGEST 
selection of ORIGINAL P.C.B.'s. 


CAPCOM = Super Street Fighter II 
KONAMI = Violent Storm 
KANEKO = Gal’s Panic Il 
MIDWAY = NBA Jam 


NEO GEO: 
1-Slot PC.B. ceccecccccccecee: $550 


CAPCOM - Slam Masters 
KONAMI - Metamorphic Force Call Fatal Fury Special. ........NEW! 
WILLIAMS - Mortal Kombat Call Samurai Shodown ..Closeout! 


* NOW OPEN...* 
EXPORT SALES DIVISION 


VIDEO GAMES, PINBALLS, JUKEBOXES, 
POOL TABLES & REDEMPTION EQUIPMENT! 


DEITH DISTRIBUTING INC. 


84 Mineola Ave. ¢ Roslyn Heights, N.Y. 11577-1248 


Ph: 516-621-1234 
Fax: 516-621-1238 


& ieee Oporcorns 
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END OF SEASON SALE 


Wacky Wire (redemption model, 5 units) ...........8 Call 
B.S.R. Bowler Roller (coin-op, spare parts, 5 units).....B/O 
Photo Machine (color, with bill acceptor) 0.0.0... $2995 
Superstar Recording Studio (2 booths & all equip.) ...B/O 


NEO-GEO Cartridges: 
Ant of Fighting.......... $89 


LE BOW asciteetusevencorsaseoan 95 Fatal FUL .....csscsssessess 45 
Double Dragon Ninja Combot............. 20 

senenes vsseev A €C./2 for 80 Rolling Thunder.......75 
Guerilla War... 50 


Shinobi ..125 ea./2 for 225 


Kung Fu Master............ 


Magic Sword... BP VS Eb cstenacrivincterndupin 45 
EVE crerarantusveeactiie es 175 -Vs. Super Mario Bros.....45 
PI cv sireentiitesbennitiannis 250 World Series... 75 


FOR SALE 


AMUSEMENT VENDING ROUTE 
Midwest Location 
High Dollar Volume 
Over 430 Accounts 
and Growing 


e Jop of the line equipment 
e Sale to include all equipment 
e Vehicles and parts 

Serious Inquiries Only! 


Reply to: 
RePlay Magazine, Dept. JR 
P.O. Box 2550 
Woodland Hills, CA 91365 
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Professional Employment, Inc. 
Personnel Consultants 


150 North Wacker Drive 
Wacker Randolph Building, Ste. 1020 
Chicago, Illinois 60606 


(312) 346-4300 « Fax: 312-346-3133 


The Software Services Practice of Professional 


Employment, Inc. specializes in serviing the 
game industry. 


In 1993 we have worked for clients across the 
USA. In the Coin-Op segment, we have done 
work in the Video Software, Pinball, VLT 
Product Engineering segments. We have 
placed individuals from $30,000 to over 
$200,000 salary range. 


If you are looking for exceptional talent or 
maybe would like to give your career a boost, 
please call Joe Brzoska at 312-346-4300. 


Summer Clearance 
100 Boards with Some Accessories 


BEST OFFER for PACKAGE DEAL! 


1 - .50 Caliber 1 - Empire City 2- Super Dodgeball 
1 - 1943 1 - ESWAT 1 - Superman 
1 - Air Buster 1 - Gun Force 1- Super Volleyball 
1 - Alien 1 - Heavy Barrel 1- Tecmo Knight 
1 - Alien Syndrome 1 - Ikari Warriors 5 - TMNT 
3 - Altered Beast 1 - Ikari 3 1 - Twin Cobra 
1 - Ataxx 1 - Kuri Kinton 1 - Vapor Trail 
1 - Badland 2 - Legionnaire 1 - Victory Road 
2 - Bionic Commando 5 - Main Event 1 - Willow 
2 - Black Tiger 1 - Mat Mania 1 - WWF Superstars 
1 - Blades of Steel 1 - Mercs 1 - P-47 
1 - Bottom of Ninth 1 - Moonwalker 1 - Tetris 
1 - Buster Bros. 2 - Ninja Gaiden 1 - Spiderman 
1 - Captain America 1 - Perfect Billiards 1 - Violence Fight 
1 - Combatribes 3 - P.O.W. 2 - Golden Axe 
5 - Crime City 1 - Rampart 1 - Meta Fox 
1 - Devastator 1 - Rough Ranger 1 - DJ Boy 
2 - Dead Angle 1 - Shinobi 1 - B Rap Boy 
1 - Rygar 1 - Silkworm 1 - Desert Assault 
2 - Sky Adventures 1 - Task Force Harrier 
1 - Skull 'n Crossbones 1- RTYEV 
1 - Spinal Breakers 1 - Street Fighter 


Powerhouse sa 
Amusements Company 


9805 N.W. 80 Ave. * Bay 13G « Hialeah Gardens, FL 33016 
Ph: (305) 826-8180 ¢ Fax: 305-665-3457 


6 - Double Dragon 
1- Double Dragon 2 
2 - Double Dragon 3 
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NEW Puke ide 2 UY 
USED istributing &|@ ° TRADE 


410 Woodbine St. ¢ Nashville, TN 37211 


Phone: (615)256-7748 ¢ FAX: 615-256-5924 
_THIS MONTHS SPECIALS 


REDEMPTION | | guy @ GAMES | | BOOST your profits 
New Lucky 8 Lines with all NEW 8-Line 
with Single 
Ticket Dispensers Progressive 
$1,495 get Oth game Units 
CALL CALL CALL 1/2 price! Call for Prices!! 


Used Dart Used Poker Games Used Video Games 
Riviera w/Mars DBA 25” WrestleFest $1,200 


Grayhounds, Kramers High Impact Football 850 
Kal’S, Gill's, .ALL, 


Buying used Riviera Pokers w/DBA...$750 Champion Baseball 
Used SMS Draw 80’s w/DBA...$850 Double Axle .................66. 2.200 


NEW Lucky 8 Line Kit starting from...$250 | Super 97 Kits 

Used Lucky 8 Line Boards starting from...125 | Dual Happy Jackie Kits 
Used Riverboat + G.H. 5-in-1 boards Lucky Girl Kit 

Omega Keno w/$1-20 DBA Dynasty Kit 

Ramstar 903’s w/$1-20 DBA 
Omega 903’s w/$1-20 DBA Treasure Island Kit 
NEW HSV-4090 w/stacker Jolly Line Kit 

NEW Lucky 8 Line w/Re-cond PCB All Poker Kits Available 


ALWAYS AVAILABLE 
Quantity Prices Available 


New & Used Pool Tables/Dynamo or Valley Isolation Transformers 

New Jukeboxes/All makes Empty 8-Line Cabinets 

New & Used Pokers/All makes JCM Bill Acceptor $1-5-10-20 
Full Line of Pool Table Supplies Mars GL-5 DBA $1-5-10-20 
Klopp Coin Counters Mars VFM-4 DBA $1-5-10-20 
Tommy Gate w/7" extension Mars VFM-5 DBA $1-5-10-20 
19" Sharp Monitor Mars VFM-4 w/stacker 400 
13" Sharp Monitor Mars VFM-5 w/stacker 400 
19" Wells-Gardner Monitor CBV $1-2-5-10-20-50-100 DBA 
13" Wells-Gardner Monitor HSV-300 $1-5-10-20 

Coin Mechs & Channel Tekbilt DBV-35/$1-5-10-20 
Power Supplies : All Lucky 8 Plexis 

1eY MOO Grumman 6.50 | Lucky 8 Harness 

PS TNS FU OR S secescrnccnesecctscasiteanacermntasiaarmanserna nieces 5.00 | Lucky 8 Button Set 


FOR SALE 
CAROUSEL: 


ONE 31 FT., 20 HORSE, 
ALLEN HERSHEL (arounp 1929) 


USED 


KIDDIE RIDES 
FOR SALE 
$500-$ 1000 


J&M 


PRODUCTS 


CAROUSEL, CAST ALUMINUM ANIMALS 
$50,000 0.B.0. 


CONTACT DENNIS GOLDMAN 


NICKEL, DIME & QUARTER Cail Jim Jackson at: TEL, 601/485-2484 FAX. 601-485-8110 
ACCEPTOR CONVERSION KIT PACHINKO 
Convert any 


ye 


Roweg B.C. 12,25,35,1200,or 3500 


(818) 772-0393 


Now your ROWEg changer will * LIKE NEW x 
accept dimes and nickels and $9200 
dispense quarters or tokens. PINBALL PRICE NEWS Limited Quantity 
$79.50 Plus coin mech if needed. Bi-montbly publication of the Call: 
¢ Eliminate "small change" hassle. American Pinball Association. ; 
¢ Turn "small change" into profits. FREE TRIAL MEMBERSHIP WIZARD’S CASTLE 
¢ Increase room income. 1-800-PINGAME AMUSEMENTS 


¢ Perfect for unattended rooms. 
¢ Still accepts quarters for tokens. 
¢ 10 minute installation. 


(416) 674-7400 
FOR SALE 


© 1991 Nintendo PlayChoice. 
Average of 7000 plays. Make offer! 


(404) 925-7703 


Call for information 


(708) 662-6117 


Music 
Operafors 
service 


1-800-354-5853 on (714) 879-1771 


45s & CDs 


Stop by our booth #1048. We 
would enjoy the opportunity to 
meet you. 


HIGH IMPACT 
RIM ROCK’N B BALL 


BUSTER BROS. 
BOTTOM OF THE NINTH 
DESERT ASSAULT 
TURTLES (TMNT) 
TURTLES IN TIME 
KLAX 

SIMPSONS 

MERCS 

SUPER MAN 

MS PACMAN 


QEBRPOB AY 


C&P DISTRIBUTING 
TEL: 219-256-1138 
ae FAX: 6- Ma 
ae measerTss ep) 


Coin Counters 
Wrappers, Sorters 


Since 1931 


Authorized Distributor 


S| WURLIIZER ib 


Deutsche Wurlitzer GmbH 


& as * 
Ki 


Made In The U.S.A. 


Service 
Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Detivery in 3 Days or Less 
Fast, FRIENDLY SERVICE 
CompPeririvE PRICES 
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M & P AMUSEMENT 


658 West Market St. ¢ York, PA 17405 


(717) 848-1846 ¢ FAX: 717-854-6801 


ASK FOR PHIL OR TERRY OR MIKE 


$100 PRE-PAYS FREIGHT ON ANY GAME IN CONTINENTAL USA 


SUPER SPECIALS: 
After Burner (S/d).........:00000008 $3500 
ere 
Bullwinkle (pin)...........ccsseeeeee 2495 
CapCOM BOWL........cccsssssessssceeeses 395 
Captain America (kit)..............008 295 
PCN AMIS sc cisinan cnsssraniacdantsneies 1095 
Fr 1S cs snacsnteabailedeuetadatianvns 2750 
Final Lan Wl (SP). cccscscesseanascrsscons 7995 
FISH TEtOS (DU os ivsticasnstserancsncene 2195 
Galaxy Force (S/().............00008 5500 
UTI TAIN visctivnictvanestsnncvncscseseas 995 
PL FICO LENG siesnceviceestcnsciondiouss 125 
Rim Rockin’ B-Ball.................0008 125 
Street Fighter Il (25").........cs008. 1550 
Street Fighter (pin)..............00088 2495 
Terminator Gunr........cccccsesseeees 2595 
TMG TRAVGIOD sscesscicnisinccvazncetssane 1295 
Turtles Pinball ...........ccccccsessseee 1150 
WrestleFest...........cccccccscssssssscceees 295 

PINBALLS: 
POP AN ie: AMMEN i coossvcriessaliyadenbagvonsiease: $2445 
Elie Ul iacarsscetacscenesiicaeeassteaministtcioelanay 695 
BIBOK FONE 2 OU winixeicdeninwinenaaiieasmaeaninulaan 995 
BO OFT 1900 ic rcanerchcnnssanssscandnneseouneniedainnt 1595 
Bullwinkle NEW ..cecsicvscsssinesncsesoscesurassgvven 2495 
6) 1.) || oe a ee 1395 
EF SIIN CF catsdaadatsauaesunetarrpundaabensaanieiumensiusans 595 
Creature From Black Lagoon .............00008. 2695 
LOICNEN sire eresoanta ven aw dvewantveanulaieae teed bneeeds 1295 
Ev LIU UNG sacs zapniees vareiini waatiaarniadaenighasasinnss 1350 
DF WHIT visestennsnsteninisnictioia ecncauesinnseistesaiaias 1995 
UFIQCONS Ge LAGOS scciinssesvnsntaitsnamadiecsenenn 695 
SUC, ee eee eee 1350 
ETON PICU celta AIO sai accclewasicespichaels ilearntesraicceasas 495 
EU hin arunssitaeteticccassten et nisahiatistuseaaacseelessunst 1450 
Fo sical cesismtnncaieebngehsaianseeeibeagsalonideen 595 
BI aids iter dcteaurrepsatveeiceatetnch ian uaseaenteteonaad 695 
Fit lS iscsccdusnesuceansiansaaesstbnsiprsumascaish 2195 
S| eos): eee 1095 
EB IaE Wie SOON sansndveadacstuevaarstvatenruennbanns 1895 
PGUGIY PAUIIG scisvesiusventasarsancisictanniaiainees 1095 
PION aairbbeatatactavare neinaeh rintaatiatuteteeenianeisacoiae 695 


Police Force 
Pool Sharks 


Terminator Pin 
The Simpsons 
Truck Stop 
Turtles Pin 
Twilight Zone 
Whirlwind 


DEDICATED P.C. 
BOARDS WITH USED 
ACCESSORIES: 


All American Football 
Altered Beast 
Captain America 
Combatribes 


Crime City 
Crime Fighter 
Double Dragon 
Double Dragon 3 
Empire City 


Final Fight 
Gate of Doom 


Gondo Mania 
Guerrilla War 
Magic Sword 
Ninja Gaiden 
Pigskin 

Pit Fighter 
Rampart (new) 
Rim Rockin’ B-Ball 


WWF Superstars 
World Series 


eee eee eee eee eee eee eee eee ee eee eee eee eee eee) 


APtErDUIMEL (L/T).......ssceesssrrecsessscssssncsneessess 795 
BAe to a) sleccsauincvanauaeiga vals etahtntidonbsetinaedy 795 
Eat DALES caytkeuxaivasicnsntincsrodemiarcerniernes 1295 
BE SAN Menten Sots uazndetcoeperceonaseevnameriadeenetaiueh 1550 
CHAMPIONS SOPIN, viasssisvssservectaxiseaessninsicns 995 
Ae 1 eradivcmsateatanananieissumaeta 1295 
PROWO HACE! dccmsiekinniommmnnnmaienes 795 
FREI TER LO ssacssiscaonsiny auairadsiouisiedyisbehaictdae pata sipisins 750 
Heavyweight Champ .........:ccccssscsesrserrees 550 
PEC Yeasts sciacianiacsounetetslalavosteaasnackan daspuncemin 1650 
IDOPAUON WOM xs carcasses seassexexsenaiencnuresenves 595 
JURE EILINY cscs cciputalospectoesasieapesasaqsea tapitonssisitosts 1550 
PON Aaah GdepanidilaGndanas bid atneaand 450 
POE: POSIMOR Ml ciacianicensssennstecaseuosavnasinverdess 795 
POI Tr i solasseycvapnsiiailes chat es seta entahiaon 1550 
PEEING 1 eeqncsneissancavcieceavisrndertarvins 395 
PMI SOE uti danieriestecihitat Rireial hata iaaeailaa, 695 
BON essarcasscansrvencensnancatexcneemrevisneents 1995 
SIO HUI OY os siessarconaiscrevedadiomvanbiesneatibaaiennens 795 
DUDES TAN ON wiccncanieasnictiensersenestian 1395 
Super Off Road w/Trak Pak .........ccccccee 1295 
UG! SON vcciastcsGuartienasrtsarnaarnntes 795 
VANGIGOTENAIS. (BD) cssitsisincrsiesvinewnisinenswwarsidi 1295 
TINT AGE TUT) iiss cansivniranmnawnvsvnsowanitenvns 795 
I aed eins ralacdinuinccatplaiaaad ileal accede nisl 395 
WV SUDOISIANS : sicisaissixssacasanernasinnercnasseanns 395 


REDEMPTION 
EQUIPMENT 
SPECIALS: 


STIG GANG wisacictaceterigescasatannntenneansios $2995 
PAST ISIN sccciccussnowortwreideuntniensaeanveauninss 1495 
LUIGI EHOIN ass sancesecuad seas raesSibaencheroustensiusacerss 1595 
New York, NeW York .....ccccceeeseeseesseseeereees 3500 
Pa ss ceneasicasticsuhcstbesiica ttanasumrsteveies 2500 
FOGSTET SN OOIEY ccrnsscaniasseanivanssiawematetancvave 1795 
[iE a) Cee ce event nee eee etre tere 1795 
IVES FOMEE ON educa eehsisaiun inestiacsenecaxebiin 1495 
Twister Skee@-Ball.........cccescccesececessreeseeeens 795 
WANTED: 


Big Choice Triple Crane, Cisco Heat, Final Lap (s/d), 
GP Rider, Gottlieb Pinballs, Hang On Ride-On, 
Klondike, Merlins Magic, Rad Mobile, Road Riot s/d 
Rock'n Bowl, Super Hang On s/d 
Wacky Gator 


GAMES & DARTS | | Special Notice: 


PURCHASE YOUR USED EQUIPMENT 
ARACHNID DARTS 
SIX THOUSAND 
Over 55 years in business! 
International reputation for selling 
the finest in used videos, flippers & 
amusement games available any- 
where! Each game is beautifully 
refinished by experts and is like 
new. All games are factory models. 


ROWE PHONOS - absolutely no copies. 
R-74 & R-80 GET ON OUR MAILING LIST FOR 


~ PRICE BULLETINS OR CALL CELIE OR 
460 yrs aint iceiniaieiabaiabi ia MARY FOR LATEST PRICE LIST. 


NEW ORLEANS NOVELTY CO. 
STANSFIELD VENDING, INC. 


3030 N. Arnoutt Rd., Metairie, LA 70002 
P.O. Box 157 ¢ La Crosse, WI 54601 


CALL MAX: (608) 782-7181 (504) 888-3500 


FAX MAX: 608-785-7016 Fax: 504-888-3506 


WANTED 


ARDAC (DIXIE NARCO) 
BILL 
ACCEPTORS 


$1.00 and $5.00 Only 
Please Call 
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RED BARON BOARD EXCHANGE 


6540 W. Central © Toledo, Ohio 43617. + When you think of buying or selling a 
7 video game printed circuit board...Think 


1-800-331-3766 _ * the RED BARON BOARD EXCHANGE. 


We don't handle dedicated games, pin- 
VALID IN ALL 50 STATES, MEXICO & CANADA halls, parts or jukeboxes. Because of this 


AX: * i specialization, we offer the largest selec- 
FAX: 419-841-6484 tion of video game boards at the best 


prices! If the board you need is not listed, please call to see if it has become available. Our 
inventory changes daily. Please ask about our mailing list. | 


FALL SPECIALS: Break-Thru Solitary Fighter 


Burning POs wisccsssssccsnsasonses 195 Spiderman 
C.0.W.’s/Moo Mesa (kit).$425 — Buster Bros.......c.c.cccesceeeeeeeees 195 Karate Tournament...............395 | Spiderman (kit) 
Fatal Fury Special Cadash (kit) Knights of Round Spinal Breakers 
Knuckle Bash (kit) Cadillacs & Dinosaurs Magic Sword (kit) St, Fighter: C.E, ...:s.csssvsssorss Call 
Mystic Warriors Captain America Main Event ty PIGHUOE Lh sscssvesuesessenenacevuces Call 


3 Captain Commando Martial Champion Street Smart 
Numan Athletics Caveman Ninja Martial Champion (kit) Sunset RidOrs ssisicsscsorssesvessese. 595 


Punisher (kit) Combatribes (kit) Mat Mania (kit) AG) TBE AO ciscivevisssiaudsusecepeabial Call 
Slam Dunk Crime Fighter 
Super High Impact Metamorphic Force 
Time Killer Mustang 
Mutant Fighter 

Dynamite Dux Ninja Gatton (kit) 

Escape Kids Ninja Kids ‘ 

Fighter & Attacker Operation Thunderbolt ee - Ph )osesessssnosnsenenn ee 
1943 Kit Fighter’s History Operation Wolf roa saat 
Aero Fighters Final Fight PUI SIGE sasstevisnccsavisninca cai Call ics 
Afterburner Final Fight (kit) Truxton II 
Air Busters Tumble Pop 


Air Wolf Twin Eagle 
Twin Hawk 


Undercover Cops 
Vendetta 


Shogun Warriors 

Great Ragtime Show Side Arms (kit) 

Gun Force Silent Dragon 
Ataxx (kit) Heated Barrel Silkworm (kit) 
Bad Dudes Hippodrome Simpsons 

Hoo Sky Soldiers (kit) 
Black Tiger Slam Masters 
Blood Bros 


NEO-GEO PACKAGE OFFER: SPORTS GAME: 


One-Slot Board Only 1-Slot Bd. w/Super Sidekick pach Rivals 
One-Slot kit 1-Slot Bd. w/3 Count Bout Big Event Golf 
Two-Slot kit 1-Slot Bd. w/Art of Fighting Pipis & Bibis Bottom of Ninth (kit) 
Art of Fighting 1-Slot Bd. w/World Heroes Play Girls Champion Wrestler 
World Heroes Call | Pocket Gal Final Blow 

1-Slot Bd. w/Samuari Shodown...Call 


CABINETS: 


, QUANTITY DISCOUNTS ; 
Angle System 19 AVAILABLE - FREE INSTALLATION | DRIVING GAMES: | perfect itliard 


Jaleco Low Boy 25” ON MOST GAMES!!! eR ee Punk Shot 
Relief Pitcher (kit) 


Rim Rockin’ B-Ball 
Roller Games (kit) 


Seibu Cup Soccer 


nee ee Skins Game (kit) 
Camel Try w/sensor eae uiake 
Columns WEC LeMans 


Cosmo Gang the Puzzle World Rally 
Flashpoint World Rally (kit) 


Golfing Greats 
Hat Trick Hero 


We ship C.O.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 
30-day warranty on all boards. ® Repair service available. ® Trade-ins welcome. 


AUCTION PRICES 


NEW: 


WE CAN 
SAVE YOU 
MONEY 
Why Repair, 
: When You 
Can Simply Replace! 


COMPUTERIZED 


AMUGEMENT 


PRICE GUIDE 


$50 PER QUARTER 
CALL FOR MORE DETAILS 


UGA-GUIDE 
TEL: 219-2$6-1138 


BS=CQ PaG 


REPLACEMENT 9” MONITORS 


FAX: 219-256-1144 ~* > 
% New Zenith Monitors & Chassis ef y, 


%* For Arachnid Dart Boards ; 
UE Regularly $315 


* 12 Volts D/C NOW $99.95 
USED PC BOARDS 


PINBALL PRICE NEWS 


Bi-montbhly publication of the 
American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 


8-LINE/ POKER 
BOARDS 
1-800-966-9873 


Robocop ts 
NEW Perfect 360 Electronic Joysticks....21.95 


Ph: (713) 489-3233 


Fax: 713-489-3233 
17009 Wells @ Pearland, Texas 77584 


*“2OO!” 
(MERCHANDISER COIN PUSHER) 


Beautiful 
Lit 
Display 
* TOKENS Sliding Coin 
IN-OUT Entry 


* QUARTERS sia 
IN-OUT eile 


* TICKETS 
OUT 
(option) 

* FULL 
SECURITY 
AND ALARM 


Strong 
Wood Cabinet 


House Side 
Pockets 


Steel Security 
Plate 


Dual Locks 


Ticket 
Dispenser 
(Option) 


Recessed 
‘“WINNERS’’ 
Chute 


STATE OF THE ART 
REDEMPTION GAMES 


1-800-642-7263 \ 
813-366-1133 @ahMCO 


FAX: 813-366-1134 IWTERNATIONAL INC. 


2153 TENTH STREET 
SARASOTA, FL 34237 
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1-800-GAME KITS 


POPP PEP USCC ESE CE CCE EERE) 
OUP UPR EC EUR EO UCSC CUCU OEE E PEEPS CEES EE EES 
POPP UPS PSEC COURSES SECS PEC) 
Poe eC COU USCC COCO COE E PEEP EEE) 
Oe Pee POSES ECS UE OEE) 
POPP OPP UCU EPEC CSE SSUES EEC OSES) 
POPUP PUP UU OES C CSC E CSREES) 
CRORE HEHE RRR eee eee eee 
POPP PCCP OPC R CECE E CECE) 
POPP OPE PREP ES ESSE EOC) 
POP Pee PUES CSCC EEE EEE) 
Pee PPP PPC P PEEP CPCS CPE) 
SERRE EERE RHEE HEHEHE EHH RHETT EERE HEHE Ee 
Oe PPE PU U COU CE CUCU E EEC 
Poe P PP PEEPS EER S PU EEPPeeeeeeePPeeeeeeeee) 
eee PPPS CEC CEeeCCECCee eee) 
POPP PEPE O PEPPER Eee eee eee 
SERRE EERE RR RHE e eee eee ee eee 
Pee PPO EPSP P PEPE OPP eee eee eee eee eee 
POPP PERO OP OPEC PCCP PEERS EPEC) 
PPP PPP PEPPER eeeee 
PPP PPE O PPE PEEP E EPEC EEPPEEPEeeE eee 
PPP Pee PSP OPER EE PCE E PEPPER EEE EEE) 
SERRE HERE E EEE H EERE H PERTH HEH EHR H eee ee 
Pee ee PP REPRE P ECC C CECE eee eee eee) 
RRR HEHE RETR ET RHEE Ee Eee ee eee eee 


St PNOIRING ascii sctserecesansticbssnsocsitninenn 
SO et ee a ee erm 200 


eee eee eC CPPCC) 


Oe Pe REO COOSOOCOOSOOOSOOSOOTOCSOOOCOOCOCOOT OCT ere 
Oe PURSES COSC OSOOCOOOSOOOCCOOOOSOOOCOC OTE 

Poe eee UUUOCOSOCOCOOSOSOOOOCOOOCISCOT OSES aT) 

Oeee ORES OU OOOSOSISSOOOOCOS OCS S Ieee eer 

eeRUe EU CECECOOSOOSOOOCOOOOOOOSTSCO OSES E TS) 

oeeUU EU OEOSOSOOOCOOOCOOOOOOOOOCOOSOSOT OTT 

TEU RE EERE EERE ROHR EEE EERE RHEE ESTE HEHE EERE EEE OH EE EE EES 


Vi LSD) | nn ee 
WUT CS cicsinsstssasien snrcontiactcwcieioins 


Pee eee eee eee eee) 


SL KAORI NN ces eiessshionspascennsavtionnnecn 
OE) SNS snisaniiiernnicnanncn 340 
PRE FOI) OUND ss cdecivsstunrordneonionanernsene 645 
MORTAL KOMBAT ..........sssssesssssessessssen 


THE GAME ROOM 


Call for complete 
product list 


(714) 999-0700 
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High Speed @¢ High Capacity 
High Security 


ACCEpts : Casinos 
e U.S. $1.00 - $20.00 | Riverboats 
° Ss on Ps yey eee Opera) Indian Reservations 


Route Locations 
DIspENSEs : 
© Canadian $1.00 Loone - ($10,000 capacity) 
e U.S. $.09 - ($2,700.00 capacity) 
$.25 - ($6,000.00 capacity) 
$.50 - ($5,700.00 capacity) 
$1.00 Tokens - ($7,000.00 capacity) 


Features aNd Options 


e Nerwork or Stand Alone Operation 

e Remote Programmable Moving Messace 

e Remote Enabling of Acceptable Denominations 
e Full Accounting Functions 

e Full Error Code Reporting 

e Last Transaction Indicator 

e % Level Runaway Protection 


e High Security Bill Acceptor w/1000 Bill Stacker 
@ Optional Lockable Removable Stackers 


e Standard PC Based Management Program Included DIMENSIONS : 
¢ Optional Custom Interfaces and Programs Available © 16" Wide 

© % Stace Tower Light For Visual Status Indication e 16.5" Deep 
¢ Coin Drop Accepts Standard Money Cups © 39" High 


Quality Products Quality Service 
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$1°° BILL ACCEPTOR 

Low Cost 
GREAT PERFORMANCE 

TEKBILT MAKES BILL ACCEPTOR USE AFFORDABLE 


DROPS INTO 
DATA EAST 
%. 


i 
NSERT BILL FACE OF | INSERT BILL Face yp ‘' 
oS 00 Nor FOLD Bij 
WILLIAMS & | "4 PTS $1 BiLLS 
/ b. « | | 
\ i ~ ; : 
PINBALLS! | \ii uy ae 
ye i 
Su 2: 
a6 95 
= 
a 


¢ Increase price per play 
e Dramatically increase 
your collections! 


BILT inc 


MODEL NVIIO - GAI 


DESIGNED TO MEET PRICE SENSITIVE NEEDS 
% Cost Effective y High Performance ¥ Increase Profits 


¢ Programable pulse outputs ¢ Red L.E.D.s at bill entry 
dip switch selectable flash for attraction 
1,2, 3, 4, 5, 10, or 20 pulses/dollar 
¢ Modular Electronic design 
¢ Microprocessor controlled 
magnetic and pattern recognition ¢ Small compact 1 piece unit 
¢ Simple to clear jams ¢ 110 V AC operation 


(12V DC unit available) 


Huntingdon Valley Industrial Center 


ALT inc 3983 Mann Road ¢ Huntingdon Valley, PA 19006 
Quality Products (215) 322-3232 ¢ FAX: 215-322-3238 
©1991 Quality Service 1-800-666-7776 
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BILL ACCEPTORS! BILL ACCEPTORS! 


MARS 
ELECTRONICS 
INTERNATIONAL 


& 


GL 
BILL ACCEPTORS HIGH PERFORMANCE 


HIGH SECURITY 


$1, $5, $10, $20 
ACCEPTANCE 


COMPLETE INSTALLATION 
KITS INCLUDED 


UP STACKER 
DOWN STACKER 
STACKERLESS 


ALL MODELS AVAILABLE FROM STOCK 
VFM2, VFM3, VFM4, VFM5 & GL5 


FACTORY AUTHORIZED SERVICE CENTER - ONE-DAY TURNAROUND SERVICE 


we, 3983 MANN ROAD 
Ne maa b : HUNTINGDON VALLEY, PA 19006 
Sis UE = LT WIC 215-322-3232 © FAX 215-322-3238 
: 1-800-666-7776 
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USED P.C.B'S 

USED NEO-GEO CARTRIDGES 
USED GAMES 

USED 45 RECORD JUKEBOXES 
USED CRANES 


HABLAMOS ESPANOL! 


ARREGLOS PARA ENVIOS A MEXICO. 
LLAME AHORA Y PREGUNTE POR SYLVIA. 


CRANE PARTS (Hollywood) 
UI UES «ds doaves iaarcsccesen cern necievniennenbuctoreaesiieceetin er 95 
Wt WOM Niacin tecistes nchinttetnienenaamiiieendadeaed 4.95 
HOS SCAN TEMES i ccetacocscanseeledausvaisoiivaseccosianinan 49.95 
FREY POSTER SURED cs ccccirscssibacinansinesstnsdinsnadeodcrerniiensnenteis 12.95 
BEE a LCN yn dsssccospieccmpindairssnsasteea acc essineicsedécseicatedtecaae 12.95 


Joystick (Top DD icceleneeiten cee anita tetas o 95 
A UE rc ecesiaastriainkiersancctiemueemniiadi eanadeeidleanes 2.95 


sash ceec aes cuisdesacatiectsiehieionsecciacad 69.95 


E.E.I. INC. 


597 Eeat Crosstimbers, Houston, Texas 77022 


Ph. (713) 695-4220 © Fax 703-695-1145 


SLATE LIFTER 


WITH SLATE-HANDLING PACKAGE 


° Reduce Labor Cost 
© 1-Man Operation 
© No More Back Pain 
° Compact L_ 
e Light Weight — 


Introductory Price » | y PENDING 
$229.00 “a 


Demonstration 
Video Tape 
$995 

Plus Postage 

(Applies Toward Order) 


(818) 713-1174. LS ; 
FAX (818) 713-1774 >, 


Manufactured by Small Change 
anoga Park, California 


NEW FROM 


TEXAS 
POKER 


GRAYHOUND... 


TEXAS 
POKER 


TEXAS POKER 


DESIGNED FOR: 
TEXAS REDEMPTION BILL #022 


AVAILABLE IN: 


e 13” and 19” Uprights 
¢ Complete Conversion Kits 
e NEW “Quick Kit” for existing 8-Line Style Games 


Call GRAYHOUND or your local distributor for details 


Phone: 


1-SO0O0-222-0490 1 


Fax: 908S-3401-6560 
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MONDIAL INTERNATIONAL CORP. 


661 HILLSIDE RD., P.O. BOX 889 
PELHAM MANOR, NY 10803 


Tel: (914) 738-7411 
Fax: (914) 738-7521 


CEI 


AMOA SPECIALS: 
STREET FIGHTER II (pith) ......sssssssssssssssssssee Call 
ROCKY ’N BULLWINKLE.............. $2,350 (NEW!) 
Sh A! a rt 1,650 (USED) 
LETHAL WEAPON 3......cs.ssesssssssssuee 1,899 (USED) 


TERMINATOR 2 (Di) ..oscsnseoe 2,295 (USED) 


COME VISIT US AT AMOA 
Booth#1249-1251 
For even more great deals! 


CONQUERING THE WORLD OF COIN-OP! 
CONQUISTANDO EL MUNDO DE LOS OPERADORES! 
FERNANDO GALEB, Export Sales Manager 


LOUIE RUMMENIGGE, Export Sales 
BRUCE SARKISIAN, Export 
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EMPIRE AMUSEMENT 
CORPORATION 


MICHIGAN'S PREMIER GAME 


AUCTION COMPANY! 


Upcoming Auctions: 


KEISU ELECTROMAGNETIC COUNTER 


RELIABILITY GUARANTEED 


FEAATURES: © Miniature size for easy installation. 
e High quality. | °¢ Long service life. 


e LOW COST. 


GX SERIES 
(5 and 6 digits) 


FX SERIES 
(5,6 and 7 digits) 


Nov. 6 - Dec. 4 


at our newly expanded facilities! 


WE SPECIALIZE IN USED EQUIPMENT! 
FACTORY DIRECT WITH: 
Wurlitzer, Merit, Kramer, |.C.E., U.S. Games 


CALL JOHN BENO AT: 


EMPIRE AMUSEMENT CORP. 


32242 W. 8 Mile Rd. ¢ Farmington Hills, Ml 48336 


(318) 477-2200 


CPS), MAX: 1 
machine use. 


3 types. 


GX-O6RL 
e Stand speed a (STD: 10 


e Base plate mounting and other 


FX-O6RT 
e High speed type (STD: 20 CPS). 
) 


5 CPS). (MAX: 25 CPS 
e Normal T.V. & Poker game 


e Gambling and slot machine use. 

e PCB mounting and other 5 types. 

e Terminals for PCB and Lead wire 
connections. 


e Low power consumption (only 
45mA 1.10W at 24V DC. 


e SV DC to 24V DC. 


e Lead wire connections. 

e Low power consumption 
(112mA 1.4W at 12V DC). 

e 5V DC to 24V DC. 


EXCLUSIVE EXPORT AGENT: 


CONTEX CORPORATION 


SUZUKI BLDG., 1-13-14 AKEBONO-CHO 
TACHIKAWA, TOKYO 190 JAPAN 
Tel: 81-425-22-0051 © Tix: 2842217 


Contact us or your nearest 
distributor today for 


detailed catalogue and 


Fax: 81 -425-26-2345 prompt offer! 


The Game Exchange 


Used Games 


After Burner 

All Am. Football 
Battleshark 

Captain America 
Gunforcet 

Mad Dog Il (33")....5999 
Ms.Pacman 

Pitfighter 

Simpsons 

Space Gun 

Street Fighter Il #.... 
Super Hang-On 

Johnny Rock (33") .4999 
X-Man (6 Player) ....3299 


* Includes Factory Marquee 
t Installed in DYNAMO HS5 
Universal 25" monitor Cabinet 
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Used Boards 


All Am. Football(V)*.. 99 
Altered Beast(H) 

Captain America (H) .299 
Final Fight (H)* 


Rim Rockin’ (H) 

Rough Ranger (H)*.... 
Spinal Breakers (H)* .. 39 
St. Fighter Il (H)* 499 
St. Fighter Il CE (H)..749 
Sunset Riders (H) 

TNMT (H)* 

U.S. Classic Golf(V)* 199 
V-Ball (H)* 

Wrestlefest (H)* 


Redemption(Used) 


Clown Around 

Cosmo Gangs 

Dump the Ump 

Ghost Town 

Lasertron (6P) 7999 

Neck -n- Neck (6P) ... Call 

Perfect Landing 

Rock-n-Bowl 
SitdowniUsed) 

BAe Ve otis anccsnanren 

Final Lap 

Grand Prix Star 

Rad Mobile 

Star Blade 

Steel Talons 


P.O. Box 09598 Columbus, Ohio 43209 


(614) 258-2933 


October 1993 


RePlay Magazine 


COLOR 


VIDEO GAME 
MONITORS 


» 13" monitors 
CALL NOW FOR » 19" monitors 
GREAT PRICING » 25! monitors 


SPECTACULAR FEATURES INCLUDE: 


» Front and Rear Control Panels # Fully Guaranteed! 
= Black Matrix, Non-Glare, =» Replacement Parts are Always 
hag CORT, Available 
# Higher Resolution than Normal » Schematics 
a geclrsg or Auto Degaussing » Meets the Standards Set by 
witc 


& IMMEDIATE DELIVERY the AMOA 


T= SPACE AGE 62 


ELECTRONICS 


26524 Golden Valley Road Ste. 507 * Saugus, CA 91350 


1-800-822-0280 ¢ (805) 252-4400 


Fax: 809-252-9380 
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STOCK FOR SALE! 


EPROM - All speed. 32 pin Dip & 40 pin. 
27016, 27C32, 27C64, 270128, 27C256 
27C512, 27C010-1 Meg, 27C020-2 Meg, 
27C040-4 Meg. 

SRAM - All speed. Dip & Skinny Dip. 
2K x 8, 4K x 4, BK x 8, 64K x 1, 16K x 4, 
32K x 8, 64K x 4. 

DRAM - All speed, All package. 

Dip, Zip, PLCC, PGA, 64K x 1, 64K x 4, 
256K x 1, 1 Meg x 1, VRAM, 256K x 4. 

PROGRAMMABLE LOGIC - 

Gal, Pal, Dip, PLCC, Gal 16V8, Gal 16V10, 
Gal 20V8, Gal 20V10, Pal 2OL8BCN, 
Pal 16L8BCN. 

| IC SOCKET - 

8 Pin, 28 Pin, 32 Pin, 40 Pin, Dip Socket. 

68 Pin, 84 Pin, PLCC Socket. 


EPROM PROGRAM SERVICE AVAILABLE! 
WE BUY YOU EXCESS PCB'S 


C-TRON ELECTRONICS CO. INC. 


ate 
sae | 


p00 


BIG D GAMES 


1801 34th St. SW #A 
P.O. BOX 4855 e Fargo, ND 58106 


FAX: 701-241-4544 


18040 Sherman Way, Ste. 408 ¢ Reseda, CA 91335 


Tel. (818) 757-1651 © Fax: 818-757-1653 


Ask FoR THE PUCK STOPS HERE sy NAME 
The Original Air Hockey Safety Shield 


© PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY \ j | THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE en AND AUSTRALIA 

e ARCADE TESTED ee aT 

© DOESN'T AFFECT TABLE PLAY = .. "cae m0 tA 

e INSTALLS IN 15 MINUTES WITH : — a MALIBU CASTLE © GREAT AMERICA 
ONLY A SCREWDRIVER © FUN FACTORY © GREEN GAMES 


t 


* IMAGINATION LEISURE »*« DYNAMO x _ U.S. BILLIARDS 


e Increased player appeal! e Ask your distributor for ‘“‘THE PUCK STOPS 
¢ Demand the 9-inch shields with the angle! HERE”’ by name! 


¢ Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! sales tax! 


e Increase Revenue ... Decrease lost pucks and ¢ When your customers’ safety and your liability 
expense from downtime! are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543) ongview.1x75608 1-800-933-0145 
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AMOA Expo ‘93 Specials: 


USED PINBALLS G 
Cue Ball Wizard ............ $1,995 PAW LONG wiasesisinsasicecens SUBS Ral WEIS iiitveundcndinns $1,975 
TIE secvesvicetanahveashxxcnm 1ggo) . FINOGL comunincspepewenent 535 Street Fighter ll............... 2,195 R 
Gilligan's (Sland ......s.s<00s. 1,675: PONCE FOGG cicnisiscsasescsavensess 995 Super Marlo Bros. ........... 2,025 
PEN i cliad dnleaaeneeseseanciuatons 1,725 Rocky & Bullwinkle .......... C205.  SIIGIOSE sansssvinninavinncceonncess 1,725 EB 
Jurassic Park .................. 2,775 Roller Games................... 1,295 The Machine. .................. 1,650 
Lethal Weapon 3............. TTS INDO vis perecesncnsvasracaees 1200) ARG vieieireeeniaian 1,245 
Mousin’ Around ................5. 995 EB 
“New” Last Action Hero and Tee’d off NOW AVAILABLE 
SIT DOWNS N 
Exhaust Note USE ......ecceeceeeeeeee $8,550 Hard Drivin’ del c/p USE viisvcssitcenassunses $4,600 
Hard Drivin’ compact uSed ...........ceeeeeee. 2,995 Race Drivin’ del c/p ISOG sinsevnsinsesnasined 5,450 
Race Drivin’ compact used .........0..ccceeee. 3,350 Star Blade s/d BOG) sessscamnsnyuadian' 4,695 
Galaxy Force USO ooo cccccccccccccccceecee Call Virtua Racing u/r or S/d used .............. cee Call ¢ 
Stadium Cross UB  vecetetiteniesnncinniace Call 
USED REDEMPTION EQUIPMENT © 
‘93 Models—Like New I 
PYOURG THE WONG ccseiccesctancecnncvnssiacancornnns Re Mage) 2 = || evn a ere $3,150 Pe 
Bes TS sasvesseieite tua ucntatetnrseseataasdaenneaes 2 GSO: OGK Nl BOW siiivicaskineciccciiascchivevoueivdevieaevaes 3,750 
SOUCY ESRI cisstsiasadiavsiucuincvateaatanniedeecceinase APE SM 1 S| Ce on es ae eee ae 2,950 
LO IO tiatncainarwernelacaavdeiueneninates 1,995 (w/Tickets, Lights, Bonus Pockets, 
SIOTY PION DO WINS: sschsticonisccindoinnanicnctbanntaad 2450 Clear Runways) Oh eeeepenndl 
Cosmo Gang As ENNsSE Ne NURS Rae RUNS WERNeneKdseneeeameue® IT SORE WORE ii iiiccch ciacainiadieeeameranaien 2,250 (803) 626-1900 ¢ FAX 448-9899 
RAZ COW wai scustessadicnuiioncsscnaiieimeenianevusateins Dood. SON BIASUIMON said iissavsnsstcchssestanscniatiaans 5,250 Ask for Royce or Ed 
Crompton CIOWN AQOUIG cicsccssssicisensessssvannes BNO UDSE BACT scisictepsvecsachodsccnasenceimcnansvanensens 3,150 
PU) GOUE FIOIZY sicstssescsdnnrcysiieceroerasiiaveonins Te WTI TEL UF ascacccessccnacsuscicercceniscenenneeeeneensie 3,950 2560 Overton Crossing 
— Memphis, TN 38127 
Call for Pricing on the Following (001) 389-1000 FAX 359-1155 
Pop-A-Tic-Tac-Toe UB QB 
Tic-Tac-Toe (2&3 - Player) New & Used Wacky Gator 3701-1-55 South 
Jackson, MS 39212 
(601) 371-1000 FAX 371-1259 
JUKES Ask for Jay 
We proudly feature new Rock-Ola Gala 5000 Pe Rierare 
and “The Bubbler” COIN MACHINE EXCHANGE 
1050 Boulevard S.E. 
Rock-Ola 3000 CDused.........cccccccccccccceceee. $2650 Rock-Ola 4000 CD used............ cece eeeeeeee $2950 Atlanta. GA 30312 
DOGO SOT USSG cisiccrsssivvinanierenarinimarce Call 


(404) 622-4401 © FAX 622-7972 
New Merit Scorpion Stinger “94” Darts and Up-date Kits In Stock Ask for Riley 


We welcome 


athe Plan to Stop By and See Royce and Jan at 


and have 


Free Delivery Booth Numbers 785, 787, 789, 884, 886, 888 *. 


East of the 
Mississippi or contact them at the Anaheim Hilton 


on 4 or more items. 


EYGO MONITORS 


33” MEGA MONITOR QUALITY GUARANTEED 


13”, 19”, 25”, 27”, 33” COLOR MONITORS 


e Black Matrix Tube 

e Higher Resolution Chassis 

e Front “Total Control” 

e Complete Adjustment Controls 
e Wide Control Range 


e Easy Mounting Design 

e Neck Board Protection Steel Shield 

e New Design Flyback Uses Less Power for 
Higher Efficiency and Improved Reliability 

e Sync Convertor Circuit Allows Use of All 


BASE-MOUNT AVAILABLE FOR 19" MONITOR! Standard Sync Signals 
e Horizontal or Vertical Mounting 
€¥GO €¥GO €¥GO €¥GO 
U.S.A. TAIWAN GERMANY ARGENTINA 


CLAREX S.R.L. 


TEL: (54) 240-4578 
FAX: (54) 247-0822 


FAX: (214) 721-0363 TEL: 886-2-767-9460 FAX: 040-600-3484 
TEL: (214) 721-0258 FAX: 886-2-767-9471 TEL: 040-600-3024 


PUEBLA, MEXICO GUADALAJARA, MEXICO 
TEL: (22) 467214 TEL: (36) 351049 
FAX: (22) 468190 FAX: (36) 592528 SEE US AT 
AMOA Show 
BOOTH #1345 


EYGO REPLACEMENT SYSTEMS 
ARE AVAILABLE TO FIT MANY 
MAKES & MODELS SUCH AS: 


e Electrohome 

e Hantarex 

e Wells Gardner 

e Sharp Image/Space Age 
e Kortec/Video Master 


Imperial 19” BOARD. ..$10995 25” BoarD...$12495 
e Tekbuilt/Seigai 


e ADI - Disco 10% DISCOUNT ON 4+ ORDERS 
e Nanao/TSK/Kaga | 
e Nintendo MONE SR 


and MORE... 
E€Y¥GO Available ONLY at USA 


Location and Authorized 
INNOVATION & EXPERTISE Eygo Distributors. 


ONE YEAR WARRANTY TEL: (214) 721-0258 
FAX: (214) 721-0363 
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VIDEO CONNECTION 


1150 INDUSTRIAL PL, #110, DXON CA 95620 


COMPLETE FACTORY KITS 


ALL KITS CONTAIN: Legal P-C. Board, Marquee, Overlay, Wire Hamess, Stick, Buttons & Instructions! 


NBA Jam (2-4 PI., Hottest Game EVer!)....... cesses Call 
Mortal Kombat (2 PIl., #1 Hit Kit) 

Neo-Geo (2 Slot w/ 1 Free Cartridge) 

Neo-Geo (1 Slot w/ Samurai Shodown Cartridge) .Reduced 
Street Fighter Il: Champion Edition 

Time Killers (2 Pl., Warriors Battle to the Death) 

Shadow Force (2 Pl., Plugs Straight Into S.F. Il or C.E.).795 
Golden Axe 2 (Excellent Top Earner) 

Sunset Riders (2-4 Pl., Wild Western Shoot-Out) 

Capcom or Coors Bowling (Superb Tavern Piece) 

Raiden (2 Pl., Superb Steady Shoot-em-up) 

Tetris (2 Pl., Top Novelty for Upright or Tables) 

Aero Fighter (2 Pl., Top Airplane Shoot-em-up) 

Varth Op. Thunderstorm (2 PI., Capcom Style Raiden) .495 
Badlands (Driving w/ 2 Steering Wheels & Gas Pedals) .450 
King of Dragons (2 PI., Top Medieval Fantasy) 

Knuckle Bash (2 Pl., Street Fightin’ Action) 

Super Macross (2 Pl., Raiden-Style Shooter) 

Guardians of the Hood (2-3 PI., Digitized Live Action)...3875 
High Impact (2 Pl., Fabulous Football Action!)................ 495 
Arabian Magic (2-4 PI., Sinbad & the Arabian Princess) .350 
U.S. Classic Golf (Guper Bar or Tavern Piece ) 

Smash TV (2 Pl., Fast Action Shoot-em-up) 

Aero Fighter (2 Pl., Top Airplane Shoot-em-up) 

Super Pool 3 (Top Pool Shark Action) 

Strike Force (2 Pl., Williams Space Thriller) 

American Horseshoes (Top Summer Funl!)..........:ccee 295 
Captain America (2 or 4 Pl., Super Hero Classic) 295 


NBA Jam (2-Pl., w/ 25" Monitor) 

Mortal Kombat w/ 25" Monitor 

Street Fighters Il: C. E. w/ 25" Monitor 

Tetris (Complete Cocktail Table) 

Badlands (w/ 2 Steering Wheels & Gas Pedals) 
Merit Pit Boss (4-in-1 Poker, Color Countertop) 


FREE WITH ORDER OF ANY TWO KITS: 


Control Panel Button Label Sheet or Neo Geo Cartridge: 


Super Spy, Ninja Combat or Nam 75, Sengoku or Cyberip. 
BUY ANY 3 KITS & GET $100 OFF: 


Double Dragon 3, Guardians of the Hood, Silent Dragon, 
WrestleFest, Desert Assault, WWF Superstars, or F-1 Dream. 


CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


Silent Dragon (2-3-4 Pl., Superb Fighting Action) 

Relief Pitcher (2 Pl., Realistic Baseball Action) 

Hammerin' Harry (2 Pl., Hardhats Working Out) 

Desert Assault (2-4 Pl., Save the Oil Fields) 

Prehistoric Isle (2 Pl., Jurassic Dinosaur Theme) 

Pit Fighter (2-3 Pl., Digitized Live Action Graphics) 

Tee’d Off Golf (Sports Bar Special) 

Rim Rockin' Basketball (2-3-4 Pl., Hot Sports Action) .225 
Arch Rivals (2 Pl., Hot Basketball Action) 

Neo-Geo World Heroes 2 (Superb Earner) 

Rambo 3 (2 Pl., Sly Rides a Harley Through Hell) 

Rampart (2 Pl., Medieval Fortress Strategy) 

Growl (2-4 PI., Indiana Jones Action Adventure) 
Superman (2 PI., Man of Steel) 

WrestleFest (2-3-4 Pl., Outrageous Wrestling) 

P-47 (2 Pl., World War Il Fighter Plane Action) 

Punk Shot (2-4 Pl., Neon Basketball Shooter) 

Pig Out (2 PI., Porker Feeding Frenzy) 

TMNT (2-4 PI., Cowabunga Radical Dude!).............068 150 
Bioship Paladin (2 Pl., Space Cruiser Deluxe!)............... 150 
Double Dragon 3 (2-3 Pl., Quest for Rosetta Stone) .....125 
Sky Soldiers (2 Pl., Top Airplane Shoot-em-up) 

China Gate (Ming Dynasty Graphics-New Kit) 

WWE (2 Pl., Wrestlemania Superstars) 

Skull &Crossbones (2 PI., Pirates on the High Seas) 
Combatribes (2-3 PI., Top Streetfight) 

Vs. Dr. Mario (for Nintendo Vs. Sys.-or PC-10) 

Neo Geo Blowout! Art of Fighting or World Heroes 


Ms. Pac-Man (Cocktail Table) 

Showdown Amusement Poker (Upright w/ Gun) 
Spy Hunter (w/ Steering Wheel & Shifter) 

Birdie King 3 or Crown's Golf (for Taverns) 

Two Tigers (2 Pl., WW II Dive Bombers) 

Galaga (Classic Space Shoot-em-up) 


Se Habla 

Espanol! 
1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 © Fax: (916) 678-1313 


PINBALL PRICE NEWS 


Bi-monthly publication of the 
American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 


NEW 19” 8-LINES - Complete 
with Wells, DBA, PCB...$1000 
B.B.M. 

* (615) 889-8827 * 


8-LINE/ POKER 
BOARDS 


1-800-966-9873 


L 
BIRMINGHAM : 
DRAGON'S LAIR gs 
SPACE ACE E 
CLIFF HANGER 
COBRA COMMAND R 
VENDING | |Z: 
ASTRON BELT D 
GALAXY RANGER I 
s INTER STELLAR 
Your One Stop Shop for Coin-Op BAD LANDS s 
STAR RIDER Cc 
KIT SPECIALS MACH 111 & 
FIRE FOX 
PROT S PONY sesscsaccnicdianinceanvvocnsvpren $695 | Merit Solo Challenger..............ccccceseeeeees Call 
Cadillacs & DimOS@UIS ..........scscsssseesseess Call | World Rallly ..c.ccscccsssssssssesessesssscsesscsccecers Call C&P DISTRIBUTING 
Proects Baa sanrenienicimtensnianrite ete Cine: Slot NSO GeO sisscsssinsvscvavesanssvinrosved Call TEL: 219-256-1138 
Bowl-O-Rama Update ..-sssccccccccmsecccn 49 aie Fee ac oe ere 
Namco KnuckleHeads...........cccecsecscescees 595 a 9 50 
PD CE sinc sicsoisisiecssorvesavesavcanalavicevecers 195 Y ENINES season aohairea corbaaeseesme nena county 
Gate Of DOOIM.......cccccccccsscscsscssessssedelececes QQ | MYSTIC WaIrlOrs.......sssesecsssesseeseessseeneeees Call 
Arabian Fight ....cc.s.ccsccscscsescsescseesseeceeeees 195 | Turbo Ch. Street Fighter ........sscseesees Call 
FOU F RANGEE cissecsnescrnccasninsiartvortnanionsas 99 | Turbo St. Fighter Update ....... ees Call END ie VEAR CLEARANCE 
BP cinch coahaissecexsiecusnscstenti sation 15 CRB COG a cassecnsnssiesvcaresnnsaseenivocecin 199 
PIO eceseutincdennskourantdvacesvnsewevciavessi ee Bh TS I rerceiepiteiccssdivntisericiamnsrigeedas Call 


FROM SEASONAL ARCADE 
LOCATIONS: 


We PIOIIE szccexssenconveccomsaasse 
DGPS WON sv cscicsvsnivvevincanicas 485 
Flip ’N Win (deluxe).............. 7500 
Operation Thunderbolt............ 780 
Championship Sprint.............. 565 
ITIASIY TE eicdevedesiausenennavensbaan 795 
Time Travelers .........cccccceee. 1040 
Twilight Zone (pin) .............00. Call 
Black Knight 2000 (pin).......... 


: NEO-GEO 
SupersarPiboes pdete- | S«N.K. SOFTWARE |PARTS SPECIALS:} = 3a 


(15 games) - $129 Poobball Sets $25.99 lots of 4 
Pini He MHA OAR E oct cathe | 2-SLOT..61300 


(30 games) - $395 All Software available! $6.95 ea Mots of 36 


ak it Ek. Gn wae ca World Heroes Ii, Mali 19-20 backed- “NEW ITEM* 
NINTENDO Samurai Shodown va 5S yd, oy /2 bolt Smart Candy 


PlayChoice Kits 3 Count Bout : 
Your Choice $59.99 2 Slot and 1 Slot Available. | Shap 19 Mare NEN Crane - In Stock! 
Call for list $215." ea. New World Rally In Stock! 


CALL BVC FOR ALL YOUR EQUIPMENT NEEDS 
WE ARE FAST, FRIENDLY AND RELIABLE 
*Smart Half ’n Half Crane w/BA (2 Claws) Like New...$2495 
PROUDLY SERVING OPERATORS SINCE 1931 


USED JUKEBOXES USED PINBALLS 
‘i 


Ne i cicsicacisicsivessiincitilecmmresconnaed I Els cieiaseretaaceeieaninedate duane Call 
D100 FOB Upitteed sss: vss ceveccersrvcssnveesmanasssnessonsaccenl Call Rocky ’N BUIIWINKIE o......ssscscsseeccssssseseccssssseseeeseenen Te i ee 
COOK sccinesnicnsrieioninunaennimnamimne Call it | a ee aE ae Call 
RP RI?’ csisdevsunnscudensdeundnnunseeunensepanantaae Call TO SOE irisrsdarreiaincctinancceceaniesnnens (ABD, RRR Niigata a ea hata 
ae seseeeevevssnnnnonsnensscngngnsccccgnesenesssssessussnansnsnnseseengeens ra Tine MACH ss cssesscescnconesossocsoncscessnosinsesonevsnsssss Call Road Blaster...............c..ccscese. 
FU savacescessnccssccccesencccessonsccecssccesccccecasscssnccccocescesonssees Torpedo Alley ai i pis a eh Ns a ts ee Call — 
ener ne een oer eee eee ener Call Playboy ...scessssssssssssssssssssssessssessessesevevevsevssasaseseseve Call POUT AAI scsrrcttnandousssuesennvacteds 360 
Spe COMDO 10 PHAYET ....sssssseseeersssseeeeesnnnseeeernnnneen Call Checkpoint ......ssccccccsssssssssssssesesssssesssesesessesesecesseee Call R 340 
-93 COMDO 10 PlAYE ..ccccccccsscscsssssssssssssessscesssssesssssen Call Batman Call DEG vi ivsncsvravsasexcesecvcenvesss 
Wurtz One Mate Te Cal Monday Nght Football. sesscecal’ | | Afterburner 580 
Other models arriving dally Cue Ball Wizard .......ccccccccsccssesessssssseevsssssssvesvevevve Call cog. 2). 
Neo-Geo 4-slot ded. w/4 game ................. $1895 TT UNE TN Ss ed es Call Final Fig ht co ccencccccccccccccceccescees 560 
Neo-Geo 2-slot caberet w/2 games ............ 1425 PATONG wisdcccntetenstatildamseduastimcctenaiarrinased Call 
LE |: an eer 1300 ENR EWI eI sc csscssSiescssescabuicnesiadanenlisasebanetend Call speed Buggy eee tg a ote 


Other video, redemption & 
pins available! 


BIRMINGHAM VENDING, CO. 


Established in 1931 


540 Second Ave. N. # Birmingham, AL 35204 4542 L.B. McLeod Rd. @ Orlando, FL 32811 
(205) 324-7526 (407) 425-1505 Call Gary: 
SE WATTS: 1-800-238-8363 FLORIDA WATTS: 1-800-330-1233 


National Watts Line: 1-800-288-7635 = Fax: 205-322-6639 


(908) 793-0131 
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Congratulations Us!!!!! 
We just had a BABY (mini-changer) 


American Changer introduces the birth of its Mini-Changer 
Ideal for increasing sales at small locations 


Ideal For: 


Specs: 


e $120 Capacity © Office coffee machines 

e Payout 4 Quarters/Tokens e Attach to vending mahcines 
or 3 quarters 2 dimes (cigarette, soda, candy) 
& 1 nickle e Dial-A-Snack units 

e State of the art micro e Phone banks 


processor controlled dollar 
bill validator 

e Tubular locking system 

e Heavy duty 16ga. steel 


e Laundry locations 
e Small game rooms 
e Hotels & Apartments 


contruction, no mounting ¢ Bulk Vending 
braces needed e Anywhere a change 

e Measures only - 7 = machine will increase sales 
6”’wx 18h x 12d | which is EVERYWHERE!!! 


e Only 17 pounds SEE US AT 


BOOTH #1174 


AMOA SHOW 


3 other models to choose from with capacities to $1500 
CALL TODAY FOR YOUR LOCAL DISTRIBUTOR 


AMERICAN CHANGER CORP. 
1-800-741-9840 


RePlay Magazine October 1993 Page 271 


Introducing Want to Kno 
UNI-CIG. How to Double 
mec USE pore the Profit on 


| The only machine in the world 
| 


He Malco Your Draw 


“| 


one at a time...for only 25* each! “> 

‘Earn Big Profits From the Unique, 80 is! Z 1 
|New Vending Machine That's 

ausa Sweeping the Country! 


HELP Your Customers Develop ¢ RE-BET FEATURE 
The UNI-CIG Habit! ¢ FULL ADJUSTABILITY 


In the begining, your customers will be drawn to ° TOTALLY RANDOM 
UNI-CIG because it’s new. Different. Unusual. ° WORKS WITH ALL DBA 


Novel. Interesting, Fun -- and because they won't 


mind paying only 25° for a cigarette. | ® INSTALLS IN ONE HOUR 
And if you help smokers develop the UNI-CIG habit, e SATISFACTION GUARANTEED 


you can depend on sale...after sale...after sale. 
So don’t wait! Help your customers develop the 


UNI-CIG habit and quadruple your cigarette profits! R fi 
FOR FULL DETAILS ABOUT UWNI-CIG: TALK TO THE D W sO 
ONE SMOKE yea MACHINE, EXPERTS!!! 
PAC WEST ENTERPRISES Bob or Mike 


204 N. EL CAMINO REAL SUITE #E512 
ENCINITAS, CA 92024 


(619) 259-9257 1-S00-262-2434 


LA SS OT 


You may not know it, but we’ve been the number one repair house for electronic pinball 
boards since computers first came on the scene. Whatever the problem with your MPU 
board, score display, power supply, sound, speech, or driver board, we’ve got the parts, 
expertise, and test fixtures to repair it quickly and properly, and we guarantee it! 


OUR SERVICE POLICY = FREE ESTIMATES 


Boards are inspected upon arrival, and we call you and tell you exactly how much your 
repair will cost. If you don’t like the estimate, we return your board immediately {and _ ; 
we pay the return UPS shipping - you pay nothing for the estimate!} Authorized repairs 
are normally completed the same day and your boards are returned UPS Blue label , 
(guaranteed 48 hour delivery). In most cases this entire process takes LESS THAN ONE 
WEEK! If you’re tired of waiting weeks (or months) for pinball board repairs, give usa + 
try, risk free. We’re sure that you'll be pleasantly surprised! From the very first 
electronic pins through the newest games with dot matrix displays, we fix ‘emall,and 


we - ia — TODAY! TWO-BIT SCORE 


4418 Pack Saddle Pass Austin, TX 78745 


912-447-8888 


NV av Vt a DY a be he be a he ha 6 a a a oY a a ot a ht bo at a ot a ot ot ot at ot ae a a ae ae iW, 
AV AV AV AV AV AV AV av av avavavyavyvavyvavavavaVvaVvavavavavavartartarvartartatartartavatatatham 
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GALAXY DISTRIBUTING 


7811. Admiral Place ¢ Tulsa, OK 74115 


1-800-678-7665 ¢ (918) 835-1166 © Fax: 918-835-1266 
| USEDSITDOWNS [=n 1 USED NEO*GEO 


Sell F AUIS sccesccsiaceavapnoavashe twats coocous $5695 : oo J : SOFTWARE 
SE AE GAGE | MUNN asescasererctenieonrenrornsivicsoe : 
PSII FTE scinccurninvenincaricsanenivernteamsnicanvoses BBR PUIG ssessiecnissnsanctnnntics ecasonacaravenineaan $70 
FART LAID © science al caiss ese ata dep asattigh tan BNI REIT Ghia nck det glenn Sicha eemiusshiebiad 70 
LE BAGS iciscsvscassnsstasinonansonasnsastasianeenscsas bP) PLN Bxcssxexcnssinpncanrviaininn sasncsnensonntenctisin 170 
Ne EWNNEIN is isa iacanseSersei sas tasiiimscavilane fe REI AI sion anita sees tive avvelens need Obl 90 
S.T.U.N.N. Runner : Burning Fight........... i a goa damm 79 
WIUal TSANG ys lecasaaccuscvurenisicamannantinateona FNM Ot: PRCNISION wn uicisancnoigteimnnniaiisimibonbannna 40 
CISCO HOA iiss ccvcinnaieiscncasnvrensvenieassesscosvess SANE FD a caicsay oucialnin saseeansverecresniansonaencnnana 39 
gD BOY sevsssinasancnnnincnrnnvicennanasnunnnenesyctanpanensn TR = BD COMP BINT  scicsicascvonsendcressvsldncconiecobndeive 195 
¢ Als Wittg Cairiel ....c.scessssssesseessesssorsesssessenees 295 : Mutation Nation ........ccccccsesseesesseessesseesseesees 79 
PIES SIMI adeccemnastncanncsves bnasiedsencanetioaciun 195 DID ccaiecdtcactan coo ttansisens osousacmneronasdess §9 
Road BSE nn $795 | Shien 14g | MAMOBM Cw . 
rb PIMTG esessssseesssssesvnsoneneenssoneesses te Be icoe naxe inch ahn canneeds 149 : 
Continental Ct rnnnnnnnnnn Ci eect COLOR GENERATOR 
Off ROAC....sssssssssserssssssseeeessnnsssnsseeeesnenen 995 SWORE FLOM. casssovsciiccuvcornonasncedexseseasaassiwinnte 196 = ; ; 
PANG ABN cctaiissspesnrsizcdincnssinicisnobeioat C5 oeertes gg ; Finally a low-cost solution to monitor 
Operation Wolf ...........sssssseesssssssessssssseeen S95 F THUNGEL FOX ooeeocoscccccceecsccsssccccccccccss.........,.149 ; Pattern generator... Hooks up to most 
720° sssssssessssssssssssssssssssssssssssssssessessensssssen 395 F WIMOWS cecccccssssssssssssssssvssssessssseseeevvvevssen 195 : RGB negative sync monitors. Choose 
: All American Football ............sssssseeseeeeeen 59 : dots, squares or cross-hatch patterns. 
£30 Calibre saasssssssssssessessensnsssssseeeesssnnnssnnen 99 : For all your allignment needs - no more 
: sae VITRO scasseeracaetonianinrano rhea sae 3, : guesswork. Repair monitors on the 
POP ACSI osc issanenseniannaininaeds $3495 : Castle of DragOn se cccseseseenevee....79 ; DENCH in the shop, instead of in the 
Sg ee POI § WAR soiisecvinsisviniiinrsinssvonieuicainanseecssstesneasveusers 79 i game where it is dangerous & cumber- 
POL OF GONG a sicsiaomierppencaasacionianainte V495 £ GUM FOPCE ....cccsccsscssessecssecsecssessecsessecaveeseen 250 : some. Very easy to use & hook up. 30- 
BAIK-It ..csesssesssssssssssesesesssscssesssecessssnssssiees 2095 = U.N. SqUACKON .....ccccessecssecssesseesssecssecseeesees 195 : day money-back guarantee! 


FRO A TNC TR L000 cnc cinsssnvisomerinnsaessapacues 2295 + Task Force Harrier 


NI IR secon cnc csesespeessneeineachasiine 3195 : neg i : $99,95 


Witicket GISPENSEF..........cccccceseceeseeeeees 3395 : 
FG TOR vcphisttnescatadertdcltevised david 2995 : NEW KITS 3 SOUND SWITCH 


PUSUR FAD cicasisscitensocsssceniacarenvncn, 1495 : Daioh 
Teast CAN ANGY..srserserssrcsesresernresntevn S495 FI tHe HUME. asesssssssssssssssssssiesesseseee : Will hook up to any jukebox and any 
ge se al Crane W/dDa............00 pis BRI Eee cana serena oe dae cous tates curidstutabnicael ss: ; background sound source Will switch 
WITOUT GDS oo ssseseseseteestseseseseseenetessesenees Be Re Ol orcs ciceese alacant lannoatinnecen ucioe oa 
EI ANOS scsi uss shrsessesencownsahonadancandaners 495 : Silent DIAQON......scscccssccccsssessssecessecscssecessecseseecese automatically lo the jukebox. When it is 
eee : done — it switches back to the back- 


USED PINB ALLS 7 CIENT PIO os soneasicssascasiccdostinussemasiavapacaceanites : ground with an adjustable delay. Works 
: on /OV and 8 ohm system. Very easy 


esr “tee | "MR. BALL POLISHER" | °'sel\sorstlercg 9 
u 


PANG F ENTER scssicwnsrsnnesosshcevtibanpunneoni 1095 : 

eg ee ee een: 1595 ; “Makes your pool balls | : 

Mario BOrs......scssssssessssssessssvecsssvesessveceenee 1595 i | <0" _ look shiney & new! POWER SUPPLY 

LE WOM ci sacceeasssansinieandensininns 1795 : oan * QO-day money-back - 

HOOK .nssrnstnninnnnnninnnsnniieniin 1795 2) Riot) warranty! | 21 Amp with Fan 

Sar Wars. ees | ee TES | __ Lots of 8 or more... 

PN GIOUSG asisiesaricsencrmnnanancicreiniamionernins 1795 $2 4" 

Cue Ball WiZard ........-ssseeesseessstessseeessseeen 1795 F 39 each 
<i Saisie Hee or : SNK or DYNAMO TYPE POWER 

oa ee 0098 | iia POPPIES svssssactinnioniaseas $41.95 ea. 
FON, TONES asi inacnaiheoneumaeendenamacce 2095 : PUTER UNS evaiiceicirmaititaananie $2.50 
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Amusement 


U S Auction 


The Amusement Equipment Auctioneers 
— 1993-94 Schedule of Events — 


Call or write to be placed on our mailing list or for additional 
information: P.O. Box 4819, Louisville, Kentucky 40204 
Phone: (502) 451-1263 24hr FAX: (502) 897-7771 


1993 


16 
Tampa, FL 


ia a a 


21 thru 23 


30 
Indianapolis, IN 


9 
Florida State Fairgrounds, AMOA Expo 93 ‘I Our Land Pavilion 
ct ober Special Events Building Highway Anaheim. CA ‘| Indiana State Fairgrounds 
301 off 1-4 ’ ‘I Cellular: 317-432-7626 


Cellular: 813-623-7626 | ial. 502-55 1- 
Sears Gane al a eee 3 . Not An Auction e ! Reorder Tone Dial: 502-551-1866 
| Visit Us At Booth #503 | 


rrr 


- = : 17 thru20 naan OH 
Fiesta Pita JOSE, vi Phebe A iaace CA | IAAPA Trade Show | pes A a State Fairgrounds 
i j } 7 treet air Avenue 
November | sicscevsicus, | igre SouietSidewrenny | Los Angeles,cA | carstssrt a 


Cellular: 408-234-7626 Reorder Tone Dial: 502-551-1866 ' Not An Auction e || Reorder Tone Dial: 502-551-1866 


Reorder Tone Dial: 502-551-1866 } Pg H 
NOTE! NEW DATE! |: Visit Us At Booth #404 | 


Lemme mmm mmm mm mmm wwe www www ee ee ewe on eee eed 


4 11 
Orlando, FL Indianapolis, IN 
Central Florida Fairgrounds Exhibit Our Land Pavilion 
December Hall ‘C’ - 4603 W. Colonial Drive Indiana State Fairgrounds 


Cellular: 407-222-7626 Cellular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 Reorder Tone Dial: 502-551-1866 


Auction Information Terms & Conditions 
¢ All auctions begin at 10am local time. Acceptable Payment - Cash, Cashiers Check, 
¢ To consign games for sale: bring tothe _ Travelers Check, Personal or Company Check with 
Auction site on the Friday before the auction Irrevocable Bank Letter of Guarantee, Visa or 
between 9 am and 9 pm. MasterCard 


e Removal of all equipment by Saturday, midnight. 
e Inspection: Saturday 9 - 10 am 
e Please, no cigarette or candy machines older 


4% Buyers Premium 
4% Discount for payments in Cash, Cashiers 


than two years. Check, Travelers Check, Personal or Company 
¢ Phone numbers listed for auctions are for Friday C#eck with Irrevocable Bank Letter of Guarantee. 
and Saturday only. Applicable state and local sales taxes must be collect- 
e Contact Ric Stephen 812-333-9939 ed unless you provide a current copy of your Sales & 


for special hotel rates. Use Tax Permit. 


8 
Houston, TX 


Ft. Bend County Fairgrounds, Bldg. ‘C’ 
Hwy 36 9/10 mile south of Hwy 59 
(Rosenberg) 

Cellular: 713-824-7626 

Reorder Tone Dial: 502-551-1866 


Louisville, KY 


Buechel National Guard Armory, Progress Blvd. 
(at the corner of Progress and Buechel Bank Rd., 
across from GE Appliance Park. Take Bardstown 
Rd. to Buechel Bypass 1.6 miles South of 1-264 
(Watterson Expressway). Turn right at National 
Guard Armory sign. — Cellular: 502-551-1866 


5 
Columbus, OH 


Rhodes Building, Ohio State Fairgrounds 
17th Street & Clair Avenue 

Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 


16 
Columbus, OH 


Rhodes Building, Ohio State Fairgrounds 
17th Street & Clair Avenue 

Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 


7 
Houston, TX 


Ft. Bend County Fairgrounds, Bldg. ‘C’ 
Hwy 36 9/10 mile south of Hwy 59 
(Rosenberg) 

Cellular: 713-824-7626 

Reorder Tone Dial: 502-551-1866 


4 
Indianapolis, IN 


Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


15 
San Jose, CA 


Fiesta Building 

Santa Clara County Fairgrounds 
Tully Road West of Highway 101 
Cellular: 408-234-7626 

Reorder Tone Dial: 502-551-1866 


26 
Tampa, FL 
Florida State Fairgrounds, 
Special Events Building Highway 
301 off I-4. 
Cellular: 813-623-7626 
Reorder Tone Dial: 502-551-1866 


Indianapolis, IN 


Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


Tampa, FL 
Florida State Fairgrounds, 
Special Events Building Highway 
301 off I-4. 


Cellular: 813-623-7626 
Reorder Tone Dial: 502-551-1866 


21 
Columbus, OH 


Rhodes Building, Ohio State Fairgrounds 
17th Street & Clair Avenue 
Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 


Video Games ¢ Pinball Machines « Redemption Games 
Pool Tables « Cranes ¢ Darts « Juke Boxes ¢ Kiddie Rides 


1994 


Indianapolis, IN 


Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


17 thru 19 


ACME Trade Show 
Chicago, IL 
¢ Not An Auction 
Visit Us At Our Booth 


Indianapolis, IN 


Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


Watch Future Ads For Additional 1994 Auctions! 


— =~ allAuctions <@ 
=== Begin At 10:00 a.m. = 
? : L O C al Ti m e wi —- 


SPECIAL 


Flip ’n Win Deluxe 
with Flash Package 
$4,495 


PINBALLS 


CALL FOR LOW LOW 
COMPETITIVE PRICES. QUANTITY 
and CONTAINER DISCOUNTS!!! 


* SPECIAL x 
Twilight Zone 
$2,595 


WE BUY USED PINS & VIDEOS, 
FAX US YOU LIST! 


NEO*GEO (min. $100) 


King of Monsters 
Mutation Nation 


WE BUY USED NEO-GEO CARTRIDGES 


SPECIAL 


Capcom Turbo Hyperfighting 
Chips w/out Header - $69 
New! Capcom St. Fighter Il Champ 
Marquis - $19 


USED P.C.B.' s (min. $100 


St. Fighter Il (original non-parallel) 
Rim Rockin’ B-Ball 


FAMILY AMUSEMENT CORP. 


Se Lost 876 N Vermont Ave. 
Espa™"’ Los Angeles, CA 90029 


(213) 660-8180 
Fax: 213-660-8976 
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WANTED 


* POLE POSITION BOARDS 
WILL PAY-$150 
* GOBBLER CRANE CPU BOARDS 
by Tripleway Crane 


(504) 924-6111 


FOR SALE 
Downey/Johnson Electric 
Coin Counter 
Ms. Pac-Man 


SONSHINE ENTERPRISES 
CALL TIM: 


(205) 677-7005 


CONTROL PANEL 
VANDAL | CONTROL 


2 styles 
As 
each 


v 
Saw ‘ No padlocks 
a 


SS ||. 


Adjustable 

+ expandable to 

fit most games. It holds 
control panel down securely. 
Unscrews from inside. Neat 
looking. You'll like them. 


NEW! NEW! NEW! NEW! NEW! NEW! 
JURASSIC PARK (ata East) 
PINBALL SECURITY BAR 


A-1 PRODUCTS 


Phone Toll-Free: 1-800-849-7763 
or 800-THY PRODucts 
Phone or Fax: 1-919-728-5311 
Route 1, Box 654 A, Hwy.101, Beaufort, NC 28516 


CALL STAN TODAY AND FIND OUT IF HE’S IN 
A GOOD MOOD BEFORE YOU ASK THE PRICE! 


October 1993 


* 


EPROMS * 


phone 219-256-1138 
Fax 219-2$6-1144 


PROGRAMMER 
AVAILABLE 


195 


PINBALL PRICE NEWS 


Bi-montbly publication of the 
American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 


PRIZE WINNING TICKETS! 


1 5/32" x 2” MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


STOCK TICKET PRICES - 20,000/BOX 


Tickets can also 

be CUSTOM-PRINTED 
to your specifications. 
Call for details. 


WE HAVE THEM! 


R” 
“TICKET EATE 
Counter/ Shredder 


Count & Shred 13 Tkts. per second 


ORDER DEPARTMENT 1-800-829-0829 


pat P.O. BOX 547 
ae SHAMOKIN, PA 17872 
Ntgseey Information 1-717-672-2900 

Int'l. Fax 1-717-672-2999 

TICKET. C O Toll Free Fax 1-800-829-0888 
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gay Competitive Products Carp. 


Ai". . : River Road Bldg. #5 
| P.O. Box 1645 
Tullytown, PA 19007 


We are an international parts house. We stock a complete 
line of coin machine parts, billiard supplies, electronic 
components and dart accessories. We are the originators 
of bringing fine quality parts and accessories at the lowest 
prices to your door. For the name of your area sales 
representative, call toll free at 800-562-7283. 


This is a small listing of some of our fine products: 


power supplies leg levelers 

isolation transformers coils 

power cords rubber rings 

line filters score displays 

pushbuttons cue sticks 

joysticks chalk 

lamps triangles 

locks cue racks 

speakers ball sets 
darts, etc. 


MOST ORDERS SHIPPED THE SAME DAY! 
WE SHIP WORLDWIDE. 
QUANTITY PURCHASES ARE OUR SPECIALTY. 


Competitive Products Corp. 
(215) 5477-7520 


Fax: (215) 547-7577 
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PRECISION AMUSEMENT 
KIDDIE RIDES 


HORSE 
RACE BOAT 
X-19 JET 


NEW 
SAFARI JEEP 
“INDY RACER” 


SUPER CYCLE 
SEMI-TRUCK 


OUTDOOR UNITS 


Indy Racer & Jeep - $1695 Others - $1595 
INCLUDES: 

* Waterproof double entry box 

* Solid state sound board 

¢ Double lock security box 

¢ Aluminum base available at additional cost 
¢ | year warranty on moving parts 


All Prices F.0.B. High Springs, FL. 
PRECISION AMUSEMENTS, High Springs, FL. 1-800-829-1719 Fax: 1-904-454-7343 


INDOOR UNITS 


Indy Racer & Jeep-$1495 Others - $1495 


INCLUDES: 

¢ Single entry box with sound & speaker 
* Solid state sound board 

* Wheels for easy mobility 

¢ Easy access to electronics 

¢ | year warranty on moving parts 


CDS JUKEBOX 
CONVERSION KITS 


Convert your Jukeboxes from 45 Records to Compact Discs. 


FEATURES: 
e Programmable e Diagnostics. 
Pricing. e E-Z Installation 


e Bonus Pricing. (installs in less than 


e Bookkeeping. an hour.) 
e Cash Management. e 120 Volt A.C. 
e Popularity Meters. Operation 


e All Disc Play. eAll Features: 
e Special Disc Play. Operator, Optional. 
e Attract Modes 


INCLUDES; 


e 50 Disc, JVC C.D. Player. 

e Large (Lite) Select Buttons, with L.E.D. 
Readouts. 

e CPU Board (Made in USA). 

e Automatic Title Strip Display. (Optional) 

e Warranty. 

e Installation and Service Manual. 


C.D. PLAYER DIMENSIONS: 
19”Tall, 12” Wide & 11” Deep 
Shipping Wt. 40 Lbs. or 10 Kilos 


* THE CDS KIT IS UNIVERSAL. (Works with all phonos). Select 
Buttons and LEDS (Requires an area 412”x5'2” for mounting.) 


* The only components you keep in the Jukebox, you're recycling, 
are the Coin Mechanism, DBA (if available), Amplifier, Speakers 
and Lights. 


* E-Z Installation — Four (4) simple connections: Coin and DBA, 
Reject, and the Amplifier. The C.D. Player operates on 120 Volts 
A.C., the +5 D.C. Volts for CPU Board is built in (No Power 
Supply required). 

* E-Z Programming, with Service Switch and Select Buttons 


CDS Jukebox Kit Co., Inc. | See Us at the 


P.O. Box 747 ee Dresden, Tennessee 38225 AMOA SHOW 


Telephone (901) 364-5140 BOOTH #1234 
West Coast Sales: UNITRONIX e Sebastian Juarez @ (714) 399-0595 
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October 1993 


PINBALL PRICE NEWS 


Bi-montbly publication of the 
American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 


USED 
KIDDIE RIDES 
For Sale! 


$499 — $999 
Y 


Call TONY at 


1-800-349-7433 


CONCENTRATED 


K-50 


HEAVY-DUTY CLEANER 
1 Tablespoon = 1 Gallon 


32 oz. bottle 
Ke 


LIGHT-DUTY CLEANER 


C&P DISTRIBUTING 


TEL: 219-256-1138 
os, 


FAX: 219-2$6-1144 


QUALITY ASSORTED 
TOYS FOR 
CRANE MACHINES 
SUPER SALE 


FREE FREIGHT 


© 
BEST MFG. CO. 


1-800-962-4486 
(414) 547-5051 
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KICK OFF YOUR 


OCTOBER... 


WITH THE WINNING 
TEAM AT 


BETSON 


CD-100( uroat).3299 


R-87 W/DBV .............. $699 
P-: accnuiseniolekenseasinns 799 
ra. sakieucaieernandaenecaces 1099 
Fe. wine vaciaadanarpuaeeeets 1199 
R-91 Combo............... 1599 
FEA © Aswiideakuaseravesieeens 1499 
R-92Combo..............5: 1799 
Ho) > Avausnianciiteneukers 1599 
R-93Combo............008- 2099 
SIT DOWNS 
FOUR TRAX .............5. 5499 
STEEL TALONS .......... 4999 
FINAL LAP IIliwew................ 7999 
GRAND PRIX STAR. ..... 6799 
EXHAUSTE NOTE ....... 8999 
CISCO HEAT TWIN ..... 5299 
MORTAL KOMBAT ...... 2599 
STREET FIGHTER II CE 1899 
TERMINATOR II .......... 2899 
FINAL LAP 2 PL.......... 2299 


BETSON ENTERPRISES 


DIV. OF H. BETTI IND., INC. 
303 PATERSON PLANK ROAD 


CARLSTADT, N.J. 07072-2307 
Phone (201) 438-1300 Fax (201) 438-4837 
TOLL FREE 1-800-524-2343 


ADDAMS FAMILY ..... $2699 
EARTHSHAKER ......... 1599 
TERMINATOR Il......... 2299 
FUNHOUSE wccccusscasvens 1899 
THE MACHINE .......... 1699 
DLUG FEST scsssnsnesnaces 1799 
WHIRLWIND .............. 1399 
EL VIA, svacacsiansndennanan 1799 
BR. DUDE sccsconcnnivians 1499 
PARTY ZONE ............ 1799 
POLICE FORCE .......... 1199 
BATMAN ............sce00. 1299 
SIAR TRER cssncvsvcnecses 1699 
GETAWAY, ..............4. 1899 
OR. WHO cassssecscacsccns 2299 


Ask for Chris at Ext. 316 
For you Music/Game 


Needs 


Ask for Steve at Ext. 322 
For Your Vending Needs 


*MC/VISA 


Can _ Soda 
Rock-Ola CCC-6E ........... 1295 
Rock-Ola CCC-6............. 1195 
Rock-Ola CCA-6 ............. 1095 
Rock-Ola CCC-5............. 1095 

Cup Soda 
Rowe 406Z ........cccccccccsees 2795 
Rowe 406ST2 ......cccccccccees 2195 

Cold Food 
Rowe 448E-2 .......ccccssccees 4695 
Rowe GASE .......cccccccccccces 3895 
ROWE 4S 1... cccccccccccccccces 3595 
ROWE 44 1G wvsiievcccssniveassee 2795 
National FM-72 w/DBV .......... 2995 

Snack's 
AP 4000-5000 ..............05. 1695 
AP 400-500 ...........ccecceeeee 1295 
Rowe 4900 ........ccccccccccees 1695 
Rowe 490 .........cccccccceceees 1295 
Coffee 
RMI 850 LG-DH w/comnm ......... 1895 
RMI 850 LG w/comn .............. 1795 
RMI 850 LG ............scceccees 1295 
RMI 1435 FD ........ccccccccees 1595 
RMI 1400 FD ..................- 1295 
RMI 850 FD ...........cccccceees 1195 
RMI 465 FC ..........ccceccccccees 895 


*ALL PRODUCTS RECONDITIONED 

‘DISCOUNTS FOR COMPLETE & WORKING CONDITION 
*FREE CRATING 

*LARGEST INTERNATIONAL EXPORTER 
*CONVERSIONS KITS AVAILABLE 

*REDEMPTION SPECIALIST 


*SE HABLA ESPANOL 


*IF YOU DON'T SEE A PRODUCT, CALL! 
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8-LINE / POKER 
BOARDS 
1-800-966-9873 


SUPER 8 LINE 


AVAILABLE IN: 
13" Monitor ¢ 19" Monitor * Space Saving Mini Cabinet 


PINBALL PRICE NEWS 


Bi-montbly publication of the 
American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 


- With Double Up Strip 7 et as - ALSO AVAILABLE: 
Action Feature Pee Sean mms $1-5-10-20 
es) : “If Bill Acceptor 
- Eye Catching Bek (As Shown 
Graphics ee In Picture ) 


NEW 19” 8-LINES - Complete 
with Wells, DBA, PCB...$1000 
B.B.M. 

* (615) 849-8827 * 


» Super Realistic 
Sound Effects 


- Sturdy Cabinet 


SA-20 PROGRAMER 


cep > DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


LEISURE ENTERTAINMENT, LTD. 


25 HUTCHESON PLACE + LYNBROOK, N.Y. 11563 
516-593-5050 » OUTSIDE N.Y. STATE 800-645-2162 « FAX 516-593-5896 


USED PCB’S FROM JAPAN 


Why pay more? Try our service & 
prices ~ New/Used Boards 


LOW 
PRICES 


Push the numbers for a Complete List!!! 
Tel. +81 727 24 0771 ¢ Fax. +81 727 24 1181 


G.M. Enterprise Ltd. est. 1985 
1-7-19, Kayano, Mino-City, OSAKA 562, JAPAN 
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We're putting a whole new twist on 
Amusement Route Management Software 


Now you have a choice! 


The BEST Amusement Route Management Software! 


Amusement 
COMPLETE 


Both available with video lottery. 


For more information write: Coin ConnexXion 
Call (605) 331-5575 2705 Woodland Hills Rd. 
Fax (605) 331-5574 Sioux Falls, SD 57103-4366 


The Gold Standard’... not yesterday's standard 
Come see for yourself...Booth 409, AMOA EXPO '93 
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DAEMCO 
FunRiders™ 


P.O. Box 596 
Grapevine, TX 76099 


1-800-779-0656 
(817) 481-3273 


Remember... 


Small Spaces can make 
"Big Bucks" 
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KEEP ALy 5 » 


It's Here 
For 


R89-90-91-92-93-94 
CD COMBO KIT 


10 Disc CD player added to your jukebox 
Kit includes: Sony CDPC 910 CD player/8 times oversampling 


* Kits Priced Right For Small Accounts * 


Call or Fax: 
S 


C&C Games 


800-551-KITS os 
by 219-238-4028 9% 


Pe. 
Sion on 1ocat’™™ 


a 
“, 
. 
S, 


* 2 types of label insert kits available * 


wn 
Sy 
S 


4 


Top Mall Quality Rides 


American Made 
e Many Coin Box 
Configurations 
e Custom Manufacturing 
e 1 Year Warranty 
e Safety Engineered 


ba) 
We Stock 
Refurbished 
Used Rides 


October 1993 


PINBALL PRICE NEWS 


Bi-montbly publication of the 
American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 


NEW 19” 8-LINES - Complete 
with Wells, DBA, PCB...$1000 


B.B.M. 
* (615) 849-8827 * 


AUCTION PRICES 


NEW: 


COMPUTERIZED 


AMUGEMENT 


PRICE GUIDE 


$50 PER QUARTER 
CALL FOR MORE DETAILS 


UGA-GUIDE 
TEL: 219-256-1138 


FAX: 219-2§6-1144 


Bom GQQa PaaS 


Captain America 
Bubble Bobble 
Sly S 


Aero Fighter 
Final Fight 
WWF Superstars 


Golden Axe 
UN Squadron 
Knights of the Round 


USED PINBALLS 


Police Force 
Gilligan's 


Jag Amusement Games 
(408) 649-1452 


CALL FOR BEST PRICES! 


RePlay Magazine 


EXPORTERS Great Deals on New Novelty 


& Redemption Equipment. 
C a i i th e Try us first! We represent 
most manufacturers: 
il Ty BAY-TEK, BETSON, 
EXP a RTS BOB'S SPACE RACERS, BROMLEY, 
COASTAL, COIN CONCEPTS, DESIGN 
Frank "The Crank" Seninsky pis, DOYLE, EXIDY, ICE, MELTEC, 


6 President NAT'L SPORTS, SKEE BALL, 
SMART, VARI-TECH. 


A t D h a -— Mm e g a S a | & S Call for complete list. We also sell tokens! 


FINANCING AVAILABLE TO QUALIFIED CUSTOMERS. 
6 Stutton Place, Edison, NJ 08817 
(908) 287-4990 « Fax: 908-287-3079 


SUPER SPECIALS - SITDOWN MADNESS 


Afterburner $3995 Hard Drivin’ $4295 Rad Mobile $6495 
Cisco Heat (twin) 4695 Lucky & Wild Call Road Riot 5995 
Cisco Heat (deluxe) 9695 Moto Frenzy (deluxe) 4495 Space Harrier 2195 
F-15 2095 Moto Frenzy (twin) 3595 Steel Talons 4995 
GP Rider 4695 Night Striker 695 Stunn Runner 1495 
Grand Prix Star 6995 Outrun (standard) 3495 Thunderblade 1395 
Hang On - Ride On 1695 Race Drivin’ 5595 Turbo Outrun (standard) 3595 


VIDEO Neo Geo's (ded)....1895-2395| PINBALLS | REDEMPTION 


PRIA TUPUES wassccsisinssinnansies 695 
hag oon ES Operation Thunderbolt.........895 | Batman... NOVELTIES 


Out Run (U/r)......... eee 1695 
a ner Pit Fighter (ded.).......e..ssee. 895 

Punisher (ded,) .........ccceeeeee Call 
Captain America hed l ince 


Quiz 'n Dragons ............000 995 
Captain Commando Rad Mobile ........ssssseeeeeeee 1895 
Carrier Air Wing 


Rampart (ded.) .........cccce 795 
Chase Fe cicpsseccesecotenaues 1095 | Relief Pitcher ded.) ..sseceees. 1195 
Cisco Heat (u/r) 


Rim Rockin’ B-Ball 25”........ 895 
C.0.W. Boys/Moo Mesa.....1095 | Rowe BC-25 MC ............. 
Desert Assault 
Dragon's Lair Il 


Creature/Black Lagoon ..... 
Cue Ball Wizard................. 


Bozo Basketball 
Buddy Bear 


Jurassic Park ...............00. 

Lethal Weapon.................. 1895 
The Machine................00. 1795 
Rocky & Bullwinkle ............ 2395 


Crane -Big Choice 
Crane - Double 
Crane - Smart jumbo ....2895 


Seibu Cup Soccer 25” ....... 


Fighter's History Space LOS... 3395 | Star WaLs .......ccsssseccessssee 2195 | Crane - Betson triple.....3495 
Final Blow Space GUN .......sssseeesesseeeees 2295 | Street Fighter 2.0... 2495 | Crazy Clown 

Spiderman (deC.)........essee 1295 | Super Masio........cssssssseeeee 1795 | Fantasy Island 

Steel GuANer ues. 9795 | Surfin’ Safari... 1695 | 5-in Lines Skillo 


Game Plan Slots 
Hungry Hungry Hippo 


TERIIIN 2 scscsscevesscesivaces 2095 
NVQ FOUN. cssissacustvnieavenaces 1995 


Stree Fighter Il (ded.)........... 995 


G-Loc (u/r) St. Fighter Il: C.E. (ded.).....1895 


G.P. Rider (u/r) Strike FOFCE .....s..seccsseesseeene 595 Klondike Pusher 
Golden Axe ll (ded).......1995 | Sunset Riders. i295 | PxC. BOARD | iow Boy Crane 
Guardian of Hood (ded)).....1195 | Super Chase ....c.cse.ee 2095 | & HEADER | cuarermite 
Gun Buster Super High Impact............. 1495 | Desert Assault................... 
Hard Drivin’ (u/r) Super Off Road ...........cc..0-. ore Og! | er 
High Impact Super System ....... cee 1905 8 GI 0B kidntrictancoensns 
Hit the Ice Terminator Il (Vo... 2895 | Knight of Round.................. 
PWG HINES sccccciccssvacceseier 1995 } Neo Geo Games............ Smart Candy Crane.......2795 


Turbo Outrun Mini............. 1595 
IOS Wi capaisaceectccecs tues: 


Super Pro Q'Back Jr......1795 
Ticket Eater 
Ticket Scale 


Knights of the Round 
Mad Dog McCree 27” 


Magic Sword..............095 | WrestleFest.......ee. Street Fighter ll .............00 Treasure Island 
Martial Champion (ded.).....2695 | X-Men (4-PI.) ....scccccsssssssee 1595 | World Soccer Finals............... Tug of War 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS- CALL FOR COMPLETE LIST 
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ge Vending Corporation 


7909 Professional Pl. © Tampa, FL 33637 


1-800-393-VEND (8363) 
FAX: 813-980-0097 
ASK for Paul 0 or r Glenda 


High Impact (2-Player) 

Jaleco Grand Prix Star s/d 

Lethal Enforcers 

Mad Dog (33") 

Mad Dog Il - 2 Player (33”) 7495 
Mortal Kombat (Ded.)................. 2595 
50” Dynamo Cabinet 

Relief Pitcher (25") 


SEGA-Exhaust Note s/d 

Simpson 

Smash TV (de.)...........cccseseeseees 895 
St. Fighter Il (Ded. 25") 

St. Fighter Il: C.E. (Ded.) 25") ..1895 
Super Off-Road (Ded. - 3-Player) 


MATTE LCRICU SD wate caccstwceissigualiannmusoxenns 695 
X-Men (6-Player) 


SOFTWARE: (All Factory) 


Captain America Kit 
Cherry Master '92 (Kit) 


Final Fight Kit 

Gal’s Panic 

High Impact Kit 

Mad Dog Il Software & Disc ....1595 


Luigi's Corner 

Wacky Gator 

Shoot To Win w/Ticket 
Dispenser 

Big Bertha 

Five Card Draw 

Skee Ball 13° 

(Like New) 


Mad Dog | Software & Disc 
Relief Pitcher Kit 


Street Fighter || PCB 

Street Fighter Il: C.E. PCB 
(w/Turbo Chips) 

World Soccer Finals Kit 
NeoGeo Cartridges: 

Art of Fighting, World Heros... 


PINBALLS: 
Addams Family 
Creature from Black Lagoon 
Fishtales 


Rocky & Bullwinkle 
St. Fighter II 
Star Wars 


Grayhound Deluxe Classic Janie 
(Black Cabinet - Like New’)......... $2395 
Grayhound Single (One Left!) ............ 795 


TRADES WELCOME 
WE EXPORT ¢« PLEASE TRY US! 
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.100 ea. 


LOW COST 
HIGH RETURN 
DESK TOP 
COIN PHONES 


Best oholezaley prices 
in the U.S.... 
We will NOT be undersold, 
forget the rest, call the best. 


G-TEL 


(713) 550-5592 
Fax: 713-550-1028 


FOR SALE 
FATAL FURY 2 (Cartridge)..........$110 
CAPTAIN AMERICA ........ssssssssee 150 


(214) 494-0180 


SUMMER 
CLOSEOUTS!!! 


Skee Ball (13’/new tickets) 
$750 
Pop-A-Balls (excellent cond.) 


Starblade 
Pokerino Rolldown (2-PI.) 
12 


Dynamo Foosball 
Sex Tester (with Cards) 


Call Arthur: 


(407) 687-1789 
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R55 RACE CAR R56 RACE BOAT 


P- 303 


P-103 PONY 


AMUSEMENT RIDES INC. 


TOP QUALITY NEW KIDDIE RIDES AT LESS THAN 

THE PRICE OF REFURBISHED 
FEATURING... 

e Up & Down and Back & Forth Movement 

e Maintenance Free Electronic Sound 

e Fully Interchangeable Bodies 

e Shear Pin Protection on Shaft and Motor 

e Full 90-day Warranty on Moving Parts 

e Fully Stocked Domestic Parts Dept. 

e¢ Proven Customer Service Record 


P-112 SEA DOG 


ONE LOW PRICE FOR ALL UNITS 
$1495,95 


F.0.B. PATERSON, NEW JERSEY 


P-123 CROCODILE 


RAINBOW AMUSEMENT RIDES, INC. 


114 Roseville Road, Westport, Connecticut 06880 


203-454-2179 FAX 203-454-2584 


P-110 BELL HORSE 


PELICAN 


A113 ELEPHANT LOVELY HORSE 


P-120 KANGAROO DONKEY 
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MICRO MANUFACTURING INC. 


NOTICE 
MAGICAL ODDS, BUYERS 


Micro Manufacturing Inc. holds the Trademark (name) and 
Copyright (symbols & software) on the Magical Odds @o and 
Magical Odds Grand Prix qo games. 


There is a copy board and plexi that have been circulating in the 
industry. This board and plexi infringe upon the Trademark and 
Copyright held by Micro Manufacturing Inc. 


The original board is 15" x 9 1/4" in size and blue. Also, on the board, 
there is a black sealed chip approximately 1" x 4" with the name 
Magical Odds @© engraved on it. 


The copy board may or may not have our name, Micro _ 
Manufacturing Inc. written in the attract mode. The Double-Up 
game may have also been changed. In some versions there is a lady, 

but, she doesn’t strip, and the cards do not have graphics (Kings, 
Queens, Jacks, Etc.) 


We have found that these boards tend to malfunction often. Our 
service department will not repair copy boards. 


Don’t get caught with a copy game that your customers will not enjoy. 
Don’t get caught with a copy that may cause you legal problems. 
Don’t get caught with a copy that we will not repair. 

Don’t get caught with a copy that may cause you problems. 


Stay with the original board and plexi. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 


Tired of dealing with companies that are a pain in the neck? 


UFACTURING 


Stands above the competition! 


SA-20 
SERVICES 
We now repair SA-20s. 
Hardware and software 
can now be updated too! 


re etetete” 


COMING SQOONTE 
ALL NEW &S-LINE GAMES 


Complete machines starting at $1,195.00 / 


Wing Games 


S41 Chance (W- f. ) 
Bonus Chance (W-8) After Hours Technical Support 
Lucky Golf (W- LO y, ( 615) &26-9224- 


Lucky Sfar (@-11) Wait for the three tones and from a touch tone 
Packer ae phone, dial the number (including the area code) 
CORY Stas? where you can be reached. 


Lucky Girl 
Luc 374 £2 


a) 
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KITS AVAILABLE FOF ALL GAMES 


ag -Include - 
So Plexi, Harness, Poard, Buttons, and Manual 


eae 
ene 


wot etet eters’ 
eran er ete e 


. TICKET PRINTERS 


anata at ete 
erate rete 


Ses These printers meet redemption regulations 
in many statesl 


SO 
aren ar ete 
SO 


INMiIcCR 
535 Old Nashville Hwy. Lavergne, TN 37086 
1-800-277-6136 €(615) 7Y93-S5S1O Fax: (615)793-S5S1 2 


All games are for amusement only. Not intended for sale or use in states or municipalities where prohibited by law. 
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* UNBEATABLE PRICES * 
my ARCADEGAMES 
PINBALLS 
JUKEBOXES 
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[DELIVERY AVAILABLE] 


100'S IN STOCK "ELE" 
maa VIDEO & PINBALL we rich 


OPEN 7 DAYS 10-7. _‘:17211 So. Claudina Way 
7145 35-0100 _Anatcim £2, 22805. 


SAVE TIME! SAVE MONEY! 


Convert your Kramer or SMS Pokers to any 8-line in 10 
seconds. Simply swap boards using our adaptor. Call now! 


@ save the cost of the harness 
@ save the labor to install the harness 
@ keep your poker intact for future use 


Dedicated Game Sales 


@ Poker (Ticket dispenser option available 
on all programs) 

@ 8-Line (Official Wing Distributor: All 
Programs Available in C/T’s and the 
"works-in-the-drawer" U/R’s) 

@ SuperStar Golf™ 


@ A New Release Coming this summer 


service & Technical Support 
on all Kramer Games 


Pokers * 8-Lines * Cranes x 
B-Ball « Skill Dozer * 


PO Box 518 
5033 Industrial Rd 
Wall, NJ 07719 


908-919-7878 
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8-LINE/ POKER 
BOARDS 
1-800-966-9873 


wsracwonst MONITOR 
GET-WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS 


Monitor repair kits take care of picture warping, blacking 
out, smearing, low brightness and brightness problems, 
poor regulation, jail bars, vertical shrinking, etc. Call for 
FREE technical help with your monitor problems. All kits 
come with instruction and are easy to install. 

* WICO DISTRIBUTES GET-WELL KITS *« 
© KIT #101: For Electrohome GO7-CBO 19" color 
monitor. 17 parts - $7.95 ea. WICO #36-0243 


© KIT #102: For Electrohome GO7-FBO 13" color 
monitor. 16 parts - $7.95 ea. 


© KIT #201: For Wells-Gardner K4600 series color 
monitor. 14 parts - $6.95 ea. WICO #36-0244 


© KIT #202: For Wells-Gardner K4900 series color 
monitor. 15 parts - $7.95 ea. WICO #36-0248 


© KIT #203: For Wells-Gardner K4800 series color 
monitor. 16 parts - $7.95 ea. 


© KIT #206: For Wells-Gardner 19K6100 Color XY 
Monitor. Includes caps, resistors, diodes & 6 power 
transistors. 30 parts - $14.95 ea. 


© KIT #204: For Wells-Gardner 13”, 19” & 25” K7000 
series color monitor. 15 parts - $6.95ea. WICD #36-0249 


© KIT #301: For Nintendo Sanyo 19" color monitor. 
16 parts - $6.95 ea. WICO #36-0245 


¢ KIT #302: For Nintendo Sharp 19” color monitor. 
24 parts - $8.95 ea. 


© KIT #401: For Atari Disco 19" color monitor. 
18 parts - $6.95 ea. 


© KIT #701: For Matsushita color monitor. 
Model #TM 202G. 17 parts - $6.95 ea. 


© KIT #801: For Hantarex color monitor. 
Model #MTC-900. 21 parts - $7.95 ea. 


© KIT #802: For Hantarex color monitor. 
Model #MTC-5000. 18 parts - $7.95 ea. 


© KIT #910: Nintendo Sanyo color video inversion kit. 
Convert Nintendo cabinets with non-Nintendo game 
boards. 15 parts - $4.95 ea. 


© KIT #920: For Pac-Man, Ms. Pac-Man logic boards. 
Eliminates hum bar in picture. 4 parts - $6.95 ea. 


DISCOUNT! Buy ten kits and take $1.00 off each kit. 
Money back guarantee. We pay S & H! 


Electrohome GO7-CBO Replace. Chassis (new)...$94.95 
Electrohome Flyback A29951-B uu... .ceceeeeeeee 39.95 
PMG wsicisnsscavexses S109 SIR BIZ8 diikiessasn $6.26 
Clie 359 SIR BODO .ccssicssscsies: 5.29 
BATA LOG essccsbaxesuinaavin WEE. -NOOE Ua sicsisuasiunivivinas 1.95 
Ue er A es <',: 1.95 


ZANEN ELECTRONICS 
(806)793-6337 
Fax: 806-793-9136 
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Serving the 
world's coin-op & 
billiards needs 
for over GO years 


As representatives of all major manufacturers, 
we can accommodate all your needs for coin-op 
amusement equipment (new and used), spare 
parts, vending equipment, billiard Supplies, and 
a full line of redemption products. We maintain 
over 30,000 square feet of used equipment 
and offer reconditioning that is unparalleled in 
the industry. 


Call or fax Joseph Migueles, George Montalvo, 
or Carlos Molina for more information. 


BETSON / IMPERIAL EXPORT 
303 PATERSON PLANK ROAD 


CARLSTADT, N.J. U.S.A. 07072-2307 JOE MIGUELES - (Ext. 374) 
Phone (201) 438-1300 Fax (201) 438-1811 CARLOS MOLINA - (Ext. 373) 


IMPERIAL IMPERIAL INTERNATIONAL 


1270 VALLEY BROOK AVENUE 
= haSGn oie LYNDHURST, N.J. U.S.A. 07071 GEORGE MONTALVO - (Ext. 19) 
———— Phone (201)507-0936 Fax (201)507-9181 
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FOR SALE 


Vinyl Juke Boxes 
Rowe Models 
R-82 — R-92 

Priced to Sell 
Call BOB 
(305) 978-0500 


PINBALL PRICE NEWS 


Bi-monthly publication of the 
American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 


FOR SALE 


Merit Pubtime Darts .......... $800 
Merit Countertop Cabinet ....300 


(909) 989-5739 


* LIKE NEW x 
$9200 
Limited Quantity 
Call: 
WIZARD’S CASTLE 
AMUSEMENTS 


(416) 674-7400 


THE GAME DOC 


8000 WHEATLAND AVE. B ¢ SUN VALLEY, CA 91352 


AMOA SHOW SPECIALS!! 
COME SEE US IN BOOTH #1455 


1942 (V-1-Bd./Marg.).......cccccceceee $95 
BLT aeciceisartndrbemiancdeencinel 145 
Arch Rivals (H-2-Bd./Marq)................. ‘5 
Arkanoid (V-1-Bd./Marq.).............:c00+. 95 
Ataxx (H-2-Bd./Marq.) ......cccseccccseeeees 95 
Badlands (H-2-Kit).............cc:cccssscecees 395 
Blazeon (H-2-New Kit) ............... ee. 445 
Bottom of the Ninth (H-2-Bd./Marq.)..125 
Cadash (H-2-Bd./Marq.) ...........00006 100 
Champion Wrestler (H-2-Bd./Marq.) ....90 
Combatribes (H-2/3-Bd.Marq.)............ 70 
Crime Fighter (H-4-Bd./Marq)............ 125 
COW'S THOM BIG b icsincstvasisnsevrastnnwanaann 45 
ANTI i scssianiensisvsiesnaecrsecsneie 945 
Desert Assault (H-4-Kit) ............. 395 


Double Dragon (H-2-Bd./Marq.) .......... 45 
Double Dragon Il (H-2-Bd./Marq.).......95 


Double Dragon Ill (H-2/3-Bd./Marq) ...145 
Fighter's History (H-2-Kit).................. 995 
Final Blow (H-2-Bd./Marq.) ............... 100 
Final Starforce (V-2-Kit) .............00 345 
Goindal (V-1-Bd./Marq.).............000 75 
Heavy Barrel (V-2-Bd./Marq.) .............. 40 


High Impact (H-2/4-Bd./Marq.).......... 150 


Ikari Warrior (V-2-Bd./Marq.)............. $40 
Main Event (H-4-Bd./Marq)................. 40 
Neo Geo 1-Slot (H-2-New Kit) ........... 695 
Neo Geo 2-Slot (H-2-New Kit) ........... 845 


Ninja Gaiden (H-2-Bd./Marq.).............. 40 
Paladin (H-2-Bd./Marq.)............:cc00 65 
R-Type Il (H-1-Bd./Marq.)..............0. 145 
Rampart (H-2-Bd./Marq.).............00 100 
Regulus (V-1-Bd./Marq.)..............00068. 50 
Robocop (H-1-Bd./Marq.).............006 40 
Search & Rescue (V-2-Bd./Marq.) ....... 85 
SIMPSONS (H-4-Kit) oo. eee eee eee 175 
Sky Adventure (V-2-Bd./Marq.)............ 75 
Sky Shark (V-1-Bd./Marq.)............006. 95 
Sky Soldiers (V-2-Bd./MarQ.)..........000. 75 
Smash TV (H-2-Bd./Marq.)..........00068. 125 
Street Smart (H-2-Bd./Marq.).............. 95 
Terra Cresta (V-1-Bd./Marq.)............6. 65 
Tiger Heli (V-1-Bd./Marq.)............008. 70 
Time Killers (H-2-Kit) ............cccceee. 695 
Turtles in Time (H-4-Kit)........ ee. 195 
Vigilante (H-1-Bd./Marq.)............00008 50 


WWF Superstars (H-2-Bd./Marq.)........ 65 
WWF WrestleFest (H-2/3-Bd./Marq.) ...85 


NEO GEO CARTRIDGES 


3 Count Bout (H-2-Cart.).....0...0.. $100 
Art of Fighting (H-2-Cart.) 0.0... {9 
Fatal Fury (H-2-Cart.)....0...ccceeeeeees 20 
Fatal Fury ll (H-2-Cart.) 00.0... 100 
Football Frenzy (H-2-Cart.) ............. 95 
King of Monsters 2 (H-2-Cart.) ............ 35 
League Bowling (H-2-Cart.)............00. 50 
World Heroes (H-2-Cart.) ............cce 60 
World Heroes Il (H-2-Cart.)................ 225 


THE 
ULTIMATE 
VIDEO GAME ALARMS 


CONVERSION SUPPLIES 


Control Panels 
Jamma Harnesses 
Speakers, etc. 


(818) 504-0440 e (800) 766-3166 ¢ Fax: (818) 504-1153 


Page 290 


October 1993 


RePlay Magazine 


yas 
Oe, 
RR 


Oct 9 


ANAHEIM CONVENTION CENTE 


800 WEST KATELLA, ANAHEIM, CA ROOM B IN HALL B 
% CONSIGNMENTS WANTED x* 


TO CONSIGN GAMES FOR SALE, BRING TO AUCTION SITE FRIDAY BEFORE THE SALE 10AM-9PM. ALL AUCTIONS ARE 
ON SATURDAY AND BEGIN AT 10AM LOCAL TIME WITH INSPECTION FROM 8AM-10AM. LIC#A2609. 3% SURCHARGE 
FOR VISA & M/C. PAYMENT IN FULL DAY OF SALE. 10% PREM. TO HAMMER PRICE. TERMS-CASH, CASHIER'S CK.., 
COMPANY CK. WITH CURRENT BANK LETTER OF GUARANTEE. ALL EQUIPMENT MUST BE REMOVED BY MIDNIGHT, 
THE DAY OF THE SALE. NO EXCEPTIONS. INDUSTRY RELATED SELLER'S PERMITS REQUIRED. 


Super Auctions Conducts Auctions In 
CA, WA, AZ, CO, IL, OH, IN, TX, GA, NJ, FL 
@ FROM COAST TO COAST THE LEADING AUCTION COMPANY@ 


Major Consignors Welcome! We Can Tailor A Complete 
Liquidation Auction For Your Assets of 100 to 1,000 Games. 


eCall to Make Sure You're on Our Mailing Liste 
= 


(714) 535-5353 


California 


Auctioneers 
Association 


aie. 
= Amusement & Music Operators Association 
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AUCTION PRICES 


NEW: 


WANTED 


* FANTASY ISLANDS 


— any condition — 
* Rowe Changers 
* Rowe Models BC-11, 12 & 2500 


VIDEO SERVICES 


3324 Timbercreek Dr. 
Lawrenceville, GA 30244 


SUPPLIES: 


COMPUTERIZED 


AMUGEMENT 


Boa ah PaS 


en nese? Little Casino Parts 
sco ren quanren FOR SALE 
PARTS 24-hour turnaround time. 


USA-GUIDE 
TEL: 219-256-1138 


FAX: 219-2$6-1144 e= 


Sales of new and used games 


NMONDUCE, INC. Bartop games 


Call John Ebert, Proprietor 


Speciality Lighting Suppliers (404) 925-833 1 


WANTED... 


USED 
KIDDIE 
RIDES 


Call TONY at 


1-800-349-7433 


To the Gaming Industry 
for 
MANUFACTURERS * OPERATORS 
LOCATIONS 
* 12V, 24V, 110V Chase * Programmable 
Lighting Systems Lighting 
Controllers 


FOR SALE 


WELLS-GARDNER 


Used 19° Monitor & Chassis 
(model 7900) 


(mode! 4900) 
+++4 


(313) 583-1000 


* Bulbs All Kinds 
including Miniatures * Relays 


* Bendable Neo Neon * Tree Lighting 


+ Rope Lights ogee” + Architectural 
{— Lighting 


Direct Importers — Manufacturers 
Free 1993 Catalog 
1-800-248-0076 


: ;' 63 VERTE " EPROMS * 
=~ ™ CONTINUOUS 
4 ~ PROFIT! 


M OVER 14,000 
+ IN USE 

- SY 4 =6WORLD 
— = )3=6WIDE! 
e TALKS IN 8 LANGUAGES - VOICE INSTRUCTIONS 


AND VOICE RESULTS 


e NEW ’93 D MODEL HAS SELF-DIAGNOSTIC 
AND SELF-CALIBRATION FEATURES 
e VANDAL-PROOF e EASY TO CALIBRATE phone 219-256-1138 


IMPROVES BAR BUSINESS - REDUCES LIABILITIES! Yau 2p-O0e-8I46 | 
FOR MORE INFORMATIONCALLORWAIE. OC” SEALE 


(708) 498-2444 
COMMUNIDYNE, INC. 
636 Anthony Tr. « Northbrook, IL 60062 FAX: (708) 498-6369 AVAILABLE 


8 YEARS SERVING LAW ENFORCEMENT & GOVERNMENT SCREENING AGENCIES 


19S 
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TURNPIKE DISTRIBUTING CORP. 
R&M DISTRIBUTING CORP. 


540 Hempstead Turnpike * West Hempstead, New York 11552 


(516) 292-8900 or Fax us at: 516-292-8025 
PHONE: 1-800-229-4FUN 


SUMMER WAREHOUSE CLEARANCE! 


WE WELCOME SPECIAL REQUESTS & HAVE THOUSANDS OF MACHINES IN INVENTORY FOR DELIVERY NOW! 


WE EXPORT WORLDWIDE 


— NOS HACEMOS CARGO DE TODA EXPORTACION REQUERIDA — 
We Have Expanded Our Exports Division! ESPANOL-ITALIANO-DEUTSCHE 


Contact Rich Bartlett or Mario Briceno or Steve Yanosik 


PINBALLS REDEMPTION 
PROGOS FORAY jiscssscrstvsioieretenasesniss NOVELTIE S: 


PPG STD: cs resiinaceaniccinsaceuanesunendcstesredodaesuedes 
Black Knight 2000 cect Staiele Go cere SivatScceseid chal ean Fae Pee EE EIN OR SEH CRANE RET URES 
oy ey eee ge ae BPS OF PUAN dsdceiisccdesscscacaveccvaseurrees silat ial 


Seeeeeseeeesesceseceeceesceeeseses Baw Tat F dun tlagraeniz-ing se WrArnbie«s fmt “ACR FF Seam STAN CEG ccc tee eee eee ee eee eee eee 


SSH SESS ESTES SH SHS SESS EEEEEEEEEEEE 


OPP eee eee ee eee eee eee eee eee ee ee ee eee eee eee es 
Seeeeeeeeeeeeeeeeeeeseeeeeeseeeseeeeeeee 
Poe Pee eee eee eee ee eee eee eee ee eee eee eee) 


Championship Sprint.........0.00.00000545 | Cometeccccccccccccccsscssccscccsseseessesseecsveeveesse.545 | BOZO Basketball... cesses 


SERRE EERE EEE EEE EEE EEE HEHEHE EEE HEE HEHE HEED 


OG TG cassia icciceiencnecinvevacen T2A5 | Creature from. Black Lago wiscsiticecin 2049 Vom res 
PRP ROCCE nick cccccescacciccocccce PACD [, ROMMIOT sccnsssnssacoscsnssanssncatsnnadacerseanennonsianss Cop Capers Dias Pisich ok seg stiches 


seeeeeeeeeeseeceeeeeeeeeeneneeseeceecees ieee le eae et PR AAD i nieiseisixssnisaninasncsvencsseusnuvert BOO 


sikgucdncunekinsnbelescsteiearecusnals Crane-Big Choice. ......:sesssssesssesesse0ec0 bh 24d 


OPP Pee eee eee eee ee 


seluaiiviesiecedvasdeuvewuase OS ES) ae 


TREE EERE THEE EEE EERE HEHEHE Ee 


eee eee eee ee eee eee ee eee | 
SECS SS SEH SSS SE SES SESESHES EE EEEEE 
Pee eee Pee eee eee eee eee ee eee eee ees) 


OPP eee eee eee eee ee ee eee eee eee eee) 
eeeeeeseccesceseeeceseeceeee ee FFF fF KR BF Ce eee ee eee EEE HEHEHE EEE HEE EERE EEE EERE HEHE EEE 


Fantasy Island ec tcoinsadete 
seesnsnanecnnenennannnnneeen ee Sein-Limes - SKIIO ..esccscssssnssneessee 745 


shnebpavs enabecsienssiexbessassasss Game Plans S108 oiseos dscissassscscseeessseroes00s 04 
BOOED DUNGY sicsciciiasecaiicrccenneiens VS Ne tes bes Hungry, Hungry Hippo.................000.. 3990 


PoP PPP eee eee eee eee eee eee eee eee 


Super Hang OM.......sscssssessessessssen BSED: PDO sestictstveynigensecersucconiocsnceorse BS FOTACLIR EE TESEIEE sesashcmcvvnersincernrs al 
Super Off Road w/Track Pak...... 1245) |} Peticw Fates cc ie Low Boy Crane seniicieanees 945 
SIO OUI ccaversnaciveassssanivisesnisnens OAD POG) SH rcoteraswatmeniinis SUVEr Sld....-seeeseeeseesssessssssseseeeeeensen 7943 
Thunder Blade (w/t) ...sssssssssscsessssee 795 | Roller Games ....cccsccsssssssscessssessssssveee =n ae a ceaaglgai 

WA TARO Aiiciieacimaineosent 
Thunder Blade (s/d) ..........s.....0+- 1995 | DOUCHE sacncnsiiinccsarsnrcnnzcoineniennnivennsanceins Sener Peo: Ouattedhacde Ie ssoncecnscsc 1745 
WWE DUDCESEARS oi ssciccescsecancccssscees Pee ee eee re eee Treaste (AN sis ciessinscrencaencees 1245 


Street Fighiter.ce.ccssssoscccesscocsssooccoseccosce 2445 
Taxi saad at shaman asnennal decoseasiaae 345 | TUg Of Warn... teessseccesstecsssnsees 945 
Skee Ball .occccccccecccoccccosecccsccccosccccscccccce Call 


STTDOWNSG  —__f_ hn EMD sevverereeeseennnnnneenese see WAC GMOE soiictehiccirienaniencnisen Call 


Exhaust Note (used)...........s:000+ SO500 | Titik Stop cccsiiscesscristrisesemnvienvonineie a ace ere apneic cee 

Hard Drvin’ Compact (used).......3095 LN civpsdasansclutorscteietsiacpsdntssieaven kc toni hn ile idaaaiaaalia candle 
Stk Elephant Kiddie Ride.............::s.0ce0s 1645 

Race Drivin’ Compact (used) .....3545 | WUNBM! 2ODG rr vrecrcrcseesrsesssssssesesens Fab Car Kiddie Ride ..........cccccsssseeeee 1445 


Stunn Runner (used)...........sss00 ee hee ea Helicopter Kiddie Ride ..................... 1445 
Hard Drivin’ Deluxe (c/p - used) 4550 | yg. ps Hydraulic Helicopter...............:cc00000 1945 
Race Drivin’ Deluxe (c/p - used) 5400 


SOPH EED 


Ferris Wheel Kiddie Ride .................. 
Star Blade (s/d-used)...............006 4645 |  #WANIBD: —— | +hunder Horse Kiddie Ride............... 
Virtua Racing (ur or s/d new) Call ALL TYPES OF AMUSEMENT, iaeactawasuiawtradseniaeecadia 
eas teaviiatacicietescaties RIDES, REDEMPTION AND CALL ABOUT OUR FINANCING 
piewuvsperseeiiwinldliuameubavecun PARK EQUIPMENT! AND FREE FREIGHT PACKAGE! 
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USED KITS: 
100 CLAMS OR LESS! 


LUCKY EGGS = GOOD MONEY! 


@ Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


@ Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


INNOVATIVE 
TOLL FREE INDUSTRIES, 
800-344-7467 sil INCORPORATED 


FAX (417) 358-1849 2605 Grand Ave. * Carthage, MO 64836 


(504) 924-6111 


WANTED 


VIDEO PULLTAB 
CIRCUIT BOARDS 


& 


Call Jim Mack at: 
(708) 396-1075 


anak. 
bh abetetss 
ti 


Paden 
OQ 
alt 


480 Shelley St. Suite E 
Springfield, OR 97477 
(503) 726-1813 FAX (503) 726-7413 


NEO GEO 


WORLD HEROES 2 
3 COUNT BOUT 
ART OF FIGHTING 
FATAL FURY 2, FOOTBALL FRENZY, 
SOCCER BRAWL 
KING OF MONSTERS 2, 

BASEBALL STARS 2, 


VIEW POINT 
and ALL THE NEWEST SOFTWARE! 


Call Today for The Best Price 
and Selection! 


Ebi 


WANTED! WANTED! 
"Street Mechanics" 


' Tired of the cold? Stuck in a rut? Sunny 

ne 7 Diy heain paler South Florida is waiting for you! South 

Try it and like it, or send it back. , Florida's largest, fastest growing company is 

J looking for qualified street mechanics. Must have 

experience in CDs, JBs, combos, vynals, pins, 

videos, and cigs. Company vehicle, good salary 
and benefits. Must have clean driving record. 


TAI TAIDO ee 


FACTORY KIT Fort Lauderdale, Florida 33303-2084 


$475 
GREAT STREET FIGHTER 
" EPROMS * 


CONVERSION! 
17.50 


Guaranteed!!! 
We are committed to your 
100% satisfaction! 

30 Day Warranty 


(Except Specia/ Orders) 


NEO GEO HARDWARE 
1 Slot, 2 Slot and 4 Slot system 
boards, System only 
OR 
Full Kit! 


MAKE ANY PC BOARD INTO A 
- FALL KIT.FOR ONLY $99!! 
Kit includés our attractive, high 
quality header, bezel, overlay, 
labels, and alf:the necessary 
buttons and harness. 


SAMURAI 
SHODOWN. 


LOWER PRICE! 


WITH YOUR CHOICE OF 1 OR 2 NBA JAM 
SLOT SYSTEM! abate 
| FACTORY. KI T! 
thelial shinai $549 SUPER StreetFighter 2??? Call 
Daioh Call ; se 
, Zing Zing Zip ~~ $299 
Aero Fighters $339 ey 
Fighters & Attackers $249 
Heated Barrel $379 ; , 
he Fighters History | Call 
elastin 7 #499 Cowboys of Moomesa Call 
Sunset Riders $529 ea wae pee oe : phone 219-256-1138 
aide ad rate Sas? Columns 2 $119 Fax 219-256-1144 
Mystic Warnors : $545 x * 
: Martiaf Champion -- Call 
Rim Rockin Basketball $249 The Puhisher a “Ban 
Thunder Dragon SPECIAL . $179 un i. yee PROGRAMMER 
Wrestlefest cLoseouyT:. s1ag FatelEuy Spedal *, eae TE 
uh ccna $199 Street Fighter II special price! $329 AVAILABLE 
otiseia $299 CALL NOW AND GET GREAT PRICING}! 195 
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KEVIN SHARP ENTERPRIOES Ye 


"Always The Latest Innovations’ 


"Complies with | CALL 
thenew ._| = TODAY 


aN, xen 
Texas ib air! 
redemption \ 
lAWS." 


CASINO STYLE CABINETS 


- 19" Wells-Gardner Monitor - Classic Omega Style J Yo 
- JCM Dollar Bill Acceptor - Poker Game With The 7? 
- Electronic Coin Comparator - Features You've Always 
- Any Button or Harness Style - Q 2 ey, | 
- Choice Of Colors - Zp, once eer 


- Optional "Slot Machine" Handles - 


PRINTER & TICKET INTERFACE KITS 


NEW * USED 
, iar a sco ine pee . Authorized JCM Distributor 
- Alf HOCKEY AN OOSDAII - : P , 
i Ronseraret NigkA Jukeboxes: Authorized Wells-Gardner Distributor 


Authorized WING Distributor 


1 -800-6-CHERRY 


1-800-624-3779 


KEVIN SHARP ENTERPRISES Hours: 8am-5om CST 
264 River Rock Bivd., Suite B 


Murfreesboro, TIN 37129 "We're Built | eae “~~ 
(615) 895-9099 Beas VISA | 
FAX: (615) 895-9184 ee 
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USED ORIGINAL PC. BOARDS! 


at competitive prices! 
Best Quality for the Best Price. 


“Kanaya Means Value” 
CALL US! 


KANAYA TRADING CORP. 


TLX: 5233481 KANAYA-J 
FAX: 816-395-0243 
TEL: 816-395-0272 


28-10, 2-chome, Higashi mikuni, Yodogawa-ku, Osaka, 532, Japan 


KIT CLOSEOUTS! 


KITS INCLUDE: Board and Marquee (& Monitor Glass if available!*) 
Jamma Harness, Joysticks and Buttons...$20.00 extra per kit! 


$29 $149 
Break-Thru, Duck Hunt, Excite Bike, Hat Trick, All American Football, Arch Rival, Brute Force, 
Hogan's Alley, Jailbreak, Kung Fu, Mag Max, Buster Bros., Caliber .50, Cobra Command, 
Marble Madness (Rom Bds.), Ring King, 
Roc 'N Rope, Seicross, Shoot-Out, Tag 
Team, Track 'N Field, Xenophobe, Zarzon 


ESWAT, Hellfire, High Impact, Hit the Ice, Karate 
Blazer, Outzone, Pit Fighter, Rampart, Shadow 
NEO GEO $29: Dancer, Sly Spy, Superman, Tank Force, 
Crossed Sword, Cyberlip, King of Monsters, Thundercross, Vs. PlayChoice 10, World Soccer 
Magician Lord, Nam 75, Ninja Combat, Super Spy S1 95 
$59 Caveman Ninja, Desert Assault, 
Cadash, Combatribes, Heavy Barrel, Ninja Gaiden, Final Blow, Gun Force, Mercs, Paperboy, Toki, 
P.O.W., Search 'N Rescue, Sente Mother Bads., Turbo Force, Willow, Wizard Fire, WrestleFest 
Status Trivia, Super Mario Bros., 
Vs. System Mother Bds., Vs. TKO $295 
NEO GEO $59: Blood Bros., Captain America, 
Baseball Stars, Mutation Nation, Robo Army, Dragon's Lair |], Mutant Fighter, Relief Pitcher, 
Ninja Commando Silent Dragon, Super Off Road, TMNT 2 
$89 $495 
Double Dragon Ill, Birdie King, Gang Wars, Carrier Air Wing, Cool Pool, Fighter 'N Attacker, 
Midnight Resistance, Moonwalker, Merit Phraze King of Dragons, Macross, Quiz ' N Dragons, 
Craze, Sky Adventure, Street Smart, Super Contra, 
TMNT, Vs. Dr. Mario, Vs. RBI, WWF, Xybot Vendetta 


ALPHA AMUSEMENTS 


580 Ajax @ Madison Heights, Michigan 48071 
TOLL-FREE 800-33-GAMES « (313) 583-1000 (after 5pm EDT) 
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Crime City, Demons World, Escape Robot Monsters, 


Raiden, Stocker, Tumble Pop, Undercover Cops, 


x BC-9 x 
CONVERSION KIT 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


CONVERTS A BC-9 to BC-35 


e $5 Acceptance 

e Solid-state, self diagnosing 
computer 

e Installs in minutes 


TO ORDER, CALL: 
(616) 245-8235 


FOR SALE 
South Florida 
Video Game Route 


# Including 5 game 
rooms 

=» Long-Established 

#» Family Trade 

# Principals Only 


(305) 943-2545 


" EPROMS ~* 


17.$0 


1.35 


phone 219-256-1138 
Fax 219-256-1144 


PROGRAMMER 
AVAILABLE 


195 
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SOUTHEASTERN 
V\& 


DISTRIBUTORS 
* 1-800-362-1187 


Ze —~ INCREDIBLE 


| MULTI GAME BOARD! 


SOS SWS CO SCG SSC CH OSS SSOHSSHSSCHOODOSO 
** FOUR GAMES IN ONE ** 


* Any 3 Eight Line Games * EASY 20 Minute Installation 
And One Poker Game * Connects Directly to Eight Line 

* Any Com Configuration For Each Game Harness 
Pennies - Nickels - Dimes - Quarters * NO Hardwiring! 

* No More Hassel For Different Games In * Satisfy EVERY Player by Giving 
Limited Locations! Four Games to Choose From! 


**#INCREASE YOUR PROFIT$ HAVING FOUR GAMES IN ONE!** 


CALL TODAY ABOUT OUR.... 
EIGHT LINE GAMES | DOUBLE UP POKERS... ALL LINES OF BILL 
STARTING AT $1295.00 ONLY $1199.00 ACCEPTORS! 


CABINETS READY FOR CALL US FOR REAL GAMES, REAL 

BOARD, PLEX & BILL | TECHNICAL SUPPORT | PROFITS AND A REAL 
ACCEPTOR ONLY AND REPAIRS ON COMMITMENT TO 

$699.00 BOARDS!! YOUR FUTURE! 


& Ve» 
s8%59 s! SOUTHEASTERN DISTRIBUTORS eA Men 

use 28 Boland Court tc, 
ge Greenville, South Carolina 29615 J 


(803) 234-4901 or (800) 362-1187 
FAX: (803) 458-7688 


ILL-LOGIC 


Attention Operators, distributors, 
and maunufactures: 


I can fix your problem boards fast and 


for a great price too! 


Automated troubleshooting using logic 
analyzers and software simulators 
Flat rate on common boards and 
quantity discounts 
e since 1981¢ 


(216) 826-6766 


PINBALL PRICE NEWS 

Bi-monthly publication of the 

American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 

NEED AN EXPERIENCED 
LOCATOR? 

Work with the Best. 


We Travel anywhere in the 
USA and Canada. 


800-676-5704 


* LIKE NEW x 
$9200 
Limited Quantity 
Call: 
WIZARD’S CASTLE 
AMUSEMENTS 


(416) 674-7400 


AMOA SHOW SPECIAL 


BAY COIN DISTRIBUTORS, INC. 


132-10 Jamaica Ave. ® Richmond Hil 


1, New York 11418 


OFFICE & SALES: (718) 291-5757-8-9 =» PARTS & SERVICE: (718) 526-8383 ® FAX: 718-739-3805 


Super Street Fighter 


Martial Champion ...Reduced 
Call 


Metamorphic Force 
Slam Masters 


Call 
$500 


USED REDEMPTION: 
Lippy the Clown 
Bank-It 


Twilight Zone 
Jurassic Park 
Addams Family 
Rocky & Bullwinkle 
Lethal Weapon III 
Terminator II 


Used Rock-Ola Trilogy 
Used Pioneer CJV-55 


Used Rowe CD-100 
Used Rowe AMi Combo 
& Vinyl Jukeboxes 


USED SITDOWNS 
& DELUXE VIDEOS: 


Steel Talons 

Race Drivin' Cockpit 

Moto Frenzy (ride-on) 

CRO HOSEL) ssciscsirecnonewoorn 4495 


Star Blade 
X- Men (O-PL. DF cariencidritdaatasteccauneke 2295 


Final Lap (u/r) 
AGE OEE CP, ) i ccritcdnnssosinnnanuanoisorsanscins 595 


LARGE SELECTION 
OF $50 PCB'S...CALL 


"BRAND NEW" 
Cabinet with 
25" Monitor, 
sliding Draw, 
JAMMA Harness 
and Power Supply! 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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LE TSPLAY 


ADVANCED 


FOR ALL YOUR CONSIGNMENT 
& LIQUIDATION AUCTION NEEDS 


VIDEO —_ daimsinand wpm 


NOW ACCEPTING CONSIGNMENTS®3 HUGE AUCTIONS! 
DEC. 4, SAN DIEGO*DEC. 11, CHICAGO*DEC. 18, LOS ANGELES 
CALL FOR MORE INFO. ON THESE INCREDIBLE SALES! 


LICENSED: BONDED: INSURED 


7 68 L188 
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BILL CHANGERS 


Prices Too Low To Print! 


1-800-338-7031 


MONTHLY 
SPECIALS! 


Standard SC-94T 


WE SERVICE 


Rowe BC-3500 Hamilton VN-1 
Rowe, Hamilton, Standard, 


apprs 2 
Ardac, Mars, Dixie Narco 


COINTROL EC, 


398 Commercial St., San Jose, CA 95112 


Beast Busters 


Captain America 
Cyberball - 2072 


Laser Ghost 
Line of Fire 


Midnight Resistance 
Mutant Fighters 25" 


Pit Fighter 
Rampart 


Relief Pitcher 25" 


Space Gun 
Steel Gunner 


Call 50th STATE COIN-OP 
TOLLE FREE 


1-800-424-5050 


The Simpsons 


Vendetta 
Wrestlefest 
X-Men (6 pla 
4% Surcharge Many 
Price does not include shipping & handling. 


Street Fighter II 


Turtles In Time 


$2,595 


—_— ete 


MEMORABILIA 


VIDEO CONNECTION 


AMERICAN 


Aircraft, Harleys, 
Corvettes & Cadillacs 

Call Toll Free 
1-800-444-6854 


Ph: (916) 678-5189 
Fax: (916) 678-1313 


Fish Tales 
Getaway 

Hook 

Lethal Weapon 3 
Simpsons 

Star Wars 


Hoop Shot 

Lotto Fun 

Mini Skeeball 
Monkey Mole Panic 


BOARDS/KITS 


Art of Fighting 

PC-10 Software 

Neo Geo 2 Slot NEW 

Neo Geo Cartridges 

Street Fighter Champion Ed. 


$795 
Call 
Call 


On Location Throughout The U.S. (808) 682-4561 or FAX (808) 682-4789 To Find The Game Nearest You 
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ANGLE MANUFACTURING 


P.O. Box 309 e Orchard Lane « Tracy City, TN 37387 


1-800-347-4405 ¢ (615) 992-4400 


ANY QUESTIONS 


Snedeihieateontashabidenal 


Swing out Monitor 


Removable Drawer 


ares ern 


or 
eer 
Len ee ne 
—_ on 
pours 


Two Player cr 
Larger 4-Player 


Plywood with 
Formica finish 


Why Wait...CALL US TODAY!! 


RePlay Magazine October 1993 Page 301 


Call Our Toll Free Number at 1-800-554-4488 


Triangle Enterprises 


707 Willow Street - Springfield, TN 37172 


Authorized Factory Service Genter 
for LEISURE 
MODEL # HSV-300 GOLD SERIES 


SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


Stacker and Stackerless Units 


- Simple One Piece Unit - Same Day Shipping 


- Simple Installation - Prompt Service 
- Simple To Use - Accepts Bills In - Quantity Prices Available 


Any Direction 
24 Hour Service Center 


1-800-554-4488 9... to5 p.m. 


After Hours (615) 390-1418 
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Contact: Bart Posey 

Triangle Enterprises |), 
707 Willow Street 

Springfield, TN 37172 


1-800-554-4488 


aa: 


WISA® MasterCard 


Get raed for 
FAX 615-384-5236 Halloween! 


Complete games start at $1,195! FULL LINE 


REPAIR SERVICE 
Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, 
New 150 watt computer power supply, Top or front coin entry. FR E E DE L IVE RY! 


Cabinets are all Precision Cut, Screwed, Doweled from 
3/4" wood with Plywood Bottoms. We will Spend five minutes & SAVE!!! 
customize to your specifications on all games. We’|/ pay for your call, 


/ 
All games come in 19" uprights, 13" Mini, 13" & you save. 
9" counter top with stackers We know time is money, 


so take the time and 
we'll SAVE you money!! 


One year advance replacement warranty on all parts, 
no questions asked! 


Now Is The Time To Call Triangle! 
We’re taking the steps necessary to bring 
you the best products at the best prices!!! 


Triangle Welcomes.... As Of Now.... 


The Old Man 
with 30 yrs. of experience 
in Coin Op. Equipment 
E. Xaviar Bridgetti 
now the V.P. of 


Shawn Mcintyre 
of D.C. Cable 
has joined forces with us 
to better serve you. 
same Great Quality! 
Sales & Marketing Same Low Price! 
Let us build your Harness 


If you Need It, to your spec’s. 
We've Got It! e For prices, give Shawn a Call! 


Buying & Selling Used Equipment! 


We will beat any prices you have been quoted. So call the rest, then call the best, 
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Buy the Best! 


NSM MUSIC BOXES 


e Performer Grand e 
e Wizard e Firebird |l e 
e Performer Classic @ 

e Silver Sky ® Galaxy ° 
MOST MODELS IN STOCK! 
Sales, Service, Parts, 
Technical Support 


COLUMBIA VENDING 
SERVICE 


1-800-262-2434 


PINBALL PRICE: NEWS 


Bi-monthly publication of the 
American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 


VIDEO CONNECTION 
~ 


1150 Industral Place # 110, Dixon CA 95620 


NEW 19” 8-LINES - Complete 
with Wells, DBA, PCB...$1000 


B.B.M. 
* (615) 849-8827 * 


| 


Veronica Perez 
Sales Representative 


"Se Habla Espanol!" 


Call Toll Free 
1-800-444-6854 ¢ 1-800-Hot -Kits 
Ph: (916) 678-5189 « Fax: (916) 678-1313 
for a copy of our FREE 
Conversion Kit Newsletter. 


\ 
MasterCard 


VISA 


Buy ¢ Sell « Trade 


rp WE SHIP WORLDWIDE | 
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FOR SALE 


Arcade in enclosed mall. Sunnyside, 
Washington. Established for 3 years.! 
208/882-1668 (M-F 10am-5pm) 


Serious Inquiries Only! 


HUGS NOT DRUGS 


BOXES... 
- reasonable - 


(901) 758-0354 


OLD 9” MERIT 
(901) 755-8254 


WANTED 


Locations in Mass. area. All 
types of locations that could 
use amusement games. Up 
to $150 fee paid to the find- 
er depending on location. 


Call Mike: 


(617) 293-6053 


WANTED 
JUMBO 8-LINE 


or 
Anything Similar 
- Boards Only... 
No Fruit- 


(405) 262-1532 


GREAT BUYS 


Complete Games: 
SF II Champ 19” 
Pole Position II 


Mania Challenge 
Air Hockey (Brunswick) 


PCB’s 


1-800-674-8453 ext. 7568 
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d/h \, COMPANIES SCARE K/h 


a ae ) ; YOUR PROFITS 


By ‘Sue ur re 
Basak ti Wat AWAY? 


ar GAMES OF TENNESSEE SERVICE 
WILL NOT BE COMPROMISED!!! 


WE STOCK A GOOD RANGE 
OF GOOD USED EQUIPMENT: 


EE St) essed aeatii liearedameniestn nlaeanaumnataaiatesi $1495 


ELMAN Ee yA can nasties ndiasinguaitanns ghana ehniawnnceriacetiaicte 2495 
Ee WAMU FAR Rect sin betta 2495 
RRA NGAMINE Fosse seins toietnsbiasicca midis ianedowreeiiieess 1895 
EEL WREIAE AH BP eslerict nsession sates ap sesmalvebpsenbmenaian 2395 ff 


ss 
= 
> 
- 
a 
To) 
SF 


HOT PROFITS FOR OCTOBER = 
MAGICAL ODDS 


WE ALSO CARRY: 


W-4, W-6, W-7, W-8, W-11, W-15 
Treasure Island, Dynasty 


AIL TODAY FOR Eldorado, and All Cherry Games 
ft BROCHURE! oo 
As GAMES OF TEN —, flyin 


Sas ‘4 ‘iy 1220 West Jackson St., Shelbyville, TN 37160 


1-800-456-6882 =n. 
We Now Accept Visa/Master Card and ways! 
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REST EASY! 


You're Covered by NKRA 


National Kiddie Ride Association 


P.O Box 104625 
Jefferson City, MO 65110-4625 


at 
> . & 


PINBALL PALACE 


GAME SALES, INC. 


a division of AIC Corporation 


ORANGE COUNTY'S 
LEADING DISTRIBUTORS 


OF COIN-OP EQUIPMENT 


3156 E. La Palma ¢ Building D 
Anaheim, California 92806 


(714) 632-3881 


FAX: 714-632-5079 


HOURS: M-F 10-6 ¢ SAT. 10-4 


Calll 1-800-677-6572 
for a FREE quote on A+15 
coin-op liability insurance! 


THE 


ILL (*OLLECTOR® CYSTEMS 
BG S 


SEATS GS minis 


¢ Accepts and stacks $1 and/or $5 bills 
¢ Dual pricing capability 


% ¢ $50 capacity, self-replenishing, quarter change payout 
Bu system 


(COLLECTOR ¢ Pricing to $15.75 


¢ LED display shows bills and quarters inserted 


¢ Systems for National, Rowe and Automatic Products 
cigarette machines 


e Quick and simple installation 
— Also Available — 


“NO CHANGE RETURNED?” kits for National, Rowe and 
Automatic Products cigarette machines 


FOR MORE INFORMATION CALL 1-800-344-6795 


Designed and Manufactured by: 


Revenco Corporation 
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ee AMUSEMENTS, INC. Se 
eel =Big End Of Season Sale! 
i ¢Uprights °Sit Downs ie 
psec Beast Busters 1300. Cisco Heat 5500. cece 
stata Captain America 1400. Double Axle 5900. "aera a"s 


neezeceee. Cowboys/Moo Mesa _ 1950. Exhaust Note 8000. Manatee 


tatetata” Dragon’s Lair 2 1150. Final Lap 2 8300. waata ats 
"sense ee Fighter’s History 1850. Four Trax 3800. ole ns. 
a Golden Axe 2 2200. G-Loc 5200. mmole 
oe Hard Drivin’ 3100. Grand Prix Star 7900. ee 
oe In The Hunt 1750. Road Riot 6100. eee! 
oe Knights of the Round 1550. Stadium Cross 9000. oe 
ae Lethal Enforcers 2600. Virtua Racing 11,500. stataate® 
atatatenet Mortal Kombat 2200. tatatatate 
oe Ninja Turtles 2 1150. a oo 
oe Out Run 1500. Plus : a eee 
eet eaten Pit Fighter 950. Many other uprights and weet et ete 
atatatare® Simpsons 950. sit-downs available. Call! watatatats 
oe Spiderman 1150. 6 eee 
nececesss SF 2 Champ. Turbo 1900. eKits seeeneses 
saa tat ata Sunset Riders 1350. eames 
oe . (Complete Control Panels ee 
tauasasane Super High Impact 1650. incladed) wa etes. 


se tenet ee Terminator 2 2700. 

oe SF2 Champ. Turbo 695. oe 
127.8 8a! WWE Wrestlefest 1200. Mortal Kombat 899. seaeae8e 
ane ee ee X-Men 1 650. 


pssssrses Fax: 908-846-0622 stecth 
paseo Please call to be placed on our mailing list. Ask For Alan or Joe. erste 
srgesiesiesetsantesetoanesseteaneanesaetsetseteeteateaneateasessetaetseteasessetsateasessetseteaceseeteehs 
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PERFECT 360. 


ENGINEERED For THE LIFE OF THE GAME 


¢ No moving parts to bend 
or break 
¢ 1000 times faster than 
— micro or leaf switch 
co) e Maintains perfect accuracy 
e Eliminates service calls 
and down time 
e Simple and easy retrofit 
¢ 4 or 8-way play 
We are proud to offer a full 
2 year guarantee on 
Second Generation Modules! 
If a Perfect 360,,, Control 
doesn't pay for itself in 
60 days... Perfect 360.,, 
will buy it back! 


STAR*TECH Journal 
reported: Use of over 6,000 
plays in 3.5 months on 
Mortal Kombat had zero 
complaints or failures! 


Call 1-800-230-P360 for your 
nearest Distributor 


JOYSTICK 
SQNTROLS 


J Cc Research Inc. 


5667 Snell Ave. Suite 345 
San Jose CA 95123 


Fighter's Aon $699 
Shadow Force $495 
Mortal Combat $1,600 
Columns II $145 
Wrestle Fest $175 
R.R. Basket $235 
Shogun Worriier $395 
Bad Dude $75 


All $30 per item 
Ryger, Cabel, Mr. Do 
Altered Beast, Shinobi 


1 Slot 

2 Slot 

3 count Bout 
World Hero 2 
Fatal Fury 2 


Fatal Fury Special Call 


World Hero 
Art Of Fighting 


$115 
$115 


Samurai Showdown Call 


Cross Sward 
Super Spy 


$85 
$75 


Top Player's Golf $135 
King Of Monster 2 __ $145 


$210 Converter PCB displays your games 
on TV screen with Super-VHS quality. 
Stable synchronization, High quality picture 


It works very well with Street Fighter, 
Mortal Combat, NBA JAM, Fighter's History 


GAMES OF SHELBYVILLE 


1903 Cherokee Lane, Shelbyville, TN 37160 


1-800-235-5487 * 615/684-8090 
$-LINE and POKER KITS 


Our Values will Save you Money!!! 
Honesty, Reliability Quality and Service... 


Call Felicia Burk for the Best Prices! 
Call Leanna Clanton for Quality Service! 
Call days, Nights, or Weekends! 


1-3800-239-KITS 
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GREAT 


c2OwDs ING CTION FACILITY 


Aik 
CONDITIONED RESTAURANT 


* SATURDAY * 11:00 A.M. * 
RADCLIFF/ FT. KNOX, KENTUCKY 
(Redmar Plaza off Redmar Blvd. Held at Auction Warehouse) 


SALE DATES 


4th 
December 


Mark Your Calendars 


OVER 350 GAMES 


@ Equipment may be checked in Friday from 12:00 noon VIDEO GAMES, POOL TABLES, 


til 10:00 P.M. or Saturday from 8:00 til 10:00 A.M. JUKE BOXES, BINGO FLIPPERS, KITS, 
@ TERMS: Full payment day of auction. Cash, Cashier’s DARTS, PINBALL MACHINES, CRANE 
check or Company check with current bank letter of credit. GAMES, FOOSBALL TABLES, REDEMPTION 


NOEXCEPTIONS! 
H@ Commissions: 10% on all items with $100.00 maximum 
@ $10.00 buy back fee 


GAMES, KIDDIE RIDES, GAMEROOM , 
AND COLLECTIBLES 


1-800-624-1782 


James E. Bramblett Curtis Hardin 
Auctioneer Amusement Specialist 


902-769-1655 902-737-4328 


STUFFED ANIMALS 
SPORTS ITEMS 


IDEAL FOR: 


Gs) INC. 


GAMES Your Source For Coin-Operated 
TER ; 
aac — ’ Amusement Equipment: 
| 
ina ry SERVICING THE GULF 
prizesr ARABIAN COUNTRIES 


— New & Used Amusement Machines — 


Gs} inc. 


100 Rowena Drive 707 e Don Mills, Ontario 
CANADA M3A 1P9 


416-444-213) 
Or Fax: 514-696-1710 


— 800-992-2388 


(46) -RETAIL QUALITY 

PRODUCTS 

KI ne, -EXCELLENT SERVICE 
* 


as 
v © -COMPETITIVE PRICES 


= 


(FAX: 714-897-5260) 


SUPER SPORT 
MOTORCYCLE 


Call Jim Anderson for more information about our 
Coin-Operated Kiddie Rides 


THEISEN VENDING Co. 


3800 Nicollet Avenue South ¢ Minneapolis, MN 55409 


1-800-633-3436 
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‘California Games, Inc. 


1235 E. Francis, Ontario, CA 91761 


(909) 930-5828 Fax: 909-629-4090 


Guaranteed Best Market Price!! 


SPECIALS: 


NEO-GEO 1-SLOT w/SAMARAI SHOWDOWN 


INCLUDES MARQUIS & OVERLAY 
NEW HIGH QUALITY GRAPHICS! 


100% Guaranteed Satisfaction or your money back! 


COMPLETE 
25” TURBO 
SYSTEM CABINET 

SPECIALS 


SOIREE T FIGHTER ME CE iccestessencese $520 
PERS TIEN OP hciieentiepiavnctaisiens tadbitiend 


PoP eee eee eee eee eee eee eee eee ee 
CCCP 
COPE 
eee ee eee eee eee ee eee eee eee eee eee) 
PRR 


SPCR 


Seta Sitecel SOCCER BRAWL.....ccscsssvvssssseee4 25 
PRS SAM FITS ivinctesssaveatesavinisivcaniies 1650 WORLD) FER Co nssecsivovnsavesaavceres 130 
CADILLACS & DINOSAURS. ........... 550 9852 09 ART OF FIGHTING ....ccccccessessssoe 130 
HAT TRICK HERO "93 ...socecsssnee 1175 (WHEN YOU BUY 12... FATAL FURY ll.....ccccccccccceceserevee 150 
NEW25° GAMES | WELLGVETOU) | | te ac 2 
(io ere gi4g9 | SINGLE LOT PRICE: $995 | Fata FURY SPECIAL.............Call 
MARTIAL CHAMPION.................0. RED/BLACK OR BLACK/GREY SUPER STREET FIGHTER I 
spisectaisoness ye GARTER pega 
oe ABSOLUTELY THE FINEST 
lead a CABINET IN THE CALL US FOR 
NEO+* INDUSTRY! 
poccro | me QUANTITY 
$1 79 Pricing. We Have f f 
W/WORLD HEROES 2...CALL the Very Best DISCOUNT! : 
W/SAMARAI SHOWDOWN...CALL | Prices in the U.S. (909) 930-5 828 
NEO«#GEO Now Featuring a= M ; 
2-SLOT Newer 25” Monitor. onday to Friday 
Guaranteed Best 4 After Hours 
$1 699 Picture! } 
IN 25” CABINET Pure (909) 949-3499 
W/WORLD HEROES 2...CALL _ Mewar | 
W/SAMARAI SHOWDOWN...CALL | Sabinet - $1,095 FINANCING AVAILABLE 


RePlay Magazine October 1993 


SUPER STEEL FIGHTER vsissssstsvececsovsessnsareavcsssvsisaciveccscavesnacces CALL 
NEO-GEO 2-SLOT w/SAMURAI SHODOWN.......... Best Market Price 
a Best Market Price 
NEO-GEO 1-SLOT w/FATAL FURY SPECIAL......... Best Market Price 


NEO GEO SYSTEMS 


ee | 


Ce | 


eee eee eee eee ee eee ee | 


Or 


ee | 


ee | 


| 


eee ee 


eee ee | 


KING OF THE MONSTERG.............. 
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Monupo Coin Counter 


DISTRIBUTED EXCLUSIVELY BY MONDIAL! 


ae a 


fe | ° Electric or Manual 
e 220V or 110V 
e Only 10 Ibs 


e Counts up to 1800 
coins per minute 


EQUIPMENT 
Final Lap II 

Mad Dog 50” 
Steel Talons 


Putting Challenge 
Uae CLS IA = IT iets ceenercderndeonneneitimiarerrneamanciees 3295 


| © High quality 
The Machine ~~ construction 


OF Pe PERL 4 cisradarnsciensncttvineepsiabtuns asin aman Ggletele maseoreaanaeS 3395 


PCBs with HEADER 


World Series..............06066 $50 
Combatribes 


Burning Fight Silent Dragon 

WrestleFest 

Chttels Hither asecsiscisenccevess 350 
Baseball Stars Total Carnage 5 
Art of Fighting Db POTS CB ivicsrssenienase 550 


|e Engineered to our 
exacting standards 


e Adjustable to any 
Size coin or token 


MONDIAL INTERNATIONAL CORP. 


661 Hillside Rd. ¢ P.O Box 889 « Pelham Manor, NY 10803 


(914) 738-7411 (914) 738-7521 
— SE HABLA ESPANOL — 


EG Vending Tel 201°942°5656 Fax 201°942°5004 


VIDEOS e CRANES e PINBALLS e POOL TABLES « JUKEBOXES ¢ POKERS 


AUCTIONS 


* SAT. NOV. 15, 1993 at 10:00 A.M. 


KNOXVILLE CONVENTION CENTER 
NATIONAL GUARD ARMORY 
525 Henley St. © (612) 544-5352 


BALTIMORE, MARYLAND 
SAT., DEC. 4, 1993 


Sale Date Pending for ATLANTA 


AUCTION GAME SALES GIVE US A 


Rick Parsons, Owner & Auctioneer ¢ License Number 1623 MAE IO Be 


ADDED TO OUR 
1-800-551-0660 MAILING LIST! 
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SOUTHLAND X DISTRIBUTING 


1611 Castle Hayne Rd., Bldg. B Wilmington, N.C. 28401 


(919) 343-8200 Toll Free: 1-800-659-1999 
OR FAX US AT: (919) 343-0084 


DBV’s CABINET STYLE BOARDS & KITS 
19" Upright All Wings Products 
13" Mini Treasure Island 
9" Countertops Magical Odds 
19" Sit Downs Dynasty 


CBV-125 w/stacker 
(up or down) 


All Cherry Games 


WE CUT PRICES NOT CORNERS 


Complete Games Start At 
Buy 12--Get the 13th FREE 


19" Wells Gardner Monitor, HSV-300 DBV 
New 150 Watt Computer Power Supply. 


YEAR FULL WARRANTY ON ALL PARTS 


POS inde ddaededdcawnsiexenhsinctekacutardonre 
PUTS Set cnsas vinsecceskessinsutecspiiersaneseens 
Ee EULe i cece panned nurondusadsdadederkeasnebawnbe as 
Computer Power Supplies 
ISO, THANISTONINICNS vscaweicdasssexsvocuwecienexs 
Beit Me S eceucssitemeuedicdacdesaraueewedsterins 


Additional Products Available: 


Pioneer CD Jukebox--Merit--U.S. Games-- Wurlitzer--Arachnid--Alvin G. & Co.--lrem--CBV--Eagle 
Ram Star--Ecomms--Micro Manufacturing--Greyhound--T ornado--Cooper--Great American 


Leisure-- Hamilton 


We Have Daily Specials-- Call For Details 1-800-659-1999 
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"HARNESSES OF QUALITY" 
Amusement and Industrial 


LOUISE'S HARNESS 
SHOP, INC. 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 


W-4 ¢ W-G ° W-8 


CONVERSION MADE SIMPLE 
WITH INTERFACE BOARDS 


We specialize in custom manufacturing all types of 
amusment wiring harnesses. Each harness made to your 
specifications. Price quotations based on quantities. 


LOUISE'S HARNESS 
SHOP, INC. 


100 Spring St. ¢ Tuscumbia, AL 35674 


1-800-365-1941 


(205)381-6639 ¢ FAX: 205-381-6180 
Prices subject to change without notice 
Duns - 62-628-6702 


LOTTO PICKS 


(Models for every 
State with lottery) 
ALL FOR ONE QUARTER! 


PICK 4or5 
2 WEEKLY PICK 6™ 


Side pockets for 
Lottery Slips 
Players love 


the action! 
(Balls bounce simulating 
state lottery) 


Eye-catching 
Heavy-Duty Cabinet 
Easy to Locate 


A Proven 
Money Maker 


Virtually Maintenance Free! 


2153 10th Street Camco 


Sarasota, FL 34237 INTERNATIONAL INC. 


raxei3)3661134 1-800-642-7263 


x*“DIRECT GAME SALES”x 


“From One Operator to Another...Save With Us” 


Paper Boy 
Team Quarterback 25” 
Road Blasters (u/r) 


Road Blasters (s/d) | 
fl en 1295 | Big House 


Street Fighter Black Knight 2000 
SE. PHOTO! 02 GE; ss sscsesnvints 1750 | Bone Busters 
| Checkpoint 
Earthshaker 
Eight Ball Champ 
Fun House 


VIDEO GAMES PINBALLS 


Back to the Future 
Big Guns Torpedo Alley 
Whirlwind 


REDEMPTION 


Big Choice Sing. Crane ......$895 
Big Choice Dbl. Crane 1895 
Big Choice Trip. Crane 

Tripleway Crane 

Grayhound Steel Crane 
Hollywood Crane 

Golieth Jumbo Crane 

Hoops Mini B-Ball 

Kramer Crane 

Lowboy Cranes 

Roller Bowler 3-pl.............. 1795 
Skillo-Bingo 

Skee Ball 13’ w/tckt. on top 


Arch Rivals 

All Amer. Football 25” 
Big Run (u/r) 

Beast Busters 

Buggy Challenge (s/d) 
Capcom Bowling 
Championship Sprint 
foie Buggy 

| LE a ee 795 
Super Off Road 

Super Chase H.Q...........00.. 2995 
Tecmo Bowl 


Cyberball 2020 
Dragon's Lair 2 High Speed 


Hollywood Heat 


Moonwalker 
Mechanized Attack 
Operation Thunderbolt 
Operation Wolf 


Turbo (s/d) 

Two Dude Off-Road 
Turbo (u/r) 
Thunderblade 


Monday Night Football 
Monte Carlo 

Phantom of Opera 
Robowar 

Silver Slugger 
Simpsons 


* Call Rob Ritterhoff: (609) 729-5371 
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13’ Superball 
10° Skee Ball w/Bonus 
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(CHERRY DELUXE) 1D) [SLU XE 


LI 


€ €b & cf 


NEW! CHERRY DELUXE 


BONUS POOL KIT (PATENT PENDING) 


Add new life to 8 line and poker games. Why pay thousands of dollars for VLT progres- 
sives? With the Bonus Pool Kit, add a bonus pool to pay on your command! Bonus 
points are awarded directly to game being played. Kit interfaces with game board for 8 
line or poker and is self-contained in each individual cabinet. Nothing is added outside 
game cabinet. Unit may be incremented from 1 to 100 and is dip switch settable! 


KIT PRICE IS $375.00 
KIT INCLUDES: Display Module, Controller 


(inside black box with security hard meter) 
19” plexiglass and instruction book 


INSTALLATION TIME, APPROXIMATELY 20 MINUTES! 


Made in U.S.A. by 


THE SERVICE DEPARTMENT 


1484 Linen Drive 
Myrtle Beach, South Carolina 29577 


Ph: (803) 448-1424 
eR 


We also repair 8 line and poker boards! 


Used progressive jackpot system cheap (will interface with unlimited 
games, redemption or 8 lines, ticket dispenser or printer capable) 
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A QUALITY 


19” GAME CABINET 
for only $199.00 


e English Oak Wooagrain 
e Very Attractive Gold 

Trim (incl. locks & hinges) 
@ 3/4” Material 


e Matching Drink & Ashtray 
Holder for only $15.00 


e PVC Currency Tube 
uncluded 


e 2 Front Door Locks 
e Floor Levelers 


e Flip latches on removable 
front panel 


a Empty Cabinets Call: 
(615) 754-7253 


For Pricing on Complete Games Call: 
(615) 754-2096 (mt. Juliet, ty) 


— LIMITED DELIVERY AVAILABLE — 


AUCTION 


SAT., OCT. 9th e 11am 


NASHVILLE, TN STATE FAIRGROUNDS 
“4TH AVENUE SOUTH”, (Wilson Bldg.) 


Amusement Games, Juke Boxes, Video 
Games, Pinball Machines, Pool Tables, Vending 
Equipment and Money Operated Games, Rides 

and Equipment of All Types Being Liquidated 
by Operators and Distributors from 
Several Cities & States 


1 OPEN TO THE PUBLIC !!! 


Consignors welcome! Check in after 12 noon 
Tuesday, Oct. 8. Consignors Pay 10%. 
$10.00 Minimum & $100.00 Maximum 

BRING YOUR SALES TAX NUMBER OR PAY TAX! 
TERMS: CASH, CERTIFIED FUNDS, OR OR CO. CHECK 
W/BANK LOC MADE OUT TO M.M. NO EXCEPTIONS 
ORGANIZED BY: MONEY MAKERS 
1-800-972-3222 


CONDUCTED BY: 
A 
FIRM #716 COL. WAYLON C. DEAN, AUCTIONEER, LIC#193 


WE’RE THE ONE THAT’S USED / Burt we're ALSO NEW! 


AMERICA’S LARGEST 
SELECTION OF 
AMUSEMENT 
EQUIPMENT 

OVER 600 ITEMS 


~_ 


WW. 
4. [ | 


¢ COIN-OP KIDDIE RIDES Horses ¢ Cas ¢ Helicopters 
Trains ¢ Spaceships... YOU NAME IT! 

e ARCADE NOVELTIES & SPECIALTIES 
Skee-Ball * Whac-a-Mole ¢ Roll Downs * Basketball * Bowlers * Strength 
Testers # MUCH MORE! 


¢ DECOR ITEMS Fun Mirors « Gas Pumps ¢ Traffic Lights 
Neon Clocks ¢ Jumbo Sports Equipment * LOTS MORE! 

¢ PARTY EQUIPMENT (everything excent jukes, pins, videos, 
cranes & pool tables)! 


THE 
SUPERMARKET 


EQUIPMENT 
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MUSEMENT 
QUIPMENT 
(CACHANGE, INC. 


¢ CASINO EQUIPMENT Tabks « Wheels ¢ Chips « Cards...etc. 
° CARNIVAL & AMUSEMENT PARK RIDES OF AMUSEMEN T 1203 5th Avenue, Rock Island, Illinois 61201 


TEL: (309) 788-0135 FAX: (309) 788-0148 


1-800-647-5060 
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IMONEX* 


NEW 


U.S. MODELS 
AVAILABLE FOR THE 
FOLLOWING 
CONFIGURATIONS: 


e UNDERSIZE TOKEN 


e QUARTER AND 
UNDERSIZE TOKEN 


@ QUARTER ONLY 


@ QUARTER AND 
OVERSIZE TOKEN 


e OVERSIZE TOKENS 
e FOREIGN COINS 


AVAILABLE — CALL 
FOR DETAILS 


ADAPTS TO A VARIETY OF MACHINES: 


- ARCADE AND VIDEO GAMES 
- PINBALL 
- KIDDIE RIDES 


FOR EXCEPTIONAL SAVINGS ON SERVICE 
AND EQUIPMENT DOWNTIME 


CALL 
1-800-446-2719 


Coin Validating Equipment 


INTRODUCING A MANUAL COIN 
ACCEPTOR THAT PROCESSES BENT OR 
DAMAGED COINS WITHOUT 
ELECTRONICS OR CRADLES 


1k 


! RS 


faa 


[ 


- CAR WASHES, 
AND MORE 


THANK YOU FOR YOUR BUSINESS 


DRAMATICALLY REDUCE 
SERVICE CALLS AND 
MACHINE DOWNTIME. 


MADE OF DURABLE 
MATERIALS — BUILT TO 
LAST. 


INCREASE REVENUE AND 
REDUCE VANDALISM 
WITH A MORE RELIABLE 
MACHINE. 


NO MAINTENANCE 
REQUIRED. 


P.O. BOX 519 
KATY, TX 77492-0519 
PH. (713) 391-4704 
FAX (713) 391-4239 


© 1963, IMONEX SERVICES, INC. 


ATTENTION 
NSM OPERATORS... 


Now Your 


WALL-MOUNT JUKES 


can accept 
Standard Features 
include: 
¢ Solid steel construction 
¢ |lluminated from panel 
© Reliable Happ coin mech 


¢ Up-grades easily to future 
coin demoninations 


© Standard Size lock & key 
¢ Large coin box capacity 


UARTERS! 


Other Features 


include: 


¢ Eliminates service calls 
¢ Reduces down time 

# Saves you money 

* Increases collections 


* Attractively styled, black 
finish with white lettering 


The BEST buy in 
the industry! 


‘ioe P505 -10 AMP 
P515 - 15 AMP 
“rescore PSO?7- 7 AMP 


instructions (New slim size for countertop) 


$225 each 


(Quantity Pricing Available) 
For more information, or to place an order call: 


AMUSEMENT MANUFACTURING CO. 
(203) 329-3031 


¢ Easy ten minute installation 
¢ (ne hole to drill in Jukebox 


Raritan Computer, Inc. 
10-1 Ilene Court, Belle Mead, NJ 08502 


(908)874-4072 
Fax: 908-874-5274 


AMERICAN COIN-OP DISTRIBUTORS 


OPEN 
MON-SAT 
10AM TO 6PM 
E.S.T. 


MANY OTHER MACHINES AVAIL. ¢ ALL MACH. RECOND. & READY * QUANTITY DISCOUNTS ¢ FINANCING & DELIVERY AVAIL. 


NEW - USED 
SALES - SERVICE 
BUY-SELL-TRADE 


(813) 584-4889 


12315C 62nd St. N. ¢ Largo, FL 34643 
PAGER: 813-529-2398 (anytime) 


PINS 


Jurassic park 
Twilight Zone 


EOS 


ID 
All Amer. Football (ded.) 19” 


Karate Champ 

Legend of Kage 

Legendary Wings 

NG EOS cissiccccustisiaretieosts 350 
Mechanized Attack 


Street Fighter || 19" 
Super Mario Bros 
Time Killers 25” 
Time Soldier 


Monaco GP (mini) Turtles 19” (4-Pl.) ........ccsseee 500 


Mortal Kombat 25” Volleyball 
Vs. Goonies 


Big Event Golf 

PUSS BIOS, sctcvrnuananeks 395 
Captain Amer. (ded.)............ 995 
Captain Amer. 19” (4-PI.).....700 | 1-Slot 19” w/game 
2-Slot 19” w/games 
1-Slot 25" w/game 
2-Slot 25" w/games 
Operation Wolf 


8’ Valley Electronic 

7’ Valley Cougar (Cherry) 

7’ Valley Cougar (2 Mo. Old)....1800 | Clash Road 

7’, 8’ Ebonite, American, UBI etc. 
Crime City 


Slate Top Bumper Pool Table....150 sakes pra 
oubie e 
DARTS 


é Double Dragon 
Merit Scorpion Double Dribble 
Pubtime Premiere 


VENDORS 


M i SC a 
Air Hockey SS 
Basketballs 
Changers 
Tornado Foosball 


COKE MACHS. Cans & Botts 


CIG. MACHS. Nationals ..100 up 
Fawns W/ accept. ...........cc00 550 


Simpsons 19” (4-PI.) ............ 650 

SIMPSONS (e.)............cceeees 995 

Street Fighter Il C.E. Hyper 25" 
1700 - 2150 


Skill Master Crane 

NEW 25” (2-3 Pl.) Cabinet....895 
NEW 25” (4-Pl.) Cabinet.....1049 
Beat the Pro 


WE STOCK KITS, BOARDS, SUPPLIES, CABINETS (13-33”") AND ASSEMBLE CONVERTIONS 
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SINGLE GAME 


PROGRESSIVE 
BONUS 


GIVE NEW LIFE TO ANY VIDEO GAME 


MINI-PROGRESSIVE 


Paricina OVERHEAD 
*EASY TO INSTALL PROGRESSIVE 
Popo BONUS 


POT ‘Oo SILVER 
QUARTER PUSHER 


MODEL 1000 (COIN IN-COIN OUT) 
MODEL 1010 (TICKETS OUT) 


MODEL 1100 (SKELL WHEELS) 
TICKET DISPENSER KITS THE RORIZON CO. 


COMPLETE WITH BOARD,HARNESS 
& DELTRONICS TICKET DISPENSER 
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BELITA II 


PORTABLE 


COIN 
COUNTER 


ELECTRIC 


oe 
ESO Ye; 
> Columbia 
Amusements 
1-800-262-2434 


$42500 $9900 


OR MANUAL Shinobi-Silkworm P.O.W. - V-Ball 
Bad Dudes - Raston Main Event 
230V or 110V Blades of Steel World Series 
Double Dragon II Guerilla 
Double Dragon 
¢ Automatic Stop e Inexpensive $7500 a 
e Lightweight (only ¢ Counts up to 1500 coins iar Warriors $2500 
10 lbs.) per minute. | Vigilante Commando 
e Counts all sizes of e Long lasting — requires Q-Bert Gunsmoke 
coins or tokens very little maintenance. Gladiator Chop-Lifter 


9¢-10€-25¢-50C etc. e Very useful — very 
e Bag holder included convenient in all locations 


Tic-Tac Trivia Rush 'n Attack 
King-Fu Masters Duck Hunt 
Trojan 


Write or Fax for prices, details, catalogs. 


R.H. Belam Company, Inc. 


One Fulton Avenue 
Hempstead, New York 11550 


Fax: 016-486-0957 — tei: 916-292-2670 


Bring the excitement of Atlantic City & Las Vegas to your 
customers and Reel in a Jackpot of Profits for Yourself! 
Your customers will enjoy playing the slots without even leaving their homes but you 
will be the big winner reeling in profits for yourself from the expanding market of slot 
machine sales for home use! 


$300 — $700 REALISTIC PROFIT FOR YOU FOR EVERY SLOT YOU SELL! 


Featuring the Bally E-2000 slot, the electronic slot with lots of Player Appeal, 
including multi-coin play! 


COMPLETE KITS 


$325. FINAL FIGHT $350. 
ROAD BLASTERS. 375. HORSESHOES.... 175. 


CALL OR WRITE TODAY FOR OUR FREE BROCHURE! (703) 891-4632 


e Find out why the Bally E-2000’s are so popular and why e Let us tell you how we will support your sales efforts with repair 
your customers will want to buy their slots from you! manuals, schematics, technical support and a guarantee! 


e Learn how to sell slots successfully! CALL or WRITE TODAY! 
The Bally E-2000 offer is extended to residents of AZ, AR, KY, ME, MN, NM, NV, OH, UT, VA, WV ONLY! 


isaac R & J SLOTS 
4 & Hit the jackpot with our slots 


138 Fleming St. © Fredericksburg, VA 22408 


Phone: (703) 891-4632 ¢ Fax 703-891-4644 
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COMPETITIVE VIDEO GAME PARTS 


Video Chassis 
** Black Matrix tube 
** High resolution chassis 
~** 90-260 V Free voltage 
** Built-in switching power 
Insulation transformer is 
not needed. 


Switching power supply 

** Qverload protection 
compatibility 

** Short circuit protection 

** Built-in EMI line filter 

** High efficiency, low cost, 
high quality 

** Built-in digital 


“yl Yad 


SEE US AT 
THE AMOA SHOW 
—. OCT. 21-23 

omen *Booth #604-606 


EAGO COMPANY LTD 


5F, NO. 120, SEC. 2, AN-HO RD. TAIPEI, TAIWAN, R.O.C. 
TEL: 886-2-7368785-6 FAX: 886-2-7331005 


BOARD & HEADER 


Crime City 

Dragon Spirit 

Final Fight 

Ghoul’s ’n Ghosts 
Hells Fire 

John Elway’s Q-Back 
Magic Sword 


Midnight Resistance 
Mutant Fighter 
Ninja Gaiden 


Sky Adventure 
Street Fighter II 
St. Fighter Champ 


U.N. Squadron 
Wrestle Wars 


Pleasure Time 
(818) 893-873] 


WHOLESALE 


SLOTS 


BALLY E-1000........$525 & UP 
IGT M-Slot 

(w/buttonpane)).......$775 & up 
Bally 800, E-2000 and Universal 
Slots in stock, also V-2000 
Video Pokers available. 


PARTS & GLASS in stock for 
most Bally, Summit, Jennings, 
Williams, IGT, Universal & IGT 
Big Bertha Slots. 


Your not buying wholesale 
unless you buying from... 


EAST COAST 


COIN-OP 
703/534-4208 


106 W. Jefferson St. 
Ealls Church, VA 22046 


1031 EXCHANGE 
Downtown Los Angeles 


FAST FOOD RESTAURANT 


Business, building and property owned free and clear. 
Has been leased for the past 17 years. Presently vacant, 
after remodeling. Operate yourself - or lease out. 
Exchange for Large Video Game Route in So. California 
(preferably San Fernando Valley) 


Contact Ray at: 


GAMES FOR FUN 


(310) 515-2521 (business) ¢ (818) 501-5883 (home) 


(fax) (818) 501-5942 
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For Sale Reconditioned Used 


Redemption Games 
Silver Skiis, Splash Down 
Lucky Cranes, P.C. Boards 
Pinbalis, Video Games 
Jukeboxes 


We recondition for individuals 
and companies. 


BEST PRICES, Excellent 
Service, Quality Work. 


Over 20 years of experience. 


We also BUY used 
Redemption Games, 
Dead or Alive 


- Se Habla Espanol - 


For details call or fax: 


ADCO AMUSEMENT 
(201) 877-2122 
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CLEVELAND COIN MACHINE EXCHANGE 


17000 S. Waterloo Rd. e Cleveland, Ohio 44110 


Phone: 216/692-0960 © Fax: 216-692-0085 
BRANCH OFFICES: 


LIVONIA, MI = Ph.: (313) 458-2646 Fax: 313-458-2652 
INDIANAPOLIS IN Ph.: (317) 895-4270 Fax: 317-895-4279 
ORLANDO, FL Ph.: (407) 345-2952 Fax: 407-345-2981 


Your Dern th Wwe for UTNE = PARTS -SERI 


HALLOWEEN PLUSH | “bORT'S PLUSH PAKS 


PIUSN 5H - 12 DOZ.....cccccccsscvees. $160 . . 
Qhio, New York, Pitts. Teams 


PUG Waar 2 OZ concascossmecssiesee $85 


DINOS AUR PLUSH 36 PCS. LICENSED PLUSH 
| only $110.00 
Dinosaur Plush Pak - 144 pcs. NFL PLUSH - Assorted Teams — 6 Doz...$1.36 avg.....$100 
sk ge Niue nig lage 180 | sports PLUSH - Jumbo — 6 DOZ....$2.36 .cccssscssseeeent 70 
FOTO BALLS - Baseballs & Footballs (w/player picture) ..2.75 ea. 
paid. WAR, Pik Ae SES en FOTO SWEATS - Sweatbands (w/player picture)........1.50 ea. 
reer enE LOGO BALLS - Baseball (w/team l0g0)............:002.75 @a. 


"PARTS SALE: 


StandarG POO! Ball SC wsis<eccesssssvescccvxcvsvcessvwevrsvasavwussveveesevevaneasesavecseconcevareusessecocse 34.95 


NAIGY SUDISING CUS SUCK. See 0 OZ. sinsntccrannmcsdawieioronienauaisveiensmndanteveuiadeunstvcedauteniess 6.49 
National Tournament Cue Chalk................cccccccsseccceececeseeeeceeeesecseeeneess 10.95 per gross 
CASSIS GCONIO! PENG! VGN AUS wstiiidcistsnscsitonsiatodincssceninnstsetesoseunetduanesiarinisisatnnenssers: 9.95 
Beat SEN a 1s OU a cercacsieay awd pcnadaipetsostissiatcniadedulay c duespantads sages auancaae eeu ommaaniaaunes 19.95 
Great Deals on MTX Speakers 


NATIONWIDE NUMBER: 1-800-776-6699 
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NEW & USED FACTORY KITS | | /'\mnusement 
CLOSEOUT ON NEW KITS! (Hames 


 istributors 


Silent Dragon Put your confidence in Amusement Games Distributors 
High Impact and you can expect the right equipment, the right deal, 
C.O.W. Boy of Moo Mesa and concerned support throughout your purchase. When 
you become and AGD customer, we will be listening 
USED PCB’s before and after the sale. 
Street Fighter II 


Street fighter Il: C.E. sscccscsssssssssssssssesssssssssessssseeseense 545 FEATURING: 
Carrier Air Wing IVM SHOT CLOCK 21 — hot new self-contained redemption 
basketball, street or arcade, exciting collections. 
ALVIN G. PUNCHY THE CLOWN -— redemption pinball, a 
profit system you can count on. 
Total Carnage DARTS — Merit 2-player cricket with all the updates. 
Knights of the Round Shopped out and route ready — $695 
Turtles in Time POOL TABLES - Valley Models: 6E, 7E, 9E— $700 - $1,200 
Spiderman..... CABINETS — 25” monitor. Route engineered for years of 
Captain America dependability. 


Violence Fight iw 
Undercover Cops KITS — new and used. Call for quantity pricing. 


Mutant Fighter Dedicated new and used, call for weekly specials! 
MANY MORE PLEASE CALL! Coming Soon...REBELLION X 


M.D. GAMES SALES, INC. WE NEED INVENTORY 
20423 State Rd. #7, Ste. 6242 ¢ Boca Raton, FL 33498 Please call to buy, sell, or trade! 


Tel/Fax: (407) 852-0590 +800-859-S3046 ¢ Fax: 701-235-0896 


AMUSEMENT MACHINES Manufacturer of Counters 
Universal Big Screen Cabinet High Quality « Inexpensive Very Useful 
Available in 33’ or 38’ monitor ELECTRONIC MAGNETIC COUNTER 
Office and Fax: (702) 896-3404 © Stand Speed ‘Type: 15 CPS and 25CPS 
This Cabinet is constructed of plywood e Normal TV Game, Gambling and Slot Machine Use 
and formica not particle board e6and7 Digits *4VDCto30VDC * 100mA 
SPECIAL FEATURES: a 
Over and under coin door; super Ip version 
jamma system; quick disconnect ELECTRONIC COUNTER 
| = 
si rade ea e 6 Digits © External Reset and Manual Reset 
e SVDC to 30VDC_ =—® LCD 


black. The monitor features a 
MICRO SWITCH 


North American-made black 
matrix CRT. The whole CDM is 

e 15A Gambling and Slot Machine Use 
e Long Service Life 


made in USA or Canada, with 
OTHERS 


over Voltage Protection Circuit, 
protection against CRT arcing, 

e Electronic Power Wire 
e Transformer 


pencuehion control circuit and 
AVAILABLE THROUGH: ° Coil 


remote control board with all 
functions. Monitor is backed by 

Mountain Coin ¢ Nevada 89118 Send Inquiries or Provide Sample/Specs for Quote to: 
(7 Oe ) 798-0900 No. 3, Bill Show Rd, Chi-Teo Hsiang, Kaohsiung Hsien, Taiwan, R.O.C. 


1-year limited warranty! 
Financing available Tel. 886-2-5614630 © Fax. 886-7-6114904 


BEST GAMES & MANUFACTURING ID LON DAR ENTERPRISES CO., LTD. 


ae 
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License HUGS NOT DRUGS? for as 
little as 25c a week! 


Helo stamp out America’s #1 problem, Alcohol and 
Drug abuse for our nation’s children. 


Display the Red White and Blue “HUGS NOT DRUGS”® 
sticker. Watch your revenue increase!!! 


GET THE EDGE !! 

Develop community support. The National 
Awareness Foundation’s “HUGS NOT DRUGS”® 
complete vending program helps you win 
locations and keep them. 


FREE: 
“Vendor’s INFO PACK” 


ATTN: MARKETING CO.’S 
WE DO 100% 


with FREE $6.00 OF THE 
WORKBOOK & NATIONAL AWARENESS FOUNDATION 
BUMPER STICKER 604 PENNSYLVANIA AVENUE PAPERWORK 


WASHINGTON DC 20004 


TEL: (202) 737-4847 ¢ FAX: (202) 363-3384 


“A NATIONAL CHARITY SERVING AMERICA SINCE 1983” 
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REDEMPTION 
TICKETS _ 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 
ACTIONMATIC LTD. 


P.O. Box 326, Chatham Ontario N7M 5K4 


Phone: (519) 351-2181 Fax: 519-351-7304 


\ Your Source for 
1.3” Capsules 
(Mixed Colored Tops with 


Clear Bottoms) Filled or Empty 


Rings in Holders 
Bulk or Assembled 
e Mixes e In-Capsule-Items 
e Rings & Holders 


TALKING VENDOR® New Small Eggs 


Canada No. 266520 - U.S.A. No. 1221 491 
All types of small bulk items. Colnage Size up 
to 1.25” (32mm); Machine Size - Height 25” 
(63.5 cm); Width 8”(20.3cm); Depth 8” 
(20.3cm). Custom Sounds - Can have your 
own record made to say anything for 5 secs. 
Up to 4 different sayings on each side. 


Red-Yellow-White 
Our All New 2.3” Round 


CANADIAN DIST. FOR BEAVER VENDORS 


SPECIAL PURCHASE ON MATERIAL... 
CALL NOW FOR SPECIAL PRICE!!! 


END BALL JUGGLING FOREVER! 
"The Original Lane Retainer" 


Keeps the balls codes 
where they belong © | Seam 


VIRTUALLY ELIMINATES 
© Balls crossing into other lanes. 
¢ Left-hand players rolling balls 

into right-hand players. 
e Players taking tickets from the 

wrong dispenser. 
INCREASE REVENUE AND... 
Decrease expenses by reducing downtime 
Space age material...Virtually 
indestructible! 


LIFETIME REPLACEMENT 
GUARANTEE 


nT Professionally 
PLASTITECH PRODUCTS, INC. Made at 


P.O. Box 2387 © Longview, TX 75606 


Call Today: 1-800-933-0145 


"do-it-yourself" 
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Colors Available: Gold-Green-Blue 


+—o Clear Capsule 
Both Halves Same For $1.00, $.50, 
$.25 Feature Items, Cranes, etc. 


y 


STYLE S-39 - COMPLETE WITH HARDWARE - 
REQUIRES ONLY PADLOCK TO COVER ALL DOORS 


ASK FOR 
QUANTITY PRICES 


fits all 
OVER/UNDER 


A-1 PRODUCTS 
Phone Toll-Free: 1-800-849-7763 
or 800-THY PRODucts 
Phone or Fax: 1-919-728-5311 
Route 1, Box 654 A, Hwy.101, Beaufort, NC 28516 


Wuriztzer 
Juke Box 


@é 


* New York, NY x 
(100 Compact Discs) 


* 1015 OMT x 
(50 Compact Discs) 


* New Orleans x 
(50 Compact Discs) 


* 1015 OMT x 
(100 Selection 45 RPM) 


= 120 Southwest Dr. 
Spartanburg, SC 29301 
(803) 574-0162 + Fax (803) 574-7680 
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PVG 


Paciric Viveo Gamine 


12941 Ramona Blvd., Suite E e Irwindale, CA 91706 


Phone: (818) 960-1789 ¢ Fax: 818-960-5774 


NEO-GEO 1 & 2 SLOT COMPLETE 25” 


ae eae SYSTEM CABINETS 
NBA JAM WITH SLIDING FRONT 


STREET FIGHTER II: C.E. CONTROL PANELS 


AVAILABLE SOON 
Super Street Fighter! ¢ Fatal Fury Special! 


HIGH QUALITY AT GREAT PRICES! CHECK US OUT 
WE HAVE THE BEST VOLUME DISCOUNTS! 


BE MRM UIRONE ic sce cease stashed water nsdn ou heeesen gases eG RAGLAN 

Fr OPIN cet vascnctett ba sbuoissnsuspunice ty evisatestceuetea xtenva va mada anenuiin ies ating tee daausdaeiesadacunatd adaaamandincdd dees ntueasieds Call 
ed ICING 116 9 cevsssiopusicnennteateereace pie leessoueane tassel a cuesaedi asians deupeinnimndaduiutiesennites 109.00 ea. - 99.00/5 
AF TNs © ANG vcascsnaansesenccennsinmsicsiocauienid eta bcoihnairtkcetentacebeaabuasicesdeanneiswiuseenien SPECIAL ONLY 80.00 ea.! 
MP Ny NO echo acts carat vasesca zeveerton eustbas asec we cuiae dans easaddeoneauesseduaminaercatie: 24.00 ea. - 22.00/24 
EE CGO Nn OE csi cscivar bie vneaaaeeicexsaseeea ent aieneneana a ata eda anmiataeaneaies 85.00 ea. - 80.00/5 
Sie CLC Sc5. 2, ho aco aon eer ee nen ae eee Cen OME te eee PON moneCe ee eat 9.00 ea. - 6.99/10 
PAP acdc leaie ls gaat staple peadetn tafe lech tesa Savanna tenabcnnneninsenete euailesetdcs ubuntu ees talncnnnatneels 9.00 ea. - 6.99/10 
ey Te rt aca aainvenageohvi chat autores cents vigiietienalten etriateetanbhaonsiareaiees 10.00 ea. - 9.00/10 
MICKO SWICH Telminal-CONMECIOIS (Bad OF TOO). scsisscsaessecscascscssacasscavacoevesseteawvanenenaavencees 40.00 ea. - 35.00/5 
SPER IE TNR ea scticeg ac sspacst bccn tiebdi a os tpecpsnacdesinstal-aniga eva espn gels eat antstenrdeala eahnehiaeaaoncencN Ns 10.00 ea. - 9.00/10 


DISCOUNTS ON LARGER VOLUMES! 


Call everyone else! Then call us last! WE SHIP 


(S18) 960-1789 C.0.D.! 
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BEST BUYS! 
Used DBV’s 


Ardac Control Box 
Rowe BC-9 DBV w/stacker 
& Boards 


Complete Kits 
Bowl-o-Rama (Capcom Bowl 


PUBTIME 
DELUKE 

CRICKET 
DARTS...S990 


Quantity Pricing 
Available! 
& 
Il Plus 2 Scorpion 
Darts...$1,195 


HIGH IMPACT 
RIM ROCK’N B BALL 
BUSTER BROS. 


BOTTOM OF THE NINTH 
DESERT ASSAULT 
TURTLES (TMNT) 
TURTLES IN TIME 
KLAX 

SIMPSONS 

MERCS 

SUPER MAN 

MS PACMAN 


QUEBRPOW AV 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 6- oe 
=e 219-256-1144 no 


Neo-Geo 


Mutation Nation 


Art of Fighting 
World Heroes 

Misc. 
Irving Kaye Pool Table 7’8” 


Rock-Ola 475 Hideaway with 
accessories 


PARK VENDING 


(516)239-3100 


CALL FOR MANY MORE 
KITS AND BOARDS! 


NEW 19” 8-LINES - Complete 
with Wells, DBA, PCB...$1000 


B.B.M. 
* (615) 849-8827 * 


AMUSEMENT 
DEVICES, INC. 


Menasha, WI 
Call Kurt or Rollie: 


(414) 122-1932 


LOOKING FOR 
PARTS PERSONNEL 
For our 
NEW BUENA PARK FACILITY... 
Call Joe Farney at: 

(213) 388-9338 
or send resume to: 


BETSON PACIFIC 


2444 W. Pico Blvd. 
Los Angeles, CA 90006 


1994 


| ADJUSTABLE PCB HOLDER. nsssss.$5.95 
®@ Security Higher PROFITS GLEE EGGECORIECICH 


®@ Training PIN EXTRACTOR TOOL 
Let me help you increase your bottom line. 4-PLAY Sve l EN Put 4 games in one 
JAMMA Cabinet! 


siinilihiiiaiianilaccesiiiiistaiaadaae eae. 
@ Cash Controls cal MICHAEL P. DREW en 


A let Iti , : 
@ New Attractions FO lb ener violas yl Gare BUFFALO BILL JOHNSTON (Cash-Visa-MC) 


a 11 Greenfield St. ¢ Buffalo, NY 14214 
@ Management Information Systems Fax 818.894.8738 Phone 818.894.4778 PH: 716/838-3038 ¢ FAX: 716-834-3233 


@ Marketing 


Eazgtie-Wing 


W-7 Skill Chance %* W-8 Bonus Chance 
W-10 Lucky Gold »* W-11 Lucky Star 
W-15 Lucky Bell »* Lucky Girl »* Lucky Bingo 
Lucky 75 * Bingo Quartet »* Royal Bingo 


120 Southwest Drive « Spartanburg, SC 29301 


12i 32 
Phone (803) 574-0162 « Fax (803) 574-7680 
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The "SILENT PARTNER" 


COMPUTER PROGRAMS 


How would you like to have the expertise and the ideas of the best operators 
from around the world helping you to make day to day decisions such as: 
where do we move the NBA Jams, who hasn’t had a Street Fighter 2, who 
hasn't had a different video or pinball in the last 60 days, what service calls we 
did yesterday, what do we need to do today, etc. Since 1985, operators from 
around the world have been designing these reports and hundreds of others 
to help you make the decisions you must make every hour of every day. Is this 


information worth a one-time fee of seven dollars per machine? 


Graphs Redemption 
CD r = income 
Inventory eC ———— Forecaster 


Now, the best deal of.all! Computer equipment is cheap. You can buy all of the 
hardware needed for under $1500.00, and buy THE SILENT PARTNER soft- 


ware for under $7.00 a machine. 


CALL OR WRITE FOR FREE INEORR Ao. 


The "SILENT PARTNER", INC. 


3441 South Park ¢ Springfield, IL 62704 


Phone: (217) 793-3350 ¢ Fax: 217-793-1842 
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ARCADE CLEARANCE 
tk & SLE 6k i tek 


SOSC SCS SESE SEE ESET EE EE EE SEES EEE EE SHEE SETH EEE EE EE EEE SESE SHEE EEEEEE 


USED EQUIPMENT: 


PINBALLS Fish Tales 
Rocky ’N Bullwinkle 


Lethal Enforcers 
White Water 


SOS SSSS SESH SS SESE SESE EEE SHEE SESE EEE ESSE SHEE EEE SESE EE EEEE EEE SESE EEE EE EE EE EE EE 


Captain AM@PICA ..........cccccccssscsssssssssssssssssssssssssssssssseseesesee 

Super HANG OM.......ccccssceccscesesessccccccccecssssscssssessssessssssssee 1,000 REDEMPTION sie Around 
FG cota eieicca ahead nadia atianenadiee 1,000 Neck & Neck 
Dixie Narco Change Machine (550 cap. 1 year old)...1,250 Noah's Ark 
ot ES |) re 1,350 


Pitch Hitter 
Slug Fest 
Prize Factory 


VIDEO U/R Relief Pitcher 


Sunset Rider 


FUNLAND (708) 438- 3834 


fax: 708-438-5254 


Dynamo Air Hockey (18 moS. old) «0... 1,550 
NN sc sicossieeveniesiscoiecnctaap nasesiansrensveiteasloniataareasiaiees 1,650 
ANY UR hia slicne lncacsiesstlecucie cascada secinhvaderenigs 1,650 
|| a eee 1,800 
Mortal Kombat (de@d.)....................cccccccccscscssescsceseseaces 2,400 
Rad Rally (2-Pl., dix. Sega s/d - 18 mos. old)............. 4500 


All games in very good to 
excellent condition! 
Located in Southern California 


(805) 253-6547 


MULTI-GAME-SYSTEMS" 


NOW, Have One, Two or Three 8-Lines 
eutis Carnlins Plus a Poker...All-in-one Cabinet! 
Operators 


¢ Individual coin setting for each board 


THOUSAND’$ e Any 8 line will plug into MGS™ 


on License ¢ Quick and easy installation 
Fees! ¢ Made with quality parts in U.S.A. 


ee Call for Details L"6U()"/ 20-4 184 Ask for Bill 
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Just Because 


It's Not Listed yeep om 
Doesn't MeanWe nd Irade 
Don't Have It! Used Equipment 


gi esas 


Vad LaVergne, TN 37086 
KR» Phone: (615) 355-9681 
or 


Cy TOLL FREE: 800-955-9681 


FAX: 615-355-0213 

BUSINESS HOURS: 8am-5 pm cst 
NEW & USED 
PINBALLS & 


VIDEO 


COMPLETE GAMES STARTING AT $1250.00 
ALL CABINET SIZES & STYLES AVAILABLE 
INCLUDES: 


19" Wells Gardner Monitor 
JCM Bill Validator 
*Prices will vary depending on game* 


FREE DELIVERY 
TO 13 STATES 
ON 5 MACHINES 
OR MORE! 


$ 


*“BUY 6 NEW 8-LINES AND GET THE 7TH HALF PRICE* 


NOW AVAILABLE 


Draw 80s, Draw 88s, 
Draw 90s, Omegas, Wild 
Ones, Castles, 


INCREASE YOUR 
REVENUE WITH: 


“Progressive 


SPECIAL NOTICE 


DEDICATED 8-LINES 
W/BILL VALIDATOR 


Bonus" 
(For [Individual Machines) 


3 Models Available 


Grayhound 5 in 1, 
Countertop, GTls, Turbos, 
Kramer Jackpot Bonus, 

High Speed & Easy Installation 
Countertop Rivieras FCALL*® 


* ADVANCE REPLACEMENT WARRANTY * 
THANK YOU! 


$850.00 
*ALSO* 
ALL TYPES OF NEW & 
USED CARD GAMES 


To all who visited our booths at the West Viginia and 
North Carolina Amusement shows! 


FOR PRICES AND AVAILABILITY CALL TERRY OR TONI 


1-800-955-968 | 
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USED: ROWE JUKEBOXES USED: ROCK-OLA JUKEBOXES 
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* Designed For Use On Most Pinball Games 


* Easy installation - All Hardware Included 


WM 


G , fs GG; 
MSS VP} 


Prestige 2 Player Cabinet 


* $8.00 each per minimum order of 10 


* 100% Satisfaction Guaranteed! 


Complete With 25" Monitor $995. 


Fatal Fury II Cartridge 175. 

Fighter’s History 695. 

Gals Panic II 1595. 

Golden Axe II 695. 

Martial Champion 895. 7 

Mortal Kombat Kit 1595. | G.L. TECHNOLOGY, INC. 

NBA Jam 1998. 1-800-346-5303 
Neo Geo 1 Slot Kit 595. — 
Neo Geo 1 Slot Kit W/Samurai Call 

Neo Geo 2 Slot Kit 795. 

Punisher Call 

Samurai Showdown Call 

Slam Master Call Vhs SAN AGE 
Street Fighter II Kit 445. ||| » 1600 Bulk Goin-Capacity 2° >. 
Street Fighter II CE Kit 695.1) . Accepts gt § mand $5 Billc <Z 
Sunset Rider Kit 650. ($10 an V4rt . a. / as sy Cf» 
Tetris 495. JF k ¢r? 
Three Count Bout 100. Vref? ey * 
Time Killers Kit 895. ns Senso 

World Rally 1595. 

X-Men Kit 595. 
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Call For Complete Inventory Listings 


1(800)456-7277 


International & Domestic Fax Line: 
(313)542-5452 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 


October 1993 


MOMZDIO 


— Fey, * 2. a | ” “Sr , fA dado 
OS gS Poe. l f fees 
“ by ‘i oe 
Oe Se mcg ‘ i, sae 
9 BP oe AWS AEE 
nburg, SC.29301// - 

got rs a, b | aS 5 BN aT 

2, a a TE 

‘ 7a, a f 
"3 7 Meo “4 
ra Se a a 3 & . he 
“= iO -, WS 
ae +h os —a 


PN 
aa , 
Lae § 
LL 
a 5 
Bi 
ta We 
nae 
. oes 
S ‘ 


RePlay Magazine 


“SS 


0000. 00 00.00 _ 


ANIMATRONIC 
ENTERTAINMENT 


00 60_80_ 60°80 


Big, Lively, Fun Critters! 
Great Music, Great Business! 
Single or Multi-Character Shows 


%& SALLY * 


RPORATION 
803 Price St. Takoondll FL 32204 (904) 353-5051 


* S line 

* 5¢ and 25¢ 

* Fruits-Bar 
Ghost Game 


00 00 00°00 e0000 


Oo 


@ 


anywhere 


Lowest Prices 


*Fully Reconditioned! *! Year Guarantee! 


* Single line * Bally's has player appeal the top money 
* Complete silk 


makers in merchandizing arcades 
screening Facility =» Electronic board servicing For 


* Fast repair service! Bally's and Jenning slots. 


Sut Eastern Gaming Tech Enterprises 


Token Dispensing Slot Machines, Glass and Reel Str 


37 WILUS DR.+ TUCKERTON. NEW JERSEY O80S7 
(609) 296-5995 + FAX (609) 296-5802 ASK FOR JACK OR ELAINE 


THE HIGHEST QUALITY, 
MOST FUNCTIONAL CABINET 
IN THE BUSNESS!! 


STANDARD: 


(|! | Mi 
a bp e Wells Gardner 25” Monitor...the best © No rear access for higher security 
2 : pres (Ask our competitors what they use) — Metal pull handle for easier handling 


e High quality coin door 


when moving 


CORNERS TON Si e High quality, formica laminate wood — e Super Jamma cable installed 


Built tough- Built to last. OPTIONS: 
e Wireless remote alarm system 
CABINETS PRICED RIGHT FOR TODAY’S MARKET! 


A DIVISION OF THE A.C. CORP. 


e Heavy duty LJB security door 


(714) 632-3881 


or Fax: 714-632-5079 
See us at the AMOA show! 
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Game xTrak 


Management Software for the IBM PC 


/ Yeah! Game*Trak's faster n’ better! 


They've even gota Trial . 


DD 
Be 


2, 


Version for $45. 23 
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* Machine location tracking System-$495.00 


* Mailing labels, checks, 1099's ha atone eshte be 
* Quicken™ wien 


* Game and location history * Merchandise tracking, redemption 
* Commission calculation  * Collection, move & service forms 
* Meter tracking * New mouse and windows interface 


1403 N. Batavia St., Suite 203 


TEAM WRITE Orange, CA 92667 


CORPORATION Tel: (714) 744-1496 / Fax: (714) 7441497 


BUYERS’ BULLETI 


BUYERS’ BULLETIN CLASSIFIED ADS are discounted tre- 
mendously from “up front” ads. Here is where you can display 
your used equipment, parts, employment opportunities, etc. 


WE HAVE ART FACILITIES to turn your raw copy & layout 
sketch into an attractive advertisement. Send us some words, 
a rough sketch and the size you would like. We'll do the rest. 


RATES ARE: $20 per column inch. There are 3 columns per 
page, 10” in each column. Multiply depth of ad x # of columns 
wide x $20 for net cost. Minimum size: 1 column x 1” ($20). 


City, State & Zip Code 


~ 
= 
3 


\ LOW Prices 


PS S S & e i n 1S] T E S T E D 


: $ $ 
SASSAASS SSS SSSA 
aa S 
g 


jeooeens noneneeenagocensonseninsnneresoo ges 
: : eS QUICK Deli 
seein S e l Vv e r y 
i : S 
Ses Rese SRG AF aa? S 
SS sree BES SS 


— TMC Japan Co. Ltd. 


S 


fine 7 423-28-3266 Fax:81 423-28-2301 


3-13-10 Higashimotomachi Kokubunji-shi Tokyo Japan 


N AD ORDER 


Payment of $ is enclosed for (# of) insertions. 


COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, | 
| P.O. Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call (818) 347-3820 | 
| and ask for Barry Zweben (Monday - Friday 9 A.M. - 5 P.M. Pacific Time). 
j 

l i 
Company Name 
Your Name Phone 
Street 
[ [ 
I [ 
( i 
i j 
i 
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ONE-PERSON POOL TABLE LIFT 


CONVENIENTLY STORES UNDER TABLE 
¢ 3" Lift ¢ Heavy Duty 5" Casters 
¢ Reduce Injury Claims ¢ Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 

¢ UPS Shipping Weight 56 pounds 


VendaCard* 


Plastic Magnetic Stripe 
Debit Card Vending Control System 


@ INCREASE PROFITS: 30% 
increase of player usage with debit 
cards. Eliminate counterfeit or jammed 
coins/tokens and faulty redemption 
ticket dispensers. 


@ ADVERTISING: The plastic 
magnetic stripe card carries your 
advertising message, hours of 
operation and location. Sell advertising 
to other businesses; taxi, pizza, etc. 


@ PATRONAGE: Your players willbe jm 
back again and again. The VendaCard jay 


can be recharged with value from 
ATM's that dispense cards and 
revalue them by adding coins and 
currency. 


@ REDEMPTION: The debit reader 
display indicates the players credit 
value remaining for plays and the 
winning redemption points accrued. 


@ INSTALLATION: The debit reader 
installs into virtually any video or skill 
game in minutes. Select 1-3 player 
operation. Special model for "Gaming" 


applications. 
Order Yours Today! 


es |6CL=NORTECGH 


For Additional Information 


XCP Inc. rape. Controls Inc. National Access VendaCard Europe Ltd. 
106 Garlish Drive Controls 6/8 Oxford Street 
Elk Grove, IL 60007 33 Laird Drive Daventry, 
Tel: 708-593-6130 Toronto, Ontario, Northamptonshire 
Fax: 708-593-6137 Canada M4G-359 England NNi1 4AD 
Tel: Tel: 44-327-310533 
Fax: 416-425-4858 Fax: 44-327-310532 


VIDEO FISHBOWL 
WILL YOU MONEY 


Where Pokers and 8-Liners Can't 


218-741-6075 
Made in the USA 


You can now operate legally in all states. 


This game complies with all federal and state rules and regulations. 
Kits available for $1,195. 
Quantity discounts 


Simple 20 minute installation 


Ray E. Dequenne, Sr. Sales 
234 Broadway Street 


Meyersdale, PA 15552 
(814) 634-0848 Fax (814) 634-5796 
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Speed, thrills and spills! AN 
¢ Unique road rally driving game ATARI 


GAMES 


e ]2 selectable track challenges 
e Available as a universal kit with steering, shifter and foot pedal controls 


Atari Games Corporation.© 675 Sycamore Drive © Milpitas, CA 95035 
™ & © 1993 Gaelco, All rights reserved. Licensed to Atari Games Corporation. 


